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An  Increased  Advertising 
Lead  in  October 

That  Means  Better  Business  in  General 


Where  most  Chicago  business  goes  is  a  good 
place  to  go  for  more  business  in  Chicago.  There 
is,  therefore,  valuable  significance  for  Chicago 
advertisers  in  the  fact  that  for  the  month  of  Oc¬ 
tober,  1922,  the  Chicago  Daily  News  printed 
181,383  more  lines  of  display  advertising  than  it 
did  in  October  of  the  preceding  year.  And  this 
despite  the  fact  that  in  October,  1921,  The  Chi¬ 
cago  Daily  News  printed  more  display  advertis¬ 
ing  than  any  other  Chicago  daily  newspaper. 


Not  only  did  The  Chicago  Daily  News  print 
a  greater  volume  of  advertising  for  October  than 
any  other  Chicago  daily  newspaper — its  gain  in 
advertising  was  greater  by  many  thousands  of 
lines  than  that  of  any  other  Chicago  daily  news¬ 
paper. 

Here  are  the  figures,  supplied  by  the  Adver¬ 
tising  Record  Company,  an  independent  audit 
service  maintained  by  all  the  Chicago  news¬ 
papers. 


TOTAL  AMOUNT  OF  DISPLAY  ADVERTISING  PRINTED  BY  ALL  CHICAGO 
DAILY  NEWSPAPERS  FOR  THE  MONTHS  OF  OCTOBER  1921  AND  1922 

1921  ,  1922  Comparison 

Lines  Lines  Lines 

The  Chicago  Daily  News  .  1,158,023  1,339,406  181,383  Gain 


The  Daily  Tribune .  852,557  1,020,890  168,.333  Gain 

The  American .  740,878  795,717  54,839  Gain 

The  Journal .  370,831  416,576  45,745  Gain 

The  Daily  Herald- 

Examiner  .  392,103  403,880  11,777  Gain 

The  Post  .  484,732  407,130  77,602  Loss 


Advertisers  who  seek  a  safe  guide  to  increased  business  will  find  these  figures  of  special  sig¬ 
nificance.  They  reflect  the  judgment  and  experience  of  successful  advertisers,  year  in  and  year 
out,  in  the  Chicago  field. 

Here  is  the  world’s  biggest,  most  compact  single  market  reached  by  a  single  medium.  The 
medium  is 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 
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Tha  Happv 

Madium 

INCOME  TAX  reports  from  the  State  of  Massachusetts  for  the  years  1919 
and  1920  (the  latter  issued  quite  recently)  show  that  the  “happy-medium” 
class — the  not-too-rich  and  not-too-poor — represents  a  total  well  worth 
considering  by  dispensers  of  things-worth-while.  The  official  figures: 

1919  1920 

Incomes  of  $50,000  to  $100,000 . : 1,039  917 

Incomes  of  20,000  to  50,000 .  4,195  4,174 

Incomes  of  10,000  to  20,000 .  7,718  8,037 

Incomes  of  5,000  to  10,000 .  17,557  21,408 

Totals .  30,509  34,536 

Til  is  shows  an  increase  of  4,027  in  happy-medium  incomes.  It  is  fair  to 
assume  that  the  reports  for  1921  and  1922  will  be  equally  attractive. 


At  its  advanced  price  of  three  cents  The  American  is  a  growing  favor¬ 
ite  in  happy-medium-income  circles.  This  was  proved  by  a  recent  canvass 
of  1,000  automobile  owners  in  Greater  Boston,  which  showed  that  457  of 
them  are  regular  readers  of  the  American,  as  against  543  readers  of  ALL 
THE  OTHER  Boston  daily  newspapers. 

We  shall  be  glad  to  enter  into  further  correspondence  on  this  subject  or  have  one  of  our  representatives  call. 


80  SUMMER  ST.,  BOSTON  8,  MASS. 

MR.  C.  I.  PUTNAM,  2  COLUMBUS  CIRCLE,  NEW  YORK  CITY 
MR.  J.  F.  FITZPATRICK,  504  HEARST  BUILDING.  CHICAGO 
MR.  ARTHUR  BOOTH.  58  SUTTER  STREET,  SAN  FRANCISCO 
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IN  CLEVELAND 

The  Press  Completely  Dominates 


79  Per  Cent  of  The  Press 
Total  Circulation  is  Distributed 
in  Greater  Cleveland 

The  Cleveland  Press  completely  dominates  the 
Greater  Cleveland  territory. 

85  Per  Cent  of  The  Press  total  circulation  of  182,548 
(latest  Government  statement)  is  distributed  in  Greater 
Cleveland’s  buying  radius. 

Then  again,  The  Press  reaches  95  Per  Cent  of  the  Eng¬ 
lish  reading  homes,  representing  one  of  the  most  compact 
and  highly  intensified  circulations  in  the  country. 

Advertisers  can  cover  this  rich  and  prosperous  terri¬ 
tory  thoroughly  and  intensively,  with  Ohio’s  Greatest 
Newspaper. 


c^Vfemfeer  (^Scripps  M^Rae  League  Newspapers 

CLEVELAND  PRESS 

CLEVELAND’S  GREATEST  NEWSPAPER 

ALLIED  NEWSPAPERS,  Inc. 

Publi$hers*  Direct  Representatives 

New  York  Chicago  Cincinnati  St.  Louis 

Atlanta  San  Francisco  Cleveland 


MEMBER  OF  AUDIT  BUREAU  OF  CIRCULATIONS 
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1923“"'<  Philadelphia 

will  pay  Big  Returns  to  the  Advertiser 
who  cultivates  the 

“Third  largest  Market  L  United  States” 


More  than  800,000  workers — men  and  women — are  busy  in  Phila¬ 
delphia’s  16,000  industries,  in  carrying  out  the  $95,000,000  building 
program  which  is  under  way,  and  in  the  mercantile  and  business  estab¬ 
lishments  of  the  city. 

Indications  are  that  big  buying  will  continue  through  1923  —  and 
the  Philadelphia  market  will  prove  a  valuable  asset  to  manufacturers 
who  teach  the  housewives  and  other  buyers  to  ask  for  their  products  by 
name  or  trade  mark. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the 
newspaper  “nearly  everybody”  reads — 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is 
larger  than  that  of  any  other  daily  or  Sunday  news¬ 
paper  published  in  Pennsylvania,  and  is  one  of  the 
largest  in  America. 

U.  S.  Post  Office  and  ABC  reports  of  net  paid  daily 


average  circulation  for  six  months  ending  September  30, 1922 — 485,145  copies  a  day. 


NEW  YORK 

Dan  A.  Carroll, 
150  Nassau  Street. 


CHICAGO 


Verree  &  Conklin,  Inc. 
28  East  Jackson  Blvd. 


LONDON 


M.  Bryans, 

125  Pall  Mall,  S.  W.  1. 


DETROIT 


C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Allen  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 


Ray  A.  Washburn 
5  rue  Lamartine  (9) 


(Copyright  1922,  Bulletin  Company) 
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OUT  ON  THE  INDIANAPOLIS  NEWS,  ITS  “SEE  H.  U.  B.” 

He  Has  Been  There  Thirty-eight  Years,  But  His  Greatest  Hate  Is  of  the  Word  Aged,  and  the  Fact  That 
There  Has  Never  Been  Any  Mud  on  Shoes  Means  Much  to  That  Paper 


IVO  matter  how  hard  it  rains  in  In-  By  BEN  MELLON 

dianapolis  no  one  has  ever  seen  ,  ,  ■  ,  ,  ... 

mud  on  Hilton  U.  Brown’s  shoes.  impressed  uixm  him  the  importance  of  ago,  and  he  is  still  on  the  job — and  even 

That  might  not  mean  much  in  itself  daily  newspaper  in  the  life  of  the  day  to  this  day  an  interview  is  not  beneath 
if  it  were  not  for  the  fact  that  dirt  is  him  his  first  regret — ri^ret  that  him,  for  he  is  still  a  reporter  at  heart, 

also  practically  unknown  in  the  Indianap-  lias  never  been  able  to  establish  right-  If  Hilton  U.  Brown  were  to  write  of 
olis  News  ly  mind  whether  his  father  those  thirty-eight  years,  he  would  proba- 

To  get  our  point,  you  must  understand  ^he  paper  or  returned  to  the  bly  record  them  as  follows:  . 

that  even  in  these  days  of  the  flapper  and  breakfast  table  immediately  and  went  Largely,  no  doubt  through  priority  o 
the  short  skirt-still  rca/  west  of  the  ,  ,  ,.  ...  .  service  1  survived  all  managements  and 

Hilton  U.  Browns  father  died  when  succeeded  in  turns  to  various  positions  m 


Ohio  state  line — the  News  does  not  rec¬ 
ognize  the  fact  that  a  woman  has  a  leg 
above  her  ankle. 


the  son  was  only  5,  and  his  mother  a  few  the  oflice,  including  city  editor,  managing 
years  later.  He  was  guided  through  his  editor,  acting  editor,  receiver,  general 
youth  by  his  foster-father,  and  guardian,  manager  and  publisher.” 
a  life-long  friend  of  his  father,  and  his  In  considering  what  Brown  might  say. 


1.  :  .  1  «  .  <  a1  <  uy  mo  luoivi ,  aim  Kuaiuiaii,  iiiaiiaKi,!  aiiu  uuuiioiivi. 

o  pret  y  to  separate  the  two  ^  life-long  friend  of  his  father,  and  his  In  considering  what  Brown  might  say, 
‘  ^  News-because  the  lives  3  McKibben,  his  own  it  is  well  to  bear  in  mind  that  he  has  a 

o  both  are  so  closely  interwoven.  In  ^  early  training  re-  theory  that  even  wall-flowers  will  grow 

our  earing  one  Indiana^lis  busmps  man  from  them  that  he  attributes  any  into  and  become  a  part  of  an  institution 

thrsoTl  oTthe  News^  that  has  come  to  him.  After  if  they  stick  around  long  enough. 


,,  ,  ,,  ,  .  •  ,  .  leaving  public  school  he  spent  seven  It  is  no  idle  boast  that  “upstairs”  domi- 

.  ud  on  ^own  s  shoes  just  happens  to  y^^ars  at  Butler  College,  two  years  in  nates  the  News.  The  news  and  editorial 
le  one  o  those  fbmgs  that  coukl  never  pr^.paratory  work  and  one  year  in  post-  departments  outrank  the  others.  That’s 
hapiien-it  woiild  be  comparable  on^ly  to  [graduate  work.  Brown.  He’s  an  “upstairs”  man  by  in- 

an  art  committee  waiting  on  Sid  J^mith  Leaving  college,  H.  U.  B.  got  a  job  and  clination  and  training. 

u  Soldiers  .lonument.  We  do  not  ]j.arntd  a  lot.  He  became  principal  of  a  When  he  talks  about  high  spots  in  his 
\Msh  to  infer  that  he  is  a  faultless  dresser.  5,^ali  town  seminary  and  absorbed  prac-  life — and,  he  don't  talk  of  them  as  high 

Mi‘  IQ  not  hilt  tip  IQ  nn  immariilatp  ...  .  .  ....  .. 


l  ie  is  not,  tical  knowlwlge  for  cne  year.  spots,  but  because  they  are  first  in  his 

dresser,  and  he  keeps  his  backyard,  his  assassination  of  President  Garfield  thoughts — it  is  of  the  scoops  in  which  he 

office  and  his  houghts  in  the  same  order.  opportunity  to  do  news-  had  a  part. 

He  reaches  the  heights  or  the  depths,  pj^pg^  vvork.  John  H.  Holliday,  proprie-  Brown’s  a  publisher,  but  in  conversa- 
depending  on  your  per^nal  views  of  News,  gave  him  a  trial  as  a  tion  he  is  very  likely  to  forget  all  about 

frivolity  when  he  wears  his  glasses  on  a  of  local  interviews  on  the  late  the  10,000,000  lines  of  undesirable  adver- 

narrow  black  rib^n,  which  is  rarely.  President  at  a  salary  of  six  dollars  a  tising  the  Better  Business  Bureau  of  the 

Brown  IS  a  native  son  and  believes  it  ^-opy  j^sk  was  patient  and  he  News  has  excluded  from  its  columns  and 

has  l»cn  his^throug^hout^fc  for  the^giwd'  survived.  That  was  thirty-eight  years  launch  enthusiastically  into  a  recital  of 

ness  that  it  has  shown  him.  We  rather 
think  that  Hilton  U.  Brown  believes  that 
repayment  can  best  be  made  through  hon¬ 
est  informative  service  that  will  aid  and 
stimulate  great  ideals  and  honest  princi¬ 
ples,  all  of  which  he  conceives  to  be  the 
mission  of  the  true  journalist  and  the 
great  newspaper. 

Hilton  U.  Brown  was  born  at  Brown’s 
Switch,  Indianapolis,  in  1859,  and  if  by 
chance  you  get  to  talking  with  him  about 
his  early  youth,  yon  will  soon  learn  that 
newspajicrs  played  a  very  prominent  part 
in  that  period  of  his  life. 

For  instance,  he  recalls,  as  his  earliest 
recollection,  the  using  of  a  lighted  news¬ 
paper  to  flag  a  train  at  Brown’s  Switch 
that  was  to  carry  his  brother  to  Castle- 
ton,  10  miles  away,  for  a  visit  with  the 
llornadays,  relatives  and  ancestors  of 
James  P.,  who  was  later  to  win  fame  as 
a  Washington  corrc.spondent. 

Here  it  might  not  be  amiss  to  say  that 
the  newspajier  instinct  was  beaten  into 
Hilton  U.  Brown  at  a  very  early  age. 

One  morning  during  the  Civil  War,  when 
the  latest  news  from  the  front  was  eager¬ 
ly  sought,  his  father  sent  him  from  the 
breakfast  table  to  see  if  the  Morning 
Journal  had  arrived.  He  admonished  the 
son  to  return  immediately  if  the  paper 
had  not  yet  been  delivered,  the  father  be¬ 
ing  somewhat  punctilious  in  domestic  af¬ 
fairs  and  always  desirous  of  having  the 
entire  family  together  at  meal-time. 

Not  finding  the  paper,  H.  U.  B.  climbed 
up  on  the  fence  and  noted  the  carrier  ap¬ 
proaching.  Bowed  in  comfortable  posi¬ 
tion  over  the  fence  he  waited,  but  not  for 
long.  An  attack  at  the  rear  from  the 
paternal  palm,  with  the  reminder  that  his 
instructions  were  to  return  to  the  house  Exclusive.  F.ditoh  &  Pusmsher  Photo 
immediately,  caused  the  boy  to  beat  a 

hasty  retreat.  “The  primary  function  of  a  newspaper  is  to  print  the  news  and  discuss  it  inteUivently, 

That  occurrence  became  memorable  in  «nd,  if  it  does  this,  all  other  thin«s  wUl  follow  naturally.  Why  preserve  in  our  pares  the 
the  life  of  the  boy  and  the  man,  because  worthless  stuff  7"— Hilton  U.  Brown. 


“The  primary  function  of  a  newspaper  is  to  print  the  news  and  discuss  it  inteUirently, 
and,  if  it  does  this,  all  other  thin(s  will  follow  naturally.  Why  prrservs  in  our  pares  the 
worthless  stuff  7”— Hilton  U.  Brown. 


the  time  he  made  the  first  edition  with 
the  details  of  the  Pogue’s  Run  flood,  back 
in  the  '8U’s,  when  ten  persons  lost  their 
lives  and  there  were  many  rescues  under 
thrilling  circumstances,  or  the  battle  over 
half-frozen  roads  for  a  distance  of  9 
miles,  with  the  first  details  of  the  Broad 
Ripple  wreck  on  the  Monoii — beats  for 
the  News, 

It  is  pretty  hard  to  picture  Hilton  U. 
Brown  as  a  muck-raker — nobody  around 
the  News  office  has  ever  even  seen  him 
with  his  hair  mussed — but  he  was  once. 

One  of  his  first  regular  jobs  on  the 
News  was  the  market  run.  His  salary 
was  $12  a  week,  and  he  was  only  hanging 
on  by  his  eyebrow  when  he  discovered 
the  commission  merchants  in  Indianap<ilis 
were  terrible  profiteers — even  though  the 
word  was  unknown  then.  He  wrote  a  se¬ 
ries  of  articles  on  their  misdeeds  that  set 
the  tongues  of  Indiana  wagging,  ceased 
to  be  a  cub  reporter  and  was  accepted  as 
a  full-fledged  newspaper  man. 

Doing  the  markets  did  not  give  much 
room  for  play  of  the  imagination — no 
person  has  ever  suggested  it  to  us,  but 
we  have  a  hankering  suspicion  that  Hil¬ 
ton  U.  Brown  writes  poetry — so  H,  U.  B. 
created  a  mythical  Pea  Green  Grocery 
and  began  the  story  about  it  every  Tues¬ 
day  with  some  yarn,  a  reference  to  his¬ 
tory  or  some  miraculous  discovery,  and 
led  the  reader  easily  to  the  price  of  an 
egg  or  a  barrel  of  potatoes.  That  style 
of  market  reporting  spread  to  other  cities 
and  became  very  popular,  and  then  Gus 
Fuller,  telegrapher,  put  the  first  out  of 
business  by  starting  a  Pea  Green  Grocery 
in  Indianapolis. 

H.  U.  B.  met  Jennie  Hannah  at  Butler 
College  and  in  1883  they  were  married 
and  went  to  live  in  the  house  in  which 
Brown  was  born.  In  1891  they  bought 
five  acres,  a  part  of  which  was  orchard, 
out  the  old  National  Road,  and  there  built 
the  present  Brown  honie. 

There  is  still  an  orchard,  and  it  is  one 
of  H.  U.  B.’s  greatest  prides.  Apple¬ 
growing  in  Indiana  is  a  hobby  that  he 
rides  pretty  hard.  He  has  owned  and 
developed  some  of  the  largest  and  most 
successful  orchards  in  the  state.  Here’s 
a  tip  if  you  ever  chance  that  way  and 
you  find  it  hard  to  loosen  him  up,  just 
mention  Winesaps  or  York  Imperials,  at 
the  same  time  tossing  in  an  innocent  in¬ 
quiry  about  the  numerous  blue  ribbons  he 
has  won. 

There  are  a  number  of  other  things 
that  you  should  know  if  you  are  going  to 
drop  in  to  see  H.  LT.  B.  For  instance, 
he  always  reaches  the  office  before  9  in 
the  morning,  but  he  cannot  be  disturbed 
before  10:30.  That  is  editorial  proof¬ 
reading  time,  and  he  attends  to  that  job 
personally.  It’s  not  casual  reading.  He 
has  a  passion  for  accuracy  and  he’s  a  hear 
when  it  comes  to  misused  words— and  it’s 
no  ironclad  secret  that  no  editorial  proof 
has  ever  left  his  office  without  some  kind 
of  a  mark  on  it.  He  is  always  first  to 
spot  the  wishy-washy,  and  when  he  d'v-s_ 
there  is  no  uncertainty  about  the  “kill  ’’ 
There  are  a  number  of  favorite  editorial 
page  expressions  that  he  will  not  tolera’e. 
such  as  “according  to  the  news  dis¬ 
patches,”  or  “if  the  reports  are  true.” 

“We  are  here  to  know,”  is  his  comment 
on  that  rule.  “And,  if  you  don’t  know, 
(Continued  on  page  8) 
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HIS  LETTERS  “LOST”  AND  TRUNK  RIFLED 
WHEN  HE  WROTE  ON  THE  ORIENT 

Private  Letters  Written  on  Indian  and  Egyptian  Politics  by 
F.  P.  Glass,  Jr.,  to  New  York  World  Associate  Never  Ar¬ 
rived — Copies  Stolen  from  His  Baggage 


subsetiuent  travels  are  not  known  to  him. 
His  trunk  was  not  at  Southampton 


By  ARTHUR  T.  ROBB,  Jr. 


‘*'T’  HKY  shall  not  pass”  still  appears 
to  Ik;  a  phrase  of  power  in  Euro¬ 
pean  affairs.  Today  it  does  not  apply  to 
(ierman  soldiers  or  thirty  miles  of 
trenches  in  France.  Today  the  front 
line  extends  across  Europe  and  far  into 
.\sia  and  what  shall  not  pass,  according 
to  the  foreign  offices,  is  narrative  and  in¬ 
terpretation  of  events  that  are  proceed¬ 
ing  in  the  East. 

Xew'  York  newspai)er  deskmen 
scratched  hald  pates  all  this  week  after 
the  publication  on  Monday  of  a  code  dis¬ 
patch  to  the  World  that  “Harding  is 
leaving  Constantinople  on  a  British  de¬ 
stroyer  to  open  a  main  office  in  h'gypt.” 

That  message  came  through,  but  it  has 
not  been  supplemented  or  explained  and 
no  one  yet  knows  whether  “Harding” 
meant  <jen.  Harrington,  the  British  com¬ 
mander  in  Constantinople,  or  what  it 
might  have  meant  regarding  his  move¬ 
ments.  That  is  one  story  that  is  unex- 
l)lained. 

.■\nother  came  to  the  attention  of  Eni- 
ToR  &  Publish KR  this  week  through 
Frank  I’,  fjlass,  Jr.,  of  the  World  staff, 
who  recently  returned  from  a  globe- 
circling  trip  which  gave  him  plenty  of 
opiMirtunity  to  .observe  political  events  in 
India  and  F^gypt  during  the  past  year. 
Private  letters  he  had  written  to  a  news¬ 
paper  associate,  describing  these  events, 
failed  to  arrive,  and  duplicates  which  had 
been  in  his  trunk  disappeared  before  it 
reached  the  United  States. 

.\Ir.  (jlass,  with  Mrs.  Glass  and  his 
fatiier  and  mother,  toured  Asia  and 
Europe  following  the  adjournment  of  the 
Press  Congress  of  the  World  at  Honolulu 
a  year  ago.  In  China,  Japan  and  Korea, 
he  knew  that  a  censorship  was  in  force 
and  he  wrote  nothing  of  what  he  saw 
while  in  those  lands.  He  told  the  author¬ 
ities  in  all  three  countries  that  he  was 
not  on  a  news-gathering  trip,  but  on  a 
vacation,  and  that  he  intended  to  write 
n.jthing  for  publication.  He  is  coniident 
that  he  was  not  watched  at  any  time  in 
China,  Japan  or  Korea,  and  he  inter¬ 
viewed  a  number  of  people  without  being 
hampered  in  any  way. 

When  he  arrive<i  at  Manila,  he  wrote 
a  letter  to  Fmgene  J.  Young,  foreign  news 
editor  of  the  World,  addressed  to  Mr. 
Young’s  home  and  with  a  note  that  the 
information  was  not  to  be  printed  but 
was  for  Mr.  Young’s  information  and  to 
supply  a  background  for  future  bar 
Eastern  news  developments.  That  letter, 
mailed  from  Manila  on  an  .American 
steamer,  was  delivered  to  Mr.  Young. 

Mr.  Glass  and  his  party  continued  their 
tf.ur  through  Java  and  the  Malay  Penin¬ 
sula  to  India,  where  they  spent  two  weeks 
traveling  the  1,000  miles  between  Calcutta 
and  Bombay,  over  the  usual  route.  The 
country  was  turbulent,  the  Gandhi  move¬ 
ment  was  in  full  activity  and  Mr.  Glass 
talked  with  a  number  of  leaders,  both 
of  the  Government  and  of  the  Gandhi  fol¬ 
lowers.  It  was  in  India  that  he  first 
suspected  that  he  was  being  watched.  In 
company  with  Mrs.  Glass  and  another 
newspaiKT  man  and  his  wife,  he  was  din¬ 
ing  at  a  hf)tel  in  Northern  India  and  dis¬ 
cussing  Indian  affairs.  He  noticed  sev¬ 
eral  Englishmen  nearby,  but  suspected 
nothing  until  the  wife  of  his  companion 
warned  them  that  close  attention  was  be¬ 
ing  paid  to  the  conversation  by  the  Eng- 
lisli  in  the  rcKim.  The  subject  was 
changed  and  Mr.  Glass  resolved  to  do 
no  writing  while  on  Indian  soil,  keeping 
his  material  Jotted  down  in  a  pocket  note- 
l.nok. 

He  wrote  nothing  until  his  party  was 
sailing  from  Bombay  to  Port  Said  on 
the  P.  &  O.  liner  Malwa  and  at  Port  Said 
he  dispatched  on  the  Malwa  letters  to 
Mr.  Young  on  a  number  of  personal  af¬ 
fairs,  a  separate  letter  dealing  with  In¬ 
dian  affairs,  and  a  report  on  the  press  in 


China,  c.ompiled  by  his  father  for  the 
Press  Congress  of  the  World.  The  latter 
arrived  safely  and  was  printed  in  Editor 
&  Publisher  of  April  23,  1922.  The  let¬ 
ters  to  Mr.  Young  which  dealt  only  with 
personal  matters  came  through.  The  let¬ 
ter  on  Indian  disturbances  did  not.  It 
was  a  four-page  single-.spaced  typewritten 
letter  and  bore  the  same  warning  as  the 
previous  letters  that  its  information  was 
for  Mr.  Young  only  and  not  to  be  pul>- 
lished.  It  also  bore  a  footnote  that  if 
it  was  not  received,  Mr.  Glass  had  dupli¬ 
cates  which  he  would  mail  from  Rome 
or  Geneva. 

The  party  spent  a  month  in  Egypt  and 
Palestine,  where  Mr.  Glass  talked  with 
Lord  .Mlenby,  Sir  Herbert  Samuels  and 
other  prominent  Government  officials  as 
well  as  to  the  Zaghlul  Pasha  group 
which  has  been  making  Egypt  uncom¬ 
fortable  for  England.  His  conversations 
with  Lord  .Mlenby  were  known  to  the 
insurgents  and  his  interviews  with  the 
latter  were  known  to  the  government  offi¬ 
cers.  No  confidence  was  imposed  by 
either  side.  He  was  present  at  the  coro¬ 
nation  of  the  Sultan  as  King  of  Egypt, 
saw  the  review  of  troops  and  the  pre¬ 
cautions  taken  against  assassination  of 
the  new  ruler.  Later  that  same  day  he 
.saw  the  palace  rushed  by  a  mob  of  7,000 
and  saw  that  mob  stopped  when  a  volley 
fired  into  its  midst  by  the  native  troops 
killed  17  rioters.  There  was  martial  law 
in  Cairo  and  he  mailed  nothing  there. 

Returning  to  Port  Said  via  Alexandria, 
he  dispatched  to  Mr.  Young  another  per¬ 
sonal  letter  telling  frankly  of  Egyptian 
politics,  quoting  authorities  by  name  for 
ids  statements.  That  letter  did  not  come 
through.  It  also  bore  the  note  that  a 
copy  would  be  mailed  from  Rome  or 
Geneva,  or  brought  to  New  York  per¬ 
sonally  by  its  writer. 

Mr.  Glass  had  been  carrying  these 
duplicate  letters  in  his  pocket  from  Port 
Said  until  the  party  reached  Italy.  Then 
he  decided  that  they  would  lx;  safer  and 
more  easily  transported  in  his  trunk  and 
he  put  them  there  in  Naples.  He  paid 
no  further  attention  to  the  trunk  until 
:!ie  party  reached  Paris,  after  stopping  at 
Geneva  and  other  points  in  Italy,  Switzer¬ 
land  and  Central  Europe. 

.At  Paris,  the  17  trunks  of  the  party 
were  before  the  customs  inspector  who 
asked  whether  they  contained  anything 
dutiable. 

“What  is  dutiable?”  asked  Mr.  Glass. 

The  customs  official  repeated  a  list  of 
articles  upon  which  duty  was  payable  and 
was  assured  by  Mr.  Glass  that  the  trunks 
contained  no  such  articles.  He  was  given 
a  printed  form  to  sign  and  then  his  trunks 
were  ordered  opened.  The  first  article  to 
appear  was  a  cotton  kimono  for  a  baby. 
The  next  was  a  pair  of  baby’s  shoes. 
Several  other  small  articles — intended  for 
gifts— which  the  party  had  picked  up  in 
Japan  were  held  forth  by  the  inspector. 

“You  are  a  smuggler,”  he  declared  to 
Mr.  Glass,  who  in  forceful  .American  re¬ 
plied  that  he  was  not,  that  the  articles 
were  not  mentioned  by  the  inspector  as 
dutiable  and  that  their  total  value  was 
less  than  $2.50. 

It  made  no  difference,  he  had  not  de¬ 
clared  that  he  was  bringing  new  articles, 
unworn,  into  the  country,  and  he  was  a 
smuggler.  His  trunk  and  the  other 
trunks  were  .seized. 

They  were  liberated  through  the  goixl 
offices  of  .Americans  in  Paris,  after  the 
Messrs.  Glass  had  paid  the  fine  imposed 
for  their  technical  smuggling,  and  the 
baggage  was  placed  in  bond.  Mr.  Glass, 
Sr.,  directed  that  his  trunks  be  sent  to 
Lf)ndon,  and  Mr.  Glass,  Jr.,  ordered  his 
sent  to  Southampton.  'The  latter  saw 
his  trunk  loaded  on  a  taxi  at  the  customs 
office  by  a  French  soldier  and  an  Ameri¬ 
can  Express  Company  employee — and  its 


when  his  steamer  sailed.  Mr.  Glass,  Sr., 
was  still  in  London — his  trunks  arrived 
.safely — and  upon  receiving  radio  mes¬ 
sages  from  his  son  at  sea,  he  spent  ten 
days  tracing  the  missing  baggage.  He 
finally  located  it  at  Cherliourg,  where  it 
had  not  arrived  when  the  steamer  bear¬ 
ing  Mr.  Glass,  Jr.,  stopped  there  on  its 
way  from  Southampton  to  Canada.  The 
best  explanation  that  Mr.  Glass,  Sr.,  could 
get  from  the  French  customs  was  that 
the  trunk  had  somehow,  unaccountably, 
been  delayed  until  too  late  for  its  steamer. 
They  regretted  it  deeply,  but  it  could  not 
be  helped.  The  trunk  was  finally  placeil 
upon  the  Aquitania  at  Cherbourg  and 
reached  America  It  had  never  been  on 
FInglish  soil. 

When  Mr.  Glass  came  back  to  the 
W’orld,  he  asked  Mr.  Young  whether  he 
had  received  the  letters  on  Indian  and 
Egyptian  conditions.  He  hadn’t. 

That  was  Mr.  Glass’  first  hint  that  all 
was  not  proceeding  smoothly  with  his 
reixirts  on  foreign  affairs.  No  matter,  he 
thought,  we’ll  have  the  duplicates  when 
the  trunk  comes  home. 

But  the  letters  were  not  in  the  trunk 
when  it  was  landed  from  the  steamship 
in  New  York. 

Everything  else  in  the  trunk  seemed  to 
be  just  as  its  owner  had  packed  it.  Not 
a  sign  appeared  that  a  human  hand  had 
disturlied  its  contents.  Yet  the  letters, 
carefully  stowed  away  in  Naples,  were 
missing.  They  have  not  been  found  and 
there  ajipears  to  be  no  way  in  which  they 
can  be  traced. 

“I  cannot  accuse  the  British,  although 
I  think  it  is  certain  that  some  British 
censor  held  up  the  letters  on  India  and 
Egypt  that  were  mailed  at  Port  Said.” 
declared  Mr.  Glass.  “I  cannot  accuse 
the  French  of  rifling  my  baggage,  al¬ 
though  so  far  as  I  know,  only  French¬ 
men  had  access  to  it.  It  seems  certain 
that  the  trunk  did  not  leave  France  from 
the  time  it  was  opened  at  Paris  until  it 
was  placed  on  the  .Aquitania  at  Cher¬ 
bourg.  None  of  my  letters  that  were 
stopped  mentioned  that  the  duplicates 
V  ere  in  the  trunk.  I  can’t  explain  how 
they  disappeared.  It  is  probable  that  the 
French  might  be  as  deeply  interested  in 
their  suppression  as  the  British  and  it  is 
possible  that  a  Frenchman,  with  the  na¬ 
tional  curiosity,  might  have  examined  the 
trunk  and  decided  that  the  letters  would 
be  of  interest  to  the  foreign  office.  .At 
any  rate,  some  one  prevented  them  from 
reaching  their  destination. 

“I  have  all  of  the  notes  from  which  1 
wrote  the  letters  in  the  notebook,  which 
has  never  left  itiy  person,  and  while  the 
information  is  not  to  lie  printed,  it  is 
a  useful  background  for  any  news  that 
is  allowed  to  come  out  of  the  East.  There 
hasn’t  been  anything  from  India  in  many 
weeks  and  very  little  from  Egypt,  al¬ 
though  things  are  boiling  in  Ixjth  coun¬ 
tries,  as  I  know. 

“Not  a  line  appeared  in  the  American 
press  on  the  riots  and  the  strict  police 
control  that  attended  the  coronation  of 
the  Sultan  as  the  King  of  Egypt.  The 
city  of  Cairo  was  under  martial  law  and 
the  cen.sorship  was  complete.  It  per¬ 
mitted  the  world  to  know  that  the  King 
had  iieen  crowned — just  that  and  no 
more,  and  no  more  could  be  sent. 

“Outside  of  that  area,  you  will  be  told 
that  there  is  no  British  censorship,  that 
the  authorities  cannot  understand  why 


an  .American’s  letters  to  another  Ameri¬ 
can  should  be  suppressed — it’s  not  done, 
they  will  say — and  they  will  apologize 
for  any  inconvenience  the  mistake  may 
have  caused  you — but  letters  giving  in¬ 
formation  to  outsiders  somehow  don't  go 
where  they  are  directed  through  British 
channels.  You  never  sec  the  censor,  hut 
he  seems  to  be  on  the  job,  everywhere, 
all  the  time.” 


A.  A.  C.  W.  ESTABLISHES 
GOV’T  CONTACT 


New  England  Convention  Hears  of  New 
Association  Work  at  First  Day’s 
Session — $75,000  Advertis¬ 
ing  Exhibit  Shown 

(liy  Telegraph  to  Editor  &  Publisher) 

Providence,  R.  I.,  Nov.  16. — Adopting 
as  a  keynote  for  its  third  annual  con¬ 
vention,  “Supremacy  for  New  Fingland,” 
the  New  England  Association  of  .Adver¬ 
tising  Clubs  opened  its  three-day  sessions 
today  with  about  1,300  persons  present 
and  President  Chester  J.  Campbell  of 
Boston  presiding. 

b'.  X.  Wholley,  vice-president  of  the 
,A.  A.  C.  W.,  who  is  stationed  at  Wash¬ 
ington  and  is  in  charge  of  all  the  activi¬ 
ties  of  organized  advertising  in  relation 
to  and  in  contact  with  government,  .said 
the  Department  of  Commerce  had  recently 
invited  the  A.  A.  C.  W.  to  place  a  man 
there  to  act  as  the  contact  of  advertising 
in  the  department.  He  would  have  access 
to  all  the  records  and  the  assistance  of 
the  1,200  foreign  commercial  attaches, 
trade  counsellors  and  representatives  of 
the  Government,  stationed  in  110  coun¬ 
tries,  who  would  act  in  the  interest  of 
the  members  of  the  advertising  clubs. 
Special  information  of  particular  value 
to  advertising  and  merchandising  prob¬ 
lems  as  they  could  be  develo^d  in  the 
department  of  commerce  would  come 
under  the  activities  of  this  proposed  con¬ 
tact  man. 

This  offer  of  the  Government  has  un¬ 
usual  possibilities,  Mr.  Wholley  said,  and 
it  would  greatly  enlarge  the  scope  of  his 
office’s  activities.  He  said  similar  con¬ 
tact  and  relationship  is  being  developed 
in  the  Department  of  Agriculture  in  r  ■- 
lation  to  the  pure  food  and  drug  cases, 
where  their  problems  related  to  advertis¬ 
ing  or  merchandising.  Likewise  a  plan 
is  being  followed  of  watching  legislation 
both  in  its  inception  in  the  sub-committees, 
and  (;n  the  floor  of  Congress  insofar  as 
it  relates  to  advertising  men  and  their 
firms.  He  said  a  real  spirit  of  co-operation 
has  been  developed  between  the  A.  .A.  C 
W.  and  the  Department  of  Justice,  the 
Postcffice  IX-partmcnt,  Treasury  Depart 
ment.  Bureau  of  Standards,  and  the  Pan- 
American  Union  ami  other  denartm  nt 
under  the  development  of  President  Lou 
Holland’s  program. 

Mr.  Wholley  further  said  it  was  ex 
pected  within  a  few  months  to  answer 
all  inquiries  and  handle  all  advertising 
men’s  problems  through  the  Washington 
Bureau  on  a  plan  which  will  be  unfolde  1 
to  each  club  shortly. 

At  the  Rhode  Island  School  of  Desig  ’ 
there  is  on  exhibition  a  collection  of 
representative  advertising  art.  Original 
paintings  and  drawings  have  been  loane  1 
by  many  famous  artists. 


BUT  SOMETIMES  THE  CENSOR  NODDED— 


WHEN  he  did  and  when  your  Yankee  newspaper  man  knew  the  signs.  I 
why  then,  the  .story  broke  through.  When  Mr.  and  Mrs.  Constanti  e 
decided  to  leave  Greece  hastily  they  gave  the  newspaper  men  a  chance  to 
try  out  two  or  three  sets  of  censors,  with  different  tastes  in  blue  pencils  and 
in  reading  matter.  One  of  the  Americans  who  suffered  Fmropean  railroad 
travel  half-way  across  F'urope  to  get  in  at  the  death  of  the  Greek  monarchy 
had  his  troubles  with  the  uniformed  knights  of  the  spike  file  and  the  pro¬ 
hibitive  pencil,  but  he  got  his  news  through  all  of  them  except  a  Harvard 
man.  The  reporter  is  still  somewhere  in  Thrace  or  Asia  Minor  and  he 
doesn’t  care  to  be  identified  with  a  hundred  other  censors  around  the  corner 
looking  for  suspicious  commas  in  his  copy.  His  unusual  story  of  how  the  S 
censor  was  kidded  is  told  on  the  NEXT  PAGE!  by  I 

“ONE  OF  THE  KIDDERS”  I 
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CENSORS  WERE  STERN  BUT  “KIDDABLE” 
AS  GREEKS  CHASED  THEIR  KING 

Armies  Fired  Harmlessly  Over  Each  Other’s  Head  While  Re¬ 
porters  Battled  Censors  Who  Denied  Truth,  Loved 
Shakespeare  and  Shifted  Chiefs  Overnight 

By  “ONE  OF  THE  KIDDERS” 


That  night  King  Constantine  abdicated,  mobs  below.  In  the  managing  editor's 
The  abdication  was  not  announced  till  cubby  hole  (for  all  newspaper  offices 

morning.  Only  those  who,  at  midnight,  are  alike  all  over  the  world)  the  M.  E. 

drank  coffee  with  the  censor  and  talked  kindly  scribbled  on  the  bottom  of  my 
of  Shakespeare  were  informed  of  the  government  permit  an  authorization  to 
fact.  pass  through  rebel  lines.  It  was  a  tense 

During  this  midnight  conference  it  was  moment — with  something  of  the  thrill  of 
noted  that  many  strange  messages  went  getting  an  expense  account  O.  K.’d. 
into  the  discard  pile  at  the  left  of  the  Returning  to  the  post  office,  I  found 
censor’s  desk.  Italian  gentlemen  were  that  the  rebel  troops  had  formed  a  hol- 
frantically  cabling  to  ladies  in  Rome  that  low  square  before  the  door,  holding  back 

“Giovanni  has  epilepsy — is  going  away  a  seething  crowd  of  2,000  excited  per- 

u _ i*.u  »»  _ u.^ . . .  t..  4.1.^  _ .  « 


for  health  with  wife.’’  Frenchmen  were  sons.  In  the  middle  of  the  square  stood 

Athens,  Greece,  Oct.  1.  —  When  was  why  he  was  a  censor.  He  served  notifying  Paris  that  “None  will  buy  sugar  a  gorgeous  white-and-gold-clad  officer, 
word  came  that  the  Powers,  as-  us  English-speaking  press.  But  he  didn  t  here,  it  is  rapidly  being  shipped  out  of  who  kept  me  covered  with  his  pistol,  as, 
senibled  at  Paris,  had  allocated  Thrace  speak  much.  In  fact,  the  casual  observer  country.’’  Industrious  Germans  declared  holding  the  permit  in  one  hand  and  an 

to  .\lustapha  Kemal  Pasha,  the  heads  of  might  have  mistaken  his  English  for  “Market  erratic — panic— collapse— all  se-  .Kmerican  passport  in  the  other,  I  ap- 

the  .American  foreign  news  services  in  Russian.  To  save  time  one  talked  French  curities  irartxl — stop — love  to  my  little  proached  to  converse  with  him. 

Europe  knew  that  there  would  soon  be  to  him,  and,  if  one  was  wise,  said  that  kitten  Hendrick.”  ^  “No  .  .  .  it  is  impossible,”  he  said. 


news  in  Athens. 

Mobilized  hastily  from  defunct  stories 
all  over  Europe,  a  gang  of  American  cor- 


Xo  more  messages  will  be  sent  today. 


one  loved  Shakespeare  too.  The  censor  didn’t  think  these  messages  “No  more  messages  will  be  sent  today. 

The  urgent  news  burned  holes  in  one's  genuine.  But  to  a  few  friends — who  The  office  is  closed  until  further  orders 
pocket.  The  M.  E.  thirsted  from  afar,  loved  Bill — he  said,  “Yes,  I  will  sign,  from  the  Grand  Revolutionary  Commit- 


resiwndents  started  Athensward,  quitting  And  in  a  high  dingy  room,  above  a  revo-  Tomorrow  there  will  be  a  new  govern-  tee.” 
their  stints  of  writing  political  dope  in  lution-mad  capital  from  whose  streets  ment  and  it  will  not  make  any  difference  That  was  that. 
Paris,  hunger  and  jazzing  currency  in  rose  the  hoofbeats  of  cavalry  being  anyway.”  speaking,  someone 

Vienna,  and  Bolshevik  plots  in  the  Baltic,  rushed  out  into  the  hills  to  fight  the  rebel  At  four  p.  m.,  the  next  day,  having  trees  of  the  sun-d 


:nt  and  it  will  not  make  any  difference  That  was  that.  But  as  he  ceased 
yway.”  speaking,  someone  out  among  the  palm 

At  four  p.  m.,  the  next  day,  having  trees  of  the  sun-drenched  plaza  fired  a 


Traveling  night  and  day  on  the  flea-  advance,  the  Foreign  Correspondent  of  been  assured  by  the  chief  censor  that  revolver  shot.  In  a  moment  the  hollow 
ridden  trains  of  Middle  Europe,  they  ar-  America,  were  he  wise,  drank  a  slow  cup  all  was  calm  and  that  the  rumor  that  the  square  blazed  into  full  fire,  rifles  and 
rived  in  Athens.  And  before  they  had  of  coffee,  smoked  a  slow  cigarette,  and  rebels  would  be  in  the  city  by  twilight  revolvers  popping  in  all  directions, 
time  to  take  a  shave,  bath  or  a  Tom  said  that  Hamlet  must  have  loved  was  a  vicious  lie,  I  was  filing  a  cable  in  The  officer  retreated  toward  the  open 
Collins,  the  revolution  broke.  Ophelia,  and  that  Shakespeare,  who  had  the  G.  P.  O.  The  cable  concerned  P.  O.  door,  shooting  two  ways  with 

Enter  the  ceflsor.  never  visited  Rome,  was  a  wonder  to  certmn  facts  that  revolutionist  leaders,  automatics  in  lK)th  hands.  Bullets 

«  «  «  have  written  Julius  Caesar.  assembled  in  back-rooms  of  grocery  whizzed.  In  the  half-open  doorway  to- 

On  the  evening  of  September  27  I  twilight  deepened.  The  cavalry  stores,  had  told  me.  Getting  the  mes-  ward  which  we  were  casually  strolling, 

suppose  that  the  Ws  on  the  cable  desk  ‘’attlcd  by.  The  clock  on  the  wall  an-  sage  out  was  not  difficult  because  the  he  backwards,  I  forwards,  men  lay  on 
began  to  get  the  news— an  airplane  in  nounced  that,  with  perfect  transmission,  censor  on  duty  could  read  only  Erench  the  concrete  floor  slowly,  regularly  firing 
the  sky  over  Athens  white  slips  of  paper  minutes  more  would  miss  the  deadline  and  I  translated  everything  I  wrote  to  carbines,  whose  loud  reports  were  ac- 
flnttering  down  on  the  white  roof-toos  of  country  edition.  ...  him  as  soon  as  it  was  written,  often  ask-  companicd  by  bursts  of  flame  and  smoke, 

the  half  Oriental  citv  The  slips  were  On  Klopakad— ’s  desk  was  another  pile  mg  his  advice  on  details  concerning  the  .Above  their  heads  officers  stuck  their 

printed  in  wierd  Greek  characters  that  “URGENT  PRESSE.”  Reading  up-  feeding  program  for  refugees  that  1  was  arms  around  the  door-posts  to  discharge 

Lant  that  the  volcano  had  blown  up  over  side  down,  you  casually  noted  that  some  writing  about.  random  automatic  shots-in  our  general 

in  the  Aetrean  Islands  and  the  armv  and  of  your  friends,  the  dusty  perspiring  cor-  As  the  message  went  off  on  the  ma-  direction.  We  climbed  over  the  prone 

navv  had  mutinied  respondents,  hadn’t  yet  gotten  off  the  chines,  there  was  a  wild  shouUng  in  the  men  and  into  the  cool  shadows  behind  the 

Over  here  ahnnt  th-it  time  fwhirh  "^ws  that  the  revolution  had  begun.  Ex-  corridors,  which  were  suddenly  full  of  post  office  door,  which  I  gratefully 


about  that  time  fwhich  news  that  the  revolution  had  begun.  Ex-  corridors,  which  were  suddenly  full  of  post  office  door,  which  I  gratefully 

rs  later  as  the  sun  rolls  cellent— you’d  seen  your  bulletin  off  it  dusty,  swarthy  men  in  ragged  khaki,  noticed  was  a  2H-inch  plank.  It  was 

*  little  gang  of  Yankees  Caesar  pointing  dingy,  but  well-oiled  carbines  at  .soon  over.  No  one  was  injured.  They're 


was  seven  hours  later  as  the  sun  rolls  ™nei 
westward),  the  little  gang  of  Yankees 
was  fighting  tooth  and  nail  to  tell  you  •'ved 
some  more  about  it.  The  censor  was  the  •  • 
lad  we  were  fighting  with.  th^^*' 

Nicco  Prostopopandokopolous,  or 


lived,  he  could  not  have  saved  Rome.  us.  The  revolutionists  had  seized  the  rotten  shots. 

.  .  .  Rome  was  decadent,  as  the  building.  Apparently,  the  chief  censor  But  they  wouldn’t  take  the  telegram 
France  of  today  .  .  .  you  agree  cn-  had  been  misinformed.  So  I  went  back  to  the  revolutionarv 


thusiastically. 


something  like  that,  was  the  censor's  ®'cur  censeur.  .  '  n<>rm;t  tri  ti-lo  “  “m  i  »  <  l- 

name.  He  was  a  good  scout.  He  lived  ^  The  country  edition  went  by  the  board,  government  as  a  permit  to  send  t tie-  My  generals,”  pointed  out.  “this  morn- 


.  you  agree  en-  had  been  misinformed.  So  I  went  back  to  the  revolutionary 

“.Ah,  oui,  certain-  My  official  pass,  including  a  picture,  headquarters  and  found  half  a  dozen 
.  .  .”  which  had  been  given  me  by  the  king's  generals. 


in  a  cubby  hole  in  the  foreign  office.  casually. 


grams,  seemed  to  make  but  slight  im-  ing  I  sent  a  dispatch  to  say  the  revolu- 


He  sat  behind  a  desk  heaped  high  with 
telegrams  marked  “TRES  URGENT — 

PRESSE  —  RUSH  —  IMPORTANT  — 

^Thi^nnhan^^nlw^inVrT^n  clancimr  You.  too.  loved  Shakespeare.  The  cen-  The  headquarters  of  the  revolution  event  to  transpire?  I  ask  you?” 

at  these  telegmms  and  ^cables  could  ob-  scrawled  were  temporarily  installed  in  the  offices  I'll  say  they  didn't.  They  sent  a  bevy 

^rie  from  the  ^imreodS^^f^^^^^^  ^  signature  in  the  corner.  Casually  you  of  Athen’s  leading  newspaper,  the  Erce  of  generals  back  to  the  P  O.  with  me 

them  had  been  handed  in  two  davs  before  into  the  wire-room  and  handed  Tribune.  Journalists,  as  they  call  us  and  opened  up  the  works.  .My  friend, 

N^cco  t?cut  ffis  Sme  rort  w^  ‘he  machines,  casually  here,  played  an  active  part  in  organizing  the  censor,  was  still  there,  sitting  at  his 

chk'rful’  You  came  burMing’in  with  a  walked  down  stairs,  out  of  sight,  then,  the  coup.  I  climbed  the  stairs  to  find  desk  under  the  plaster  cast  of  King  Con- 
bulletin  that  the  king  had  determined  to  »  taxi,  drove  madly  through  the  crowds  the  city  room  full  of  shouting,  gesticulat-  staiitme.  lie  was  a  good  royalist,  and  a 
fight  that  the  revolutionists  were  30  kilo-  outward  moving  troops  to  the  head-  mg  men,  cheering  continuously  as  new  gwd  scout.  But  now  he  was  pale  and 
miters  from  the  citv  that  mobs  were  Quarters  of  the  revolutionists,  to  get  more  journalists,  yho  were  being  released  his  hand  was  unsteady  as  one  of  my 
millhit  hr^ch  th^ streets  ‘>’3*  day-“tout  tranquille,  wholesale  from  the  jails,  were  brought  escort  said,  “Ah.  the  King,  I  see.  If 

\irrn  would  smile  indulgently  m’sicur,”  according  to  the  Maison  de  la  in.  applauded,  and  dragged  out  onto  the  I  had  my  way,  we  would  slit  the  throats 

“My  dear  friend,  you  are  hot  and  ex-  I’rcsse.  balcony  to  make  speeches  to  the  cheering  of  a  few  of  these  monarchist  swine.” 

cited.  Be  calm,  quiet  yourself,  sit  and  _ _ ,  ^'VVy^®'  "  ®*ut- 

drink  a  little  cup  of  coffee  with  me.  e  ed  the  censor  cordially.  Is  it  not  a 

Have  a  ricrarette  I  denv  catccorically  _  •  J^lonous  victory  for  us.  I  knew  it  would 

the  absurd  fabrications  you  mention.  Of  SPIKING  NEAR  EAST  LIES! 

I  friend  that  it  w'ouki  come^” 

course.  I  cannot  permit  anyone  to  send  incno,  inat  it  would  come. 

such  utter  nonsense  ...  for  your  -  k,,.  V'**"  y°Vr 

own  sake,  my  dear  friend,  .  .  .  your  issue  of  December  2,  Editor  &  Publisher  will  issue  as  a  member "ff”S*^a^eed  ^ 

''S^^trpS'^’NTccr'you  would  take  special  supplement  the  complete  confidential  King-Crane  report  Pater  h^  whispered.  “You  Americans 

the  coffee^  and  sit  trying  to  study  out  on  the  Near- East.  This  will  be  the  first  publication  of  this  im-  are  all  gentlemen.  M’sieur.  II  faut  tou- 

upside  dow-rthe  hSly  censored  mes^  portant  document.  .  jo"*-*  tm  philosophe,  n’est-ce  pas?” 

sage  the  tall,  gloomy  dark-haired  Pan-  jj^ig  rejxirt  was  made  by  an  impartial  commission  of  .Americans  ispatch  went. 

mmninR“‘‘TRES  utfl.ENT^^rd  which  ^he  guidance  of  the  American  Delegates  to  the  Peace  Con-  ^here  were  other  ways  of  get'ting  stuff 

was  still  decorating  Nicco’s  collection.  ference.  out.  Of  course,  everyone  mailed  carbon 

The  unfortunate  part  was  that  Nicco  ,  It  tells  why  the  Near  I‘3ast  is  again  in  turmoil.  It  discloses  copies  of  everything  to  their  Paris  offices 

was  wrong.  The  news  was  true.  all  reasons  for  hate — all  the  greeds — ^that  are  again  slowly  once.  Some  telegraphcxl  complicated 

But  there  was  an  assistant  censor,  firncTcrino-  the  worhl  into  new  wnr  codes--which  didn  t  get  through.  Some 

and  he  saved  the  day.  After  leaving  the  dragging,  the  world  into  ne  war.  mailed  stuff  to  friends  in  Brindisi,  Italy, 

cool  genial  Prostop-etc.,  you  grabbed  a  wiiii  i  ir»MC  rum  RE-rAlTQC  XUIQ  UFPnRT  WACl  whom  previous 

drosky  and  whirled  down  the  streets  MILLIONS  DIED  BECAUSE  1  HIS  KEr OK  1  WA3  arrangements  had  been  made.  .An  .Ameri- 

through  shouting  crowds  to  the  other  NEVER  PRINTED  yacht,  cquipiied  with  wireless,  left 

censor’s  cubby  hole.  You  entered,  try-  ,  Pirams  piled  high  with  one  corre- 

ing  to  appear  casual.  It  should  be  on  every  editorial  desk,  in  every  school  room  spondent’s  copy,  which  it  radioed  when 

“  Ah  ...  is  there  any  news?”  and  every  reference  library.  It  will  be  the  first  publication  any-  ^  outside  the  Greek  three-mile  limit. 

In  your  pocket  was  an  urgent  dispatch  propaganda  and  lies.  It  shows  the  nations  of  the  world  m  their  from  Alexamlria  or  telegraph  from 

waiting  to  go.  In  the  gixxl  old  U.  S.  A.  true  light  and  was  suppressed  by  the  United  States  Department  Smyrna. 

a  managing  editor  was  probably  chewing  of  State.  Editor  &  PUBLISHER  presents  it  for  the  guidance  of  None  of  the  correspondimts  did  any 

l^ncils  and  thipting  for  your  blood.  But  American  editors  who  write  on  international  .subjects.  Extra  cTaT' Thew  Ihewed^^^^^ 

if  you  were  wise,  you  would  try  to  sub-  .  ^  n  t  r  i  r  oc _ _  _ _ _  nays.  tnt>  cntwta  samiwicms  as  tney 

jugate  these  details  to  the  fact  that  Mr.  copies  of  the  supplement  will  be  supplied  for  -a  cents  a  copy.  dashed  from  one  government  office  to  an- 

Klopakadolphadis  (for  such  was  almost  ETkiTrkD  jP  pi  mi  ICUrP  FOR  HFr'FMRFR  2  while  waiting  in  ante-rooms 

his  name)  loved  Shakespeare,  surnamed  EDITOR  &  PUBLISHER  FOK  UECEMBEK  Z  ^f  officials,  watched  the  dawn  come  up 

William.  in  taxis. 

Klopakadolphadis  spoke  English.  That  ■— —  -  ■  (Continued  on  page  41) 


“It  is  necessary  that  I  depart.  I  have  pression  on  these  gentlemen.  The  only  tion  failed.  Tomorrow  all  .America  will 

here  a  little  dispatch,  a  brief  thing  impression,  in  fact,  consisted  of  their  wake  up,  eagerly  grab  for  my  paper,  and 

.  .  .  of  no  consequence  .  .  .  some  pointing  guns  at  me  and  muttering  read  nothing  of  your  distinguished,  glori- 

fifty  words.  .  .  .”  _  “allez.”  ^  I  allezcd  rapidly.^  ^  ous  victory.  Do  yoii  wish  this  unha'ppy 


A'ou.  too,  loved  Shakespeare.  The  cen- 


quarters  of  the  revolutionists,  to  get  more  journalists,  yho  were  being  released  his  hand  was  unsteady  as  one  of  my 

news  of  that  day — “tout  tranquille,  wholesale  from  the  jails,  were  brought  escort  said,  “.Ah,  the  King,  I  see.  If 

m'sieur,’’  according  to  the  Maison  de  la  in,  applauded,  and  dragged  out  onto  the  I  had  my  way,  we  would  slit  the  throats 

Presse.  balcony  to  make  speeches  to  the  cheering  of  a  few  of  these  monarchist  swine.” 

“.Ah,  yes,  quite  so.  my  general.”  stut- 
tered  the  censor  cordially.  “Is  it  not  a 
,  glorious  victory  for  us?  I  knew  it  would 

SPIKING  NEAR  EAST  LIES!  S,  SiVu"!;,',:!  r„rr? 

-  “Quite  so,  quite  so,  you  spoke  of 

IN  its  issue  of  December  2,  Editor  &  Publisher  will  issue  as  a  member "ff,”*^*^a^eed  ^ 

special  supplement  the  complete  confidential  King-Crane  rejwrt  Later  he  whispered.  “You  Americans 

on  the  Near- East.  This  will  be  the  first  publication  of  this  im-  are  all  gentlemen.  M’sieur.  II  faut  tou- 
portant  document.  ‘■‘*U  un  philosophe,  n’est-ce  pas?” 

TLic  •-ox.vxxx.*-  txxoxlo  l.xr  nrt  Ixxxrx', 1  /-rwm tn iccioti  r>f  Arnprienne  ‘  dlSpatch  Went. 


SPIKING  NEAR  EAST  LIES! 

IN  its  issue  of  December  2,  Editor  &  Publisher  will  issue  as  a 
special  supplemeAt  the  complete  confidential  King-Crane  rejwrt 
on  the  Near-East.  This  will  be  the  first  publication  of  this  im¬ 
portant  document. 

This  rejxirt  was  made  by  an  impartial  commission  of  .Americans 
for  the  guidance  of  the  American  Delegates  to  the  Peace  Con¬ 
ference. 

.  It  tells  why  the  Near  I‘3ast  is  again  in  turmoil.  It  discloses 
all  the  reasons  for  hate — all  the  greeds — ^that  are  again  slowly 
dragging  the  world  into  new  war. 

MILLIONS  DIED  BECAUSE  THIS  REPORT  WAS 
NEVER  PRINTED 

It  should  be  on  every  editorial  desk,  in  every  school  room 
and  every  reference  library.  It  will  be  the  first  publication  any¬ 
where  of  the  truth  alxjut  the  Near  East  stripped  of  all  foreign 
propaganda  and  lies.  It  shows  the  nations  of  the  world  in  their 
true  light  and  was  suppressed  by  the  United  States  Department 
of  State.  Editor  &  Publisher  presents  it  for  the  guidance  of 
.-American  editors  who  write  on  international  subjects.  Extra 
copies  of  the  supplement  will  be  supplied  for  25  cents  a  copy. 

EDITOR  &  PUBLISHER  FOR  DECEMBER  2 


There  were  other  ways  of  getting  stuff 
out.  Of  course,  everyone  mailed  carbon 
copies  of  everything  to  their  Paris  offices 
at  once.  Some  telegrapheel  complicated 
codes — which  didn’t  get  through.  Some 
mailed  stuff  to  friends  in  Brindisi,  Italy, 
24  hours  by  boat,  with  whom  previous 
arrangements  had  been  made.  .An  .Ameri¬ 
can  yacht,  cquipiied  with  wireless,  left 
Pirams  piled  high  with  one  corre¬ 
spondent’s  copy,  which  it  radioed  w’hen 
at  sea  outside  the  Greek  three-mile  limit. 
People  leaving  Athens  were  loaded  with 
other  messages  to  radio  at  sea,  cable 
from  .Alexamlria  or  telegraph  from 
Smyrna. 

None  of  the  correspondents  did  any 
.serious  eating  or  sleeping  for  the  four 
days.  They  chewed  sandwiches  as  they 
(lashed  from  one  government  office  to  an¬ 
other,  slept  while  waiting  in  ante-rooms 
of  officials,  watched  the  dawn  come  up 
as  they  dozed  in  taxis. 

(Continued  on  page  41) 
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Editor  &  Publisher  for  November  18,  1922 


PRESS  HOLDS  ITS  OWN  AT  THE  CAPITAL 
DESPITE  ELECTION  UPSETS 

Congress  Will  Have  Larger  Delegation  of  Editors,  Publishers 
and  Advertising  Men  than  Ever,  With  Most  of  the  Old 
Graduates  from  the  Profession  Returned 

By  SAM  BELL 

WASHINGTON,  D.  C,  Nov.  15. —  and  Foley  Independent,  later  associate 
Editors,  publishers,  newspaper  and  editor  of  the  St.  Cloud  Daily  Journal¬ 
advertising  men  fared  well  in  the  Sera-  Press. 

torial  and  Congressional  elections  despite  Francis  F.  Patterson,  Jr.,  Camden,  N. 
the  changes  which  swept  many  new  faces  J.,  former  editor  of  the  Camden  Daily 
into  Congress.  Representatives  of  the  Courier. 


profession  in  public  office  more  than  held  Isaac  Bacharach,  newspaper  owner,  of 

their  own,  and  a  final  line-up  of  the  mem-  Atlantic  City.  e  i  .  •  . 

bers  or  former  members  of  the  news-  Anthony  J.  Griffin,  New  York  City,  in  State  Law  Decision  Pending  at  City 

paper  fraternity  in  next  Congress  prob-  1916  editor  of  the  Bronx  Independent.  Draws  Ordinance 

ably  will  show  the  largest  number  in  the  William  C.  Hammer,  Ashboro,  N.  C,  rivTomT  it  a 

hJory  of,ha.  bodv.  and  publUher  of  .he  Aahboro  halitnT  pUSio" 

K1’  Vi  ni  \t  ri  H  K"  11  P/ier  p  •  clsewherc  of  horse  race  betting  odds  and 

M.  ^chcock  of  Nebraska,  publisher  of  M.  Clyde  Kelly,  Edgewood,  Pa.,  presi-  ^naltks  for  violation, 

the  Omaha  World-Herald,  was  defeated,  dent  Braddock_ Daily  News.  _  , 


editor  and  publisher  of  the  Ashboro  .  “  oru.nance 

Courier  ^  barring  publication  in  newspapers  and 

\t  p,  clscwhere  of  horse  race  betting  odds  and 


while  Henry  Ashurst  of  Arizona,  a  for-  ..William  Williamson,  Oacotna,  S.  Dak.,  Qarence  E.  Wilcox,  corporation  counsel. 

m.ir,  M-ic  raat.irnfri  hv.  a  edited  a  country  newspaper.  —•  ••  .  . 


mer  newspaper  man,  was  returned  by  a  wiu.imi.vt  m 

comfortable  majority.  Albert  Johnson,  Hoquiain,  Wash.,  for-  .C  newsDaTCr*Var"wffiA 

Harry  New  of  Indiana,  for  25  years  nierly  connected  with  the  St.  Louis  Globe-  ,1^-  prosecution  of  the  publisher  of  a 
a  newspaper  man  connected  with  the  In-  Democrat,  Washing^n  Post  New  Haven  racing  paper,  charged  with  violating  an 
dianapolis  Journal  as  editor  and  part  Kegister,  Tacoma  Daily  News  and  the  q|^  state  law  which,  in  the  opinions  of 

siTAnf  .rlrturt-i  in  nrimurv  Seattle  Dailv  Time«  _ 1  •  -1 _  _  _ _ A 


owner,  went  down  in  the  primary.  Daily  Times.  several  judges,  was  unconstitutional.  An 

C.  C.  Dill,  a  former  member  of  the  Ihe  two  newspaper  men  in  the  House  appeal  was  taken  from  Wayne  county 
House  and  one  time  actively  engaged  in  defeated  for  re-election  were  William  O.  courts,  and  the  defendant,  together  with 
newspaper  work  on  the  Spokane  Spokes-  .\tkeson,  Butler,  Mo.,  a  lawyer  and  newspapers  printing  racing  news  and 
man-Review  and  other  western  news-  newspaperman,  and  Clinton  N.  Me-  odds,  were  prepared  to  defend  the  appeal 
papers,  was  elected  Senator  from  Wash-  Arthur,  Portland,  Ore.,  formerly  rc-  jn  the  state  supreme  court,  citing  the  un- 
ington  over  Miles  Poindexter.  porter  on  the  Morning  Oregonian  and  constitutionality  of  the  law. 


ington  over  Miles  Poindexter.  porter  on  the  Morning  Oregonian  and 

While  not  a  new^spaper  man.  William  the  Portland  office  of  the  Associated  The  supreme  court  has  not  yet  heard 

Cabell  Bruce  of  Maryland,  who  is  the  Press.  ttie  case.  If  the  right  to  publish  the 

author  of  a  Life  of  Bpjamin  Franklin  The  two  representatives  defeated  in  the  odds  is  upheld,  it  is  likely  that  the  city 

and  several  papers  dealing  with  the  con-  primaries  were  Ben  K.  Focht,  of  Lewis-  ordinance,  if  it  be  passed  in  the  mean- 

stitutional  period  of  American  history,  burg.  Pa.,  president  of  the  Saturday  time,  will  be  thrown  out. 

defeated  Senator  Joseph  I.  France.  ’ 

The  death  of  Senator  Tom  Watson  of 

Georgia  just  before  the  election,  removed  OUT  ON  THE  INDIANAPOLIS  NEWS,  IT’S  “H.  U.  B.” 

a  newspaper  man  and  magazine  etlitor 

from  Congress  and  his  place  will  be  filled  , 

by  Walter  L.  George,  who  is  not  con-  {Contmued  from  page  5) 

nected  with  the  business.  I-..  -  - 

M^nTam  and'’S’elev\TyS^f^^^^  -n’’'!, 

Then  there  is  a  matter  of  cigars  that 

Ste  frL  his  s2te  '^^^itors  must  meet.  Both  of  mine  news  policy  of  the  News  was  under  dis- 

The  newspaper  and  advertising  men  re-  "^ere  very  good.  cuMion.  r  .i,  u  v.  k-*  t 

elected  to  the  House  with  their  present  Along  about  midday,  if  someone  takes  ^nt  Indianapolis  they  ^ve  a  habit  of 
and  past  connections  as  set  forth  in  the  the  trouble  to  remind  him  of  the  time,  calling  up  the  News  a^  talking  to  Mr. 
Congressional  Directory  are  as  follows:  H.  U,  B.  will  take  enough  time  from  his  Brown  personally  on  all  matter  of  news 
Henry  Zenas  Osborne,  Los  Angeles,  work  to  eat  an  apple  and  drink  a  glass  of  f^m  railroad  wr^ks  to  pink  teas  and 
once  first  vice-president  of  the  Interna-  nj>lk.  Along  a^ut— the  about  is  well  ash  can  fires.  This,  probably  more  than 
tional  Typographical  Union,  writer  on  chosei^  o  clock  he  goes  home  for  dm-  anything  else,  shov^how  much  this  quiet 


News  Publishing  Company,  and  Anderson  NATIONAL  NEWSPAPERS 
H.  Walters,  of  Johnstown,  Pa.,  publisher 

of  the  Johnstown  Tribune.  DISSOLVED 

The  two  members  of  the  present  House  - 

not  candidates  for  re-election  were  Corporate  Group  of  21  Papers  SelUii| 
Charles  Landon  Knight,  of  Akron,  Ohio,  Section  Advertising  Disband 

publisher  of  the  Akron  Beacon  Journal,  ^  =■ _ j  u/nu 

and  Nestor  Montoya,  of  Albuquerque,  f  ■'***  7 

New  Mex.,  editor  of  La  Bandera  Ameri-  Reorganization  !' 

cana,  a  Spanish  language  paper.  - 

The  re-election  of  Gen.  Isaac  K.  Sher-  National  Newspapers,  Inc.,  chartered 
wood,  of  Toledo,  Ohio,  after  two  years’  a  year  ago  last  April  by  the  action  of  21 
retirement,  will  bring  back  a  veteran  Sunday  newspapers  who  wanted  to  try 
newspaper  man,  whose  recent  service  has  the  experiment  of  group  selling  in  their 
been  that  of  Washington  correspondent  of  magazine  sections,  dissolved  this  weA 
the  Toledo  News-Bee.  While  the  results  of  the  experiment  were 

- -  not  by  any  means  a  failure,  a  number  of 

DETROIT  LAW  TO  BAR  ODDS  papers  in  the  movement  felt  that 

changes  necessary  to  complete  succea 
could  not  be  made  in  any  reasonabit 
State  Law  Decision  Pending  at  City  period  of  time  and  a  meeting  of  all  the 
Draws  Ordinance  papers  involved  was  held  in  Chicago  at 

,,  the  time  of  the  A.  B.  C.  convention,  at 

Detroit,  Nov.  11.— A  city  ordinance  which  it  was  decided  to  dissolve  the 
larring  publication  m  newspapers  and  corporation,  at  least  in  its  present  form, 
dsewhere  of  horse  race  betting  odds  and  ^  ^^s  learned,  however,  that  inasmuch 
provides  severe  penalties  for  violation,  National  Newspapers,  Inc.,  was  a  New 
lyas  sent  to  the  city  council  today  by  york  corporation  T  meeting  of  stock- 
Jarence  E.  W  ilwx  corporation  counsel  holders  outside  of  the  State  of  New  York 
The  ordinance  IS  the  latest  development  and. a  meeting  was 

racing  paper,  charged  with  violating  an  **  -.u*  ‘  ^ 

old  state  law  which,  in  the  opinions  of  this  meeting  it  was  the  almo« 

several  judges,  was  unconstitutional.  An  unanimous  opinion  of  the  members  of  the 
appeal  was  taken  from  Wayne  county  ^roup  that  the  changes  essential  to  suc- 
courts,  and  the  defendant,  together  with  involved  too  great  an  expenditure  of 
newspapers  printing  racing  news  and  the  continuance  of  the 

odds,  were  prepared  to  defend  the  appeal  experiment  m  ds  present  form  and  the 
ill  the  state  supreme  court,  citing  the  un-  cor^ration  was  dissolved, 
ronstitutionalitv  of  the  law.  newspapers  withdrew  from  the  or- 


State  Law  Decision  Pending  at  City 
Draws  Ordinance 

Detroit,  Nov.  11. — A  city  ordinance 


was  sent  to  the  city  council  today  by 


The  ordinance  is  the  latest  development 


OUT  ON  THE  INDIANAPOLIS  NEWS,  IT’S  “H.  U.  B.” 

(Continued  from  page  5) 

don’t  tell  the  v.'crld  about  your  ignor-  things  will  follow  naturally.  Why  pre- 
ance.”  serve  in  our  pages  the  worthless  stuff?” 

Then  there  is  a  matter  of  cigars  that  'vas  his  romment  the  other  day  when  the 
all  visitors  must  meet.  Both  of  mine  news  policy  of  the  News  was  under  dis- 


were  very  good. 

Along  about  midday,  if  someone  takes 


Out  in  Indianapolis  they  have  a  habit  of 


the  trouble  to  remind  him  of  the  time,  ^h*ng  up  the  News  a^  talking  to  Mr. 
H.  U.  B.  will  take  enough  time  from  his  Brown  personally  on  all  matter  of  news 
work  to  eat  an  apple  and  drink  a  glass  of  from  railroad  wr^ks  to  pink  teas  and 
milk.  Along  a^ut — the  about  is  well  can  fires.  This,  probably  more  than 
chosen — 6  o’clock  he  goes  home  for  din-  anything  else,  shows  how  much  this  quiet 


tional  Typographical  Union,  writer  on  chosen^  o’clock  he  goes  home  for  din-  anything  else,  shows  how  much  this  quiet 
New  Orleans  newspapers,  editor  and  pub-  "^r.  He  has  never  taken  a  real  vacation,  spoken  has  ^ome  a  part  of  the 
Usher  nf  the  Bndie  frail  Dailv  Free  but  last  Summer  he  went  to  Europe.  News.  vVq  think  it  also  pleases  H.  U.  B 
Press  and  for  thirteen  ye^rs  editL  and  That,  however,  is  another  story.  to  have  these  re^rts  come  to  him  re¬ 
publisher  of  the  Los  Angeles  Express.  Once  he  went  duck  hunting;  he  plays  a  gardless  of  the  dram  on  his  time  and 


Press  and  for  thirteen  years  editor  and  t^at,  nowever,  is  anotner  story, 
publisher  of  the  Los  Angeles  Express.  Once  he  went  duck  hunting ;  he  plays  a 

Guy  U.  Hardy,  Canon  City.  Colo.,  now  putrid  game  of  golf ;  in  his  college  days 
editor  and  publisher  Canon  City  Record  he  played  the  football  game  of  the  time 
and  the  Colorado  Press.  and  some  baseball,  and  this  being  Satur- 

E.  Hart  Fenn,  Wethersfield,,  Conn.,  day  and  November  you  will  be  playing 


putrid  game  of  golf ;  in  his  college  days  vitality  because  he  is  still  a  reporter  and 
he  played  the  football  game  of  the  time  knows  news  all  the  way  from  three 
and  some  baseball,  and  this  being  Satur-  hnes  to  three  columns. 


formerly  city  editor,  state  editor,  special 
and  editorial  writer  on  the  Hartford 
Courant. 

Caleb  Rodney  Layton,  of  Georgetown, 
Del.,  editor  of  the  Union  Republican,  of 
Georgetown,  from  1897  to  1%5. 

William  David  Upshaw.  Atlanta, 


day  and  November  you  will  be  playing  Brown  spends  much  of  his  time  with 
safe  if  you  lay  a  bet  that  in  a  certain  Wordsworth,  Emerson,  Longfellow,  Riley 
large  and  seemingly  mad  crowd,  H.  U.  B.  ^nd  Holmes. 

can  be  found  yelling  as  loud  as  any  of  ‘‘We  are  an  aggressive  business  people 
the  rest ;  and  what  we  need  is  poetry  and  humor  to 


n  be  found  yelling  as  loud  as  any  of  ‘‘We  are  an  aggressive  business  people 
e  rest ;  and  what  we  need  is  poetry  and  humor  to 

“Hit  'em  high-hit  Vm  low.  ''elax  US.”  he  remarked  in  speaking  of  his 

Yea!  Butler!  Let’s  go.”  choice  of  reading. 

There  is  nothing  of  the  task-master 
He  is  president  of  the  board,  you  know,  about  Brown  of  the  News.  He  believes 


founder  ^nd  publisher  of  the  Golden  Age,  and  among  the  greatest  Americans  he  every  man  should  be  given  an  opportunity 

prohibition  paper  in  Adanta.  numbers  Theodore  Roosevelt  and  Pat  to  develop  in  his  own  way.  He  has  a 

Cyrenus  Cole,  Cedar  Rapi^,  Iowa,  con-  Page— Pat  has  given  Butler  a  winning  reputation  for  being  intensely  fair  and 

nected  with  the  Iowa  State  Register,  Des  team,  with  Paul  Brown  at  quarter.  very  deliberate  in  the  things  that  he  does. 

Moines,  from  Iw/  to  lo9o,  and  from  Hilton  TT  'Rmwn  etiffprpH  a  orrMt  anr.  He  is  slow  to  make  up  his  mind— even  his 


io^  *  ’  ickm"’  -tu  'tj  -.1  D  Hilton  U.  Brown  suffered  a  great  sor-  He  is  slow  to  make  up  his  mind — even  his 

18^  to  1921  with  the  Cedar  Rapids  Re-  touched  with  the  pride  of  friends  confess  it  is  hard  to  get  him  to 

pu^can  aim  limes.  immortality  during  the  World  War — we  make  a  decision — ^biit  when  he  does,  he  is 

Anthony,  Jr.,  Leaven-  i-athei.  think  it  added  to  the  whiteness  of  set  to  go  and  is  as  loyal  to  his  decisions 
worth,  Kan.,  has  Imen  engaged  in  news-  puzzled  look  in  his  eyes  as  he  is  to  his  friends, 

pa^r  work  all  his  me.  as  he  gazes  out  on  life.  Brown  is  even-tempered,  and  even  on 


paper  work  all  his  hfe.  as  he  gazes  out  on  life. 

Homer  Hock,  Marion,  Kan.,  is  an  Three  of  his  s(mis  went  across.  One- 
editor  and  lawj^.  Hilton  U.,  Jr.,  who  was  to  have  sue 

Arthur  B.  Rouse,  Budington,  Ky.,  ce^ed  his  father  in  the  newspaper  busi 


as  he  gazes  out  on  life.  Brown  is  even-tempered,  and  even  on 

Three  of  his  s(mis  went  across.  One —  those  rare  occasions  when  he  goes  on  the 
Hilton  U.,  Jr.,  who  was  to  have  sue-  warpath,  he  never  shows  anger,  but 


Arthur  B.  Rouse,  Burlington,  Ky.,  ceeded  his  father  in  the  newspaper  busi-  rather  righteous  indignation.  We  have 
editor  and  publisher  of  the  Boone  County  ness — sleeps  over  there.  When  he  fell  at  yet  to  meet  the  man  who  has  heard  him 
Recorder.  Nouart,  Paul  wrote  home :  use  an  expressive  damn. 

Riley  Joseph  Wilson,  Harrisonburg,  “He  died  the  way  all  soldiers  would  H.  U.  B.  has  one  great  hate— it’s  the 


use  an  expressive  damn. 

H.  U.  B.  has  one  great  hate — it’s  the 


La.,  editor  of  the  Catahoula  News  from  want  to  die — quickly  on  the  far-advanced  word  aged.  He  was  born  in  ’59  but  in- 


1898  to  1904. 

James  A.  Gallivan,  South  Boston,  and 
Robert  Luce,  Waltham,  Mass.,  both  for¬ 
merly  reporters  on  the  Boston  Globe. 


battle  line  of  a  great  drive.” 


The  News,  into  which  Hilton  U.  believe  it. 


sists  that  he  will  never  grow  old.  We 


Robert  Luce,  Waltham,  Mass.,  both  for-  Brown  has  breathed  so  much  of  his  own  If  the  question  is  of  very  great  impor- 
merly  reporters  on  the  Boston  Globe.  life,  is  not  a  prudish  newspaper.  It  tance  or  one  on  which  decision  is  in  doubt 

^uis  C.  Crampton,  Lapeer,  Mich.,  chronicles  crime  without  fear  or  show  of  around  the  office  or  plant  of  the  News, 
editor  and  publisher  of  the  Lapeer  Coun-  favoritism,  but  not  the  details  of  crimes,  the  right  man  at  the  right  minute  always 
ty  Clarion.  “The  primary  function  of  a  newspaper  remarks:  “Better  see  H.  U.  B.  about 

Harold  Knutsen,  St.  Ooud,  Minn.,  for-  is  to  print  the  news  and  discuss  it  intel-  that." 
merly  publisher  of  the  Royalton  Banner  ligently,  and  if  it  does  this,  all  other  The  U.  in  his  name  stands  for  Ultimus. 


ganization  before  its  dissolution  and  no 
lack  of  harmony  marked  the  proceedings 
which  brought  about  this  result. 

It  is  possible  that  a  group  of  news¬ 
papers,  some  of  whom  were  members  ol 
National  Newspapers,  Inc.,  will  reorgan¬ 
ize  at  once  for  the  purpose  of  further 
experimentation  along  the  same  lines. 

The  New  York  and  Chicago  offices  of 
the  concern  will  be  closed  and  its  affairs 
wound  up  at  an  early  date. 

The  National  Newspapers,  Inc.,  was 
organized  last  February  with  17  charter 
members  with  the  idea  of  developing  a 
new  weekly  color  magazine  section  of 
national  circulation,  along  the  lines  of 
Hearst’s  American  Weekly,  Advertising 
for  all  the  members  was  to  be  sold  as  a 
unit. 

Col.  Blethen  was  elected  president  and 
the  executive  committee  selected  consisted 
of  A.  E.  Braun,  the  Pittsburgh  Post;  H. 
S.  Scott,  the  Detroit  News ;  Henry- 
Varian,  the  New  York  World;  and  S. 
E.  Thomason,  the  Chicago  Tribune.  The 
plan  was  to  admit  only  one  newspaper 
from  any  incorporated  city  and  extension 
of  the  membership  to  beyond  20  cities 
was  left  to  the  discretion  of  the  officers. 

The  17  charter  members  were:  New 
York  World,  Chicago  Tribune,  St.  Louis 
Post-Dispatch,  Boston  Post,  Fort  Worth 
Star-Telegram,  Minneapolis  Journal,  De 
troit  News,  New  Orleans  Item,  Philadel 
phia  Inquirer,  San  Francisco  Chronicle. 
Cincinnati  Enquirer,  Cleveland  Plain 
Dealer,  Seattle  Times,  Atlanta  Constitu¬ 
tion,  Buffalo  Courier,  Oakland  'Tribune 
and  Pittsburgh  Post.  Einar  F.  Meyer 
has  been  the  New  York  manager  and 
offices  were  to  be  opened  in  Chicago  and 
the  Pacific  Coast. 

J.  E.  Stiles  Out  on  Bail 

James  E.  Stiles,  publisher  of  the  Free 
port  (N.  Y.)  Daily  Review  was  re 
leased  on  $10,000  bail  November  16 
pending  trial  on  the  indictment  of  ob¬ 
taining  large  sums  from  the  First  Na¬ 
tional  Bank  on  checks  for  which  there 
were  no  deposits.  At  a  hearing  before 
Federal  Judge  Garvin  in  Brooklyn  N. 
Y.,  Mr.  Stiles  pleaded  not  guilty. 
Charles  Dooley,  cashier  of  the  bank  » 
reported  to  have  left  for  parts  un 
known. 

Degrees  for  Hanson  and  Sheehan 

The  University  of  Alabama,  Novein- 
ber  10,  conferred  the  honorary  degree  of 
Doctor  of  Literature  on  Victor  H.  Han¬ 
son,  publisher  of  the  Birmingham  News, 
and  on  William  T.  Sheehan,  editor  of 
the  Montgomerv  .^dve^t^ser. 


Editor  &  Pnhlishfr  for  M  o  v  t>  nt  b  4‘  r  18.  I  2  2 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


HeiVs  a  cetatJafait— Evry  time  Dfacia  Anzer, 
editor  oi  the  Hudson  New*.  West  Hoboken, 
foee  awajr  the  reportorial  ctaff  do  as  you  sea 
Mrs.  They  are.  left  to  riirht:  Robert  Fiak^ 

Georye  W.  Rabh,  Gcoryo  J.  Hoops,  Robert 
Wiasenberyer ;  front,  Peter  L.  Lenahan.  Photo  by  P,  Cf  A. 


They  are  loyal — those  Indianans.  John  C.  Shaffer,  of  the  Shaffer  Group,  is  shown  layiny 
a  wreath  on  the  grave  of  Paul  Dresser,  author  of  “On  the  Banks  of  the  Wabash,”  at 
Boniface  Cemetery,  Chicayo.  Prominent  members  of  the  Indiana  Society  of  Chicayo  took 
part  in  the  ceremonies.  Wilbur  D.  Nesbit,  poet  and  advrrtisiny  man,  is  shown  at  the 
extreme  left;  John  T.  McCutcheon,  cartoonist,  is  lookiny  over  Mr.  Shaffer’s  riyht  shoulder; 
Carroll  Shaffer  stands  at  the  head  of  the  grave. 


Nervous  moments — Below  we  have  Frank  B.  Noyes  (center),  publisher  of  the  Washington 
Star  and  president  of  the  Associated  Press,  Mrs.  Noyes  and  American  Ambassador  Warren 
on  their  way  to  the  Royal  Palace  to  meet  the  Emgiress  and  Prince  Reyent  of  Japan. 


Thanks,  old  Ex.  Antony  those  barred  from  the  weddiny  day  festivitidi  at  Doom  Castle  when  the  former  German  Ruler  took  a  bride  were 
newspaper  men  and  toters  of  dangerous  weapons — the  Aots  of  both  of  which  combined  in  wrecking  his  sweet  young  dream  and  are  still 
dreaded.  We  don’t  know  where  the  other  crowd  waited,  but  here  we  have  the  newspaper  men  and  their  co-workers,  the  pbotoyrapbars,  right 
at  the  gate.  Honest,  doesn’t  it  look  like  a  jolly  event. 


Here’s  another  reason  Arthur  L.  Clarke,  editor  of  the  San  Francisco  Chronicle,  likes  the 
Pacific  Coast.  When  he  goes  hunting  with  Frank  Neubert,  president  of  the  California 
Fish  and  Game  Commission,  he’s  permitted  to  esurry  the  bag  of  the  whole  dam  party. 


10 
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JONES  ELECTED  HEAD 
OF  UTICA  PRESS 

Director*  Alto  Unanimous  in  Choice  of 
Paul  B.  William*  a*  Editor — New 
President  Started  as  a  Boy  in 
Office  of  Newspaper 


The  board  of  directors  of  the  Utica 
Daily  Press  Company  at  a  meeting  No- 
vemlicr  11,  elected  William  V.  Jones 
president  and 


treasurer,  to  suc- 
ceed  the  late 
George  E.  Dun¬ 
ham.  and  also 
elected  D. 
Vaughan  Ely  as 
secretary,  to  suc¬ 
ceed  Mr.  Jones. 

The  directors 
unanimously 
agreed  upon  the 
appointment 
of  Paul  B.  Will¬ 
iams  as  editor  of 


the  Press.  Mr. 

Williams  will  William  V.  Jones 


have  charge  of 

the  editorial  department.  Mr.  Jones 
will  continue  in  charge  of  the  business 
department.  Hugh  Hughes  continues 
as  managing  editor,  in  which  position  he 
has  suiKTvision  of  the  news  and  edi¬ 
torial  departments. 


Xo  changes  were  made  in  any  other 
departments  and  none  is  contemplated. 
All  present  employes  will  be  retained. 
The  principal  factors  in  the  Press  or¬ 
ganization.  besides  those  mentioned,  are : 
■Assistant  managing  editor.  Harry 
Fox;  night  city  editor,  hrank  E.  Carney; 
telegraph  exlitor,  Horatio  Z.  Jenkins; 
sports  editor,  Henry  F.  Couik‘,  Jr.; 
state  editor.  Kirby  Nl.  Spicer;  special 
writer,  William  Schachtel ;  circulation 
manager  Alfrwl  W.  Cockerill ;  advertis¬ 
ing  manager,  Russell  C.  Harris;  foreman 
comixising  room.  E.  L.  Mainwaring; 
foreman  pressroom,  Thomas  F.  Dolin ; 
and  foreman  stereotyping  room,  Thomas 
O’X'eil. 

William  V.  Jones,  the  newly  electid 
president  and  treasurer  of  the  Press, 
started  with  the  paper  quite  young.  He 
liegan  in  the  busi¬ 
ness  ofhee.  then 
was  shifted  t  o 
the  proofroom, 
after  which  he 
was  put  on  the 
news  staff  at  the 
time  Col.  ILast- 
man,  of  Chicago, 
was  editor  and  in 
full  control  o  f 
t  h  e  paper.  Mr. 
J  ones  continued 
as  City  Hall  man 
and  police  court 
reporter  for  sev- 
P.MJL  B.  Williams  cral  vears.  and 


then  was  brought 
into  the  office  to  do  editorial  work  un¬ 


der  the  direction  of  George  E.  Dunham 
and  was  eventually  made  managing  edi¬ 
tor.  In  1911  he  succeeded  Otto  .A.  Meyer_, 
who  has  been  business  manager  for  25 


years. 

Paul  B.  Williams,  the  new  editor  of 
the  Press,  joined  the  staff  of  the  pai)er 
in  1908.  immediately  after  being  gradu¬ 
ated  from  College,  starting  in  as  baseball 
reporter.  That  Fall  he  left  to  go  to 
Mercersburg  .Academy  to  establish  a  de- 
l>artment  of  public  speaking,  but  returned 
to  the  paper  the  following  Summer,  re¬ 
maining  with  the  Press  for  the  next  six 


charge  of  the  purchase  of  athletic  equip¬ 
ment  of  the  army.  Mr.  Williams  re¬ 
signed  the  tennis  club  secretaryship  to 
accept  the  editorship  of  the  Press. 

El  Universal  Is  Building 

The  third  and  fourth  stories  of  the 
steel  structure  under  construction  for  El 
Universal  of  Mexico  City  have  just  been 
finished.  When  completed  the  building 
will  be  named  Catedral  de  la  Prensa. 
or  the  Press  Cathedral.  It  is  expected 
that  next  September  will  see  the  build¬ 
ing  completed.  .A  clock  measuring  two 
meters  in  diameter  will  be  placed  on  the 
cupola.  This  clock  will  be  provided  with 
a  set  of  bells  that  will  play  the  national 
anthem  every  day  at  noon.  Maciiinery 
has  been  ordered  from  Germany. 

Will  Enlarge  Beacon  Plant 

Henry  J.  Allen,  owner  of  the  Wichita 
Beacon  and  governor  of  Kansas,  has 
plans  for  the  enlarging  of  paper.  When 
he  retires  from  office  March  4,  next,  he 
will  return  to  Wichita  and  devote  him- 
.self  to  his  newspaper  and  will  erect  an 
addition  to  the  Beacon’s  plant. 


SHIP  BOARD  MAY  USE 
P.  M.  PAPERS  IN  1923 

Present  Appropriation  Permits  Use  of 
Time-Table  Copy  Only  in  Morning 
and  Sunday  Papers  and 
Magazine* 

Washington,  D.  C.,  Nov.  15. — The 
Shipping  Board  is  operating  on  the  defi¬ 
nite  policy  of  confining  its  newspaper  ad¬ 
vertising  for  the  present  wholly  to  morn¬ 
ing  and  Sunday  newspapers.  That  policy 
will  be  adhered  to  until  next  year  or  until 
the  Board  decides  upon  a  more  extensive 
campaign  than  now  contemplated. 

The  attitude  of  the  Board  was  ex¬ 
plained  Wednesday  at  the  offices  of  Chair¬ 
man  Lasker  in  connection  with  the  re¬ 
ports  that  publishers  of  afternoon  news¬ 
papers  had  lodged  complaints  against  the 
policy  as  a  discrimination  against  evening 
editions.  The  Shipping  Board,  it  was 
stated,  is  placing  only  a  limited  amount 
of  advertising  at  the  present  time  and 
found  that  a  definite  policy  has  to  lx? 
established  so  that  the  line  might  lie 
drawn.  It  is  the  opinion  of  Chairman 


Lasker,  and  his  atfvertising  manager,  J. 
W.  Boring,  that  their  results  can  be  ob¬ 
tained  from  the  Sunday  and  morning 
newspapers. 

Chairman  Lasker  recently  wrote  sev¬ 
eral  of  the  publishers  of  large  afternoon 
newspapers  who  had  protested  directly  to 
the  Board  with  regard  to  the  present 
policy,  that  afternoon  newspapers  doubt¬ 
less  would  be  given  consideration  in  the 
Board’s  advertising  campaign  for  next 
year. 

Confirmation  of  the  above  came  from 
E.  T.  Gundlach,  president  of  the  Gund- 
lach  .Advertising  Company,  Chicago, 
which  is  placing  the  account,  in  the  fol¬ 
lowing  telegram: 

“.All  the  large  copy  containing  the  cou- 
imn  has  been  used  almost  exclusively  in 
Sunday  morning  editions  of  both  morn¬ 
ing  and  afternoon  dailies  and  in  maga¬ 
zines.  The  balance  of  the  schedule  is 
confined  to  small  time-table  copy  and  is 
used  on  a  limited  standardized  list.  This 
standardized  list  consbts  mostly  of  moni- 
ing  papers  which  go  to  the  business  men, 
since  the  time-table  copy  is  designed  to 
reach  both  p:issenger  traveling  and 
freight  agents.” 


years.  In  1915  Mr.  Williams  was  on 
leave  of  absence  from  the  Press  and 
established  the  post  of  field  secretary  for 
Hamilton  College.  This  he  left  to  be¬ 
come  executive  secretary  of  the  United 
States  Lawn  Tennis  .Association  in  1916, 
with  offices  in  New  York. 

During  the  war,  Mr.  Williams  helped 
to  organize  the  Committee  on  Public  In¬ 
formation  in  X'ew  York  city  and  state. 
.At  different  periods  he  was  also  identified 
with  the  Red  Cross  and  the  War  Depart¬ 
ment.  He  helped  to  devfise  and  execute 
a  plan  the  latter  followed  in  securing 
civilian  employes.  For  some  months  ^- 
fore  and  after  the  armistice,  he  was  with 
the  War  Department  Commission,  in 


TJTT  HEN  October  lineage  set  a  new 
’’  record  for  the  17  New  York  and 
Brooklyn  newspapers,  with  16,104,500 
lines,  it  also  made  it  certain  that  1922 
would  be  the  new  high  year  for  the  city’s 
advertising  columns.  The  above  chart 
shows  the  perpendicular  climb  of  the 
year’s  advertising  in  the  lower  line,  de¬ 
picting  monthly  fluctuations. 

The  dotted  line  in  the  1922  column 
shows  the  total  lineage  carried  during 
the  10  months  at  about  132.000.000  lines, 
approximately  equal  to  the  total  for  the 
same  period  in  the  high  year  of  1920. 

The  upper  heavy  line  shows  the  trend. 


or  the  lineage  for  each  12  months  ending 
with  the  previous  month. 

-All  major  classes  of  business  showed 
increases  in  October  over  the  same  month 
last  year.  Foreign  advertising  in  morn¬ 
ing  papers  ran  1,590,386  lines  against 
1,414,585  in  October,  1921.  In  evening 
papers,  foreign  ran  behind  last  year’s 
record,  1,248222  lines  against  1,317,628 
lines.  Sunday  foreign  advertising  this 
year  was  766,014  lines,  against  685,512 
lines  last  year.  Local  display  in  morning 
papers  totaled  4,753,558  lines,  while  last 
October’s  record  was  4,306,215  lines.  In 
evening  papers  this  class  of  business  this 


year  totaled  5.382,348  lines  against 
October’s  volume  which  was  4.833,46<) 
lines.  Sunday  local  display  was  2,833,406 
lines  this  year,  while  last  year’s  was  2,- 
696,334  lines. 

Classified  advertising  gained  in  morn¬ 
ing  and  Sunday  papers,  while  the  evening 
grand  total  in  this  column  showed  a 
slight  loss.  The  morning  figures  were 
for  last  month  1.814.568  lines  and  for 
October,  1921,  1,547,748  lines.  Sunday 
classified  this  year  made  768,740  lines 
against  688,666  lines  last  year.  Evening 
figures  were  1,293,408  lines  against 
1,299,820  lines. 
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Trebled  In  Ten  Years! 

A  Graphic  Story  of  the  Most  Remarkable  Circulation 
Growth  In  the  History  of  Southern  Journalism 


The  tribute  paid  by  the  people 
of  Alabama  to  The  South’s 
Greatest  Newspaper  from  1912 
to  1922. 


Dail^*iSimda^ 

October  1912  No  coni«u 

28.594 ^25,43^ 

0ctowi9i4 

3r442«38J82  — 

October  1916 

38955'4I1355 

October  1916 

51562»53.6T5 


No  contests,  no  premiums,  no 
schemes,  no  artificial  stimulus  of 
any  kind.  Just  plain  merit. 


0ctoberl920 


58.e93»58,94Z 


0ctob«rl922 


6?332r4J30 


The  Daily  and  Sunday 

Net  Paid  Circulation  of 


She  Birmingham 


The  S  o  u  t  h  *  s.  Greatest  Newspaper 
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SATURDAY  LINEAGE  LOSS  PUZZLES 
BRITISH  DAILY  PUBLISHERS 

Despite  Heavy  Purchases  of  Supplies  by  Consumers  at  Week’s 
End,  Advertisers  Don’t  Use  Space — Explanation  May 
Be  in  Lack  of  Service  Methods  by  Publishers 

By  HERBERT  C.  RIDOUT 

l.cndon  Editor,  Editor  &  I’rm.isiihK  — - 

J-'ngland.  Nov.  7.  pockets  than  they  have  on  any  other  dav 
\l/HAT  follows  IS  the  result  of  a  re-  of  the  week. 

public — man  and 


mark  to  me  by  an  American 
newspaper  man  visiting  London.  He 

“THE  STAR’S” 

£500 

Shopping  Competition 
For  Men  And  Women. 


Monday  as  the  woman's  day,  this  con¬ 
centration  on  the  early  part  of  the  week 
has  baulked  the  success  of  making  an¬ 
other  woman's  day  at  the  end  of  the 
week.  In  other  directions,  the  “movies” 
have  been  capitalized  in  this  way,  but  for 
some  strange  reason  the  film  studios  and 
agents,  after  a  i^riod  of  excellent  mis¬ 
sionary  work  with  effective  advertising 
of  new  “releases,”  have  now  practically 
ceased  their  activities  in  this  way — in  my 
opinion  one  of  the  biggest  mistakes  they 
ever  made. 

Classified  advertising  might  almost  lie 
regarded  as  a  possible  means  of  repairing 
the  deficiency,  but  for  some  equally  ob¬ 
scure  reason,  these  advertisers  thin  out  in 
an  extraordinary  fashion  on  Saturday — 
extraordinary  because  such  advertise- 


a  service  and  all  that  it  means  ix)th  to  a 
diffident  or  potential  advertiser  and  to  the 
proprietary  of  the  paper  in  sohnng  such 
problems  as  the  Saturday  one — that  such 
a  service  could  be  made  as  profitable  a 
department  as  that  of  the  circulation  man¬ 
ager  has  seemingly  yet  to  be  realized. 

There  are  many  other  considerations 
of  this  Saturday  problem  that  might  be 
discussed,  but  I  will  reserve  for  another 
article  next  week  an  examination  of  some 
of  the  methods  by  which  the  solution 
might  be  found. 


Buvinger  Sells  Meridian  Star 

The  Meridian  (Miss.)  Star  was  sold 
to  James  H.  Skewes,  of  Danville,  Ill.,  on 
November  14,  by  Ralph  R.  Buvinger  and 
Katherine  S.  Buvinger.  Palmer,  De 
Witt  &  Palmer,  New  York,  were  the 
brokers  in  the  transaction.  Mr.  Skewes, 
during  his  12  years  in  newspaper  work. 


Men  at  well  u  women  readen  of| 
*  1  be  Mar "  have  proved  that  by  1 
•Uidying  the  otTert  made  by  the' 
mopey-aevinf  Rrmt  which  advtrttte 
in  eur  columns  they  can  make  their 
money  (o  much  further  To  ea- 
rouraf*  ntembers  of  both  eeaet  lo 
•hop  carefully.  '  The  S 


nber 


I  for 


Ur  toiler 

The  best  bilU  will  be  those  which 
to  the  oplotw  of  *'  The  Mar.**  shoe 
the  moet  careful  parchaainf 


peves  which  would  bavt  been  paid 


I  the  raeelpt  of 


a  few  sbiUtnct  will  have  as  food  o 
Chance  at  an  expenditure  of  meemi 

U  la  a  condition  of  this  Competition 
tbei  the  deciaion  of  the  editor  of 
*  rite  Star  ”  or  the  (udfoe  aeuttf  tor 
him  will  be  final,  i  '  '' 
an  entry  will  be  d 
ance  of  this  eondiuoo 

Make  a  poioi  of  buytiif  what  yon 
need  this  montb  and  oaxt  fretn 
~  Star  “  advertlMrx  Inataad  of  otae 
wheia  Sand  the  btllt  to  this  paper 
with  the  coupon  below  and  yon  may 
wio  one  of  ibe  followiof  . 


.\nd  the  British 

woman— are  creatures  of  habit ;  their 
necessity  shopping — groceries,  articles  of 
wear,  week-end  needs,  and  all  that  is  _ _ _ 

wanted  for  household  use  for  the  ensuing  ments  might  reasonably  be  expected  to 
week— IS  all  done  on  Saturday.  They  produce  better  returns  during  the  week- 
spend  more  money  on  Saturday  than  on  end  period  of  extended  leisure.  .\11 

any  other  day.  This  is  proved  by  the  classes  of  “want”  advertisements — help,  ... 

tact  that  shops  ^e  open  later  (the  Shop  sales,  and  wanted — diminish  on  Saturday  has  been  the  editor  of  Racine  Journal- 

1  lours  Act  lays  down  that  from  Monday  as  if  in  reflection  of  the  disappearance  of  News;  managing  editor,  the  Milwaukee 

to  Ihursday  shops  must  close  at  7,  allow-  their  big  space  brethren  on  that  day.  News;  and  editor  and  publisher,  the  Dan- 

ing  an  houjr  and  two  hours  later  respec-  It  would  certainly  seem  that  there  is  ville  Daily  Press.  \V.  E.  Buckingham, 

some  kink  in  the  British  advertiser’s 
mind  that  precludes  his  seeing  Saturday 
as  a  good  selling  day.  The  problem  of 
how  to  overcome  this  is  one  that  is  gen¬ 
erally  recognized,  but  I  am  by  no  means 
sure  that  publishers  themselves  have 
tackled  it  seriously — certainly  not  with 


tively  for  Friday  and  Saturday)  and  are 
filled  with  shoppers. 

But  advertisers  are  apparently  uncon- 
vincible  that  Saturday  is  a  good  day 
for  advertising  in  a  daily  newspaper. 
Paradoxically  enough,  they  contradict 
themselves  on  the  other  hand  by  their 


steady  support  of  the  provincial  weekly  any  sustained  effort. 


AWARDS 

£100 


for  the  best  bill  or 
set  of  bills  sent  in. 


SPEUAL  AWARDS 
For  Women  Beaders. 


SPECIAL  AWARDS 
For  Mea  Readers. 


£50 
£20 


lor  Ike  best  bUi 

set  ol  bills.  XaOV 


for  the 
best  bUI 
ol  bUls. 


£20 


but  or  set  ot  Mils. 

^  r  lor  the  loarth  best 
XoO  bill  or  set  ol  Mils. 


£5 


lor  the  best  bffi 
or  set  ol  bills. 


lor  the  second 
best  Mil  or  set 


MU  or  set  ol  MUs. 


lor  the  loarth  best 
bUl  or  set  ol  bills. 


£230 


(the  balance  ol  £500)  will  be 
awarded  in  other  special  awards 
and  consolatioB  gifts,  of  which 
farther  particulars  will  be  given. 


READ  THIS  LETTER  I  AND  THIS  ONE. 


"11  mxjr  be  ot  iDlercft  i 


*  I  beg  to 
jrour  letter 
Cl  ito.  M..  •« 
uon  with  '  Pte 
I'omTwttuon  I 
pria*.  lor  wt*»wl 
“  In  fopport  0 


ACkiMWiedge  receipt  of 
and  cheque,  value 
iwerded  me  m  amoew 
ve  >tar  CM*  lihoppmg 


I  If  houeewives  arouM 


•  "STAn"  £500  SHOPPING  COUPON 

•  TO  "THE  STAR  -  PRITE  DETT..  67.  FLEET  STREET.  LOMDON.  tC,<. 

• 

I  I  Mrtom  MUa  ammlUK  to  £...  • -  ^ 

g  1  exUmate  that  by  portiustag  from  tb*  ■oaey-aaatog  firma  wMcb 
•dverttoc  to  "Tbe  Star"  t  »a»o<  Z  «  '* 

I  compered  with  whet  I  ettou'd  hevp  had  lu  p|«wwhri- 

I  "The  liter"  from  lime  to  lim-. 


newspaper,  which,  though  published  on 
Friday,  is  not  completely  circulated  until 
the  following  day. 

The  problem  is  no  fanciful  one ;  it 
exists  in  an  acute  form.  Various 
schemes  have  been  evolved,  and  tried  to 
overcome  the  reluctance  of  advertisers  to 
use  the  Saturday  editions  of  daily  papers. 
But  with  no  success. 

Only  last  week  I  was  informed  that  I 
could  get  a  page  in  a  certain  daily  at 
something  like  $1,.‘>()0  less  than  scale  any 
Saturday. 

One  reason  for  this  paucity  of  Satur¬ 
day  advertising  lies  in  the  fact  that  the 
great  department  stores  close  on  Sat¬ 
urday  afternoons.  All  shops  by  law 
must  close  one  afternoon  a  week.  These 
department  stores  are  heavy  and  steadv 
advertisers  in  the  dailies,  but  with  one 
or  two  exceptions  they  are  missing  from 
the  Saturday  papers.  The  exceptions  are 
one  particular  store  that  makes  a  feature 
of  Saturday  morning  bargains  and  others 
who  occasionally  issue  for  that  day  pre¬ 
liminary  announcements  of  Monday  sales. 
Strangely  enough,  these  same  stores  are 
users  of  space  in  the  Sunday  press — on  a 
day  when  there  are  no  shopping  facili¬ 
ties  .at  all. 

Of  the  various  devices  to  persuade  ad 
vertisers  to  u,>e  Saturday  advertising, 
there  have  been  no  outstanding  successes. 
One  or  two  dailies  feature  a  Saturdav 
music-page,  but  only  in  one  instance  does 
it  go  any  distance  towards  solving  the. 
day’s  problem.  During  the  Summer 
months,  several  dailies  conduct  a  Satur¬ 
day  gardening  feature  with  reasnnabL 
success,  but  with  the  Fall,  these  fade¬ 
away  and  die. 

One  or  two  have  tried  to  build  up  a 
woman’s  page,  but  because  of  the  success 
of  an  effort  made  some  years  ago  to  boost 


In  fact  the  British  publisher  has  yet 
to  recognize  what  duty  he  owes  to  the 
advertiser  in  his  columns.  In  only  two  been  managing  editor  of  the  Alliance,  be- 


of  Danville,  is  associated  with  Mr. 
Skewes  in  the  purchase  of  the  Meridian 
Star. 

New  Scrippt  Washington  Executives 

Establishment  of  a  new  post  in  the  or¬ 
ganization  of  the  Scripps  Newspaper  .Al¬ 
liance  has  caused  a  slight  realignment  of 
jobs.  William  Philips  Sims,  who  has 


London  daily  offices  does  there  exist  an 
actual  copy-writer  or  idea-man  who  could 
plan  a  campaign,  provide  ideas,  or  even 
write  a  piece  of  copy  for  a  commercial 
advertiser.  That  the  provision  of  such 


comes  forefgn  editor,  and  J.  Frank  Tay¬ 
lor  has  been  made  managing  editor.  H. 
M.  Rickey  is  associate  editor,  with  Robert 
Scripps.  editorial  director,  and  W.  B.  Col- 
ver.  assistant  editorial  director. 


- 


^‘Patronize  our  advertisers,  save  money  and 
win  a  prize**  is  the  ten^>ting  proposition 
(above)  of  the  London  Star.  ^  far,  every¬ 
body  seems  satisfied. 

asked  whether  our  newspaper  publishers 
found  Saturday  an  advertising-problem 
(lay;  he  added  that  our  papers  looked 
like  it. 

He  was  right.  For  years  Saturday  has 
been  a  dead  day  on  the  advertising  side 
of  our  daily  newspapers. 

It  is  not  easy  to  say  why.  Indeed, 
there  are  many  factors  which  suggest  that 
the  reverse  should  be  the  case. 

For  one  thing,  our  workers  are  paid, 
generally  speaking,  on  Friday  night,  usu¬ 
ally  too  late  for  any  shopping  that  evi:- 
ning.  In  other  cases  they  take  their 
wages  at  Saturday  midday.  In  either 
case,  Saturday  fincls  99  per  cent  of  our 
w  .''.gc-carners  with  more  money  in  their 


First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
papers — morning,  evening  and 
Sunday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


Evening 


SUN 

Snnday 


J^ews  Dominates  In  Advertising 
Because  It  Covers  Detroit 

'T'HE  confidence  which  the  Detroit  public  has  in 
The  Detroit  News,  as  has  been  shown  time  and 
time  again  in  the  way  that  Detroit  has  followed  the 
counsel  of  this  paper  in  civic  affairs,  is  no  little  fac¬ 
tor  in  the  results  that  advertisers  obtain  from  the 
columns  of  The  News.  An  article,  advertised  in  The 
News,  has  prestige  combined  with  enormous  circula¬ 
tion.  Advertisers  know  this.  During  October  The 
Detroit  News,  week  days,  published  1,867,684  agate 
lines  of  advertising.  Its  next  competitor  printed 
727,846  agate  lines  and  the  third  paper  published  only 
686,476  agate  lines.  The  News  thus  carried  more  ad- 
vertis  ng  than  all  its  competitors  combined  and  more 
than  twice  the  amount  carried  by  any  one  paper. 

The  Sunday  News  Also  Leads 
In  Circulation  and  Advertising 

rpHE  Detroit  Sunday  News  also  led  its  competi- 
tors  by  a  substantial  margin  particularly  in  Clas¬ 
sified,  Rotogravure,  Automotive  and  National  ad¬ 
vertising.  In  both  Rotogravure  and  National  ad¬ 
vertising  The  Sunday  News  has  greatly  increased  its 
last  year’s  advertising  lineage,  the  increase  being 
about  42%  in  each  case  for  the  first  10  months.  In 
Class'f.ed  advertising  The  Detroit  News  is  the  ac¬ 
cepted  medium  of  Detroit,  publishing  during  the 
month  of  October  more  than  100,000  separate  want 
ads. — a  lead  of  200%,  or  three  times  as  many  as  the 
next  Sunday  paper. 

The  Detroit  News 

Two  and  a  Half  Timea  Nearest  Competing  City  Week-Day  Circula¬ 
tion.  284,124  Net  Paid  Total  October  Circulation 

Greatest  Sunday  Circulation  in  Michigan.  241,56S  Net  Paid  Total 
for  October 

"Always  in  the  Lead" 
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largest  daily  circulation 
in  the  state  of  Washington; 

largest  daily  circulation 
in  the  city  of  Seattle. 

The  Seattle  Star 

MEMBEIL  AB  C- 

Over  J%ooo  Net  Paid 

Over  15,000  more 

daily  circulation 

than  any  other 
Seattle  paper 

Gilman,  Nicoll  &  Ruthman 

National  Representatives 


Canadian  Pacific  Building 

New  York 


Tremont  Building 
Boston 


Tribune  Building 

Chicago 


Monadnock  Building 

San  Francisco 
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EARLY  OWNER’S  DONATIONS  TO  PAPER 
SHOULD  BE  CLASSED  AS  CAPITAL 


Income  Tax  Officials  Have  Allowed  Other  Business  Firms  to 
Capitalize  Paid-in  Surplus,  But  No  Similar  Ruling 
Has  Been  Applied  to  Daily  Newspapers 


By  CLIFFORD  YEWDALL 


Wright,  Cleveland  Plain  Dealer;  Robert 
Barry  and  Frazier  Edwards,  Philadelphia 
Public  Ledger;  Carter  Field,  New  York 
Tribune;  Arthur  Sears  Henning,  Chicago 
Tribune;  Charles  R.  Michelson,  New 
York  VVorld ;  Paul  J.  McGahan,  Phila¬ 
delphia  Inquirer;  Gt'orge  E.  Akerson, 
Minneapolis  Tribune;  Roy  Roberts,  Kan¬ 
sas  City  Star ;  Leland  C.  Speers,-  New 
York  Times,  and  Alfred  H.  Kirchhofer, 
Buffalo  News, 


ARNOLD  L,  GUESMER,  Minne- 
apolis  attorney,  gave  a  very  inter¬ 
esting  address  Ijefore  the  recent  Inland 
Daily  Press  Association  convention  on 
the  subject  of  taxation.  He  covered  the 
ground  from  the  commencement  of  that 
form  of  taxation  known  commonly  as 
income  tax  in  1909  down  to  date  and  out¬ 
lined  in  brief  form  the  various  require¬ 
ments  of  each  act. 

He  pointed  out  that  the  present  ten¬ 
dency  is  for  the  various  states  to  enact 
taxes  on  income  in  addition  to  the  taxes 
now  payable  to  the  Federal  Government 
and  declared  that  if  this  tendency  is 
allowed  to  continue,  it  may  be  possible 
for  a  corporation  doing  business  in  sev¬ 
eral  states  to  be  taxed  on  its  income  a 
considerable  sum. 

Mr.  Guesmer,  as  attorney  of  the  Min¬ 
neapolis  Tribune  and  for  some  time  the 
chairman  of  the  taxation  committee  _  of 
the  .American  Newspaper  Publishing 
Association,  was  instrumental  to  a  con¬ 
siderable  extent  in  convincing  the  Treas¬ 
ury  Department  that  under  the  law  and 
regulations,  newspapers  had  the  right  to 
capitalize  and  include  as  earned  surplus- 
amounts  paid  out  to  build  or  acquire  cir¬ 
culation  structure. 

He  pointed  out,  also,  that  there  are 
many  sections  of  the  law  which,  if 
properly  applied  to  newspapers,  will  re¬ 
sult  in  large  additions  to  their  investe<l 
capital.  He  gave  several  instances  where 
large  amounts  of  paid-in  surplus  had 
been  recovered  for  corporations  engaged 
in  the  publication  of  newspapers.  It  is 
well  known  that  in  the  early  history  of 
newspapers  they  were  considered  to  be  a 
sink-hole,  and  the  only  practical  use  was 
for  some  man  with  money  to  tell  his 
views  to  the  public  and  in  the  telling 
thereof  he  usually  paid  large  sums  of 
money  into  the  corporation  for  which  he 
received  no  return.  All  these  things  hap¬ 
pened  years  ago,  even  before  some  of 
the  present  owners  acquired  the  stocks 
of  their  corporations,  and  if  an  intelli¬ 
gent  examination  is  made  of  some  of 
these  earlier  records,  it  will  probably  be 
found  that  large  additions  to  invested 
capital  can  be  made  under  this  heading 
alorih. 

Then  there  is  another  kind  of  paid-in 
surplus.  The  1918  Act  provides  that 
there  shall  be  used  as  invested  capital 
“paid-in  or  earned  surplus.”  There  is 
no  restriction  or  qualification  attached  to 
this  statement.  The  bureau  has.  in  its 
regulations,  restricted  a  paid-in  surplus 
to  tangible  property  the  value  of  which 
is  definitely  ascertainable  at  the  time  paid 
in. 

I  have  already  shown  in  previous  ar¬ 
ticles  that  even  under  the  law  a  circula¬ 
tion  structure  is  tangible  property.  Hence 
if  a  situation  should  arise,  which  I  have 
no  doubt  it  has  in  many  cases,  where  a 
corporation  is  formed  to  acquire  from  the 
individuals  the  property  of  the  publica¬ 
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tion  and  stock  is  issued  to  those  in¬ 
dividuals  to  an  amount  only  equal  to  the 
book  value  of  the  physical  property 
turned  in,  it  will  probably  be  found  upon 
proper  investigation  that  the  company 
has,  according  to  law,  a  large  paid-in 
surplus. 

Even  if  it  is  held  that  circulation  is 
an  intangible  property  (which  the  de¬ 
partment  has  done  by  regulation),  there 
is  nothing  in  the  law  which  would  war¬ 
rant  the  refusal  of  the  department  to 
accept  as  a  paid-in  surplus  with  no  re¬ 
strictions  as  to  limitations  any  such 
property  turned  in  and  for  which  no 
stock  is  issued.  The  law  specifically 
limits  the  amount  of  stock  issued  for 
an  intangible,  usable  for  invested  capital 
purposes,  but  it  does  not  limit  the  use 
of  an  intangible  property  for  invested 
capital  purposes,  which  property  was 
turned  into  the  company  for  no  considera¬ 
tion  whatever  and  as  a  gift  by  the  stock¬ 
holders  of  the  corporation. 

There  are  other  things  that  may  be 
used  as  a  paid-in  surplus.  It  is  quite  con¬ 
ceivable  that  in  the  early  years  of  a 
corporation,  the  principal  stockholder 
donated  without  charge  his  services  to 
the  corporation.  I  have  not  seen  any 
such  items  allowed  as  a  paid-in  surplus, 
but  I  see  no  objections  under  the  law  to 
its  inclusion  if  it  could  be  proved  what 
the  services  of  the  individual  were  worth 
to  that  corporation. 

The  tangibility  or  intangibility  of  cir¬ 
culation  has  an  important  bearing  on 
the  taxation  situation  of  many  publishers, 
particularly  those  who  issue  large 
amounts  of  stock  for  circulation  values 
upon  the  incorporation  of  the  company. 
Those  periodicals  are  today  being  penal¬ 
ized  by  the  compulsory  deductions  or 
limitations  of  the  1917  and  1918  Acts, 
whereas  if  they  could  include  as  invested 
capital  the  full  amount  of  stock  issued 
for  their  circulation  value  at  the  time 
of  incorporation,  the  large  addition  to 
capital  now  denied  them  would  mean 
enormous  reductions  in  taxes.  If  any 
such  corporations  are  interested  and  will 
communicate  with  me,  it  may  be  possible 
to  arrange  a  test  case  at  very  small 
expense. 


BARRETT  WORLD  CITY  EDITOR 


Gavin  on  Sick  Leave,  Remains  With 
Paper — Other  Staff  Changes 

James  W.  Barrett  this  week  became 
city  editor  of  the  New  York  World,  suc¬ 
ceeding  John  H.  Gavin,  who  was  granted 
a  sick  leave  on 
November  1.  Mr. 

Gavin,  on  his  re¬ 
turn  from  leave, 
will  remain  with 
the  World  in  an 
editorial  capacity. 

Edward  A.  Roth 
has  been  made  as¬ 
sistant  city  editor 
and  Alexander 
L.  Schlosser  will 
continue  in  a  sim¬ 
ilar  post,  which 
he  has  held  for 
several  months. 

John  Gordon  is 
now  acting  as¬ 
sistant  night  city  editor  and  Frank  P. 
Glass,  Jr.,  is  night  telegraph  editor. 
James  E.  Dever  remains  as  night  city 
editor.  The  new  appointments  were  ef¬ 
fective  November  13. 


Mr.  Barrett  started  newspaper  work 
in  Colorado,  where  he  was  born  and  edu¬ 
cated.  He  was  graduated  with  a  Phi 
Beta  Kappa  key  and  an  A.  B.  from,  the 
College  of  Liberal  Arts,  University  of 
Colorado,  in  1909,  his  experience  there 
including  editorship  of  Silver  &  Gold,  the 
university  student  newspaper.  He  be¬ 
gan  newspaper  work  on  the  Denver  Re¬ 
publican  and  during  the  year  moved  to 
the  Denver  Times,  where  he  stayed  until 
January,  1912.  Coming  to  New  York  in 
that  year,  he  joined  the  Morning  lele- 
graph’s  forces,  shifting  to  the  Press  in 
1914.  Two  years  later  he  became  con¬ 
nected  with  the  World  and  has  served  as 
reporter  and  assistant  city  editor  as 
various  times  since  then.  From  August 
to  Novemlser  of  this  year  he  has  been 
acting  Sunday  news  editor.  He  conduct¬ 
ed  the  World’s  exposures  of  fraudulent 
war  charities  during  1917  and  1918.  re¬ 
sulting  in  reforms  and  the  conviction  of 
several  swindlers. 


James  VV.  Barrett 


Levand  Caspar  Herald  Owner 

M.  M.  Levand,  general  manager  of 
the  Kansas  City  Post  for  seven  years 
prior  to  its  sale  last  May,  has  purchased 
the  Caspar  (Wyo.)  Herald,  effective 
September  17.  Full  leased  Associated 
Press  service  and  a  four-page  colored 
Sunday  comic,  indoor  sports  department 
and  other  features  have  been  added  to  the 
paper. 


Richard  K.  Fox  Dead 

Richard  K.  Fox,  aged  76,  editor  and 
publisher  of  the  Police  Gazette,  New 
York,  a  sports  weekly,  died  November 
14. 


Washington  Bureau  Men  Back  at  Capi¬ 
tal  After  Campaign  Tours 

Most  of  the  Washington  correspondents 
who  followed  the  political  campaign  or 
were  called  into  their  home  offices  to 
handle  Congressional  election  returns,  are 
back  in  W’ashington  preparing  for  recon¬ 
vening  of  the  Congress  and  resumption 
of  governmental  activity. 

Among  the  men  who  were  called  in 
for  election  work  were :  Richard  V. 
Oulahan  and  Hal  Smith,  New  York 
Times ;  Walker  S.  Buel  and  James  L. 
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Editor  &  Publisher  for  November  18,  1922 


The  Lawyer  who  was 
Up  a  Stump— 

The  Washington  Daily  News  is  a  client  of  the  Newspaper  Information 
Service,  which  produces  good  will  friendship  through  a  newspaper’s  cir¬ 
culation  by  answering  any  answerable  questions  for  readers  or  by  sup¬ 
plying  any  information  that  will  help  them  in  their  daily  lives — in  their 
business,  or  in  their  work,  or  in  their  kitchens,  or  around  their  homes  or 
in  their  school  studies.  And  always  in  the  name  of  the  newspaper.  Al¬ 
ways  the  good  will  is  to  the  client  paper. 

Attorney  Edward  C.  Kriz,  617  Columbian  building,  Washington, 
had  a  law  suit  for  a  soldier  boy  whose  wages  had  been  attached.  Some¬ 
where  back  in  his  head  Lawyer  Edward  had  a  notion  that  there  was  a 
law  that  an  enlisted  man’s  pay  could  not  be  attached.  He  looked  for  the 
statute.  Nothing  doing.  Then  he  dug  and  dug  through  books,  and 
through  musty  legal  pamphlets  and  queried  his  lawyer  friends.  All  in  vain.  After  hunt¬ 
ing  three  days,  he  gave  it  up. 

But  wait  a  minute!  Lawyer  Edward  Kriz  suddenly  recalled  that  the  Washington  News 
had  a  service  that  promised  to  answer  any  question  or  furnish  any  information  that  a  reader 
might  need.  So  he  hiked  over  to  the  offices  of  the  Newspaper  Information  Service  and  laid 
his  3-day-old  trouble  before  the  editor,  F.  M.  Kerby. 

IN  THREE  MINUTES  BY  THE  CLOCK,  MR.  KERBY  PRESENTED  THE 
WORRIED  LAWYER  WITH  THE  PRECTSE  INFORMATION  WHICH  HAD 
STUMPED  HIM  FOR  THREE  DAYS!  (  It  wasn’t  a  law;  it  was  an  ancient  U.  S. 
Supreme  Court  decision.) 

Is  that  lawyer  a  friend  of  the  Washington  News-now?  Did  the  Newspaper  Informa¬ 
tion  Service  capture  his  good  will  for  its  client,  the  Washington  News? 

You  betcha! 

We  print  the  above  story  to  show  publishers  and  editors  the  QUALITY  of  service  we 
perform  as  the  employe  of  the  Newspapers  that  are  our  clients.  Lawyer  Edward  is  only  one 
of  thousands  whose  friendly  good  will  we  obtain  every  week  for  the  papers  we  serve.  Ed¬ 
ward  Kriz  is  not  like  a  syndicate  feature  or  picture  that  is  read  in  your  paper  today  and  is  dead 
as  a  doornail  tomorrow.  Edward’s  good  w  ill  lasts  indefinitely.  And  the  Edwards  to  whom 
we  give  direct  worthy  service  every  succeeding  day,  IN  YOUR  NAME,  accumulate  thru 
the  year  to  a  great  host — an  accumulation  that  is  a  definite,  dollars-and-cents  asset  to  your 
newspaper  property. 

Glad  to  give  you  further  particulars  and  rates  for  exclusive  service  in  your  city. 


Newspaper  Information  Service,  Inc. 

1322  New  York  Avenue,  Northwest 

WASHINGTON,  D.  C. 
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Editor  &  Publisher  for  November  18,  1922 


Number  of  Display 
Ads  Carried  by 
Indianapolis  Papers 
During 

October,  1922 


Local  Display 

Foreign 

Star,  Daily 

2,763 

867 

Star,  Sunday 

1,000 

452 

Star,  total 

3,763 

1,319 

News 

3,240 

1,219 

Times 

1,464 

562 

The  circulation  of  The  Indian¬ 
apolis  Star,  Daily,  for  October  was 
in  excess  of  100,000. 


The  Indianapolis  Sunday  Star 
enjoys  the  largest  circulation  of 
any  Indianapolis  or  Indiana  news¬ 
paper. 


FOREIGN  REPRESENTATIVES 


KELLY-SMITH  COMPANY 
Marbridge  Bldg.  New  York 


KELLY-SMITH  COMPANY 
Lytton  Bldg.  Chicago 

R.  J.  BIDWELL  COMPANY 
742  Market  St.  San  Francisco 


HEARST  BUYS  HERALD 
IN  WASHINGTON 


Will  Call  It  Times-Herald  and  Is«u: 
After  Nov.  20  from  Times  Plant 
— Payne  i«  Publisher 
of  Both 


HEARST  WILL  MAKE  HERALD 
A  NATIONAL  PAPER 


^ILLIAM  R.  HEARST  intends  to 


Washington,  D.  C.,  Nov.  15. — The 
Washington  Herald,  established  16  years 
ago  by  Scott  C.  Bone,  now  Governor  of 
.Alaska,  has  been  acquired  by  William 
Randolph  Hearst  and  will  be  published 
beginning  November  20  as  the  Times- 
Herald.  The  new  morning  paper  will  be 
issued  from  the  present  Hearst  plant  in 
the  Munsey  building  where  the  Wash¬ 
ington  Times.  Mr.  Hearst’s  afternoon 
newspaper,  is  published.  The  Times  and 
Herald  Sunday  editions  will  be  combined 
in  one  paper,  beginning  November  19. 

The  arrangements  for  Mr.  Hearst’s 
acquisition  of  the  Herald  were  completed 
last  Tuesday  following  a  visit  of  Mr. 
Hearst  and  Hugh  Murray  of  the  Hearst 
organization,  to  Washington.  The  de¬ 
tails  of  the  transfer  are  being  worked 
out  by  G.  Logan  Payne,  publisher  of  the 
Times,  and  J.  E.  Rice,  publisher  of  the 
Herald.  Mr.  Hearst  will  take  over  none 
of  the  physical  property  of  the  Herald, 
only  the  circulation,  good-will  and  the 
advertising  contracts.  The  Herald  plant, 
which  has  deteriorated  sadly  in  the  last 
five  or  six  years,  will  be  scrapped. 

No  announcement  of  the  price  paid  for 
the  Herald  was  made  and  officers  of  the 
Times  declined  today  to  name  the  price 
for  which  the  new  morning  newspaper 
will  be  sold.  The  Herald  has  been  sold 
for  one  cent,  while  the  Washington  Times 
is  a  three-cent  paper. 

The  Times-Herald  will  be  modeled 
after  the  Hearst  morning  newspapers  in 
other  cities  and  will  carry  the  typical 
Hearst  morning  features,  in  addition  to 
many  valuable  features  of  the  old  Herald 
fhich  will  be  retained,  including  the 
“.Andy  Gump”  cartoon  strip.  The  Uni¬ 
versal  Service  will  be  the  backbone  of 
news  report  published  by  the  Times- 
Herald  and  other  new  services,  now  used 
by  the  Herald,  will  be  continued  for  the 
present  at  least. 

How  long  the  issue  of  the  two  papers 
will  be  made  from  the  Munsey  building 
plant  has  not  been  determined.  There  is 
reason  to  believe  that  another  site  will 
be  found  in  the  near  future. 

Since  Scott  Rone,  the  founder  of  the 
Herald,  sold  his  interests  in  the  paper, 
the  Herald  has  changed  hands  several 
times.  .After 'Mr.  Bone  got  out  the  paper 
was  controlled  by  F.  X.  McLanahan  for 
Washington  interests  and  later  was  sold 
to  C.  T.  Brainerd.  now  president  of  Har¬ 
per  Brothers.  Mr.  Brainerd  in  turn  dis¬ 
posed  of  it  to  a  company  headed  by  Julius 
Barnes,  now 
States  Chamber  of  Commerce,  Charles 
R.  Crane,  former  .American  minister  to 
China,  and  Herbert  Hoover.  Mr.  Hoover 
disposed  of  his  interest  in  the  paper  a  year 
or  so  ago. 


make  the  Washington  Herald  a 
national  newspaper  and  to  a  great  ex¬ 
tent  the  source  of  editorials  on  national 
topics  for  all  of  his  morning  news, 
papers;  he  informed  EDITOR  &  PUB- 
LISHER  November  15.  He  outlined 
bis  plans  over  his  own  signature  as 
follows: 

“I  confirm  the  report  that  I  have 
bought  the  Washington  Herald.  I  did 
not  buy  the  presses  as  they  are  not 
our  size.  The  Herald  will  be  con. 
ducted  separately  from  the  Times,  al- 
though  the  Times’  staff  will  handle  the 
Herald  temporarily  during  the  trans* 
fer.  The  Times’  presses  will  have  to 
print  both  papers  until  a  suitable  site 
and  mechanical  equipment  for  the 
Herald  can  be  secured. 

Mr.  W.  A.  Thayer,  managing  editor 
of  the  New  York  .American,  will  go  to 
Washington  to  take  immediate  edi. 
torial  charge  of  the  Herald.  The  Her 
aid  will  resemble  the  New  York 
American  in  appearance  and  will  pub. 
lish  similar  features. 

“It  will  give  special  attention  to 
national  political  news,  and  editorials 
on  national  topics  for  all  our  morning 
papers  will  largely  emanate  from  the 
Washington  Herald  office. 

“Our  endeavor  will  be  to  make  the 
Washington  Herald  a  national  news 
paper,' 


B.  Piper  should  continue  as  editor  and 
myself  as  manager,  and  made  every  pos¬ 
sible  provision  for  the  operation  of  the 
Oregonian  under  the  guidance  of  the 
men  who  had  been  associated  with  Mr. 
Pittock  in  directing  the  newspaper  prior 
to  his  death. 

“It  may  be  put  down  definitely  th.at 
the  Oregonian  has  not  been  sold  to 
Hearst  or  anybody,  is  not  for  sale  and, 
as  a  matter  of  fact,  could  not  be  sold  if 
there  was  any  disposition  to  sell,  which 
there  is  not.”  .* 


Mr.  Hearst  stated  to  Editor  &  Pub¬ 
lisher  in  New  York  that  he  has  not 
bought  any  Portland  newspaper. 


LOS  ANGELES  EXAMINER  SUED 


Movie  Actress  Asks  $155,000  for  Use 
of  Her  Picture 

Mrs.  Ynez  Gay  Bennett,  known  on  the 
screen  as  Ynez  Gay,  has  filed  action  in 
the  local  courts  against  the  Los  Angeles 
Examiner,  William  Randolph  Hearst, 
publisher,  and  Fred  W.  Eldridge,  man¬ 
aging  editor,  demanding  $1S5,0(W.  Mrs. 
Bennett  declares  that  a  portrait  of  her- 
president  of  the  United  self  was  used  by  mistake  in  that  publica- 
'  jq  illustrate  a  story  published  June 

4.  last,  referring  to  her  as  Winifred  Hud- 
nut,  who  is  Mrs.  Rudolph  Valentino. 

.At  the  time  the  story  and  picture  were 
published,  the  complaint  says  that  Valen¬ 
tino,  cinema  actor,  was  under  arrest  in 
this  county  on  the  charge  of  bigamy  and 
the  story  was  extensively  published 
throughout  the  United  States.  The  pub¬ 
lication  of  her  photograph  under  the  cir¬ 
cumstances  was,  Mrs.  Bennett  says,  “a 
trespass  upon  and  direct  violation  of  her 
right  of  privacy  to  said  photograph.” 

Mrs.  Bennett  demands  $5,0W)  for  use 
of  the  photograph  and  $150,000  damages 
as  a  result  of  the  publicity. 


HEARST  NOT  OREGONIAN  BUYER 


Morden  Deniei  Eastern  Rumor — Paper 
Not  For  Sale  to  Anybody 

Portland,  Ore.,  November  14. — Re- 
l>orts  received  from  the  East  that  Wil¬ 
liam  Randolph  Hearst  has  bought  the 
Oregonian  not  only  are  flatly  denied 
here  but  C.  A.  Morden,  manager  of  the 
Oregonian  Publishing  Company,  declares 
that  no  negotiations  are  under  way  look¬ 
ing  toward  such  a  transfer,  nor  is  the 
sale  of  the  property  pr.ssible  under  the 
will  of  the  late  H.  L.  Pittock,  majority 
stockholder  in  the  corporation. 

“The  Pittock  stock  in  the  Oregonian 
Publishing  Company,  amounting  to  a 
two-thirds  ownership  is  to  remain  intact 
throughout  the  period  of  a  20  year  trust 
create  by  Mr.  Pittock  at  the  time  of  his 
death,”  said  Mr.  Morden.  “That  was  in 
1919,  so  it  will  be  seen  that  no  sale  to 
anyone  is  even  to  be  considered  now  or  at 
any  time  during  the  trust  period.  Mr. 
Pittock’s  will  provided  for  the  manage¬ 
ment  of  the  property,  specified  that  Edgar 


Puts  on  Morning  Edition 


The  Beaumont  (Tex.)  News  will  be¬ 
gin  publication  of  a  morning  issue,  in  ad¬ 
dition  to  the  regular  afternoon  edition, 
on  December  1.  The  morning  paper  will 
be  circulated  throughout  the  state,  but 
will  not  be  put  on  street  sales  in  Beau¬ 
mont.  it  was  announced.  The  News  is 
about  one  year  old. 


Farm  Papers  Merged 

William  A.  Radford,  publisher  and 


editor  of  Farm  Mechanics  and  the 
.American  Builder,  both  published  in  Chi¬ 
cago,  has  bought  Agrimotor  and  will 
merge  it  with  Farm  Mechanics. 
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Ten  Months  of  Steady  Gains  Culminate  in  a  Total  Increase  of  2,269,464  Lines  Over 
the  Corresponding  Period  Last  Year,  Placing  The  World  First  in  Gains  Among  the 
Newspapers  of  Ne^c  York  With  a  Lead  of  116,883  Lines  Over  Its  Nearest  Competitor. 

Consistency  of  Performance 

And  What  H  Means  to  the  Advertiser 


The  AIU)\T’'  “(IR.MMI”  pictures  tilt*  most  con¬ 
sistent  advertising  performance  in  the  news¬ 
paper  field  of  Greater  New  York  over  a  period 
covering  the  first  ten  months  of  the  current  year, 
and  accords  THE  WORLD  first  place  in  gains,  with 
a  total  increase  of  2,269,464  lines  over  the  corre¬ 
sponding  period  last  year,  an  excess  gain  of  116,883 
lines  over  its  nearest  competitor.  THE  WORLD’S 
total  lineage  during  this  period  was  14,251,672,  an 
increase  of  19%,  about  50%  of  which  increase  was 
in  Display  Advertising. 

THE  WORLD’S  gain  represented  44.5%  of  the 
combined  gains  of  the  city’s  .rct'CH  morning  and 
Sunday  newspajiers.  It  was  30.9%  of  the  combined 
gains  of  all  the  fourteen  morning,  evening  and  Sun¬ 
day  newspapers  of  the  city. 

In  Dry  Goods  Advertising,  always  a  measured 
judgment  of  the  combined  experience  of  the  local 
merchants,  and  therefore  expressive  of  the  best  in¬ 
formation  obtainable  on  the  ground,  THE  WORLD 
and  THE  EVENINfi  WORLD  carried  during  this 


l)eriod  a  grand  total  of  5.788,710  lines,  which  was 
21,938  lines  in  exce>s  of  the  nearest  two-paper  morn¬ 
ing.  evening  and  Sunday  combination  in  the  city 
under  single  ownership. 

In  National  Advertising,  a  class  of  publicity  de¬ 
manding  the  strongest  sort  of  influence  in  the  local 
distribution  of  merchandise,  THE  WORLD  gained 
32.7%,  THE  EVENING  WORLD  15%,  and  THE 
.SUNDAY  WORLD  alone  35%,  by  far  the  greatest 
ratio  of  gain  in  its  field.  THE  WORLD  GRAV¬ 
URE,  one  of  the  fastest  growing  sections  of  its  kind 
in  the  country,  increased  40.1%  during  the  past  ten 
months,  and  107%  during  three  months  of  that 
period,  leader  of  its  field  in  gains  by  a  wide  margin. 

Judged  by  every  standard  which  enters  into  the 
economical  purchase  of  advertising  space,  THE 
WORLD  GROUP — Morning,  Evening,  Sunday, 
Gravure  and  Magazine — offer,  in  their  respective 
fields,  a  character  of  service  which,  dollar  for  dollar 
expended,  exerts  a  greater  influence  over  a  given 
unit  of  population  than  can  be  purchased  elsewhere 
in  this  vast  market. 
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PULITZER  BUILDING.  NEW  YORK 


FORD  BUILDING 
DETROIT 


Member  of 
National 
Nevospapers 

Imcrptraud 


MALLERS  BUILDING 
CHICAGO 
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Kational  Sitfrrt^  flortirim 


Complete  Service 


Service  is  the  ^au^e  which  measures  true  value 


Newspapers  are  No  Exception 

Drafts  for  $33,010.57  went  to  subscribers  of  Newspapers  under 
contract  with  us  last  year — because  a  Progressive  Newspaper 
offered  them  the  Protection  of  Our  Travel  Accident  Polic>’. 

Stimulate  your  Service  and  include  Insurance  Protection.  It 
is  of  direct  value  to  the  Subscriber  personally.  Individual  Service 
is  the  only  form  that  secures  Permanent  Circulation  Gain. 

HICKEY  MITCHELL  CO. 

(Builds  and  Holds  Circulation) 

CASUALTY* CO.  OF  DETROIT  Pierce  Bldg.,  St.  Louis 
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By  HAMMOND  EDWARD  FRANKLIN 


would  come  into  the  mind  of  the  reader 
.some  unfavorable  associations.  Instead 
of  giving  an  appropriation  we  would 
prefer  to  say  that  the  smaller  mortician 
should  use  around  two  columns  four  or 
five,  at  least  twice  a  week,  while  the 
larger  mortician  whose  business  warrants 
it  should  use  alxiut  two  columns  five,  six 
times  a  week,  or  if  he  feels  that  even 
more  could  lie  expended,  a  larger  ad- 


vertisem.ent  can  be  used  not  exceeding 
them,  in  fact,  are  repulsive  to  them. 
Briefly  stated,  we  believe  that  copy  which 
takes  up  the  services  of  the  mortician  in 
a  serious,  dignified  and  possibly  a  rather 
grandiloquent  way,  is  b«t.  We  belie\e 
that  one  cannot  speak  too  reverently  and 
too  high-mindedly  of  the  services  of  the 
man  who  performs  the  last  offices  for  our 
dead. 


ADVERTISING  MADE  THE  UNDERTAKER, 
A  MORTICIAN  AND  A  BUSINESS  MAN 


It  Can’t  Increase  His  Market,  But  It  Has  Brought  Respect  for 
the  Profession  and,  When  Done  in  Newspapers,  It  Is  an 
Inoffensive  Reminder  Against  an  Emergency 


^HE  undertaker  has  been  looked  on 
'*■  as  a  “dead  one”  so  far  as  news¬ 
paper  advertising  is  concerned,  due  to 
this  peculiar  phase  of  the  business: 

The  undertaker's  ‘‘market”  is  limited. 
Just  so  many  people  die  each  year.  By 
ailvertising  he  cannot  very  well  “increase 
his  total  market.”  13oes  this  mean,  how¬ 
ever,  that  he  should  not  t>e  a  regular  user 
of  newspaper  space?  What  is  the  best 
way  for  him  to  go  about  it,  granting  it 
would  be  a  wise  [lolicy  for  him  to  be  in 
the  papers? 

The  Hahn-Rodenburg  Company  of 
Springfield,  111.,  advertising  agency,  has 
had  a  broad  experience  in  not  only  mak- 


"  V  fu.keralhome'^  y 

_ _ JjCHASDENGLER _ 

muarMsunl]  n  mortician  r,  mmssnttM 

157  w-jEffeasoM  SI  Ik 

Simple  line-cut  blocks  2  columns  wide  sell  the 
mortician’s  service  and  his  name  without  re> 
minding  readers  of  death’s  anguish. 


ing  the  undertaker  an  advertiser,  but 
making  him  a  good  advertiser.  It  has 
charge  of  the  newspaper  advertising  of 
probably  more  undertakers  than  any  other 
single  organization.  Consequently,  it 
has  learne<l  much  concerning  Ixith  how 
undertakers  should  not  and  how  they 
should  advertise. 

“The  mortician  has  probably  a  unitiue 
position  in  the  advertising  field.”  S.  P. 
Wright,  copy  chief  of  the  Hahn-R<Klen- 
burg  Company,  stated.  “Through  the 
very’  nature  of  his  profession,  his  busi¬ 
ness  is  always  at  what  might  lie  termed 
the  saturation  point.  His  advertising 
cannot  increase  business  for  him  one  jot, 
as  people  will  not  die  to  oblige  anyone. 
■All  his  advertising  can  do  is  to  secure 
for  him  such  business  as  is  created  by- 
natural  laws. 

“This  side  of  his  problem  gives  us  a 


rather  gloomy  impression,  but  the  other 
side  is  much  brighter.  The  ‘undertaker’ 
of  not  so  many  years  ago  was  not  held 
in  particularly  high  esteem,  and,  truth 
to  tell,  his  methods  were  not  such  as 
would  bring  him  the  regard  of  the  com¬ 
munity. 

“Naturally,  however,  people  feel  very 
strongly  alxiut  Ikiw  the  remains  of  their 
loved  ones  shall  be  handled,  and  so  the 
modern  mortician  who  can  present  to 
his  community  forcibly  and  yet  in  a  dig¬ 
nified  and  professional  way  the  fact  that 
he  is  different  from  the  ‘undertaker’  of 
other  days,  is  going  to  get  the  majority 
of  calls  which  are  made. 

“The  presentation  of  such  a  delicate 
subject  in  the  public  prints,  surrounded 
by  ads  of  groceries,  phonographs,  shoes 
and  new  breakfast  foi^s,  is  one  that  re¬ 
quires  highly  specialized  thought,  as  we 
Ix'lieve  will  Ix!  self-evident.  It  is  this 
difficulty  of  presenting  the  mortician's 
profession  to  the  public  in  an  ethical 
way  that  has  kept  him  from  using  news- 
paiier  space  for  so  many  years,  and  has 
kept  the  advertising  solicitors  of  our 
newspapers  from  trying  to  persuade  him 
to  advertise.  The  mortician  realized 
that  he  was  not  capable  of  presenting  the 
facts  to  the  public  and  the  newspap.r 
.solicitor,  who  frequently  is  the  copy¬ 
writer-in-chief  to  many  of  his  customers, 
was  fully  aware  he  would  be  treading  on 
dangerous  ground  if  he  underUxik  this 
proixisition.  and  hence  has  kept  to  the 
beaten  path. 

“We  find  it  true  that  the  mortician  wiio 
keeps  his  name  lx.-fore  the  public  throu.gh 
the  medium  of  good  advertising  is  the 
one  who  soon  Ix-comcs  a  leader  in  his 
community.  .-X  mortician’s  services  are 
always  ordered  on  the  spur  of  the  mo¬ 
ment.  This  is  during  a  period  in  which 
the  minds  of  those  concerned  are  terrible 
wrought  up  by  the  circumstances  which 
necessitate  the  funeral  director’s  services. 

“It  is  for  this  rea.son  that  an  advertis¬ 
ing  mfirtician  who  really  has  the  gofxls  to 
offer  the  public  is  a  blessing  and  they  will 
not  make  the  mistake  of  ordering,  in 
their  haste,  the  services  of  some  inferior 
mortician  who  might  not  be  properly 
equipped  to  serve  them  to  licst  advantage. 

“The  matter  of  appropriation  is  one 
which  is  hard  to  decide  up<Hi.  and  wi 
do  not  believe  that  any  concrete  figures 
could  lx-  taken  as  a  basis.  The  small 
undertaker  would  have  to  use  a  tre¬ 
mendously  larger  percentage  of  h-s  gross 
than  would  the  larger  mortician  because 
no  matter  how  large  one's  volurne  was, 
large  space  would  not  be  appronriate. 

“Three  columns  eight  would  be  the 
largest  space  that  should  ever  be  used, 
Ixcause  anything  larger  than  that  w(>uld 
sav(  r  too  much  of  display  a-id  there 


The  Prime  Factor 

I  - ■  = 


Sign  of 
Disfinctite 
Service  “ 


'Phone 
Austin  OOl'i 
316-320 

NORTH  CENTRAL  AVE 


c.rampp 

&S0N 

FUNERAL  HOME 


It  might  be  copy  for  a  furniture  dealer,  or  a  Better  Home  Campeugn,  but  the  fact  is  that 
U  an  extremely  effective  advertisement  of  a  funeral  director. 


the  size  three  by  eight  referred  to  above. 

“Copy  should  be  devoted  entirely  tq 
selling  the  services  of  the  mortician,  and 
not  his  equipment.  So  much  of  the  ad¬ 
vertising  in  this  line  that  one  sees  today 
is  devoted  entirely  to  the  glorification  of 
the  wonderful  new  hearse,  the  superfine 
ambulance,  the  more  than  elegant  funeral 
chapel,  etc.,  that  the  advertiser  places  at 
the  disposal  of  those  he  serves.  -As  a 
matter  of  fact,  the  public  is  interested 
in  just  one  thing,  only  what  the  mor¬ 
tician  can  do  for  them  whein  some  loved 
one  passes  away,  and  the  instruments  in¬ 
volved  in  this  service  do  not  concern 


“It  is  said  by  enemies  of  advertising 
of  this  kind  that  it  is  not  read,  but  the 
experience  we  have  had  tends  to  dis¬ 
prove  this.  For  instance,  Fiss  &  Bills 
of  Oshkosh,  Wis.,  one  of  the  largest  or¬ 
ganizations  of  its  kind  in  that  part  of 
the  state,  had  been  advertisers  for  sev¬ 
eral  years  prior  to  becoming  clients  of 
ours,  but  had  found  the  results  practi 
cally  nil. 

“When  our  representative  signed  them 
up,  they  scratched  the  contract  in  sev¬ 
eral  places  so  as  to  allow  them  to  cancel 
any  time  they  chose  and  to  do  several 
(Continued  on  p.ige  33) 
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SCOTTDouble-Qoadruple  PRESS 


WITH  THE 


New  Scott  Heavy  Duty  Folder 

is  really  the  only  Multi-Unit  Press  that  lends  itself  to  expansion.  All  you  need 
is  the  room  and  additional  Units  and  Folders  can  he  attached  to  meet  new 
requirements. 

YOUR  NEW  PRESSROOM  EQUIPMENT 

should  he  built  to  handle  any  size  pai>er  that  you  may  want  to  run  five  or  ten 
years  from  now.  The  Scott  “Multi-Unit”  or  “Straight-Unit”  Press  with  the 
New  Scott  Heavy-Duty  Folder  is  the  best  solution  of  this  production  problem. 

WALTER  SCOTT  &  CO. 


NEW  YORK 

1457  BROADWAY,  at  42nd  ST. 


Plainfield,  New  Jersey 

tK  CHICAGO 

at  42nd  ST.  MONADNOCK  BLOCK 
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LIBERAL  E D  UCATION 


J  \  54^ 


and  the  PUBLIC  likes  it 


Wenrst's  International’s  prin 
ments  from  Mav  to  December 


OUR  POLICY 


INCREASED  62  PER  CENT 


Y\earst's  International  is 
the  only  aggressive  liberal 
magazine  of  large  circula¬ 
tion  in  America. 

It  is  fearless  in  carrying 
the  truth  on  the  most  im¬ 
portant  movements  here 
and  abroad. 

Have  fun  while  you  read — 
but  knou'  something  when 
you  get  through. 

Norman  Hapgood 

Editor 
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SHORT  RATES  ON  WANT  AD  CONTRACTS, 
HARD  TO  COLLECT,  CAN  BE  AVOIDED 

St.  Louis  Globe- Democrat  Bills  Advertiser  at  Highest  Rate, 
Rebating  at  End  of  Contract  if  It  Has  Been  Complied 


numbering  twelve,  and  outlined  the  pre¬ 
liminary  plans.  Mr.  Schaeffer  was  made 
temporary  chairman  at  the  time  and  it 
was  decided  to  invite  those  who  were 
present  at  the  more  recent  meeting. 

When  the  matter  of  permanent  organi¬ 
zation  was  brought  up  at  the  second 
gathering,  the  publishers  agreed  that  the 


With — Non-Cancellable  Contracts  Also  Effective  better  way  to  it  was  through  the 

functioning  of  the  committee. 

Speakers  advocated  that  the  morning 
By  C.  L.  PERKINS  piier  field  should  be  sold  through  trade 

Executive  Secretary,  .Vssociatinii  of  N'ewsi>a!>er  (lassitieci  .^dvertisir.ff  Managers  journal  S  advertising,  aS  well  aS  through 

advertising  m  morning  newspapers,  and 

TT  is  generally  conceded  by  everyone  True,  there  is  no  justifiable  reason  why  thus  carry  the  message  direct  to  the 

*•  in  the  classified  advertising  business  the  defaulting  advertiser  should  not  pay  manufacturers  themselves, 

that  contracts  are  valuable  in  building  or  the  short  rate  as  he  agreed.  However,  It  was  brought  out  that  many  agencies 
maintaining  a  Want-ad  section.  Opinions  the  fact  is  that  human  nature  after  having  have  established  the  rule  of  selecting  one 

may  vary  on  the  value  of  different  kinds  paid  for  an  article  seems  to  rebel  at  being  newspaper  only  in  a  comrnunity  and  ab- 

of  contracts,  but  it  is  almost  unanimous  rebilled  at  a  higher  price.  solutely  taboo  the  advertising  value  of 

that  every  paper  should  use  contracts  for  One  of  the  most  logical  solutions  of  the  mornings  newspapers.  The  orgjani- 
the  regular  classified  advertiser.  this  problem — a  solution  adopted  by  the  zation  plans  to  set  forth  the  advantages 

The  kind  of  contract  is  important,  and  classified  departments  of  several  newspa-  to  be  gained  through  the  morning  news- 

the  advantages  and  disadvantages  of  the  pcrs,  one  of  which  is  the  St.  Louis  Globe-  papers  in  getting  the  direct  attention  of 

various  types  have  frequently  been  Democrat — is  to  bill  and  collect  from  the  big  business  men. 

pointed  out  in  these  columns.  However,  advertiser  the  highest  rate  and  then  re- _ 

regardless  of  the  variety  of  contracts  bate  him  at  the  end  of  the  contract,  if  he 

used,  they  all  give  the  advertiser  a  rate  complies  with  all  its  conditions.  This  is  Buy  Moncton  Transcript 


concession  in  consideration  of  his  using 
a  certain  amount  of  space  or  a  definite 
number  of  insertions.  The  rate  conces¬ 
sion  being  granted  on  certain  conditions 
the  advertiser  is  expected  to  fulfill  those 
conditions,  and  if  he  fails  for  any  reason 
to  live  up  to  his  contract  he  should  not 
expect  the  rate  reduction  on  that  part  of 
the  agreed  space  he  has  used. 

While  the  advertiser  should  not  expect 
rate  reductions  without  fulfilling  the  con- 


undoubtedly  a  practical  way  to  handle 
the  short-rates — particularly  if  all  the 
newspapers  in  a  city  would  adopt  the 
plan. 

Several  other  papers  are  eliminating 
from  their  contracts  the  short-rate  clause. 
Such  a  contract  is  apparently  non-can- 
cellable.  It  does  not  mention  any  proce¬ 
dure  in  case  of  cancellation.  Salesmen 
selling  it  give  the  impression  that  it  is 
non-cancel  la  hie.  Then  in  cases  where  the 


The  Moncton  (N.  B.)  Transcript  has 
been  sold  by  the  trustees  of  the  estate 
of  the  late  John  T.  Hawke,  formerly 
owner  of  the  paper,  to  the  Moncton 
Transcript,  Ltd.,  a  newly  incorporated 
company  in  which  C.  W.  Robinson,  Min¬ 
ister  of  Lands  and  Mines  in  the  New 
Brunswick  government;  Matthew  L^ge, 
financier,  and  Ivan  C.  Rand,  barrister, 
all  of  Moncton,  are  interested. 


Figaro  May  Incraato  Capital 

Le  Figaro,  Paris,  at  an  extraordinary 
meeting  of  the  board  of  directors  held 
November  10,  considered  the  increase  of 
its  capital  by  successive  stages  from 
1,920,000  francs  to  10,000,000  francs.  Le 
Figaro  has  purchased  new  quarters  in 
the  Champs  Elysees,  where  sumptuous 
offices  are  being  installed.  Parisian 
newspapers  generally  have  had  a  pros¬ 
perous  year  and  extensive  alterations  to 
the  offices  of  such  papers  as  the  Le  Petit 
Parisien  and  Le  Petit  Journal  are  signs 
of  financial  prosperity. 

Advertiser  Moves  Departments 

The  Boston  Advertiser  moved  both  the 
local  and  national  advertising  staffs  of 
the  Sunday  Advertiser  and  the  Daily  Ad¬ 
vertiser  during,  the  i>ast  week  to  the  top 
floor  of  the  building  formerly  occupied 
by  the  Boston  Journal  at  the  corner  of 
Washington  and  Water  streets.  The 
combined  classified  departments  of  the 
daily  and  Sunday  papers  remain  in  the 
Little  Building,  but  have  been  trans¬ 
ferred  from  the  basement  to  the  second 
floor. 

Incorporate  Pictorial  Weekly 

The  Montreal  Pictorial  Weekly,  Ltd., 
has  been  incorporated  with  $10,000  capi¬ 
tal  stock  by  George  and  Ferdinand 
Poirier.  Montreal  publishers,  and  Charles 
E.  Coling,  advertising  agent  of  West- 
mount. 


tract,  he  does.  Yet  the  newspaper,  if  it 
has  any  intention  of  fairness  or  the 
slightest  policy  of  adhering  to  its  pub¬ 
lished  rate  card  rates,  cannot  allow  any¬ 
one  to  get  contract  rates  except  those 
who  adhere  to  the  stipulations  in  the  con- 


advertiser  has  legitimate  reasons  for 
rot  using  all  the  lineage  stipulated 
in  the  contract  it  is  cancelled  without 
short-rate. 

What  is  your  experience  with  short 
rates  in  classified?  If  you  have  any  sug- 


Changet  to  12  Em  Column 

The  Kokomo  (Ind.)  Tribune  has 
changed  its  column  width  from  13  to  12 
ems. 


African  Paper  Buys  Equipment 

The  Ludlow  Typograph  Company  has 
sold  a  Ludlow  machine  to  the  Friend 
Newspapers,  Ltd.,  Bloomfontein,  South 
•Africa. 


tract. 

Most  contracts  provide  that  in  case  the 
advertiser  cannot  use  the  space  or  inser¬ 
tions  contracted  for,  he  shall  be  short¬ 
rated.  In  other  words,  he  shall  be  re¬ 
billed  for  the  space  at  the  rate  he  would 
have  paid  without  a  contract. 

The  short-rate  clause  is,  of  course,  a 
fair  and  equitable  one.  Yet  in  most 
newspapers  it  is  a  cause  of  trouble.  The 
troul)le  of  collecting  short  rates  is  ill¬ 
ustrated  by  the  fact  that  one  business 
manager  does  not  credit  short-rate  items 
to  revenue  until  they  are  collected,  carry¬ 
ing  them  on  a  suspense  account.  He  does 
this  because  he  says  such  a  small  per¬ 
centage  of  them  are  uncollectable.  The 
writer  merely  mentions  this  to  show  that 
collection  departments  have  difficulty  in 
securing  money  on  such  charges,  but  does 
not  advocate  this  method  of  bookkeeping. 
This  paper  collects  such  a  small  percent¬ 
age  of  its  short  rates  because  the  collec¬ 
tion  department  will  not  make  any  great 
effort  on  hard  accounts. 

Another  paper  had  the  same  difficulty, 
so  the  collection  department  took  over 
the  collection  of  short  rates.  It  collected 
most  of  them,  yet  found  that  it  was  not 
easy  to  do.  Short  rates  can  and  should 
be  collected  although  it  is  not  easy  to  do. 

A  gre.'iter  objection  to  them  is  the  ill- 
will  they  create  among  the  advertisers. 


gestions  that  would  be  beneficial  to  read¬ 
ers  of  Editor  &  Publisher,  send  them 
to  this  office. 

SCHAEFFER  HEADS  A.  M.  GROUP 

Permanent  Organization  Meeting  Held 
in  Hotel  Morrison,  Chicago 

(.By  Tclesraph  to  Editor  &  Publisher) 

Chicago,  Novembei  14. — Definite  steps 
towards  permanent  organization  of 
morning  newspaper  publishers  in  Ohio, 
Indiana,  Illinois,  Iowa  and  Missouri,  were 
taken  at  a  meeting  held  in  the  Hotel  Mor¬ 
rison,  Chicago,  November  14.  Thirty- 
seven  publishers  of  morning  dailies  in 
the  Middle  West  attended. 

On  motion  of  T.  J.  Patterson,  of  the 
Toledo  Times,  it  was  voted  to  have  the 
temporary  chairman,  A.  Schaefer,  of  the 
Fort  Wayne  (Ind.)  Journal-Gazette,  ap¬ 
point  a  committee  comprising  one  pub¬ 
lisher  from  each  of  the  states.  This 
committee,  it  was  decided,  shall  organize 
members  from  each  member’s  respective 
state  and  then  a  meeting  will  be  held  some 
time  next  January  when  the  permanent 
organization  will  be  effected. 

The  movement  was  started  October  20. 
when  publishers  from  Indiana,  Illinois 
and  Ohio  gathered  at  the  same  hotel. 
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NEWS  AND  FEATURE  SERVICES 
Maintain  Prestige — Create  Circulation — Attract  Advertising 

NEWS  SERVICES: 

I  (Via  leaiad  wira  or  laid  dowa  ia  New  York,  Washiagtoa,  Chicactx, 

;  Cleveland,  Dallaa,  Seattle  or  San  Francisco) 

PUBLIC  LEDGER  COMBINATION  NEWS  SERVICE, 
r  PUBUC  LEDGER  FOREIGN  NEWS  SERVICE. 

.  PUBLIC  LEDGER  DOMESTIC  NEWS  SERVICE. 

PUBUC  LEDGER  BUSINESS  NEWS  SERVICE. 

FEATURE  SERVICES: 

FEATURE  PACTS  IN  MAT:  Dally — ^Humao  Interest  Pt*e.  Weekly — PersoDSllty  Psje,  Spedsl  Festme  Psfe. 
Science  Psci>,  Short  Story  Pate.  COMICS;  “Somebody’i  Stenog.”  (Hayward),  Daily  Strip  and  Weekly  Page;  "1111118 
McOaorw"  (Cunningham),  Dally  Strip;  ‘That  Remlndi  Me”  (OiUlnt),  “And  Then  He  Changed  Bis  Mind"  (Dimo), 
"Dumb-Beil^'  (Dunn),  ‘Tke  Oooing  Cop”  (John).  CABTOO.NS:  Sykes'  Dally;  "The  Human  Zoo”  (C.  D. 
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and  Myst^  Serials;  Basel  Deyo  Batchelor’s  Dally  Lore-Problem  Serials;  Dally  and  Weekly  Short  Stories.  RADIO 
FEATURE:  "Radio  in  the  Home”  (Dally).  MIDGET  FEATURES  of  stick  length:  "Milady  Beautiful,”  "Ixwe  Nota," 
"Thlnp  You'll  Lore  to  Make,”  "Things  for  Boys  to  Make."  "The  Housewife’s  Idea  Boi,”  "What’s  What,”  “After- 
Dinner  Tricks,"  ‘"The  Home  In  Good  Taste,"  "How  to  Bare  When  Shopping,”  "Cultiratlng  Your  Charm,”  “Famons 
Qhosts,”  "Farorlte  Redpes  of  Famous  Women,"  "Sharpening  Up  Your  Memory,”  "Pam’s  Piris  Postals,”  "The 
(3ill(ksn’a  Hour,”  "HlstorT  of  Yow  Name,"  "Who-Why-What-When-Wheref”  "Himian  Curios,"  "What  Are  You 
Oood  ForP’  "Making  More  Money,"  "Dally  Fun  Hour,”  "(in  You  TellP’  "(Xwreet  English,”  "Bead  Yow 
Cbaracter."  HOME  PAGE  FEATURES;  "A  Daughter  of  Ere,"  "The  latest”  (Paris  Fishlons),  "Home  Cooking," 
by  Queen  Victoria’s  cook,  "As  Woman  to  Woman,"  "Dreamland  Adrertures."  SPORTS  FEATURES;  "The  Sport- 
Mi^  "Wlae  ftnnli  Tips"  (TUden).  PCmES,  CUT-OUTS,  TRICKS  and  MAGIC. 
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MONTDEAL,  FRIDAY,  AUGUST  inS 


Installs  the  Ludlow 
All- Slug  System 


1.  Our  main  reason  for  in- 
stalling  the  Ludlow  was  the  as¬ 
surance  of  an  unlimited  supply 
of  new  typefaces,  on  short  no¬ 
tice,  from  any  one  or  more 
fonts,  zi'ithout  storage.  LudUne 
lines  are  so  quickly  set  and  cast 
that  we  may  safely  wait  for  . 
them  until  they  are  needed.  IVe 
make  them  as  we  go. 

2.  Cleaner  appearance  of  our 
publications  is  possible  by  haz’- 
ing  a  new  typeface  for  each  set¬ 
ting.  The  big  bold  and  extended 
faces  that  can  be  had  on  the 
Ludlow  make  it  possible  for  us 
to  cover  the  whole  range  by  this 
one  system. 

3.  Emergencies  in  the  Ad  De¬ 
partment  zvill  be  less  frequent, 
because  ads  can  be  set  as  far  in 
advance  as  copy  can  be  secured, 
and  held  indefinitely  ztfilhout 
creating  shortage  in  typefaces. 
When  en\ergencies  dp  occur,  the 
type-setting  capacity  in  every 
Ludlow  font  is  sure  to  be  100 
per  cent. 

J.  M.  LETHAM, 
Supt.  of  Composing  Room. 


Ludlow  Typograph  Company 

2032  Clyboum  Avenue,  Chicago,  Illinois 

Eastern  Office:  606  World  Building,  New  York  City 


Mr.  J.  M.  Letham. 


ANOTHER  great  newspaper  has  installed  the 
xx  Ludlow  System  for  its  display  composition. 
The  single -type  sorts -caster  system  has  formerly 
been  used  in  this  plant. 

Now  on  All-Slug  Basis 


The  Montreal  Daily  Star  (Even¬ 
ing,  108,000  circulation)  is  one  of 
the  World’s  greatest  newspapers. 
Lord  Atholstan  is  President  and 
General  Manager.  The  superin¬ 
tendent  of  composing  room  is 
Mr.  J.  M.  Letham. 

This  change  in  the  composing 
room  of  the  Star  has  unusual 


significance  for  every  newspaper 
publisher. 

A  newspaper  must  have  flexible 
equipment  that  is  economical 
enough  to  use  for  12  or  14  pages, 
and  yet  expansive  enough  to  take 
care  of  42  or  48  pages  without  be¬ 
ing  swamped.  The  Montreal  Star 
is  well  equipped  now  to  take  care 

_ _ X  1.  J _ _ 1* 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  lO  PT. 
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JOURNALISTS  EXPLORE  NEW  FIELDS  IN 
THEIR  OWN  PROFESSION 

Formation  of  Public  Opinion  Ably  Treated  by  Walter  Lippmann 
— Handbooks  on  News,  Foreign  Press  in  America 
and  Advertising  Added  to  Available  Sources 


By  JAMES  MELVIN  LEE 

Director,  IX-partmcnt  of  Journalism.  New  York  University 


TVEWSPAPER  English,  in  spite  of 
what  faults  it  may  have,  is  usually 
clear.  Unfortunately  some  of  the  chap¬ 
ters  in  “Public  Opinion’’  (Harcourt  Brace 
&  Co.)  by  Walter  Lippmann,  lack  clear¬ 
ness.  Its  reader  is  not  always  sure  just 
along  what  highways  and  by-ways  of 
public  opinion  its  author  is  leading.  Some 
excuse  for  such  a  fault  may  be  found 
in  the  fact  that  Mr.  Lippmann  is  blaz¬ 
ing  a  new  trail  in  his  survey  of  those 
social  forces  which  determine  public 
opinion.  The  theme  dramatized  in  his 
volume  is  thus  set  forth ; 

“My  .'(.nclusion  is  tliat  public  opinif^s  must 
••c  organized  for  the  press  If  they  are  to  be 
sound,  not  by  the  press  as  is  the  case  today." 

The  chapters  discussing  the  conclusion 
just  quoted  leave  no  doubt  in  the  reader's 
mind  how  public  opinion  is  created,  who 
is  responsible  for  it,  and  where  its  more 
serious  faults  may  be  found.  These 
chapters  furnish  excellent  material  for 
editorial  writers.  The  one  on  “Transfer 
of  Interest’’  contains  a  very  serviceable 
blue  print  for  editorials  that  aim  to  bring 
ix'ace  and  harmony  where  schism  now 
exists. 

In  the  chapter  on  “The  Buying  Pub¬ 
lic,’’  a  sin  of  omission  is  mentioned  in 
connection  with  political  science  where 
a  study  of  the  press  and  the  sources  of 
public  opinion  have  found  no  place.  Pos¬ 
sibly  the  mo^t  striking  part  of  this  chap¬ 
ter  is  the  discussion  of  circulation 
through  which  by  means  of  advertising 
there  is  an  indirect  taxation  levied  on  the 
retider. 

In  passing,  I  may  note  that  Mr.  Lipp¬ 
mann  agrees  with  me  at  least  on  one 
point.  On  page  331,  he  says  that: 

"The  functiejn  of  becoming,  as  Mr.  Lee 
puts  it,  ‘the  printed  diary  of  the  home  town’  is 
one  that  every  newspaper,  no  matter  where  it 
is  published,  must  in  some  measure  fill.” 

I  (piite  agree  on  the  other  hand  with 
his  comment : 

“These  diaries  are  published  for  people  who 
find  their  own  lives  interesting.  P.ut  there 
are  also  great  numbers  of  people  who  find 
their  own  lives  dull,  and  wish,  like  ne<lda 
(iabler,  to  live  a  more  thrilling  life.  For  them 
there  are  p-ublished  a  few  whole  newspapers,  and 
sections  of  others,  devoted  to  the  personal  lives 
of  a  set  of  imaginary  peopde,  with  whose  gor¬ 
geous  vices  the  reader  can  in  his  fancy  safely 
identify  himself.”  * 

The  task  of  editing  and  making  a 
newspaper  would  be  much  easier  if  lay 
readers  were  more  familiar  with  the  com¬ 
ments  of  the  chapter  entitled  “The  Nature 
of  News.”  A  single  quotation  will  suffice 
by  way  of  illustration : 

“If  you  call  to  mind  the  topics  which  form 
the  print  ipal  indictment  by  reformers  against 
the  l>rcss,  you  find  they  are  subjects  in  which 
the  newspaper  occupies  the  position  of  the 
umpire  in  the  unscored  baseball  game.” 

The  newspaper  publisher  who  gets  a 
copy  of  this  book,  reads  it,  and  passes 
it  along  to  other  members  of  his  staff 
will  render  an  important  service  to 
American  journalism  in  general  and  to 
his  own  newspaper  in  particular. 

*  «  * 

IVTR.  LIPPMANN,  in  his  book  “Pub- 
1T±  ijj.  Opinion,”  called  attention  to 
how  political  science  has  overlooked  a 
study  of  the  press.  The  same  assertion 
might  be  made  about  political  economy; 
yet  the  newspaper  is  one  of  the  most 
complex  of  all  economic  products.  Its 
publisher  markets  two  things :  interesting 
reading  matter  to  those  who  put  their 
coins  on  the  newsstands,  and  display 
space  to  advertisers  who  remit  by  check. 
What  makes  the  products  so  complex  is 
that  the  news  and  the  advertisements  have 
to  be  put  into  the  same  container — the 
white  paper  stock  on  which  both  are 
printed. 

Two  books  that  have  appeared  recently, 
one  of  which  is  devoted  to  the  first  prod¬ 


uct  and  the  other  to  the  second.  “The 
Newspaper  Man”  (Charles  Scribner’s 
Sons)  by  Talcott  Williams,  formerly  di¬ 
rector  of  the  Pulitzer  School  of  jour¬ 
nalism,  succinctly  sets  forth  such  oppor¬ 
tunities  as  exist  in  the  newspaper  busi¬ 
ness  on  the  editorial  side.  It  also  con¬ 
tains  the  address  delivered  by  Dr. 
Williams  at  the  opening  e.xercises  of  the 
Pulitzer  School.  For  the  professional 
newsp'aper  man,  however,  the  chapters  on 
newspajK-r  English  and  the  competition 
of  publicity  have  more  practical  working 
value. 

The  book  is  not  without  typographical 
slips.  Chester  .S'.  Lord»  who  was  for  so 
many  years  managing  editor  of  the 
.Sun,  is  given  as  Chester  G.  Lord.  (Mr. 
Lord  has  just  written  a  book  similar  in 
scope  which  will  be  reviewed  in  an  early 
issue  of  Editor  &  Pibi.isher.)  Such 


slips  as  the  one  to  which  attention  has 
been  called,  should  not  lx;  allowed  to 
overshadow  the  many  excellent  qualities 
of  the  book  as  a  whole.  It  is  one  which 
will  give  the  reader  a  broader  vision  of 
the  high  calling  of  journalism. 

“The  Advertising  Man”  (Charles 
Scribner’s  Sons),  by  Ernest  Elmo  Cal¬ 
kins,  takes  up  the  other  joint  product  of 
the  newspaper.  Of  this  book,  Don  C. 
Seitz,  long  business  manager  of  the  New 
York  World,  says: 

“This  is  a  very  intelligent  treatise  on 
the  subject,  which  does  not  seek  to  lead 
anyone  into  accepting  quackery.  His 
l)Ook  is  rather  one  of  experience  and  ex¬ 
ample. 

“He  notes  the  interesting  fact  that  for 
more  than  a  century  and  a  half,  from  the 
days  of  .Addison’s  Spectator  to  twenty- 
five  years  ago,  the  advertising  columns 
of  newspapers  were  fed  mainly  by  medi¬ 
cine  men  and  charlatans,  and  is  inclined 
to  credit  the  cleaning-up  to  the  moral 
efforts  of  the  associated  advertising  men. 
who  began  the  war.  It  would  be  inferred 
from  his  comments  that  patent  medicines 
are  no  more !  .Alas,  that  is  not  true. 
They  may  have  disappeared  from  their 
overweening  place  in  the  columns  of 
newspapers,  but  not  from  the  shelves  of 
the  apothecary.” 

Both  of  these  books  should  be  in  the 
newspaper  library. 


TN  spite  of  its  academic  and  pedantic 
faults,  “The  Immigrant  Press  and 
Its  Control’’  (Harper  &  Bro.),  by  Ro’iert 
E.  Park,  is  a  worth  while  book — espe¬ 
cially  for  the  editorial  writer.  Too  m  ich 
ignorance  exists  about  the  foreign  lan¬ 
guage  press.  This  book  will  open  the 
eyes  of  many  newspaper  men  who  have 
been  blind  to  the  various  attempts  to 
control  the  newspapers  printed  in  foreign 
languages.  Certain  sections,  notably 
Part  IV.  arc  as  interesting  as  fiction. 

No  one  can  claim  he  is  well  infoniied 
upon  American  journalism  if  he  lias 
neglected  “The  Immigrant  Press  and  Its 
Control.”  Such  a  press  has  its  place  in 
any  scheme  of  Americanization.  .As  a 
matter  of  fact,  this  volume  is  the  seventh 
in  number  of  a  series  devoted  to  .Ameri¬ 
canization. 


Surpluc  for  Journalism  Books 

Surplus  from  the  interest  of  the  $1,000 
fund  given  Ohio  State  University  by  Rob¬ 
ert  F.  Wolfe,  publisher  of  the  Columbus 
Ohio  State  Journals  and  Dispatch,  for 
the  establishment  of  the  honorary  jour¬ 
nalism  medal  will  be  used  each  year,  .ac¬ 
cording  to  the  decision  of  the  university 
trustees,  to  purcha.se  books  on  journalism 
and  the  library  .so  obtained  will  be  known 
as  the  Robert  F.  Wolfe  Journalism  Col¬ 
lection. 


T  N  VIEW"  of  the  very 

•  i 

1 

one  of  the  executives  of  the  Philip 

bright  business  outlook 

Kobbe  Advertising  Agency  of 
New  York. 

for  the  coming  year,  and  in 

anticipation  of  an  increased 

Mr.  Frank  K.  Curtis 

activity  in  the  advertising 

field  as  indicated  by  these 

1  » 

For  many  years  associated  with 
the  Kelly-Smith  Special  Advertis- 

better  business  conditions, 

ing  Agency,  and  for  the  past  two 

I  am  pleased  to  announce 

years  Western  Manager. 

the  addition  to  my  organi¬ 
zation  of  the  following  men: 

Mr.  Carl  F.  Sitta 

Mr.  R.  W.  Richardson 

For  the  past  six  years  associated  as 
Advertising  Representative  of  the 
Clover  Leaf  Publications. 

For  seven  years  associated  with 

the  Review  of  Reviews  Co.  and  as 

Mr.  R.  Kent  Hanson 

Western  Manager  for  the  last  five 

For  some  time  associated  with  the 

years. 

Banking  Firm  of  Greenshields- 

Mr.  William  E.  -Simler 

Wills  &  Co.,  of  New  York,  as 
Secretary. 

For  a  number  of  years  with  the  ^  [) 

Dry  Goods  Economist  and,  later, 

FEATURES  OF  MODELS  8  AKD  14 


^-LINOTYPE 


Accessibility 

A  single  movement  of  a  lever  makes  all 
three  magazines  (or  any  one  of  them)  ac¬ 
cessible  for  instant  removal  from  the  front 
of  the  machine — and  without  damage  to 
the  escapement  or  matrices — an  exclusive 
Linotype  feature. 


Expandability 

^  ()U  can  buy  a  Model  8  or  Model  14 
with  only  one  magazine  if  that  will 
take  care  of  your  present  needs.  At 
any  time  your  own  operator  can  con¬ 
vert  it  into  a  two-  or  three- magazine 
machine  by  merely^  adding  the  addi¬ 
tional  parts.  No  old  parts  to  discard 
or  return. 


Thf  oiili/  tool 
needed  h n 
sm(dl  »rreii) 
driver. 


Flexibility 

F nil  length  or  split  magazines  on  the 
Model  8  or  Model  14  can  he  changed 
in  less  than  half  a  minute.  Split  maga¬ 
zines  are  so  convenient  to  handle  and 
so  easily^  removed  that  an  operator 
will  not  hesitate  to  make  a  magazine 
change  for  ev^n  a  single  line. 


Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

NEW  ORLEANS  CHICAGO  SAN  FRANCISCO 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


Compoted  tntirelp  on  ths  Lutottfe  tn  Scotch  Seriet 
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“As  Milwaukee  Buys — 

The  Nation  Buys!” 

$1,000,000 

An  Hour ! 

Milwaukee  purchases  averaged  more  than 
$9,000,000  every  business  day  during  1921. 
Wisconsin  purchases  average  well  over 
$33,000,000  every  business  day! 

Business  is  good  and  purchases  run  high  in 
this  market.  Authentic  reports  show  Mil¬ 
waukee  to  be  one  of  the  soundest  business 
centers  in  the  United  States.  Almost  with¬ 
out  exception  industries  report  gains  in 
employment,  orders,  sales  and  production. 
Imports  and  exports  are  gaining  steadily, 
building  is  booming,  and  the  future  outlook 
is  bright. 

Viewed  from  an  economical  standpoint,  this 
market  is  unique.  Only  one  medium.  The 
Journal,  is  required  to  blanket  the  Mil- 
waukee-Wisconsin  market.  At  One  Low 
Cost  your  sales  message  in  The  Journal  is 
delivered  daily  to  four  out  of  every  five  Eng¬ 
lish-speaking  homes  in  Milwaukee.  More 
than  this.  The  Journal  is  read  by  more  Mil- 
waukee-Wisconsin  people  than  any  other 
publication  in  the  world. 

Milwaukee  is  the  right  size — neither  too  big 
nor  too  small.  It  is  representative — afford¬ 
ing  the  advertiser  an  Ideal  T ry  Out  T erritory 
for  campaigns  big  or  small. 

Where  else  can  such  favorable  conditions  be 
duplicated  with  as  great  a  measure  of  pos¬ 
itive  success? 

J’The  Milwaukee 

OUKNAL 

FIRST- l^Metit 

Try  It  Out  In  Representative  Milwaukee 


N.  Y.  MAILERS  REJECT 
RENEWAL  OFFER 

Newspaper  Publishers  Asked  Amend¬ 
ment  of  Contract  Provisions  on 
Sunday  Overtime  Pay  and 
Emergency  Crews 

Proposed  renewal  of  the  contract  be¬ 
tween  New  York  City  newspapers  and 
Mailers’  Union  No.  6,  with  two  amend¬ 
ments,  was  rejected  by  the  union  Novem- 


hours.  A  local  arbitration  agreement  is 
in  effect  until  March  31,  1925,  and  pro¬ 
vision  is  made  that  after  August  31, 
1922,  either  party  to  the  scale  contract 
may  give  notice  of  desire  to  end  or  mod¬ 
ify  the  agreement  but  that  no  dianges 
shall  be  made  until  90  days  after  such 
notice  has  been  given. 

Agree  on  Sioux  City  Typo  Sesde 

Contract  has  been  signed  between 
Sioux  City  (la.)  newspapers  and  the 


meus  was  rcjccicu  uy  u.c  u.uou  typographical  Union,  effective  from  June 

ber  13.  No  meeting  has  been  scheduled  ,  iqo->  >1.,.  A 

between  the  publisLrs’  committee  and  31^1923. ^providmg  a 

the  union  and  it  is  likely  that  the  past  Madiine-lSJners  are^pid  $27  to 

years  arrangements  will  continue  m  $35.50  for  day  work  and  $30  to  $38.50 
force  without  a  contract,  for  the  present 

!  u  I  .  .u  <lay  foremen,  $44.  Apprentices  get  one- 

,1,^  third  to  one-half  of  journeymen’s  scale. 


the  publishers  provided: 

That  the  practice  of  paying  for  Sun¬ 
day  overtime  work  be  changed  so  that 
double  price  only  will  be  paid  for  all 
work  on  Sunday  afternoon  papers,  in¬ 
cluding  overtime.  The  Telegram,  the 
only  paper  now  affected,  pays  for  Sun- 


The  working  week  is  48  hours. 


New  Pres*  Scale  in  Milwaukee 

Wage  provisions  were  renewed  in  a 
contract  negotiated  between  Milwaukee 


day’  orertima  on.  and  .imB  th.  P"?-*  “I 


Sunday  scale  of  double  time,  or  triple  the 
regular  week-day  wage. 


September  1,  1922 — August  31,  1925. 
Men  in  charge  are  paid  $42;  journeymen, 


Xlso  thari^^^Tii^er  be  permitted  to  |37:  .flyboys  or  pacl^rs,  $15  to 
call  special  night  crews  for  a  seven-hour  ,  °  ^  ^  week  above 

shift  ^ginning  at  6  p.  m.  Friday  to  handle  ^^Tures.  The  48-hour  week  is  pro- 

advance  sections  of  the  Sunday  edition,  '  _ 


no  extra  wage  to  be  paid. 

Both  changes  were  unanimously  re-  Receiver  to  Sell  Printing  Plant 
jected  by  the  union. 

bankrupt  Direct  Advertising  Corporation, 
RULING  ON  SEATTLE  AWARD  Indianapolis,  was  not  sold  on  November 

_  2  when  by  court  order  it  was  offered 

International  Board  Cut*  Stereotype  $46,9M.12  as  the  upset  pric^  It 

_  ,  J  u  tj  A  A  U  «/  1  ^sain  be  offered  for  sale  by  Harry 

Scale  and  Hold*  44-Hour  Week  Danner,  receiver,  on  November  21  at  the 

Decision  has  been  reached  by  the  In-  plant,  5W  North  Capitol  avenue,  Indian- 


RULING  ON  SEATTLE  AWARD 


Scale  and  Hold*  44-Hour  Week 

Decision  has  been  reached  by  the  In¬ 


ternational  Board  of  Arbitration  of  the  apolis.  This  time  there  will  be  no  upset 
A.  N.  P.  A.  and  the  Stereotypers’  Union  price  and  it  will  be  offered  as  an  entirety, 
on  the  case  of  the  Seattle  publishers  and  piece_  or  in  groups  or  parcels.  _  All 

stcreotypers,  which  was  deadlocked  at  ^aims  against  the  Direct  Advertising 
the  board’s  August  meeting.  The  board’s  Corporation  and  the  Mutual  Printing  and 
decision,  reached  by  correspondence,  re-  Lithographing  Company,  both  bankrupt, 
duces  wages  $1.50  a  week  from  the  previ-  ^  ^  with  the  receiver  by  Decem- 

ous  scale  of  $51  nights,  and  $48  days, 
grants  the  union  request  for  price  and  a 

half  for  the  first  four  hours  of  over-  Farm  Paper  in  Trouble 

time  and  double  time  thereafter,  and  Assets  of  the  Arkansas  Farmer  & 
deniM  the  union  request  for  reduction  Homestead,  a  farm  paper  published  at 
of  the  working  week  from  44  to  42  Little  Rock,  Ark.,  were  recently  ordered 
1  .•  1-  j  j  •  in  a  receiver’s  sale.  The  paper  has 

been  published  for  a  number  of  years 
award  of  $^.60  for  night  work  and  415  Center  street.  The  company  was 
$45.60  for  day  work._  The  publishers  placed  in  the  hands  of  a  receiver  on  peti- 
had  demanded  a  reduction  of  $6  from  the  tion  of  the  Clements  Paper  Company. 

old  scale  and  the  union  wanted  an  m-  _ _ 

crease  of  $9.  „  ,,,  , , 

The  board’s  ruling  sets  7  1-3  consecu-  Weekly  Buy*  Weekly 

tive  hours  as  a  day’s  or  a  night’s  work.  The  Waterloo  (N.  Y.)  Seneca  County 


with  the  overtiipe  pay  provision  noted  Standard  has  been  purchased  by  the  Sen- 
above.  Journe>’men’s  pay  is  fixed  at  eca  Falls  (N.  Y.)  Reveille,  it  is  an- 
$7.75  day  and  ^.25  night,  with  the  pro-  nounced.  The  Reveille  management  will 
vision  that  if  the  publishers  change  the  publish  both  newspapers.  O.  J.  Cornell, 
scale  of  the  local  typographical  union  dur-  who  has  been  publisher  of  the  Standard 
ing  the  life  of  the  award,  the  stereo-  for  the  past  twelve  years,  will  operate  the 
typers’  pay  shall  be  equalized  with  that  job  department  of  the  plant. 

of  the  typographical  union.  The  award  - 

is  effective  from  June  21,  1922,  to  De-  Buy*  Competitor’*  Circulation 
cember  31,  1923.  u-- 


Pre**men  Sign  in  John*town 


Buy*  Competitor’*  Circulation 

The  Huntsville  (Ala.)  Times  has  pur¬ 
chased  outright  the  entire  circulation  of 
the  Huntsville  Telegram  formerly  pub- 


A  new'  contract  between  Johnstown  Evans,  but  now  in 

(Pa.)  newspapers  and  pressmeh  provides  'nvoluntary  bankruptcy,  from  Miss  Mabel 
a  scale  for  Jo^neymen  of  $40;  fifth-year  the  receiver. 

men,  $35;  fourth-year  men,  $30;  third-  - 

year  men,  $25 ;  second-year  men,  $20.  Review  Add*  Granger's  Page 

The  contract  effective  from  Septraber  \ 


1  1097  f  u  The  Towanda  (Pa.)  Daily  Review  has 

a,  a^'Mk',°work  Wg., 


Renew  Stockton  Typo  Wages  a  copy  of  1 

.Agreement,  effective  April  20,  1922,  to  county, 
run  indefinitely,  has  been  concluded  be- 
tween  Stockton  (Cal.)  publishers  and  the  Iowa 

local  typographical  union.  It  renews  the  Roy  A. 


which  is  conducted  by  county  officers  of 
the  farmers’  organization.  It  then  mails 
a  copy  of  the  paper  to  every  granger  in 


Iowa  Paper  in  New  Quarter* 


local  typographical  union.  It  renews  the  Roy  A.  Stacey,  editor  and  publisher 
former  scale  as  follows :  Night  operators  of  the  Iowa  Falls  (Iowa)  Sentinel,  a 
and  doormen,  $51;  day,  $48;  foremen,  semi- weekly,  has  purchased  a  new  build- 
night,  $57;  day,  $54;  assistant  foremen  ing  for  the  paper  and  will  move  it  at 
and  ad  foremen  night,  $54;  day,  $51;  once  into  the  new  quarters. 

machine  learners,  night,  $27.50  to  $43;  _ _ _ 

day.  $26  to  $^;  iMchinist-operators,  25  Bankrupt 

cents  per  additional  for  each  machine  up 

to  three.  Apprentices  receive  from  one-  The  Little  Rock  (Ark.)  Farmer  & 
third  to  two-thirds  of  the  journeymen’s  Homestead  was  recently  declared  bank- 
scale.  A  day’s  or  a  night’s  work  is  7j4  rupt. 
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STAFF  meeting,  headed  by  H.  D.  Burril!  of  the 
Syracuse  Journal,  drew  up  plans  for 
the  organization  and  they  were  unani¬ 
mously  adopted.  Membership  in  the 
Advertising  Departmental,  as  it  is  to  be 
called,  is  open,  not  only  to  advertising 
managers  on  the  larger  papers  of  the 
state,  but  those  in  authority  on  any 
New  York  State  newspapers  who  are 
concerned  with  the  advertising  phase  of 
newspaper  work,  whether  it  be  local  or 
national 

The  idea  in  forming  the  organization 
is  to  provide  a  specific  auxiliary  to  the 
publishers’  association  in  which  adver¬ 
tising  men  may  assemble  and  discuss 
their  own  problems  as  they  affect  publi¬ 
cation.  Meetings  will  be  held  twice  a 
year  on  dates  separate  from  the  pub¬ 
lishers’  meetings.  As  a  start,  to  take 
care  of  incidental  expenses  the  publish¬ 
ers  voted  a  levy  of  $3  each. 

The  first  meeting  of  the  departmen¬ 
tal  will  probably  be  held  in  Rochester, 
according  to  Frank  E.  Gannett  of  the 
Rochester  Times-Union,  president  of 
the  publishers.  It  will  be  an  advertis¬ 
ing  convention  for  all  New  York  State 
papers. 

Frank  Wood  of  the  Rochester  Times- 
Union  was  chosen  president  of  the  new 
organization,  the  other  officers  being: 
R.  C.  Harris  of  the  Utica  Daily  Press, 
secretary  and  treasurer,  and  the  follow¬ 
ing  who  will  make  up  the  board  of 
directors  in  addition  to  the  officers: 
Curtis  E.  VanDyke.  Syracuse  Journal, 
chairman ;  A.  P.  Irving,  Glens  Falls 
Post-Star;  L.  S.  Chubbock,  Bingham¬ 
ton  Press;  and  H.  W.  Fisher,  Water- 
town  Standard. 

Director  Ross  W.  Kellogg  of  the 
Empire  State  School  of  Printing  at 
Ithaca,  N.  Y.,  ^ve  a  report  of  the 
progress  at  that  institution,  at  the  con¬ 
clusion  of  which  the  publishers  gave 
him  a  rising  vote  of  appreciation.  The 
.  •  ■trn.nnr,  success  of  the  institution  led  the  pub- 

point  of  view.  He  provided  £1,350,000  lishers  to  vote  a  pro  rata  increase  of 
with  which  Mr.  Walters  was  able  to  ex-  funds  for  the  school  in  order  that  it 
ercise  his  option^  on  the  506,000  ordinary  may  carry  out  its  plan  for  expansion 
shares  of  the  Times  company  and  these  and  .the  education  of  more  students, 
shares  in  the  past  five  years  have  only  Each  oublisher  will  contribute  a  little 


Lints  Smith,  Managing  Director, 
Here  to  Organise  It  and  to 
End  Connection  with 
Northcliffe  Press 


W.  Lints  Smith 


The  Hochi’s  Magnificent  New  Building  Just  Completsd  in  the  Haart  ot  Tokyo 


large  profits  from  his  money  invested.  bv  the  school  were  makir 

“There  will  be  no  essential  change  in  linotypists  and  the  sentiment 
policy  on  the  Times.  _  It  will  remam  m-  rnous  for  conducting  the  s 
dependent  of  all  parties.  It  will  give  a  larger  basis, 
general  support  to  the  Government  of  the 
day;  but  it  will  be  its  candid  friend  and 
will  not  hesitate  to  criticize  when  needed, 
in  the  interests  alike  of  the  nation,  the 
empire  and  the  world  at  large.  Sir 
Campbell  Stuart,  who  is  a  Canadian  and 
who  with  Mr.  Walters  played  such  a 
large  part  in  arranging  for  the  return  of 
the  Times  to  the  Walters  family  remains 
with  the  paper  as  managing  director. 

“L.  R.  Hinricks  has  already  been  ap¬ 
pointed  chief  New  York  corres^ndent 
of  the  Times,  succeeding  W.  E.  Bul¬ 
lock.  who  is  in  charge  of  this  work  for 
the  Northcliffe  papers.  This  change  is 
only  made  because  of  the  severing  of 
the  Times  from  the  Northcliffe  papers 
and  Mr.  Hinricks,  whose  appointment 
dates  from  January  1,  1923  has  been 
with  Mr.  Bullock  since  1916  supplying 
the  Times  with  New  York  financial  news. 

Mr.  Bullock’s  work  has  been  so  fine  that 
we  could  not  wish  for  better.  In  Wash¬ 
ington  Willmott  Lewis  will  be  the  rep¬ 
resentative  of  the  Times  specializing  par¬ 
ticularly  in  articles  which  will  give  the 
views  of  the  United  States.” 


Japan’s  Oldest  Evening  Nevrspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j-— --------------------j 

many  readers  who  are  in-  i  • 

tensely  interested  in  per-  i  *  i  .  .  t.  ■ 

sons  and  events  abroad,  j  Advertiamg  Rates  . 

This  interest  has  been  •  r.  i  Ar-  • 

found  to  exert  consider-  ■  .  "I 

able  influence  on  their  •  Per  Column.  .Y  170.00  J 

taste  in  the  purchase  of  ■  Per  inch _ Y  12.50  j 

imported  commodities  and  •  „  aaa  aa  ■ 

unSonbtedly  has  increased  '•  P«  page.  . .  .Y2,000.00  | 

their  consumption  of  prod-  J  i 

nets  from  abroad. 


(Mominc  aod  Sunday) 


AD  AUXILIARY  FORMED 


Will  Be  Part  of  N.  Y.  Sute  Publisher*’ 
Association 

The  Advertising  Departmental,  an 
auxiliary  to  the  New  York  State  Pub¬ 
lishers’  Association,  was  established  at 
a  meeting  of  about  40  publishers  from 
all  parts  of  the  state  at  the  Onondapi 
Hotel,  Syracuse,  November  15.  While 
the  organization  is  separate  from  the 
association,  it  is  considered  a  part  of 
it  in  that  publishers  may  attend  its 
meetings  and  its  members  may  attend 
meetings  of  the  publishers. 

A  committee  of  the  publishers  at  the 


ONE  BIG  MARKET 


Albany.  Troy.  Schenectady 

AND 

The  Capitol  District 


NATIONAL  REPRESENTATIVE 


TOKYO,  JAPAN 


John  M.  Branham  Co. 
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CRIMSON  NEWS  IS  LOSING  CASTE,  BUT 
THE  PRESS  MUST  REPORT  CRIME 


Its  Reports  of  Evil  Have  No  Effect  Upon  Advertising^  Value  of 
Newspapers,  which  Have  a  Duty  to  Keep  the  Public  In¬ 
formed  of  Wrongs  but  Not  to  Exploit  Them  for  Profit 


By  TOM  FINTY,  Jr. 


EDITORIAL  NOTE. — Mr.  Finty  is  managniiR  director  of  A.  H.  Belo  &  Co.,  publishers  of 
the  Galveston  News,  Dallas  News  and  the  Dallas  Journal.  This  address  w’as  delivered  in  a 
synipo.sinm  on  the  subject  indicated,  at  the  annual  c^mvention  of  the  Associated  Advertisinjf 
('luhs  of  Texas,  in  Houston,  November  14. 


Tom  I'inty.  Jr. 


"pHE  subject  is:  “Whether  the  Sup- 

pression  of  Crime  News  Would  In¬ 
crease  the  Effi¬ 
ciency  of  Adver¬ 
tising  Messages.” 

What  I  shall 
say  probably  will 
resemble  an  old- 
fashioned  hoop- 
skirt,  that  covers 
the  subject  with¬ 
out  touching  it. 

It  is  evident 
that  there  a  r  e 
members  of  this 
organization  who 
iK-lieve  that  crime 
news  ought  to  be 
suppressed,  o  r 
else  they  want  to 

develop  arguments  against  such  suppres¬ 
sion. 

newspaper  is  a  business ;  also,  and 
tirst,  it  is  an  instrument  of  public  serv¬ 
ice.  For  this  reason,  the  subject  l)efore 
us  is  not  debatable.  Xor  does  the  in¬ 
clusion  of  crime  news  in  a  newspaper 
lessen  its  efficiency  as  a  carrier  of  adver¬ 
tising  messages.  The  idea  that  there 
would  be  fewer  crimes  if  crime  news 
were  suppressed  is  not  well  grounde<l.  I 
do  not  question  the  sincerity  of  all  of  the 
IRT.sons  who  advfxrate  suppression  of 
crime  news,  but  I  have  observed  that 
most  of  these  bitterly  complain  when  the 
newspapers  fail  to  “show  up”  persons 
whom  they  believe  to  lie  guilty  of  wrong¬ 
doing. 

Editors  and  publishers  who  have  had 
any  considerable  experience  generally, 
realize  that  it  is  impossible  to  conduct 
a  newspapei  so  as  to  please  everybody. 
The  editor  or  publisher  who  attempts 
the  feat  is  sure  to  meet  the  fate  of  the 
chameleon  that  was  placed  on  a  piece 
of  calico  of  many  colors.  In  attempting 
to  “make  good’’  it  “busted.” 

Hut  editors  and  publishers  of  consid¬ 
erable  experience  generally  feel  that,  to 
employ  the  language  of  the  Dccleration 
of  Independence,  they  owe  “a  decent  re¬ 
spect  to  the  opinions  of  mankind,”  and 
they  value  and  welcome  criticism. 

But  they  neither  value  nor  welcome  the 
denunciation  that  has  been  hurled  at  them 
within  the  last  few  years — charges  made 
almost  out  of  the  whole  cloth  by  hit- 
dogs  and  Bolshevists,  who  have  asserted 
that  the  press  of  this  country  generally 
is  a  “kept  press,”  controlled  by  “the  in¬ 
terests”  and  dominated  by  advertisers. 
If  there  are  guilty  newspapers  and  guilty 


adve'tisers,  these  ought  to  be  denounced, 
but  condemnation  ought  not  to  lx;  visited 
upon  the  press  in  general,  nor  uj)on  ad¬ 
vertisers  in  general.  The  pity  and  the 
Hanger  of  the  situation  is  that  much  of 
the  denunciatiort  comes  from  men  in  high 
position. 

.\bout  a  year  or  so  ago,  a  university 
pra.fessor  of  big  reputation,  charged  in 
lectures  in  Texas  that  the  press  of  the 
country,  at  the  behest  of  capital,  had 
suppressed  certain  articles  giving  the 
truth  about  Soviet  Russia.  He  exemiUed 
frem  his  charge  just  two  newspapers 
and  two  periodicals.  The  truth  is  that 
one  of  the  newspapers  that  he  named 
controlled  these  articles  and  syndicated 
them.  They  were  published  in  many 
newspapers.  .Xmong  them  were  the 
newspajiers  with  which  I  am  connected 
and  one  other  in  Texas,  and  these  con¬ 
trolled  the  Texas  rights. 

Editors  and  publishers  and  advertis¬ 
ers  ought  to  meet  such  denunciations 
w  ith  the  truth.  More  than  this,  they  ought 
to  be  careful  to  give  no  ground  either  for 
suspicion  or  denunciation. 

It  is  the  duty  of  newspapers  to  puh- 
lish  crime  news. 

American  constitutions,  state  and  fed¬ 
eral,  guarantee  the  lilx-rty  of  the  press, 
.‘statutes  declare  that  the  newspapers 
shall  enjoy  the  privilege  of  printing  cer¬ 
tain  classes  of  news  notwithstanding  it 
lx;  defamatory  and  lilxdous.  The  priv¬ 
ilege  extends  to  the  acts  of  public  offi¬ 
cials,  the  proceedings  of  courts,  legisla¬ 
tive  bod.es  and  other  governmental 
bodies,  public  meetings  held  ami  con¬ 
ducted  for  public  purposes  only,  and 
other  matters  of  public  interest. 

These  provisions  were  enacted  not  for 
the  benefit  of  publishers  alone,  but  also 
and  chiefly  for  the  public  gootl.  The  idea 
was  that  the  people  ought  to  know  all 
of  those  things  that  affect  their  interests, 
and  more  importantly,  that  public  officers 
might  perform  their  duties,  restrained  by 
the  constructive  presence  of  their  mas¬ 
ters.  the  people. 

The  news  of  crime  has  to  do  with  the 
acts  or  the  inaction  of  public  officers. 
Newspapers  cannot  fail  to  publish  it 
without  failing  of  their  duty,  as  implietl 
by  the  laws  to  which  I  have  referred.  If 
they  suppress  it,  the  citizen,  in  ignorance 
of  the  oix-rations  of  burglars,  yeggmen. 
hi-jackers,  Ixiotleggers,  moonshiners,  etc., 
fails  properly  to  protect  his  home,  his 
business  and  his  person;  the  merchant, 
unaware  of  the  presence  in  his  commu¬ 
nity  of  swindlers  and  forgers,  fails  to 


guard  against  them ;  and  public  officers, 
being  largely  without  the  restraint  either 
of  the  physical  or  constructive  presence 
of  their  constituencies,  draw  their  sal¬ 
aries  while  asleep  at  the  switch.  Under 
these  conditions,  there  wouldn’t  lx;  much 
business  to  advertise.  The  idea  that 
crime  would  cease  under  an  ostrich-like 
policy  is  highly  imaginative. 

Newspapers  derive  their  sustenance 
from  two  sources :  Sale  of  circulation, 
or  news  service;  sale  of  space  or  adver¬ 
tising  service. 

The  subscriber  is  enitled  to  recehe 
a  copy  of  the  paper  for  a  gk-en  time, 
and  twthing  more. 

The  adi’crtiser  is  entitled  to  receive  the 
spaci  ior  zvhich  he  pays,  ami  nothing 
more. 

Circulation  ami  advertising  solicitors 
must  offer  the  paper  as  it  is  produced  by 
the  editor;  it  is  not  for  them  to  seek  to 
lx;nd  its  policies  to  meet  conditions  or 
views  that  they  may  encounter. 

But  advertisers  and  subscril)ers  have 
as  much  right  as  have  other  citizens  to 
criticize  newspaix;rs  and  suggest  lines  of 
action.  They  have  no  more.  Their 
criticisms  and  suggestions  ought  to  be  ad¬ 
dressed  to  the  editor,  not  to  the  advertis¬ 
ing  and  circulation  managers,  and  the 
fact  that  they  pay  the  newspaper  for  cer¬ 
tain  .services  rendered  ought  not  to  be 
named  or  considered. 

In  my  twenty-eight  years  of  newspaper 
service,  I  have  observed  that  advert 'sers 
rarely  avail  themselves  of  their  rights 
as  citizens  to  criticize  newspapers  or 
make  suggestions  to  them,  and  only  twice 
have  I  known  advertisers  to  get  out  of 
the  zone  of  propriety.  Experienced  ad¬ 
vertisers  generally  take  the  position  that 
editors  and  publishers,  as  specialists. 


EIGHT  SPECIAL  METROPOLIT.AN 

HOLIDAY  FEATURE  PAGES 

—SPECIALLY  PRICED— 

This  set  of  timely  pages  includes; 

1.  — Pre-Xmas  Page.  “Do  Your  Xmas  Shopping  Earlier.’’ 

2.  — Xmas  (Mag.)  Page,  “Putting  the  ‘Merry’  into  Xmas.” 

3.  — Xmas  “Fashion  Page.” 

4.  — Xmas  “Housewifely  Wisdom”  Page. 

.3. — Xmas  “Kiddie  Page.” 

6.  — New  Year  (Mag.)  “New  Year  Resolutions.” 

7.  — New  Year  (Mag.),  “What  the  ‘Day  of  the  Year’  means  to  Paris.” 

8.  — New  Year  “Kiddie  Page.” 


Size  7  or  8  Columns — 20”  or  21"  LINE  CUT  ILLUSTR.4TI0NS 

Ready  for  Curved  Casting  Box 
Mats  Can  Be  Cut  for  Ad  or  Local  Text  Insertions 

I  WORLD  COLOR  PRINTING  COMPANY 

1  Est.  1900  R.  S.  GRABLE,  Pres.  St.  Louis,  Mo. 

j  Note:  Forms  will  be  tom  down  December  2.  No  orders  taken  after  that  date. 


know  better  than  they  what  it  is  to  tl.e 
public  interest  to  publish. 

It  is  a  strange  fact  that  many  sub¬ 
scribers  view  the  subject  in  a  very  dif¬ 
ferent  way.  They  do  not  hesitate  ‘u 
keep  the  editor  reminded  that  they  are 
subscribers,  without  whom  he  would  be 
utterly  ruined.  They  charge  that  his 
“vile  sheet”  has  sold  out  to  “the  inter¬ 
ests”  and  is  dominated  by  advertisers, 
and  they  wind  up  by  threatening  to  quit 
his  newspaper  unless  it  shall  adjust  its 
policies  and  conduct  to  meet  their  view’s. 
The  idea  seems  to  be  that  it  is  all  wrong 
for  a  newspaper  to  sell  its  influence  to 
the  few  and  in  big  chunks,  which  it  is, 
but  that  it  is  all  right  for  it  to  sell  it; 
influence  to  the  many  in  small  doses, 
which  it  is  not.  .And  sometimes  the 
threats  of  boycott  are  executed. 

I  repeat  that  it  is  the  duty  of  the  news- 
jiapers  to  publish  crime  news.  If  they 
cease  to  perform  their  duty,  they  will 
become  useless  to  advertisers,  and  will 
sicken  and  die.  In  the  ensuant  chaos, 
there  will  be  nothing  to  advertise. 

But  it  is  not  the  duty  of  newspajx'r-. 
to  publish  that  which  Editor  &  IT  ii- 
LisHER  has  called  “Crimson  News.”  The 
manner  in  which  crime  news  is  published 
habitually  in  some  newspapers  and  oc¬ 
casionally  in  others  justly  is  subject  to 
adverse  criticism.  Much  of  the  extreme 
display  and  sensationalism  is  repre¬ 
hensible. 

Enlargement  upon  a  crime  at  the  ex- 
jx-nse  of  truth  merits  severe  condemna¬ 
tion.  It  is  damnable  for  a  ncwspaiH;r  to 
try  a  case  in  its  columns,  either  to  con¬ 
vict  or  acquit.  Much  of  the  sob-stuff 
is  nauseating  or  worse.  .Also,  it  is  rep¬ 
rehensible  to  report  court  proceedings 
in  a  biased  or  prejudictxl  way,  or  reach 


YOUNGSTOWN 

0/?e  Gity 

of  Wealth 
and 
Horr\e 
OvPner^ 


Fifth  in  the  U.  S.  in  percentage  of  home  ownership, 
Youngstown  presents  a  mighty  market  (or  your  prwlucts. 
This  city  is  the  buying  center  of  the  great  iron  aiul  steel 
district  of  the  Mahoning  Valley,  with  its  350,000  populathm  and 
an  annual  buying  power  of  over  a  billion  dollars! 


COVER  YOUNGSTOW  N 

WITH 

^inWtator 


The  Younipstown  Vindicator  intensively  covers  the  homes  which 
form  the  backbone  of  this  tremendously  responsive  market. 
The  Sunday  Vindicator  is  the  only  Sunday  newspaper  in  this 
entire  section. 

Let  our  Service  Department  assist  you  in  boosting  the  sales 
of  your  products  in  the  Youngstown  territory. 

DAILY  AND  SUNDAY 

®!)e  Poungstoton  YTiniittator 

YOUNGSTOWN,  OHIO 

LACOSTE  AND  MAXWELL,  REPRESENTA’m’ES 
Monolith  Bldg.,  New  York  Marquette  Bldg.,  Chicago 
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beyond  the  proceedings  with  forecasts  ot  TEXAS  AD  MEIN  MEET  AT 

prospective  testimony,  predictions  of  re-  lOTr^M 

suits  or  statements  of  the  standing  of  a  riOUS  1 IJN 

jury  yet  deliberating.  - 

The  reporter  of  a  court  proceeding,  Meeting  Told  Comparative  Price*  Are 


or  other  proceeding  for  that  matter, 
ought  to  approach  his  task  in  the  spirit 
of  a  chronicler,  rather  than  that  of  a 
novelist  looking  for  high  lights  around 
which  to  weave  a  fiction  story. 

Newspapers  hardly  will  attain  to  per¬ 
fection  before  the  millenium,  but  they 


Obsolete  and  Outdoor  Advertising 
Is  Only  Auxiliary  to  Newspaper 
Space — Officers  Re-elected 

(By  Telegraph  tir  Editor  &  IM.tbusher') 

Houston,  Tex.,  November  15. — Criti- 


ought  to  strive  to  live  up  to  their  hign  cism  of  comparative  prices  in  retail  ad- 
pretensions.  Undeniably  some  bad  prac-  vertising  and  outdoor  advertising  as  an 
tices  have  arisen  within  recent  years,  auxiliary  to  newspaper  and  direct  mail 
partly  liecause  of  the  disorganization  oi  advertising  were  stressed  at  the  11th 
forces  at  the  call  to  arms ;  partly  because  annual  convention  of  the  Associated 
of  the  jazzy  condition  of  the  public  Advertising  Clubs  of  Texas  held  in  this 
mind,  hut  chieny  because  ot  the  intensity  \'ovember  12,  13,  and  14. 

of  comjietition  as  among  newspapers.^  _A  inspirational  meeting  was  held  in 

short  time  ago,  a  well  known  publicist  Presbyterian  Church  Sunday 


asserted  that  competition  is  dead, 
overlooked  the  newspaper  business. 


morning,  with  C.  A.  Sanford  of  Sher¬ 
man  delivering  the  address.  It  was  an 


Rut.  I  speak  within  the  truth  when  I  advertising  layman’s  sermon  upon  the 
say  that  these  bad  practices  have  been  suhjgj-t  faith.  Following  the  services 
remedied  considerably.  Editors  and  pub-  jj^g  delegates  were  taken  for  a  boat 
lishers  and  the  managers  ot  press  asso-  j.jjjg  ^fjg  Houston  ship  channel  to 

ciations  of  their  ow’ii  \olition  have  been  tVi#*  larhiio 


applying  correctives.  “Crimson  News” 
apjiears  less  frequently. 


the  San  Jacinto  battle  grounds  where 
dinner  was  served  and  the  story  of  the 
liattle  related  by  Hon.  Clarence  Whar- 


if  I  have  not  made  it  clear,  let  me  say  Houston. 

Louis  Blumenstock  of  St.  Louis  sold 
I  harisee,  with  a  Iwher  than  thou  spirit,  jj^g  convention  the  idea  that  comparative 
Nmie  of  us  is  perfect.  prices  were  at  least  obsolete. 

To  sum  tJP|^  Newspapers  are  utider  \yiijiatns,  editor  of  the  Okla- 

duty  to  pubhsh  criine  news,  but  'heir  farmer  and  stockman,  Oklahoma 

excess^  in  this  regard  are  justly  subject  sjiokc  on  cooperative  farm  mar- 

to  criticism.  \\  hat  effect  it  wdl  have  on  j^gjj^g  prcscntwl  evidence  to  prove 
advertising  is  not  debatable.  Every  citi-  through  advertising  and  merchan- 

zen  has  an  equal  v.  dising  methixls  alone  can  the  farmer 


jiaper  or  to  suggest  how  it  shall  be  con¬ 
ducted.  Criticisms  and  suggestions  ought 
to  be  directed  to  the  editor,  who  de¬ 
termines,  and  please  God,  always  will 


realize  a  fair  return  u|>on  his  products. 

Speakers  stressed  the  fact  that  legiti¬ 
mate  outdoor  advertising  companies 
would  not  attempt  to  sell  their  mexlia 


determine,  the  policies  of  the  new.spaper.  gj^gpp^  auxiliary  to  newspaper  and 

dirt'ct  by  mail  advertising,  .and  each 
WHITE  WANTS  TRIAL  stressed  that  newspapers  and  bulletin 

-  Ixiards  could  best  be  coordinated. 

Violation  of  Industrial  Court  Law  Case  Direct  by  mail  advertising  was  the 
May  Be  Postponed  a  talk  by  (L  H.  Mickcl  San 

.\ntonio.  who  informed  the  advertising 
(By  Telegrnrh  tj  Editor  &  Publisher)  nieil  that  they  were  the  piHirest  adver- 


Emporia,  Kan.,  November  14. — W’il-  tisers  in  the  world  for  themselves. 


liam  .\llen  White,  editor  of  the  Emjioria 
Gazette,  whose  trial  on  a  charge  of  vio- 


The  Houston  Advertising  .XssiKiation 
sprang  a  surprise  with  an  announcement 


lating  the  Kansas  Industrial  Court  law  that  they  were  after  the  1924  convention 
was  to  lie  heard  November  22,  is  up  in  of  the  .\ssociated  .\dvcrtising  Clubs  of 
arms  over  the  attempt  to  postpone  tlie  the  World,  in  competition  with  London, 
hearing.  Mr.  White  put  up  a  notice  in  the  and  if  London  was  decided  upon  for 
window  of  the  Gazette  stating  he  was  1924  they  would  go  after  the  1925  con- 
“Fifty  per  cent  for  the  striking  shopmen”  vention.  The  state  organization  pledged 
and  it  was  declared  a  violation  of  the  its  support  in  this  movement, 
law.  -Attorney  General  Hopkins  is  on  his  President  Louis  Holland  of  the  -A.  .A. 
wedding  tour  and  is  said  to  have  told  C.  W.  delivered  the  final  address  of  the 
mutual  friends  he  had  washed  his  hands  luisincss  sessions,  in  which  he  outlined 
of  the  case.  Mr.  White  Ixdieved  that  the  policies  and  work  of  tlK'  .A.  .A.  C.  W. 
fiovernor  -Allen  will  see  that  the  trial  is  organization-  He  stressed  that  more  at- 
held.  He  said,  “.Any  other  course  would  tention  would  lie  paid  to  small  corn- 
look  like  a  shameless  frameup  for  pub-  munitics  in  the  future, 
licity  that  would  damn  us  both  out  of  Corsicana  was  selected  for  the  1923 
public  life.”  convention  and  all  the  former  officers 

-  were  re-electetl.  They  are;  Ed.  W. 

Topeka,  Kans..  November  14.— Gover-  Bateman.  Dallas,  president;  Boyce  Mar- 


nor  -Allen  said  that  because  the  attorney  tin.  Corsicana,  president  at  large;  Ar- 
Reneral’s  office  had  so  much  to  do  and  thur  R.  Millican,  El  Paso,  first  vice- 
there  were  a  dozen  other  cases  more  president;  R.  C.  Rowland.  Fort  Worth, 
flagrant  than  White’s,  he  himself  suggests  second  vice-president ;  W.  Reed  May, 


that  it  be  postponed  to  be  heard  later.  Dallas,  secretary-treasurer;  W.  W. 

.  _  _  _  .  Pigue,  Fort  Worth,  W.  V.  Crawford, 

The  Titusville  (Pa.)  Herald  has  been  San  -Antonio.  J.  W.  Bradley.  El  Paso, 
-sold  to  L.  T.  Stevenson,  of  Franklin,  c.  N.  Olson.  Corsicana.  A.  T.  Denier, 
i  a.,  by  Joseph  Bloss,  publisher  of  the  Corsicana  and  Sam  J.  Williams.  Galvcs- 
paper.  The  Herald  was  established  dur-  ton,  directors. 

ing  the  early  oil  excitement.  It  is  the  Fourteen  of  the  members  were  taken 
only  morning  newspajier  in  Titusville,  for  a  duck  hunt  Wednesday. 

-Ir.  Stevenson  has  been  connected  with  "po  conform  with  the  new  constitution 
the  I-ranklm  .V-ws  and  the  Franklin  of  the  A.  A.  C.  W.  organization  the 
News-Herald,  its  successor,  for  about  13  name  of  the  organization  was  changed 

to  -Associated  -Advertising  Qubs  of  the 
'  ;  Tenth  District,  and  the  territory  will 

Communist  Paper  Quits  include  Texas,  Louisiana,  New  Mexico 


Communist  Paper  Quits  include  Tex: 

L’Internationale,  Paris,  the  evening  ^nd  -Arizona, 
newspaper  started  by  the  owners  of 
L’Humanite  a  year  ago.  has  ceased  to  Opens  1 

exist.  -At  a  recent  meeting  of  the  Com-  q-,  p,  • 
munist  party  it  was  decided  to  discon-  ^ 


L  Humanite  a  year  ago.  has  ceased  to  Opens  Public  Service  Bureau 

exist.  -At  a  recent  meeting  of  the  Com-  t-,  _ ~  .  .i 

munist  party  it  was  decided  to  discon-  Chicago  Tribune  has  established 

tmue  the  jniblication  of  this  evening  edi-  ®  bureau  m  its  neip 

tion  nf  I ’Miimanite  department  on  the  main  floor  of  the 

_  Tribune  Building,  Madison  and  Dear- 

o.:  aca  bav  .lv  Streets.  For  some  time,  its  various 

Rebre*  After  54  Year*  on  the  Time*  departments  of  service  have  been  pub- 

.Albert  G.  Hall,  of  the  New  York  lishing  pamphlets,  folders,  maps,  ami  the 
Times.  R-tired  November  1  after  54  like,  and  any  of  these  publications  mav  be 
years  of  service  with  the  paper.  obtained  free  by  calling  at  the  new  office. 


THE  MOST  PRODUCTIVE 

Automobile 

Market 

IN  NEW  ENGLAND 


RHODE  ISLAND,  with  its  small 
area,  its  concentrated  population, 
and  great  wealth — completely  cov¬ 
ered  by  The  Providence  Journal 
and  The  Evening  Bulletin,  offers 
the  most  accessible  and  responsive 
Automobile  Market  to  be  found  any¬ 
where. 

The  Providence  Journal 

AND 

The  Evening  Bulletin 

Carried  during  the  first  ten  months  of  1922 

1,266,002  Lines 

of  Automobile  (Display)  Advertising 

This  is  a  gain  over  the  corresponding  period 
of  1921  of 

256,807  Lines 

This  lineage  is  made  up  purely  of  Automobile  and 
Accessory  DISPLAY  Advertising,  and  does  not 
include  Classified  or  “Classified-Display.” 


Providence  Journal  Co. 

Providence,  R.  /. 


Rcprc.scntatives 

CHAS.  H.  EDDY  CO. 

New  York  Boston  Chicago 

R.  J.  BIDWELL  CO. 

Pacific  Coast  Representatives — San  Francisco — Los  Angeles 
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LEADING  THE  LIST 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low,  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
highest-priced  newspaper  in  Japan. 

THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi¬ 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta¬ 
tion  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favorite  of  the  class  the  American 
advertiser  must  reach. 


The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 

New  York  Office: 

JAPAN  ADVERTISER  SUITE 
Equitable  Bldg^  120  Broadway 


THE  JUI  SHIMPO 


TOKYO.  JAPAN 

Bentley  Code 


Morning 
and  Evening 
Editions 


“In  Japan,  the  Buyers  Read  the  JijV' 


WHAT  OUR  READERS  SAY 


Press  Agent  Seeks  Advice 

Los  Angeles.  Cal.,  October  30,  1922. 

To  Editor  &  Publisher:  Your  trenchant 
opposition  to  publicity  copy  and  the  press 
agents  who  produce  it  is  well  known  and 
understandable. 

I  would  like  to  ask  if  this  opposition  is 
without  any  exceptions;  especially,  if  it  does 
not  except  those  press  agents  who  procure  and 
distribute  motion  picture  news? 

I  realize  that  a  portion,  perhaps  a  major 
portion,  of  the  movie  copy  is  pure  drivel  of 
hokum.  I  also  realize  that  in  the  opinion  of 
many  editors  any  information  about  motion 
pictures  is  uncalled  for,  or  unworthy  of  seri¬ 
ous  consideration.  (Unless  it  concern  a  di¬ 
vorce,  a  murder  of  a  film  celebrity,  or  perhaps 
the  arrest  for  shoplifting  of  some  girl  who 
once  upon  a  time  played  an  extra  role  before 
the  camera.) 

The  fact  remains  that  an  impressive  propor¬ 
tion  of  any  newspaper’s  readers  is  intensely 
interested  in  the  items  from  the  studios,  be 
they  technically  news  or  hokum.  Motion  pic¬ 
ture  news  must,  then,  be  a  strong  circulation 
feature  of  equal  importance  with  sports  and 
the  women’s  page. 

Am  I  at  error,  then,  in  believing  that  the 
motion  picture  press  agent  performs  a  service 
to  the  newspaper  in  gathering  and  distributing 
this  information  that  at  least  one-fourth  of  the 
population  is  interested  in? 

It  is  true  enough  that  in  competition  with 
one  another  a  certain  amount  of  hokum  is 
reduced  by  press  agents  for  the  stars  anti 
studios.  But  a  great  proportion  of  the  men 
doing  this  publicity  writing  are  ex-newspaper¬ 
men, 'and  today  most  of  them  are  striving  to 
handle  their  copy  to  suit  newspaper  require¬ 
ments  and  from  news  standards. 

When  I  left  a  $20  newspaper  job  two  years 
ago  to  accept  a  $40  press  agent  job  in  a  studio, 
1  discovered  that  I  was  permitted  far  less  ex¬ 
aggeration,  far  less  imagination  in  supplying  de¬ 
tails  to  make  a  “good  story,’’  than  I  had  been 
accustomed  to  use  in  police  or  assignment  re¬ 
porting. 

Where  the  reporter  was  furnished  bald  facts 
and  expected  to  discover  or  otherwise  supply 
details  to  make  it  attractive  reading,  I  found 
the  press  agent  was  informed  of  the  colorful 
outline  of  detail  and  left  to  dig  up  the  facts 
behind  it  himself. 

1  found  nearly  as  many  news  sources  in  a 
studio  as  I  had  utilized  on  the  police  beat. 

Now  were  press  agents  exterminated,  what 
would  the  newspapers  do  to  furnish  their  read¬ 
ers  with  the  motion  picture  news  they  desire? 
The  newspapers  and  news  service  working  at 
the  motion  picture  production  centers  would  be 
forced  to  add  to  their  stalls  men  to  do  nothing 
else  but  cover  the  news  of  the  studios. 

This  might  be  preferable  from  the  news¬ 
paper  editor’s  viewpoint,  but  would  it  be  prac¬ 
ticable?  It  certainly  would  be  expensive. 

Of  course  the  whole  thing  may  be  disposed 
of  by  the  assumption  that  the  reading  public 
isn’t  interested  in  motion  picture  activities,  but 
I  am  convinced  this  is  not  so. 

May  I  have  (he  opinion  of  yourself,  and, 
perhaps,  of  some  of  your  readers? 

TED  TAYLOR, 

Publisher,  Ciamera. 


Free  Circulation*  and  the  Agents 

Chicago,  Ill.,  November  8,  1922. 

To  Editor  &  Publisher:  .An  editorial  in 
your  issue  of  October  28  has  come  to  my 
attention,  which  I  believe  reflects  unjustly  upon 
the  advertising  agents.  It  is  entitled  “The 
•Agents  Falter,’’  and  refers  to  the  action  taken 
by  the  .Agency  Departmental  of  the  A.  B.  C. 
convention  in  Chicago  last  month. 


THESE  FEATURES 
DRAW  READERS 

Signed  news  articles  by 

Cornelius  Vanderbilt,  Jr. 

THE  CH.\IN,  the  new  novel 
by 

Charles  Hanson  Towne 

Serialized  for  release  Jan.  15,  1923 


Handwriting  Portraits 
by  ^ 

William  Leslie  French 


C-V  Newspaper  Service 

$St  MadUon  Avenue,  New  York  City 
Washington,  D.  C.  Santtlo,  Waali. 


In  that  editorial  you  put  the  agents  in  an 
unfavorable  light  by  intimating  that  their 
support  of  the  audit  of  free  circulations  by 
the  A.  B.  C.  is  disloyal  to  their  clients. 

This  seems  to  be  a  very  sweeping  conclusion 
and  one  which  will  not  bear  close  scrutiny.  It 
is  so  entirely  at  variance  with  the  facts. 

In  the  first  place,  the  only  motive  the  agents 
had  in  wanting  the  free  circulations  audited 
was  to  give  to  our  clients  some  measure  of 
their  quantitative  value;  many  of  such  circula¬ 
tions  are  influential  and  make  good  advertising 
media — are  widely  used,  in  fact.  It  seemed 
better  to  hold  some  check  over  them  than  to 
abandon  all  check. 

Some  of  our  members  felt  that  in  view  of 
the  fact  that  the  free  circulations  had  been 
audited  by  the  .A.  B.  C.  for  years,  they  had 
some  moral  property  in  such  audits  and  should 
not  be  deprived  of  it  through  no  fault  of  their 
own.  The  A.  B.  C.  having  once  admitted  them, 
it  seemed  an  unfair  reflection  upon  them  to 
throw  them  out  now. 

Theoretically,  there' is  no  question  about  the 
inconsistency  of  auditing  free  circulation,  since 
the  meaning  of  the  audit  is  to  measure  the 
paid  circulation;  but  it  was  thought  by  some 
of  our  people  that  the  use  of  a  different  colored 
sheet  would  warn  all  subscribers  to  the  A.  B.  C. 
of  the  fact  that  the  circulation  in  question  was 
free  anil  not  paid.  In  this  way  no  one  would 
be  misled. 

However  this  reasoning  may  appeal  to  those 
who  arc  opposed  to  the  action  of  the  Agency 
Departmental,  we  deserve  and  should  have  full 
credit  for  being  sincere  and  acting  with  a  single 
eye  for  the  good  of  advertising  and  the  interest 
of  our  clients.  As  a  matter  of  fact,  sentiment 
differed  about  fifty-fifty  among  our  own  people 
as  to  which  should  be  the  proper  course;  the 
decision  taken  won  by  a  very  narrow  margin. 

In  view  of  your  well  known  practice  of 
giving  both  sides  of  an  issue  in  your  columns, 
I  trust  that  you  will  be  good  enough  to  print 
this  letter,  in  explanation  of  our  action  in  the 
above  matter.  We  feel  that  it  is  due  not 
merely  the  Four  A’s,  which  I  represent,  but 
all  advertising  agents,  whether  they  are  mem 
bers  of  our  .Association  or  not. 

JOHN  BENSON. 

President,  American  Association  of  Advertising 
Agencies. 

Editorial  Note — Editor  S:  Publisher  is 
glad  to  know  that  agency  opinion  on  the  ques¬ 
tion  of  whether  or  not  free  circulations  should 
b:  audited  by  the  A.  B.  C.  was  so  evenly  di¬ 
vided.  We  are  firmly  convinced  that  the  entire 
membership  of  the  Four  A’s  will  realize  the 
wisdom  of  the  action  of  the  last  A.  B.  C.  con¬ 
vention  before  the  next  is  called  to  order.  Mr. 
Benson  covers  the  entire  subject  in  the  first 
half  of  the  sixth  paragraph  of  his  letter. 


Invaluable  to  Weeklies 

lloquiAM.  Wash.,  November  4,  1922. 

To  Editor  Publisher;  Attached  you  will 
please  find  our  check  for  $4  in  payment  of  our 
subscription  to  your  valued  publication  from 
Novemoer  S,  1922,  to  November  5,  1923,  this 
being  a  renewal  of  our  present  subscription. 

We  find  Editor  &  Publisher  highly  valuable 
and  really  could  not  afford  to  be  without  it,  no 
m.Tttcr  what  price  you  might  set  as  an  annual 
payment.  The  service  you  render  publishers 
cannot  be  valued  by  dollars  and  cents. 

HOQUIAM  AMERICAN. 

R.  .A.  LeRou.x,  Publisher. 


Chicago  Art  Jury  .Mseti 

The  jury  which  will  select  the  winning 
architect’s  design  for  the  new  Chicago 
Tribune  held  its  first  meeting  November 
13.  One  hundred  and  sixty-seven  de¬ 
signs  have  been  received  up  to  this  week 
coming  mostly  from  the  architects  in  the 
United  States  although  some  have  been 
received  from  France,  Spain,  England 
and  Poland.  letter  from  an  Austrian 
consul  states  that  there  are  20  designs 
on  the  way  from  Vienna.  The  time  of 
preparation  expired  November  1  but 
foreign  architects  will  be  allowed  another 
month  for  delivery,  but  the  sketches  must 
bear  a  post  mark  of  or  prior  to  Novem¬ 
ber  1.  The  jury  of  award  consists  of 
•Mfred  Granger,  Edward  S.  Beck,  Robert 
R.  McCormick,  Holmes  Onderdonk  and 
Joseph  Medill  Patterson. 


Edward  L.  Burlingame  Die* 

Edward  L.  Burlingame,  aged  74,  for 
27  years  editor  of  Scribner’s  Magazine, 
died  November  16.  He  was  the  editor 
of  the  magazine  from  its  founding  until 
he  resigned  in  1914.  Since  then  he  has 
been  general  editorial  advisor  of  the  pub¬ 
lishing  house  of  Charles  ScrilwKr’s  ^ns. 


Charle*  E.  Bu*Ii  Dead 

Charles  E.  Bush,  aged  79,  for  many 
years  head  of  the  Ticonderoga  Pulp  and 
Paper  Company,  died  November  16. 
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OHIO 

FIRST 


PP 


In  addition  to  the  millions  of  dollars  of  wealth  produced  from 
natural  gas  and  oil,  in  which  Ohio  ranks  third,  and  from  coal 
mines,  Ohio  quarries  produce  more  stone,  fire  clay,  lime  stone 
and  cement  rock  than  any  other  state. 

It  is  one  of  the  greatest  producing  states  in  the  union  and  one 
of  the  biggest  buying  states.  It  is  a  state  of  preferred  buyers, 
keen  in  their  analysis  of  fundamentals,  ready  and  willing  and 
able  to  buy  with  ready  cash  at  a  moment’s  notice. 

OHIO  HAS 

5,759,368  population  85  per  cent  native  white 

256,695  farms  180,000  owned  by  occupants 

141.4  inhabitants  per  square  mile 

Ohio  has  money  to  spend  for  your  goods. 

Ohio  wants  your  goods.  Ohio  offers  a  rich  field  for  the  man 
who  has  something  to  sell. 

Ohio  newspapers  listed  here  are  “market  finders”  for  manufac¬ 
turers.  Advertise  FIRST  in  this  list  of  OHIO  dailies. 


Circula* 

tion 

*  *  Akron  Beacon  Journal . 

...(E) 

35,785 

**  Akron  Timet  . 

...(E) 

21,416 

** Akron  Sunday  Timet . 

. . . (S) 

21,439 

tBellefontaine  Examiner . 

...(E) 

4,536 

tCincinnati  Enquirer  . 

(MAS) 

72,270 

fColumbut  Ditpatch . 

...(E) 

75,116 

Columbut  Ditpatch . 

. . . (S) 

74,654 

Columbut,  Ohio,  State  Journal  < 

. . .  (M) 

50,124 

Columbut,  Ohio,  State  Journal 

...(S) 

29,206 

Conneaut  Newt  Herald . 

...(E) 

3,094 

tDover  Daily  Reporter . 

...(E) 

4,537 

flronton  Irontonian . 

...(M) 

3,170 

fKenton  Democrat . 

...(E) 

2,400 

2,500 

line* 

.10 

.06 

.07 

.0179 

.17-.35 

.15 

.15 

.12 

.12 

.017 

.02 

.0179 

.014 


10,000 

linM 

.10 

.06 

.07 

.0179 

.17-.35 

.14 

.14 

.13 

.13 

.0179 

.02 

.0179 

.014 


Circula*  2,500 
tion  linM 

*Linia  Newt  anil  Timet-Democ’t  (EAS)  16,083  .07 

*Liina  Republican-Gaxetto . (MAS)  10,270  .038 

fMiddletown  Journal  . (E)  5,117  .025 

tNewark  American-Tribune  . (E)  6,890  .025 

fPorttmouth  Sun  and  Timet.  .  .  .  (MAE)  16,481  .06 

fPorttmouth  Sun-Timet . (S)  11,140  .04 

fSteubenrille  Gazette  . (E)  4,952  .025 

**Toledo  Blade . (E)  100,317  .27 

tToronto  Tribune  . (E)  1,096  .011 

•*Youngttown  Vindicator  . (E)  24,787  .07 

**Youngttown  Vindicator  . (S)  24,351  .07 

Government  Statement,  April  1,  1922. 

*'A.  B.  C.  Publither’t  Statement,  April  1,  1922. 

**A.  B.  C.  Publitber't  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 


10,000 

linea 

.08 

.038 

.025 

.025 

.06 

.04 

.025 

.25 

.011 

.07 

.07 
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A  MESSAGE 
FROM  YOU  TO 

OWA- 

AMOUNTS  TO  THIS 


You  can  do  as  much  with  a  few  dollars  spent 
in  daily  newspapers  here  as  anywhere,  and 
much  more  than  in  most  places.  The  actual 
investment  based  on  population  is  ridicu¬ 
lously  small  by  comparisons. 

Iowa  grows  great  crops,  banks  huge  incomes 
and  leads  all  the  states  in  total  farm  land 
value.  Iowa’s  farms  are  worth  $7,601,000,- 
000. 

Iowa  is  first  in  the  value  of  farm  machinery, 
having  an  increase  of  over  300  per  cent  since 
the  last  census. 

To  reach  the  people  of  the  I  lawkeye  state — 
you  must  use  Iowa  newspapers — the  home 
t>apers  that  the  folks  in  these  towns  and  cities 
love — the  papers  that  are  published  in  the 
interest  of  the  people  in  these  towns  and 
cities. 

All  depends  on  your  advertising  message,  to 
sell  these  people  if  you  use  their  daily  papers. 


Circu- 

latiaa 

Rats  for 
S.M*  linso 

**Burlington  Hawk-Eye . 

.  .  .(M) 

10,387 

.035 

**Burlington  Hawk-Eye  . 

. . . .(S) 

13,163 

.035 

fCedar  Rapids  Gazette . 

. . . .  (E) 

21,131 

.06 

**Council  Bluff*  Nonpareil . . 

.  .  (E&S) 

15,521 

.05 

** Davenport  Democrat  &  Leader.  . 

• . .  (E) 

14,361 

.06 

**Davenport  Democrat  &  Leader.  . 

. . . . (S) 

17,401 

.06 

fDavenport  Times . 

. . . . (E) 

23,896 

.07 

*'*Des  Moines  Capital . 

....(E) 

60,696 

.14 

**Des  Moines  Sunday  Capital . 

. . . . (S) 

28,858 

.14 

*Iowa  City  Press-Citizen . 

. . . . (E) 

6,320 

.035 

tMason  City  Globe  Gazette . 

....(E) 

11,096 

.035 

**  Muscatine  Journal  . 

....(E) 

7,863 

.035 

*  Ottumwa  Courier . 

. (E) 

13,186 

.08 

* ‘Waterloo  Evening  Courier . 

. . . . (E) 

15,080 

.05 

*A.  B.  C.  Statement,  April  1,  1922. 

**A.  B.  C.  Statement,  October  1.  1922. 
'i'GoTemment  Statement,  October  1,  1922. 


TO  DEFINE  STANDARD 
NEWSPRINT 


Service  Bureau  Member*  Also  Consider 
Possibilities  of  Steam  Accumulat¬ 
ing  Device  —  Dodge  Says 
Europe  Faces  New  War 


MemtH!rs  of  the  Newsprint  Service  Bu¬ 
reau,  at  their  quarterly  meeting  in  New 
York,  November  16,  appointed  a  commit¬ 
tee  to  work  out  a  deimition  of  standard 
newsprint.  Those  assigned  to  the  task 
are  Ueorge  A.  .McKee,  of  the  Donnacona 
Paper  Comiiany ;  T,  T.  \\  aller  of  H.  G. 
Craig  &  Co.,  and  Chester  W.  Lyman  of 
the  International  Paper  Company.  The 
meeting,  otherwise,  was  of  a  routine  na¬ 
ture,  held  in  e.vecutive  session. 

Close  attention  was  paid  to  the  reiwrts 
of  P.  T.  Dodge,  president,  and  Louis 
Chable,  manager  ot  the  e.xport  depart¬ 
ment,  of  the  International  PajH-r  Com¬ 
pany,  and  George  \V.  Sisson  of  the  Rac- 
quette  River  Paiier  Company,  during  tne 
meeting  and  at  luncheon,  on  conditions  in 
Europe,  Australia  and  the  Orient.  .-Ml 
the  sjieakcrs  were  of  the  opinion  that 
Europe  is  on  the  verge  of  aiKither  war 
unless  the  Turkish  trouble  is  miraculously 
.settled  very  .soon.  Political  intrigue  anil 
selfish  commercialism  practiced  by  the 
more  powerful  European  nations  have 
worked  nearly  everyone  in  luirope  into 
a  frenzy  of  suspicion  and  jealousy  of  his 
neightwr  until  things  are  about  at  the 
breaking  point,  said  Mr.  Dodge. 

Mr.  IXxlge  said  Germany  is  busier  in- 
<lustrially  tiKlay  than  ever  before  in  her 
history  and  the  German  people  are  doing 
their  utnKist  to  pay  their  war  debt,  but 
it  is  humanly  impossible  to  meet  the  de¬ 
mands  imposed  by  the  .\llies.  He  blamed 
Erance  esiiecially  for  the  present  financial 
state  of  Germany  and  said  leading  Ger¬ 
mans.  with  whom  he  talked,  were  of  the 
opinion  that  Germany  may  as  well  declare 
a  state  of  bankruptcy  tiKlay  as  to  do  so 
ten  years  from  now,  it  being  certain  to 
them  that  Germany  cannot  meet  the  -Al¬ 
lied  demands. 

“The  present  Russian  Government  is 
near  the  end  of  its  resources,’’  said  Mr. 
Dtxlge,  “and  don’t  lie  surprised  very  soon 
to  see  the  bars  let  down  and  outside  cap¬ 
ital  invited  into  Russia  under  some  kin<l 
of  a  profit  tax  system.  Then  Russia  with 
its  une<iualed  natural  resources  and  Ger¬ 
many,  its  next-door  neighbor,  with  her 
peerless  manufacturing  and  commercial 
genius,  will  lie  ready  for  an  alliance, 
which  the  I’nited  States,  especially,  must 
preivire  to  face  in  a  commercially  com- 
[letitive  way  within  the  next  fifty  years, 
and  very  likely  fnuch  sooner.” 

Mr.  Dodge  said  lie  was  especially 
struck  in  Europe  with  a  new  manufac¬ 
turing  invention  in  the  form  of  a  vapor 
or  steam  accumulator.  Instead  of  allow¬ 
ing  steam  to  escape  after  use,  the  device 
catches  it  and  stores  it  up  for  further 
use  indefinitely.  .A  test  of  such  a  three- 
week  storage  of  steam  showerl  a  loss  of 
only  2  per  cent.  It  so  appealed  to  Mr. 

1  )odge  as  a  cost  reducing  factor  for  paper 
mills  that  one  is  to  r>e  installed  imme¬ 
diately  in  a  mill  of  the  International  Pa¬ 
per  Company  for  further  experimentation. 
He  urged  all  other  paper  manufacturers 
to  give  it  attention. 

Air.  Sisson  was  impressed  with  the  ef¬ 
ficiency  of  Swedish  and  Finnish  paper 
and  pulp  manufacturing.  “Swedish  for¬ 
est  productivity  methods  might  well  be 
followed  with  profit  in  -America,”  said 
Mr.  Sisson.  The  best  business  men  he 
ever  met,  he  said,  were  the  Finnish  pulp 
manufacturers. 

Mr.  Chable  reported  splendid  condi¬ 
tions  in  .Australasia,  but  poverty  in 
China  and  many  other  parts  of  the  Far 
l^ast.  bordering  on  another  great  social 
revolution.  As  education  improves,  it  of¬ 
fers  a  fertile  field  for  developing  the 
American  paper  trade  in  the  Far  East, 
he  said. 


Coronado  Company  Incorporates 

The  Coronado  Publishing  Company, 
which  has  taken  over  the  Coronado  (Cab) 
Strand,  the  Coronado  Saturday  Night 
and  the  La  Jolla  Journal,  has  been  incor¬ 
porated  with  a  paid  up  capital  of  $10,000. 
The  incorporators  are  Harry  Chrimes, 


formerly  editor  and  owner  of  the  Satur¬ 
day  Night ;  John  D.  -Ashton,  .Albert  H. 
Foret  aiid  Harry  L.  Titus.  The  Strand 
and  the  Saturday  night  will  be  consoli¬ 
dated  as  under  the  latter  name. 

germanyTias  hardest 

TIME  AHEAD 


President  Swartx  of  Intertype  Corpora¬ 
tion,  Returning  from  Europe,  Says 
There  May  Be  an  Upheaval — 
Neutrals*  Business  Dull 


The  coming  Winter  will  be  the  hardest 
ever  known  in  Germany,  according  to 
H.  R.  Swartz,  president  of  the  Inter¬ 
type  CoriKjration,  who  returned  from  a 
SIX  weeks’  trip  to  Europe  November  10, 
.Vlr.  Swartz  ixiints  out  that  the  upward 
tendency  of  prices  in  tiermaiiy  even  in 
retail  stores  is  so  rapid  that  they  are 
often  not  the  same  at  sunset  as  they 
were  at  sunrise  and  he  believes  that 
there  may  be  an  upheaval  within  Ger¬ 
many  before  ihe  coming  of  Spring. 

This  was  Mr.  Swartz's  fourth  trip  to 
Europe  since  the  World  War  and  during 
it  he  visited  England,  Belgium,  Holland, 
Ciermaiiy.  Czecho-Slovakia,  Italy,  Swit¬ 
zerland,  Erance  and  Spain.  E.  M.  Good- 
body,  chief  factory  inspector  of  the  In¬ 
tertype  Corporation  sailed  for  Europe 
ahead  of  -Mr.  Swartz  but  joined  him  for 
the  trip,  which  was  one  of  inspection  and 
consultation. 

“The  Commercial  conditions  in  Hol¬ 
land,  Switzerland,  and  1  was  told,  in 
Scandinavian  countries  as  well,  are  very 
dull,”  said  Mr.  Swartz,  “owing  to  the 
fact  that  their  money  is  practically  at  par 
which  makes  it  almost  impossible  for  the 
business  interests  of  these  countries  to 
secure  any  export  business  in  competi¬ 
tion  with  countries  where  the  e.\change 
is  at  a  minimum.  Belgium  is  moving 
along  slowly  but  steadily.  Czecho-Slo¬ 
vakia  is  coming  to  the  front  far  in  ad¬ 
vance  of  any  of  the  other  new  Republics. 

“The  change  of  administration  in 
England  which  has  taken  place  will  no 
doubt  impnwe  the  commercial  situation 
there  very  materially.  Lloyd  George 
was  and  still  is  a  wonderful  man  and 
overcame  many  obstacles,  but  the  time 
had  come  for  a  change  in  administration. 
Under  their  constitution  they  have 
elected  a  new  I’arliamcnt.  If  Bonar 
Law,  the  new  premier  is  supported  by  a 
good  majority,  uihmi  the  convening  of 
Parliament  after  the  holidays,  when  the 
business  world  is  informed  of  any  new 
policies,  there  will,  no  doubt  be  a  per¬ 
ceptible  improvement  in  business.  In 
Erance  the  situation  is  about  like  this; 
Erance.  depc-nding  upon  replication  pay¬ 
ments  from  Germany  to  balance  her  bud¬ 
get,  did  not  tax  its  people  heavily  and 
in  consequence  finds  herself  unable  to 
strike  a  balance  and  is  in  a  very  difficult 
position.” 


Sues  for  Ad  Receipts 

Thomas  C.  Hocking,  former  owner  and 
editor  of  the  Modesto  (Cal.)  Morning 
Herald,  has  commenced  suit  against  the 
Herald  Publishing  Company  to  recover 
$6.(XX).  alleged  due  on  an  accounting.  He 
alleges  in  his  complaint  that  the  sum  men¬ 
tioned  represents  advertising  accounts 
during  the  month  of  October,  1920. 
which  had  not  been  turned  over  to  him 
bv  the  defendant.  He  sold  the  paper  in 
November.  1920.  for  $100,000.  Mr.  Hock¬ 
ing  says  the  defendant  has  refused  to 
comply  with  the  purchase  terms. 


Red  Ball  Ad  Campaign  Starts 

The  California  Fruit  Growers’  Ex¬ 
change  will  commence  its  newapaper  ad¬ 
vertising  campaign  on  Red  Ball  oranges 
and  lemons,  starting  in  Te.xas,  Arizona, 
and  Louisiana  the  last  week  in  Novem¬ 
ber.  This  campaign  will  later  be  ex¬ 
tended  to  the  Southeastern  states  includ¬ 
ing  Virginia. 


Women  to  Entertain 

The  New  York  Women’s  Newspaper 
Oub  will  entertain  at  a  dinner  at  the 
Hotel  Vanderbilt,  November  26  at  7.30 
o’clock. 
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Industrial  Supremacy  of 

NEW  ENGLAND 


MASSACHUSETTS— Populmtion,  l.SS2^ 


•‘Attleboro  Sun  . (E) 

tBoeton  Sunday  Adv«'tiaer(S) 

tBoaton  Clobo  . (MAE) 

tBoatf»  Globe  . (S) 

tBoeton  Poet  . (M) 

tBoaton  Post  . (S) 

Boston  Telegram  . (E) 

tBoaton  Transcript  . (E) 

••Fall  River  Herald . (E) 

•Fitcbburg  Sentinel  . (E) 

••Haverb  ll  Gazette  . (E) 

••Lynn  Item  . (E) 

•Lynn  Telegram  News.(E^) 
tLowell  Courier-Citizen 

and  Evening  Leoder(MAE) 
••New  Bedford  Standard-Mer¬ 
cury  . (MAE) 

••New  Bedford  Sunday  Standard 
(S) 

tPittsfleld  Eagla  . (E) 

••Salem  News  . (E) 

tWorcester  Telegram-Gazette 
(MAE) 

•Worcester  Sunday  Telegram 
(S) 


MAINE— Population,  7n,gl4 

tBangor  Daily  Commercial (E)  14,n3 

tPortland  Press  HeraldlMdLS)  2Z,2M 

••Portland  Express  . (E)  2t,34 

••Portland  -Telegram  . (S)  ZS.iSg 


NEW  HAMPSHIRE^Populatkm.  4C,«3 

t  Keene  Sentinel . (E)  3,31(  43 

tManchesler  Union-Lnder 

(MAE)  28.M5  .It 

RHODE  ISLAND— Population  M44I7 

arcir-  Z4M 
lation  lines 

Newport  Daily  News. ...(E)  t.m  43S 

Pawtucket  Times  . (E)  »,4tl  M 

Pawtuxet  Valley  Daily  Times 

(Arctic)  . (E)  Z.47S  .ta42> 

••Providence  Bulletin  . (E)  5S,73t  .13$ 

tProvidence  Journal  ....(M)  32,837  4t 

••Providence  Journal  . (S)  $4488  .12 

••Providence  Tribuna  (E)  214(4  .18 

(Woonsocket  CaU  . (E)  12,tSt  44 


VERMONT— Population.  3S2.428 

•Barre  Times  . (E)  (432  4 

tBrattleboro  Daily  Reformer. 

(E)  3,(21  4 

Burlington  Daily  News.,.(E)  7,(81  4 

••Burlington  Free  Press., (M)  11,441  4 

tSt.  Joonsbury  Caledonian- 

Record  . (E)  34((  .8 


CONNECTICUT-PopuUtion.  1488,(31 

•Bridgeport  Post-Telegram 

(EAM)  0,(33  .14$ 

•Bridgeport  Post  . (S)  1(48$  48$ 

•Hartford  Courant  . (D)  28,788  48 

•Hartford  Courant  . (S)  48,(88  .18 

••Hartford  Timas  . (E)  0,(72  .12 

••Meriden  Record . (M)  (,(H  44$ 

tNew  Haven  Register.  .(E AS)  34,427  .11 

••New  London  Day . (E)  18,(87  4( 

tNorwich  Bulletin  . (M)  11,8(3  .87 

••Norwalk  Hour  . (E)  44$3  .U 

•Stamford  Advocate  . (E)  (481  437$ 

Government  Statement,  April  I  1(22. 

•A.  B.  C.  Statement,  April  1,  1822. 

••A.  B.  C.  Statement,  October  L  1822. 
tGovemment  Statement,  October  1,  1822. 


New  England  shows  an  increase 
under  every  census  tabulation. 

In  value  of  products  New  Eng¬ 
land  gained  145  per  cent  from 
1914  to  1919.  New  England’s  share 
is  11.5  per  cent  of  the  total  for  the 
United  States. 

The  invested  capital  showed  a 
gain  of  nearly  100  per  cent  with 
$5,781,679,000  as  the  total  figure. 

The  payroll  increased  140  per 
cent,  persons  engaged  in  manu¬ 
facture  nearly  25  per  cent  and 
value  added  by  manufacture  o\er 
150  per  cent. 

This  territory  is  mostly  city 
trade  with  more  than  half  the 
population  living  in  thirty-six 
cities. 

The  purchasing  power  of  this 
field  can  be  swayed  by  daily 
newspaper  advertising. 

Advertise  regularly  in  these  New 
England  Daily  newspapers;  here 
population  is  thickest  and  forty 
per  cent  of  the  savings  deposits  of 
the  United  States  is  concentrated 
in  this  small  area. 
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Editor  &  Publisher  for  November  18,  1922 


CALLS  LITERATURE  AND 
JOURNALISM  EQUAL 

Sigma  Delta  Chi,  at  Annual  Convention. 
Hears  Newspaper  Critics  Answered 
and  Muckraking  Condemned 
— May  Change  Title 


(By  Tctegrafh  to  Eoitok  &  Publishek) 

Manhattan,  Kaiib.,  November  17. — 
“Literature  ancl  journalism  are  the  same 
thing.  G(X)d  literature  is  the  flower  of 
journalism.  Journalism  becomes  great 
literature  when  it  reports  the  immediate, 
but  achieves  more  tlian  temporary  signifi¬ 
cance.  While  all  journalists  are  not  liter- 
ateurs,  it  is  true  that  faithful  depicters 
or  interpreters  of  life — writers  who  catch 
and  hold  its  aesthetical,  physical  and 
spiritual  values — achieve  more  than  pass¬ 
ing  importance.”  This  was  a  part  of  the 
message  delivered  by  E.  Haldeman-Julius, 
publisher  of  the  Haldeman-Julius  Week¬ 
ly  of  Girard,  Kans.,  to  more  than  fifty 
representatives  of  36  American  colleges 
and  universities  in  attendance  at  the  na¬ 
tional  convention  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  at  the 
Kansas  State  Agricultural  College  today. 

Mr.  Haldeman-Julius  characterized 
Plato  as  a  great  reporter;  Aristophanes 
as  an  editorial  writer  who  would  today 
be  a  columnist  par  excellence;  Moliere, 
Ibsen,  Tolstoy,  Balzac^  .Slsop,  Machia 


The  convention  had  before  it  for  con¬ 
sideration  the  proposal  of  the  national 
president,  Kenneth  C.  Hogate  of  the 
Wall  Street  Journal,  New  York,  to 
abolish  the  Greek  letters  of  its  name 
and  adopt  a  title  less  indicative  of  the 
undergraduate  life  of  the  universities. 
It  also  established  the  office  of  alumni 
secretary  for  the  development  of  fur¬ 
ther  alumni  chapters,  five  of  which  now 
exist  (at  Detroit,  Seattle,  Chicago,  Mil¬ 
waukee  and  Des  Moines),  and  to  further 
the  work  of  the  fraternity  through  its 
alumni. 

A  committee,  which  has  been  engaged 
on  a  study  of  the  ethics  and  ethical  codes 
of  journalism,  presented  a  mass  of  data 
gathered  during  the  past  year  and  was 
continued  for  the  purpose  of  collating  its 
material  and  making  it  available  to  the 
press  in  general. 

The  delegates  will  be  the  guests  of 
the  Capper  publications' at  Topeka,  Kan¬ 
sas,  Saturday,  They  were  given  a  lunch¬ 
eon  by  Theta  Sigma  Phi,  journalistic 
sororitv  founded,  like  Sigma  Delta  Chi, 
in  1609. 


Canadians  Elect  Officers 

The  Canadian  National  Newspaper  and 
I’eriodical  Association  held  its  annual 
meeting  at  the  King  Edward  Hotel,  To¬ 
ronto,  November  10  and  11.  The  follow¬ 
ing  officers  were  elected:  President,  H. 
T.  Hunter,  Maclean  Publishing  Com¬ 
pany;  vice-president.  Rev.  S.  W.  Fallis, 


velli  and  the  writers  o/  the  books  of  the  D.  D.,  Methodist  Publications ;  executive 


Bible  as  among  the  precursors  of  the 
modern  journalist,  kin  in  method  and  in 
spirit.  Shakespeare  was,  he  said,  a  grrat 
artist  but  also  a  great  salesman.  While 
journalism  is  presumed  to  be  ephemeral, 
he  found  the  journalistic  virtues  of  these 
masters  of  verse  and  prose  a  factor  in  the 
perpetual  demand  for  their  works  which  rows,  Canadian 
outlives  that  for  the  most  popular  works  World,  Toronto 
of  our  day. 

Lee  A.  Wliite  of  the  editorial  ^tatf  of 
the  Detroit  News,  past  president  of  the 
fraternity,  addressed  an  assembly  of  the 
students  and  faculty  of  the  college  and  the 
delegates  to  the  convention,  defending  the 
press  against  ill-advised  criticism  of  news¬ 
papers  based  on  superficial  examination. 

“The  miracle  of  modern  journalism,” 
he  said,  after  discussing  triumphs  of 
American  reporting,  “lies  not  so  much  in 
the  victory  over  obstacles  of  time  and 
space  in  the  gathering  and  dissemination 
of  news,  as  in  the  accuracy  of  the  press. 

This  runs  counter  to  popular  opinion 
largely  because  error  is  conspicuous  while 
accuracy  is  taken  for  granted,  expected, 
demanded  and  left  unnoticed.” 

He  declared  that  one  of  the  important 
functions  of  the  modern  journalist  is  to 
defeat  those  who  are  conniving  on  the  one 
hand  to  keep  out  of  print  and  on  the 
Dther  to  break  into  the  press.  He  asserted 
that  an  examination  of  the  files  of  the 
papers  'of  the  past  two  or  three  genera¬ 
tions  would  reveal  that  “.\merica  never 
knew  as  worthy,  as  honorable,  as  inter¬ 
esting  and  as  socially  serviceable  a  press 
as  that  of  today.”  He  called  constant  ref¬ 
erence  to  the  imaginary  qualities  of  the 
editors  of  the  past  century  a  “species  of 
ancestor  worship.” 

Mr.  White  denounced  efforts  to  influ¬ 
ence  the  press  against  the  publication  of 
the  truth  as  being  subversive  of  democ¬ 
racy;  and  the  efforts  to  beat  down  the 
newspaper  to  its  old  beggarly  station  as 
creative  of  a  moral  hazard  dangerous  to 
the  nation 

Charles  M.  Harger,  editor  of  the  .\bil- 
ene  (Kans.)  Daily  Reflector  since  1888. 
magazine  writer  and  former  head  (if  the 
department  of  journalism  at  the  Univers¬ 
ity  of  Kansas,  spoke  of  the  influence  of 
the  modem  magazine,  its  changes  in  char¬ 
acter.  its  need  of  regulation,  and  the  de¬ 
sirability  of  an  increase  in  the  number 
of  widely  read  but  high  quality  periodi- 
cals. 

“Muckraking.”  he  said,  “has  passed : 
constructive  effort  marks  our  standard 
publications.  Whatever  the  attraction  of 
the  newspaper  for  a  single  day,  what¬ 
ever  its  expansion  in  an  attempt  to  ab¬ 
sorb  the  magazine’s  field,  it  cannot  take 
the  magazine’s  place.”  Of  its  character 
he  said:  “We  talk  of  reforming  the  mo¬ 
tion  pictures;  there  is  just  as  much  need 
of  J^lishing  the  vicious  magazine  as 
there  is  of  banishing  the  vicious  film." 


committee,  John  Weld,  London  (Ont.) 
Farmers’  .\dvocate;  N.  R.  Perry,  H. 
Gagnier.  Ltd..  Toronto;  T.  J.  Tobin, 
Canadian  Countryman,  Toronto;  1).  M. 
Snlandt,  Presbyterian  Publications,  To¬ 
ronto;  Lionel  Davis,  Continental  Pub¬ 
lishing  Comitany.  Toronto;  Acton  Bur- 
Railway  and  Marine 
Under  the  auspices  of 
the  Association,  the  Business  Training 
(Jorporation  of  New  York  is  organizing 
and  will  conduct  classes  in  trade  journ.al- 
ism  in  Toronto  during  the  coming  winter. 
Sessions  will  be  held  weekly  and  the 
course  will  extend  to  30  weeks. 


Real  Fellowship  in  Ogden 

Reporters  of  the  Ogden  (Utah) 
.Standard-Examiner  took  the  “bosses” 
cut  on  the  links  of  the  Ogden  Golf  & 
Country  Club  last  week  and  trimmed 
them  to  a  frazzle.  Will  O’Byrne,  police 
reporter,  defeated  Darrell  J.  Greenwell. 
managing  editor ;  F.  A.  Timmerman, 
staff  photographer,  nosed  out  O.  Q. 
Millar,  city  Editor,  and  A1  Warden  of 
the  sports  department  outclassed  AV.  E. 
Zuppann,  manager  of  the  advertising  de- 
liartment.  The  three  winners  will  play 
at  a  later  date  for  the  tin  cup  offered 
by  l.ewis  Crook,  the  club  professional. 


Raises  $50,000  Ad  Fund 

The  Salt  1-ake  City  Commercial  Club 
cn  Octolier  25  completed  raising  its  $50,- 
('(W)  special  advertising  fund.  Twenty 
thousand  dollars  of  this  will  be  spent  for 
newspaper  and  magazine  space. 


Another  Record! 
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L'KINU  the  montb  of  October 
The  Passaic  Daily  News  print¬ 
ed  10.‘.S>4  want  ads.  or  1,349 
mora  than  the  other  Passaic  paper. 


This  is  the  largest  number  of 
want  ads.  ever  publiabed  for  a 
aimllar  period  by  any  Passaic 
paper. 


Leading  Want  Ad  Medium 

DAILY  NEWS 

Passaic,  New  Jersey 


BUSINESS  NOTES  OF  NATIONAL  INTEREST 
TO  NEWSPAPER  AND  ADVERTISING  MEN 


^  REAT  Northern  Paper  Company 
^  this  week,  through  its  directors, 
decided  on  a  200  per  cent  stock  dividend, 
to  be  made  December  4. 

Mergenthaler  Linotyi^  Company  stock¬ 
holders  in  annual  meeting  November  15, 
re-elected  all  directors.  During  the 
week  the  regular  quarterly  dividend  of 
per  cent  on  the  common  stock  was 
voted. 

Stockliolders  of  the  National  Biscuit 
Company  on  November  15  authorized  an 
increase  in  capital  stock  from  $30,000,000 
to  $60,000,(XX)  to  provide  for  a  stock  divi¬ 
dend  of  75  per  cent.  The  directors  also 
declared  a  quarterly  dividend  of  75  cents 
a  .share  on  the  new  stock,  payable  Janu¬ 
ary  15  to  stock  of  record  of  DecembCT  30. 

-Manhattan  Shirt  Company  declared  a 
dividend  of  20  per  cent  on  the  common, 
payable  in  a  quarterly  declaration  of  2^ 
per  cent  and  an  extra  17^  per  cent.  The 
company  also  declared  a  regular  quar¬ 
terly  dividend  of  75  cents,  instead  of  the 
usual  50  cents,  on  each  share  of  the  com¬ 
mon. 

National  Sugar  Refining  Company 
stockholders  have  approved  payment  of  a 
50  per  cent  stock  dividend  and  an  in¬ 
crease  in  capital  stock  from  $10,000,000 
to  $15,(XX),000.  Its  surplus,  including  re¬ 
serves.  is  now  over  $8,000,000. 

Schulte  Retail  Stores  Corporation  has 
declared  for  1922  a  dividend  of  $5  a 
share  on  common  stock,  payable  in  8  per 
cent  cumulative  preferred  stock.  There 
is  an  authorized  issue  of  $2,000,000  pre¬ 
ferred  stock,  of  which  only  $500,000  is 
outstanding. 

The  Cities  Service  Company  has  de¬ 
clared  the  regular  monthly  dividends  of 
54  per  cent  in  cash  scrip  and  1)4  per  cent. 


payable  in  common  stock  scrip  on  the 
common  stock,  and  cash  dividends  of  54 
per  cent  each  on  the  preferred  and  pref¬ 
erence  B  stocks.  Earnings  for  the  year 
ending  October  31  were  equal  to  $14.94 
per  share  on  the  average  common  stock 
outstanding,  against  $16.22  for  the  previ¬ 
ous  twelve  months. 

gold  watch  for  the  most  construc¬ 
tive  suggestion  for  the  National  Mer¬ 
chandise  Fair,  held  here  last  August,  has 
been  awardetl  to  Sol  Abbot,  of  Kauf¬ 
man’s,  Pittsburgh.  The  loving  cup  for 
best  attendance  went  to  the  Massachu¬ 
setts  Retail  Merchants’  Association.  A 
watch  for  the  buyer  coming  from  the 
furthest  point  has  been  awarded  to  MiSs 
Dorothy  Hays,  with  .\nna  Guehring,  of 
San  Diego,  (lal.  Thos.  Young,  Inc.,  won 
the  silver  tablet  for  the  best  suggestion 
for  future  fairs  in  the  exhibitors’  group. 

Dissolution  of  the  .Association  of  Rail¬ 
way  Executives  and  its  reorganization  as 
two  units,  an  Eastern  and  Western,  ap¬ 
peared  probable  November  15,  after  a 
meeting  of  a  special  committee  chosen 
to  nominate  a  successor  to  the  late  T. 
De  Witt  Cuyler  as  chairman.  Robert  S. 
Lovett,  head  of  the  committee  and  presi¬ 
dent  of  the  Union  Pacific  Railroad,  an¬ 
nounced  that  a  meeting  of  the  officials  of 
the  258  member  roads  of  the  association 
had  been  called  at  Chicago,  December  7, 
to  discuss  the  future  course  of  the  asso¬ 
ciation. 


Lawyer  Return*  to  Old  Love 

J.  Sid  O’Keefe,  an  attorney,  has 
bought  the  Panhandle  (Tex.)  Herald 
from  E.  E.  Manney,  who  has  been  run¬ 
ning  it  for  the  last  eighteen  months.  Mr. 
O’Keefe  was  editor  of  the  Herald  about 
ten  years  ago,  but  sold  it. 


Japanese  Newspapers 
Are  Prospering 

•And  as  their  dividends  increase  year  by  year,  they 
look  to  America  tor  the  things  which  assure  improvement, 
progress,  increased  value,  and  greater  dividends.  These 
things  are  both  editorial  and  mechanical.  Japanese 
publishers  are  ready  customers  today  for  high-class 
syndicate  news  and  feature  matter,  and  are  bringing 
these  in  quantities  from  the  United  States.  Their  circu¬ 
lations  are  increasing  and  they  require  increased 
mechanical  facilities.  These,  also,  America  is  able  to 
supply. 

The  most  progressive  newspapers  in  Japan  and  the 
publishers  who  are  most  eager  to  adapt  the  methods  of 
the  West  to  their  own  properties,  are  reached  every 
month  by  the  Japanese  EDITOR  &  PUBLISHER — 
.Shimbun  (Jyobi  Shimbunkisha.  It  is  the  only  journal¬ 
istic  publication  in  Japan  the  national  representative  of 
the  Japanese  press. 

.Advertising  rates  and  full  particulars  will  be  sent  on 
request. 

SHIMBUN  OYOBi  SHIMBUNKISHA 

SHIDZUO  NAGAYO,  Publuher 
91  Haramachi,  Koishikawa-ku  TOKYO,  JAPAN 
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Editor  &  Publisher  for  November  18,  1922 


ADS  MADE  UNDERTAKER  A 
“MORTICIAN” 


The  modern  funeral  director  is  Eiving  to 
his  brothers  a  service  that  is  worthy  of  note. 
In  his  way  he  is  carrying  for  himself  a  place 
on  that  great  Tablet  whereon  apears  the  names 
of  those  who  have  well  served  their  fellow-man. 


(Contnincd  from  page  18) 


A  MAN’S  P.\LS 


*  The  fellow  who  would  fight  for,  or  lie  for, 

,  j  or  die  for;  the  man  you  loan  to  and  borrow 

Other  things  our  contract  usually  does  fron,.  he  whom  you  swear  at  and  slap  on  the 


not  provide.  little  less  than  seven  back  and  play  jokes  on;  the  man  you’d  like  to 

months  later,  we  received  this  letter :  be  yourself — that’s  your  pal. 

“  ‘The  many  favorable  comments  from  ■'■•oirtimes  it  happens  that  the  last  and  the 
the  citizens  of  our  city,  from  men  versed  lonsest  thing  you  can  do  for  your  pal  is  to  take 
in  crnnH  adverticino-  and  frntn  tho  nrn-  hnal  arrangements  for  him.  It’s 


in  good  advertising  and  from  the  pro¬ 
fession  in  general  throughout  the  country 
together  with  our  own  satisfaction  has 
more  than  shown  us.’ 

“The  firm  recently  signed  a  new  con¬ 
tract.  doubling  the  amount  of  copy  re¬ 
ceived.  I  cite  this  to  show  that  good 
advertising  does  pay  the  mortician.” 


a  hard,  man-sized  task,  and  far  from  a  pleasant 
one — but  it’s  a  pal’s  job,  you  knowl 
The  services  of  an  experienced  mortician  will 
make  it  easier. 


“A  young  man  who  is  a  salesman  for 
a  local  stationery  house  was  afflicted 
last  winter  with  a  severe  case  of  kidney 


This  agency  has  found  a  border  design  trouble,  which  caused  him  to  lose  weight 
made  up  especially  for  each  funeral  di-  and  which  gave  him  a  decidedly  cadav¬ 


erous  appearance,”  Mr.  Wright  related 
aproixis  of  the  danger  of  direct-by-mail 
• ‘-ji  .  advertising  for  undertakers  and  the  need 

I  - for  newspaper  advertising.  “On  his  way 
r/  I®  to  work  each  morning  he  passed  one  of 

'IJ  the  city’s  leading  morticians. 

S  c  ‘  w  '  B  W  ^  short  time  after  his  affliction 

3  I'rtenaSnip  TO  became  noticeable,  he  began  to  receive 

u  „  L  ^  \  V  direct-by-mail  pieces  from  the  mortician. 

M  r  heaviest  resainsibiitty  that  ^  _  ^nd  hc  continucd  to  rcceivc  them  for  five 

|9S[  <1  iniy  fill  n>  your  lot  n  tv  t-iking  ||  ^  luonths.  .\t  the  end  of  this  time,  his  doc- 

;;  care  of  the  Hnal  arrangement-*  fur  m  tor’s  efforts  were  successful,  our  friend 

u,m»,«»«h..hi,yiiird  iou  -ftirnd  •  ,  j  w'cight  and  began  to  look  like 

1^"  -  I  —for  this  IS  the  dun  that  fnenddi'p  '  ==  f.  ..P  .  , 

^■n  I  ghtimes  brings.  •  ™  himsclf.  Then  the  mailing  pieces  stopped 

'  Th.  -rrou  «„  ,-.1.  h.  .,«J  IH  '  coming.  Of  course  it  may  have  been  all 

Z'M  t,m»:  tsr  mn».ni.i..i.t.  «n  h.  hhci  i  •  a  comcidencc,  but  the  gentleman  in  ques- 

w  b,  uv  wr  irr  pirpirni  to  rttuiri  '  I  tion  informs  US  that  particular  mortician 

)  '•'«  «  di«'"oi.iiy  1  ^yill  nQt  gef  the  business.  He  was  too 

amdous! 

Jpu  to  you  «.m»  day.  !  There  IS  no  doubt  but  what  the  news- 

i  paper  is  the  ideal  medium  for  the  funeral 
director.  We  might  go  even  farther  and 
^  medium  the  funeral 

V' ^  ^  I  director  can  possibly  use.  We  have  noth- 

yi  r '  V  ^  o'  'ng  against  direct-by-mail  advertising  in 

J  i)  \. — ^  V - /  'Phone  other  lines.  The  mortician  cannot,  how- 

'  ■  ever,  direct  a  letter  to  an  individual 

CI^S.F.DRECHSLER,  l|l  wjthom  danger  of  becoming  far  too  per- 

^  'DisiiHcii\>t'luneMl  Service  ^  “When  one  sees  the  mortician’s  ‘ad’  in 

the  paper,  it  is  probably  read  and  the 
reader  is  unconsciously  sold  on  the  mor- 
^ which  has  dem-  tician  without  ever  applying  what  is  said 

onstrated  itscif  as  of  the  greatest  desira-  ,  .  . ir  f  r  j  .u 

biUty  for  the  undertaker.  himself,  for  one  never  thinks  of  death 

coming  to  him  or  his.  In  breaking  the 
,  ,  ,  news  of  the  death  of  a  person  to  some- 

rector  individually  for  use  through  the  body.. the  usual  exclamation  is,  ‘No!  It 


may  fall  tn  your  lot  ts  thr  taking  | 
ear*  of  the  hnal  arrangement-*  fur  . 
Slime  line  «hu  has  called  \ou  "friend.” 

—for  this  t«  the  dots  that  fnenddi'p  < 
oftttmes  bringv  >! 

The  w»rro«  can  itoU  he  crated  h\  '  , 
time:  the  renpuntihilitt  can  he  liftnt  >  \ 
bt  uv  We  are  prepared  to  rmdri 
you  a  service  that  is  distinrtitsly 
complete  and  thoughtful.  The  n.tme  |. 
of  this  organiratton  will  he  invaluabti  ' 
to  you  some  day. 


CHAS.F.DRECHSLER, 

,  '"Disiinctiy/t'luntnl  SerOKt"  ^ 

V  III*  LAKE  STHEET  - 


'Phone 

OAK  PARK 
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III 


One  typical  style  of  copy  which  has  dem¬ 
onstrate  itscif  as  of  the  greatest  desira- 


onstrated  itscif  as  of  the  greatest  desira 
bility  for  the  undertaker. 


entire  campaign  beneficial  to  identify  his 
advertising  exactly  as  a  trade  mark  does. 


is  not  possible.* 

“The  mortician  today  offers  a  fertile 


The  copy  which  is  changed  often,  docs  ^.bich  should  be  cultivated  by  the 

npt  talk  details  (which  might  be  repul-  advertising  departments  of  all  daily  news- 


sive),  but  in  a  dignified  manner  sells  papers.” 
the  service  as  a  whole.  The  Hahn- 


Rodenburg  Company,  by  the  way,  has 
been  asked  to  co-operate  with  members 
of  the  National  Selected  Morticians,  a 
national  association  which  is  permitted  to 
take  but  one  undertaker  in  a  city,  on 
advertising.  It  also  on  request  assists 
the  newspaper  publisher  build  up  the 
funeral  director  as  an  advertiser  by  send¬ 
ing  representatives  to  help  close  con¬ 
tracts  which  mutually  benefit  publisher, 
agency  ami  undertaker. 

The  following  advertisement  texts  are 
typical  of  the  style  of  cop\  which  has 
demonstrated  itscif  of  greatest  dcsira- 
hilitv  for  the  funeral  director : 


THE  PROFESSION.\L  VIEWPOINT 


We  regard  our  work  as  a  sacred  task;  a 
duty  to  the  community  and  to  man-kind  at 
targe.  We  feet  that  man  can  have  no  nobler 
task  than  lessening  the  sorrow  that  follows  in 
the  train  of  death. 

The  modern  mortician — and  we  are  proud  of 
our  right  to  thus  classify  ourselves — performs 
a  vital  function  in  the  life  of  the  community. 
When  you  have  need  of  us,  you  will  find  us 
ready  with  a  sympathetic,  understanding  ser¬ 
vice. 


INTERTYPI 

"TIIE  BETTER  MACHIN^^ 


A  GREAT  TRUST 


The  implied  confidence  that  ymi  place  in  the 
man  to  whom  you  give  the  charge  of  your  dead 
is  a  sacred  trust  that  we  hold  to  be  one  of 
the  greatest  in  the  world. 

We  wish  you  to  know  that  there  is  in  Bur¬ 
lington  a  mortician  who  will  accept  this  great 
trust  reverently  and  with  due  appreciation  of 
the  confidence  placed  in  him. 


See  Our  Page  lljj 

ii! ! 

Next  Week  !i  i 


INTERTYPE  CORPORATION 


MEMORIALS 

What  man  does  is  really  the  greatest  mem¬ 
orial  he  can  leave.  The  greatest  of  tablets  will 
Ko  unread,  and  the  tallest  of  shafts  unheeded, 
if  he  in  whose  memory  they  are  erected  did 
nothing  for  his  fellow-man. 


805  Tirataal  BMe,  tMthni,  ■.  T. 
548  Raa«.|ltaally  BMp..  CBIawt 
301  Claslya  8M|..  MmiMs 
560-A  H«nr4  81.  Im  FruahM 
CamBIm  Afatli: 

TwMii  Tm  FtM*y  Ca.  LU. 


One  of  the  Best  Prospect 
Territories  in  the  Union 


INDIANA 


Indiana  Is  an  Agricultural  State 


Indiana  Is  a  Manufacturing  State 


Indiana  Is  a  Business  State 


Indiana  farm  products  and  Indiana  manu¬ 
factured  products  mount  well  into  billions 
of  dollars  in  value  annually. 


The  latest  figures  showing  the  aggregate 
wealth  of  the  state  is  nearly  $6,(XK),0(X),000. 
It  is  much  higher  than  that  at  present. 


Indiana  with  over  three  million  population 
has  the  highest  percentage  of  native  born 
whites — 92  per  rent.  Indiana  is  thorough¬ 
bred  American. 


Are  you  telling  your  message  to  these  Amer¬ 
icans  of  Indiana?  This  state  is  an  unusu¬ 
ally  attractive  and  productive  territory  for 
everv  national  advertiser. 


Indiana’s  leading  papers  listed  below  cover 
the  state,  putting  your  message  at  the  door 
of’everv  farm  house. 


START  IN  THE  ^^HOOSIER”  STATE 


Rate  far 

ClrculatlOB 

S,M8  line* 

'{'Decatur  Democrat . 

- . .(E) 

3,165 

.025 

**Evan*ville  Courier  . 

.  ..(M) 

24,668 

.06 

**Evan*ville  Courier . 

- ..(S) 

22,571 

.06 

fFort  Wayne  Journal-Gazette . 

.  ..(M) 

23,490 

.07 

'{-Fort  Wayne  Journal-Gazette . 

...(S) 

26,080 

.07 

f Fort  Wayne  New*-Sentinel . 

...(E) 

32,492 

.08 

'rGary  Evening  Po*t  and  Tribune .  .  . 

...(E) 

9,125 

.05 

*Indianapoli*  New* . 

...(E) 

115,634 

.20 

'rLaPorte  Herald . 

. . . (E) 

3,768 

.025 

•  •  *South  Bend  New*-Time* . (^) 

9,702  ( 
10,669  { 

20,371 

.06 

***South  Bend  New*-Time* . 

-  .  .  (S) 

18  464 

.06 

South  Bend  Tribune . 

.  (E&S) 

16,027 

.055 

••Terre  Haute  Tribune . 

.(E&S) 

22,818 

.06 

••Vincenne*  Commercial  . 

.(MAS) 

5,453 

.03 

Government  Statement*,  April  1,  1922. 
tGovernment  Statement*,  October  1,  1922. 

*A.  B.  C.  Publi*her*’  Statement,  April  1,  1922. 

**A.  B.  C.  Publi*her*’  Statement*.  October  1,  1922. 
***A.  B.  C.  Publi*ber*’  Statement*,  3  mo*,  ending  Sept.  30. 
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E  D  I 

TRUTH  MURDERERS 

AK  fires  are  again  smouldering  at  the  founda¬ 
tions  of  Europe’s  civilization.  Flames  have 
not  yet  burst  forth,  li(ut  the  smoke  of  the 
past  few  months  has  served  both  to  demonstrate 
the  high  temperature  that  still  saps  Old  World 
strength  and  to  hide  from  all  the  fundamental 
reasons  for  the  troubles  and  their  progress,  either 
toward  aggravation  or  extinction. 

Europe — the  peoples  of  the  continent  and  to  a 
lesser  extent  of  Britain— do  not  know  the  evil  forces 
that  are  making  for  war  in  Asia  Minor  and  Thrace. 
America  does  not  know,  although  resources  that 
should  be  buying  American  goods  and  paying 
Europe’s  debts  to  America  are  being  poured  into 
guns  and  governmental  war  extravagances.  And 
America,  with  her  able  newspaper  men  at  every 
fevered  point,  knows  far  more  about  Turkey  and 
Palestine,  Egypt  and  India  than  do  the  peoples 
whose  governments  are  most  intimately  occupied 
there. 

America  knows  as  much  as  it  is  possible  for  any 
nation  to  know  of  affairs  in  the  Orient,  with  censors 
of  a  dozen  races  and  tongues  on  guard  to  sabre 
truth  whenever  opportunity  offers.  America’s  news¬ 
papers  are  telling  the  truth  as  far  as  it  is  given 
them  to  secure  and  understand  it,  on  events  in 
Eastern  Europe  and  Asia.  Their  cables  from  dis¬ 
turbed  centers  are  voluminous ;  their  interpretation 
and  amplification  of  cabled  facts  is  usually  illumina¬ 
tive,  but  they  cannot  present,  interpret,  or  amplify 
news  that  is  slain  in  its  cradle,  spiked  in  the  censor’s 
office  at  the  filing  point. 

That  is  the  handicap  which  must  be  overcome. 
American  editors  and  correspondents  must  use  their 
ingenuity  to  get  the  news  and  all  the  news  from 
the  seats  of  ferment  in  the  Eastern  Hemisphere. 
They  will  have  to  cope,  as  they  did  in  the  war  of 
1914-1918,  with  the  cunning  and  the  stupidity  that 
the  military  censors  brought  to  its  zenith  in  that  war. 
They  will  have  to  keep  .America  alert  to  the  welter 
of  intrigue  and  secret  machinations  for  national  gain 
that  is  keeping  Europe  and  its  possessions  in  unend¬ 
ing  upheaval.  They  will  have  to  do  these  things, 
no  matter  what  nation,  friend  or  foe,  which  says 
they  may  not. 

If  the  press  fails  in  this,  it  cannot  escape  the 
charge  that  it  permitted  .\mcrica  to  be  drawn  blindly 
into  the  melee,  and  the  press  itself  will  be  forced  to 
relearn  the  goosestep  of  war  that  it  is  now  forgetting 
with  difficulty  enough.  America  has  the  means  to 
hold  any  and  all  European  nations  bound  to  keep 
the  peace  indefinitely,  but  it  cannot  know  how  or 
when  to  wield  its  power  if  full,  honest  and  accurate 
information  he  lacking. 

Upon  the  press  alone  rests  the  responsibility  of 
telling  .America — which  is  paying  the  bills — what  is 
going  on  in  Russia,  the  Balkans,  Central  Europe, 
India,  Asia  Minor,  the  Quai  d’Orsay,  Downing 
Street,  and  Washington.  With  a  clear  national 
conscience  and  a  press  which  sees  the  world  through 
its  own  eyes,  America  can  face  down  the  brazen, 
it  can  upset  the  stupid,  plans  of  greedy  self-seeking 
chancelleries  of  an  Old  World  that  seems  more  senile 
every  day.  The  task  is  gigantic,  but  America  and 
its  editors  must  confront  it  boldly  and  achieve  it. 
Failure  holds  fearful  consequences. 


iyrEWSP.\PERS  are  making  profits  this  fall  in 
almost  every  city  of  the  country.  Those  which 
are  writing  balances  in  red  now  are  never  likely  to 
enjoy  a  surplus  of  income  over  expense.  Those  which 
are  enjoying  prosperity  do  not  have  it  in  the  measure 
that  more  equitable  labor  and  material  costs  would 
permit,  but  even  their  present  pro.sperity  holds  its 
portion  of  danger.  That  is  that  they  will  permit 
costs  to  bulge  unduly  under  the  influence  of  increased 
income  and  that  they  will  be  caught  again  with  high 
operating  expenses  when  the  present  tide  of  advertis¬ 
ing  recedes.  There  is  no  indication  that  it  is  with 
us  for  a  prolonged  period,  in  fact  signs  point  to  its 
waning  by  next  summer.  With  that  possibility  in 
view,  the  sagacious  executive  is  making  no  changes 
in  policy  that  will  involve  continued  increases  in 
payrolls  or  material  purchases.  He  is  putting  his 
profits  where  he  can  have  easy  access  to  them  when 
collections  become  hard  and  there  is  less  to  collect, 
whenever  that  time  may  come. 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.)  Herald 

OME  unto  Me  all  ye  that  labour  and  are 
heavy  laden,  and  I  will  give  you  rest. 
Take  my  yoke  upon  you,  and  learn  of  Me; 
for  I  am  meek  and  lowly  in  heart:  and  ye 
shall  find  rest  unto  your  souls.  For  My  yoke 
is  easy,  and  My  burden  is  light. — (Mat.  xi: 
28-30).  Let  not  your  heart  be  troubled:  ye 
believe  in  God,  believe  also  in  Me.  In  my 
Father’s  house  are  many  mansions:  if  it  were 
not  so,  I  would  have  told  you.  I  go  to  pre¬ 
pare  a  place  for  you.  And  if  I  go  and  pre¬ 
pare  a  place  for  you,  I  will  come  again,  and 
recewe  you  unto  Myself;  that  where  I  am, 
there  ye  may  be  also.  And  whither  I  go  ye 
know,  and  the  way  you  know. — (St.  John 
.riv:  1-4. 


MAKING  DREAMS  COME  TRUE 

JAMES  LEWIS  COWLES,  who  died  recently 
at  Farmington,  Conn.,  was  admitted  to  the  bar 
in  1888  but  he  never  practiced  his  profession. 
Instead  he  gave  his  life  to  the  promotion  of  better 
communications.  It  has  been  said  of  him: 

“.•Ml  of  his  activities  were  guided  by  the  dream  of 
a  world  eventually  brought  to  complete  peace  and 
friendship  through  unlimited  communications  among 
its  inhabitants.” 

He  founded  the  Postal  Progress  League  of 
Massachusetts  in  1902  and  by  his  labors  in  the 
twelve  years  that  follow'cd  the  World  Postal  League 
became  a  reality  in  January,  1914.  He  wrote  bril¬ 
liantly  and  every  day  he  fought  to  make  his  dream 
come  true.  He  was  the  father  of  the  present  parcels 
po.st. 

He  carried  on  the  battle  for  more  than  a  quarter 
of  a  century.  Now  he  is  through  but  other  dreamers 
willing  to  work  to  make  their  dreams  come  true 
are  needed  to  take  up  the  labor  that  he  was  called 
from.  His  was  a  worthwhile  life  and  he  played  a 
big  part  in  teaching  us  the  basic  principles  of  peace 
through  understanding.  His  pen  was  his  weapon 
and  it  is  to  be  hoped  that  other  men  trained  in  the 
use  of  the  pen  will  continue  the  fight  that  has  really 
only  begun. 


H.  G.  WELLS,  JOURNALIST 

E  like  to  think  of  H.  G.  Wells  as  a  newspaper 
man.  We  may  not  agree  with  him  in  his 
conclusions  and  quite  frequently  the  facts  he 
has  found  might  not  jibe  with  ours,  but  behind  his 
story  there  is  always  an  authoritative  sincerity  that 
makes  it  worthwhile. 

In  a  recent  communication  to  the  British  National 
Union  of  Journalists,  of  which  he  is  a  member,  he 
said,  in  part: 

“I  count  our  profession  of  journalism"  as  second 
only  in  importance  to  that  of  the  teacher.  It  supple¬ 
ments  and  carries  on  his  work. 

“We  affect  opinion  and  public  and  private  life 
profoundly,  and  we  need  to  cherish  any  scrap  of 
independence  we  possess  and  can  secure.  We  are 
not  mere  hirelings.  Our  work  is  creative  and 
responsible  work.” 

How  many  American  journalists  have  the  same 
high  conception  of  their  profession  and  the  importance 
of  their  dally  work?  The  world  recognizes  H.  G. 
Wells  as  a  great  writer  and  historian.  Can  it  be 
that  his  estimate  makes  him  in  his  own  eyes  merely 
a  great  reporter? 

After  all  what  honor  is  more  worth  striving  for 
and  what  greater  service  could  one  human  being 
render  his  generation  than  to  become  its  greatest  re¬ 
porter  ? 


I  A.  L 


NEWS  THAT  MUST  GO 

^  1 Y  7  H.\T  is  news?”  will  always  prove  an  inter¬ 
im  esting  subject  for  debate  wherever 
newspaper  men  foregather,  as  well  as 
those  who  buy  and  read  the  newspapers.  Two 
seasoned  newspaper  men,  Edmund  W.  Booth,  of  the 
Grand  Rapids  Press,  and  Tom  Finty,  Jr.,  of  the 
Dallas  News,  recently  spoke  on  the  subject  before 
large  gatherings  assembled  in  widely  separated  sec¬ 
tions  of  the  country.  Fiach  tackled  the  subject  from 
different  angles  but  both  reached  the  same  conclusion, 
namely,  that  crimson  news  has  no  place  in  true 
journalism. 

In  concluding  an  address  before  the  University 
Press  Club  of  Alichigan,  at  .•\nn  .■Krbor,  on  “Divorce 
News  and  the  Newspaper,”  in  which  he  condemned 
the  press  of  the  country  for  its  flagrant  flaunting  of 
the  innocent  individual  to  build  circulation  by  extend¬ 
ing  sex  appeal  in  pre-court  trial.  Mr.  Booth  said; 

“May  we  not,  as  newspaper  makers,  take  a  leaf 
out  of  the  baseball  and  the  movie  books  and  before 
public  opinion  asserts  itself,  demanding  a  censorship 
of  newspapers,  clean  up  our  own  business,  being 
determined  to  make  newspapers  that  are  wholesome 
and  fair  and  just,  as  well  as  enterprising,  and,  if 
we  do  so,  we  will  find  deeper  satisfaction  by  promot¬ 
ing  a  finer  (and  I  think  we  will  discover  that  we  are 
building  the  surer)  foundation  for  our  business.” 

Mr.  F'inty,  addressing  the  Associated  Advertising 
Clubs  of  Texas,  at  Houston,  defended  the  right  of 
the  newspaper  to  chronicle  all  news,  adding: 

“The  reporter  of  a  court  proceeding,  or  other 
proceeding  for  that  matter,  ought  to  approach  his 
task  in  the  spirit  of  the  chronicler,  rather  than  that 
of  a  novelist  looking  for  high  lights  around  which 
to  weave  a  fiction  story.” 

Both  editors  sensed  public  disapproval  of  the 
present  tendency  to  give  dominant  place  to  tales  of 
moral  and  institutional  decadence  even  though  at 
heart  we  all  may  be  scandal  mongers. 

Trials  on  vice  questions  by  public  opinion  are 
dangerous.  That  is  the  excuse  for  tar  and  feathers 
and  lynchings. 

It  is  the  opinion  of  Editor  &  Pi  blisher  that  Mr. 
Booth  and  Mr.  Finty  have  expressed  the  majority 
opinion  of  .American  editors.  They  alone  have 
control  of  public  information  and  their  duty  is  clear 
— crimson  news  must  go. 


WASTED  EFFORT 

URING  a  recent  week  three  pounds  of  free 
publicity  and  propaganda  came  to  the  desk  of 
the  managing  editor  of  the  Fall  River  (Mass.) 
Herald.  The  contents  of  the  bulk  consignment  run 
the  gauntlet  from  the  promotion  of  the  interests  of 
private  business  to  furtherance  of  the  national  aims 
of  a  foreign  people. 

The  mail  received  by  the  Herald  for  the  week  is  a 
fair  weekly  average  for  the  country.  The  value  of 
the  labor  that  goes  into  this  mass  of  material  cannot 
be  estimated  for  the  salary  stories  of  press  agents 
are  beyond  the  dreams  of  the  ordinary  newspaper 
man.  Whatever  that  labor  cost  it  is  largely  wasted. 

The  greater  waste,  however,  is  represented  in  the 
finished  product.  Here  is  a  weekly  paper  waste  of 
more  than  three  tons  a  week  that  totals  more  tlian 
16,000  tons  a  year  and  has  a  value  of  more  than 
$2,0(X).(XX)  a  year.  It  costs  more  than  $50,0(X)  a  year 
to  send  this  guff  through  the  mails. 

It  is  a  hig  price  that  the  potential  advertisers  are 
paying  for  an  occasional  mention  of  their  product  or 
cause,  because  it  is  only  in  rare  instances  that  the 
envelopes  are  even  torn  from  the  messages  they  carry. 

There  is  no  greater  waste  in  merchandising,  as  ap¬ 
plied  to  both  causes  and  manufactured  products  today, 
than  the  money  that  is  Wing  poured  into  so-called  free 
publicity.  If  spent  legitimately  it  would  be  sufficient 
to  change  the  opinion  of  .America.  It  is  wasted  effort 
and  we  wonder  how  much  longer  men  of  business  and 
vision  are  going  to  support  it,  that  a  few  newspaper 
trained  men  shall  have  easy  jobs. 


I^EW'SP.APER  advertising  played  an  important  part 
-*■  '  in  the  la.st  political  campaign — not  the  old  puff 
write-up  kind  that  went  with  formal  card  announce¬ 
ments,  hut  well  prepared  appeals  in  regular  advertising 
space.  Politicians  can  profit  by  studying  the  results. 
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PERSONAL 


correspondent  for  the  Shanghai  (China) 
Press  and  contributor  to  American  publi¬ 
cations,  has  returned  to  the  United  States 
on  account  of  ill  health. 

Miss  Bertha  McCarthy  has  resigned  as 


FOLKS  WORTH  KNOWING 


play  advertising  staff,  has  been  made 
classified  advertising  manager  of  the 
Sioux  City  (Iowa)  Journal. 

Miss  Elsa  Kraush  has  resigned  from 
the  display  advertising  department,  the 


himtjng.  A  shot  lodg^  in  his  left  eye  news ‘staff  of  the  Providence  Journal.  Telegram,  owned 
causing  the  loss  of  sight.  t-  c-  t  u-  by  William  R. 

G.  V,,c,,  co-publUh.r  and  city  , t";™  i  n™S’ haTU 
editor  of  the  Roseburg  (Ore.)  News-Re-  the**Earle  fArk  1  Chamber 

view,  and  Bert  aMoses,  of  the  Ashland  Chamber 

(Ore.)  Tidings,  have  been  made  honor-  ,  .  n  •  t.  •  i  i  assistant  to 

ary  members  of  the  Orange  Owl  chap-  Joseph  Palmer  has  resigned  as  tele-  president  of 

ter.  Hammer  and  Coffin,  national  society  Ki'^ph  t'ditor  of  the  Buffalo  Commercial  j^e  United  Rail- 

of  college  humorists.  “"‘I  staff  of  the  Buf-  ways  Company  of 

Charles  H.  Newell,  business  manager  News.  Baltimore.  Prev- 

of  the  Dallas  (Tex.)  Dispatch  has  be-  N.  W.  Blossom,  former  chief  of  de-  lous  to  that  he 

come  vice-president  of  the  Dallas  Dis-  tectives  of  Tampa,  Fla  is  now  a  re-  h  e  1  d  important 

patch  Company,  a  member  of  the  board  Pp'^tcr  on  the  Tampa  Times.  He  re-  executive  editor- 

of  directors  and  a  stock  holder.  He  was  the  Tampa  Tribune  to  head  lal  and  business 

editor  of  the  Dispatch  for  several  years  the  detective  force.  positions  with  the  jo„»  E.  Cullen 

blit  left  in  1919  to  go  with  Alfred  O.  Mrs.  Katharine  B.  Spear  has  left  the  New  ^ork  Eve- 

.\nders.son  on  the  Newspaper  Enterprise  society  department  of  the  Duluth  News-  ^*•’8  apd  the  Baltimore  Evening 


Miss  Hazel  Evelet  has  joined  the  busi¬ 
ness  office  staff  of  the  Lynn  (Mass.) 
Telegram-News. 

Mrs.  Estelle  Porter  Sullivan  has  re¬ 
signed  from  the  advertising  staff  of  the 
Lynn  (Mass.)  Telegram-News,  to  go  to 
a  Boston  newspaper  as  feature  writer. 

L.  J.  W’illhoite,  for  a  number  of  years 
sales  manager  of  the  Tennessee  Electric 
Power  Company,  is  now  advertising 
manager  of  the  Chattanooga  "fimes.  He 
is  president  of  the  Chattanooga  Adver¬ 
tising  Club,  and  was  recently  elected  di- 

oi  uirciiurs  anu  a  siuliv  iiuiut^i.  nc  maa  ’  v"  - *■”  -  '  -  '  ~  rcctor  in  the  southeastern  division  of  the 

editor  of  the  Dispatch  for  several  years  the  detective  force.  positions  with  the  ^  Cullen  .Associated  Advertising  Oubs  of  the 

blit  left  in  1919  to  go  with  Alfred  O.  Mrs.  Katharine  B.  Spear  has  left  the  New  Aork  Eve-  World. 

.Anders.son  on  the  Newspaper  Enterprise  society  department  of  the  Duluth  News-  ”*"8  Mail  and  the  Baltimore  Evening  Wieeand  circulation  manacer 

Association  This  work  haying  been  Tribune  to  do  music  movies  and  general  YorfEveninrM!!"  In^’ISlX  to  the  Salt  like  City  Telegram,  is  fhe 

completed  he  returns  to  the  Dispatch.  a.ssignments  for  the  St.  Paul  Dady  News.  father  of  a  daughter. 

Edward  M.  Waterbury,  part  owner  of  Richard  Murray  has  resigned  as  as-  Haltimore  K-  B.  Titus,  formerly  local  advertising 

the  Oswego  (N.  Y.)  Times,  is  the  fathei  sistant  city  editor  of  the  Buffalo  pening  ^j^rted  as  a  reporter  on  the  manager  of  the  Los  Angeles  Examiner, 


u.nip.eieu  oe  rviu.o,  bo  u.c  .  . .  ....  ot  a  daughter. 

Edward  M.  Waterbury,  part  owner  of  Richard  Murray  has  resigned  as  as-  Haltimore  R-  B.  Titus,  formerly  local  advertising 

the  Oswego  (N.  Y.)  Times,  is  the  fathei  sistant  city  editor  of  the  Buffalo  Evening  ^j^rted  as  a  reporter  on  the  manager  of  the  Los  Angeles  Examiner, 

of  a  son.  born  recently.  News  to  become  city  editor  of  ffic  Buf-  Baltimore  Evening  Sun.  and  on  the  Balti-  is  now  advertising  director  of  the  Roches- 

Edward  L.  Conn,  formerly  editor  and  Commercial.  Edward  P.  Hartnett,  World  held  a  position  where  it  was  ter  (N.  Y.)  Journal  ami  .American, 

owner  of  the  Foreign  Affairs  News  of  the  News,  city  staff,  sue-  necessary  for  him  to  do  a  little  of  every-  J.  Bruce  Sproule,  for  several  years  on 

Service  of  Washington,  is  back  in  the  ceMS  mm.  familiarizing  him  with  all  the  advertising  staff  of  the  Portland 

capita!  after  five  months  in  Japan  as  bred  T.  Turner,  formerly  city  editor  pha'^es  of  the  iditorial  side  of  a  news-  (Ore.)  News,  has  been  appointed  adver- 

editor  of  Japan  Times  and  Mail.  of  the  Buffalo  Commercial,  has  been  paper.  Then  he  went  to  the  Baltimore  tising  manager  of  that  paper. 

E.  J.  Stackpole.  editor  of  the  Harris-  assist^t  managing  editor.  Herald,  and  later  to  the  American  of  g  ^  has  resigned  as  circulation 

burg  (Pa.)  Telegraph,  and  Mrs.  Stack-  Mary  McDonald  has  resigned  as  vicin-  that  city.  VMiilc  with  the  Sun  he  special-  manager  of  the  Harrisburg  (Pa  )  Patriot 
ixile  were  the  donors  of  the  bronze  of  an  ity  editor  of  the  Buffalo  Times  to  take  ized  municipal  government.  He  became  Evening  News  to  become  treasurer 

American  doughboy,  the  sculptor,  John  charge  of  the  Canadian  edition  of  the  city  editor  of  the  Baltimore  Evening  Sun,  ^f  Harrisburg  Security  Trust  Coin- 
Hardy,  which  was  unveiled  as  part  of  Buffalo  Courier.  and  later  largely  on  account  of  his  work  pany,  and  has  been  succeeded  by  Leland 

the  .Armistice  Day  ceremonies,  Novem-  John  Riley,  formerly  with  Oil  City  Baltimore  convention  where  Rounsley.  ^ 

H.  (Pa.)  newspapers,  is  the  new  state  editor  AN  oodrow  \\  ilson  was  first  nominated  for  ^  Turlev  Dillon  for  several  vears 

Maj.  Eugene  M.  Kerr,  former  editor  of  the  Buffalo  Times.  Bie  I  residency,  he  was  made  managing  of  the  New  Yr.rk  office  of  the 

and  publisher  of  the  Al^skogee  (Okla.)  Q.  E.  Graybill,  cartoonist,  has  joined  orl^L^cTa  laf^r  understanding  Journal  of  Commerce,  has  joined 

T'm«-Democra  .  has  become  ^itor  of  the  staff  of  the  Omaha  Bee.  He  sold  f  Vp  display, advertising  staff  of  the  Bos- 


the  Okmulgee  (Okla.)  Daily  Democrat,  the  Bee  on  the  streetrof  Omaha’cWiiig  the  business  he  entered  the  counting  Advertiser;  "  . . . . 

rn  ^^"''^h-American  war.  Mr.  Gray-  "XhorSlin^de^^^^^^^^^^  Charles  J.  Feldman  formerly  of  the 

gee  (Okla.)  Dtmwrat  for  the  last  four  hill  has  stopped  signing  his  cartoons  accounts.  Getting  the  in-  display  advertising  department  of  the 

years,  has  severed  his  connection  with  Jung,  his  ^n  name  desired,  he  came  to  New  York,  t  hicago  Evening  American,  is  now  with 

tnc  paper.  Tommy  Darden,  formerly  of  the  Wash-  j,,  December,  1915,  as  advertising  counsel  the  same  department  of  the  Boston  .Ad- 

Waltcr  C.  Johnson,  secretary  of  the  ington  staff  of  the  New  York  World,  promotion  man  of  the  Evening  Mail  vertiser. 

Southern  Newspaper  Publishefs’  Asso-  who  was  admitted  six  weeks  ago  to  an  He  became  the  Mail’s  managing  editor  in  {Continual  on  fogr  36) 

ciation  was  recently  named  chairman  of  army  hospital  at  Tucson.  Ariz.,  for  treat-  j917  resigned  in  September, 

the  Chattanooga  .Advertising  Chib’s  com-  ment  for  injuries  suffered  in  France,  has  ’ 

niittee  to  make  plans  for  an  extensive  developed  “trench  mouth”  and  will  re-  _ _  ..  _ _  .  —  VISITORS  TO  NEW  YORK 

campaign  to  advertise  the  city  through-  main  in  Arizona  longjer  than  he  expected,  p^^^^  advertising  staff  to  work  Ben  Davis-Buffalo  Express. 

out  the  conntrj.  gassed*!  '  ^  sx-rvice,  resorts,  schools  and  foreign  adver-  Richard  Knott— Louisville  (Ky.)  Post. 


ton  .Advertiser. 


VISITORS  TO  NEW  YORK 


on  resorts,  schools  and  foreign  adver¬ 
tising. 


IN  THE  EDITORIAL  ROOMS 


Richard  Qarke  has  resigned  as  art  Harrv  I  Kremer  has  lieen  transferred  i  t- 

cdftor  of  the  Ne«-  York  Daily  N.W,  to  r„’“7hc  cfeSl  di'.toy  ^7"“'  V^ii  < 

Iwkf  "ViJ' ",  \°,7  -I.CI»r""f"t.of  the  St.  Paul  Dispatch- 


Ben  Davis — Buffalo  F'xpress. 

Richard  Knott — Louisville  (Ky.)  Post. 
Brainard  Platt — Louisville  Courier- 


OOBERT  P.  HOLLID.AY,  formerly  l>ecome  gravure  editor  of  the  New  A’ork  ,]cpartmcnt  of 
^'^city  editor  of  the  Pasadena  Evening  Woi'hl  November  l.L  Eugene  J.  Me-  pjoneer  Press. 
Post,  has  been  made  managing  editor  of  Hugh  succeeds  him  on  the  News.  John  F'  Ros; 

the  Santa  Monica  (Cal.)  Evening  Out-  - -  Pgy]  Disp 

IN  THE  BUSINESS  OFFICE  tising  staff. 

Miss  Ruby  E.  Davies  has  left  the  ad-  y.tTTx-T^T-,^  r  ,  .  DP  Racsl 

vertising  staff  of  the  Boston  Telegram  JULIUS  VV UNDER,  for  the  past  four  _ j _ 

and  is  now  in  charge  of  the  woman’s  years  advertising  manager  of  the  ■.  ■  - - 

page  of  the  Lynn  (Mass.)  Telegram-  Coombs  Mercantile  Company,  Wichita,  I 

Xew's  Kan.,  has  been  appointed  advertising  I 

Edward  Bartnett.  formerly  city  editor  and  placed 

of  the  New  York  Sun,  is  now  city  editor  ®  ^‘^’■"hand.se 

.1  the  New  York  Herald,  succeeding  SluTNotS^'S 
Joseph  Canavan,  who  has  gone  to  the  „  ,  t-  -r  ,  • ,  j 

New  York  World.  Thomas  Dieuaide  is  Robert  E.  Peifer  has  withdrawn  from  n 

temporarily  acting  as  city  editor  of  the  Gprmlcy-Smith-Peifer,  Inc.,  .Atlantic  I 

Evening  Sun.  Uity  (N.  J.)  advertising  agency,  and  has 

T-ji-  T  J  u  .  J  w  wL  ^’oen  appointed  advertising  manager  of  tiTC 

Eddie  Lockhard  has  returned  to  the  j^e  Atlantic  City  Daily  Press  and  Eve-  I 

sports  department  of  the  San  Francisco  „  TTnion  I  Frxy 

Examiner  which  he  left  to  enlist  during  i-  ,  d  m  w  c 

the  Spanish- American  war.  Frank  R.  Margeson,  for  the  jwst  five 

years  with  the  King  Feature  Service,  , 

John  Carroll  is  the  new  early  rnail  resigned  and  is  now  with  the  Phila-  I 
editor  on  the  Chicago  Tribune,  being  (Jeiphia  Public  Ledger  Syndicate  as  a 
transferred  from  the  copy  desk,  succeed-  53)^5  representative  I  ' 

A.  J.  Hall,  formerly  with  the  Phrenix 

"  ^  ■  .  .Arizona  Republican,  has  been  appiinteil  I  ' 

Sam  C.  DePass  former  night  sports  advertising  manager  of  the  Santa  Monica  I 
«htor  of  the  St.  Paul  Dispatch-Pioneer  (Cal.)  Evening  Outlook. 

advertising  work  in  McMillan,  formerly  advertising 

Toronto  Ont.,  for  the  Famous  Players-  of  the  Phoenix  Arizona  Repub- 

y  iican,  is  now  business  manager  of  the  I 

\ernon  W.  Evans,  formerly  Saugus  Santa  Monica  (Cal.)  Evening  Outlook, 
district  man  for  the  Lynn  (Mass.)  Tele-  recently  acquired  by  F.  W.  Kellogg  and  I 
gram-News,  was  re-elected  November  7,  associates.  I 

n  presentath-e  to  the  state  legislature  on  j^rs.  Marie  D.  Peffer,  Waupun,  Wis., 
le  Republican  ticket.  j,gg  joined  the  staff  of  the  Starr  Service  I 

Thomas  E.  P.  Mandell.  son  of  the  pub-  Corps  and  been  assigned  to  work  on  the  l|l| 

Iislicr  of  the  Boston  Transcript,  is  in  Albany  (N.  Y.)  Times-Union.  I 

Japan  on  his  way  around  the  world.  jerrj'  Lindale,  formerly  with  Swift  &  |1  _ 

.Tosef  W'.  Hall,  who  has  been  Peking  Co.,  has  joined  the  St.  Paul-Dispatch-  M 


St. 

Pioneer  Press.  ,  r-  -  -t/.tx 

John  F'.  Rosacker  is  a  new  man  on  the  C.  Speer,  Jr.  Fort  Smith  (  Ark.) 

St.  Paul  Dispatch-Pioneer  Press  adver-  Times-Record. 

tising  staff.  J.  E.  Mc.Mahon,  Boston  .Advertiser. 

D.  P.  Ragsland,  formerly  of  the  dis-  E.  D.  Fulton,  Boston  .Advertiser. 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service 
for  another  year. 

The  Springfield  Union 

The  Wheeling  Intelligencer  and  News 

The  New  Castle  Herald 

The  Richmond  Palladium 

The  Decatur  Herald 

The  Quincy  Whig-Journal 
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Editor  &  Publisher  for  November  18,  1922 


Toni  A.  Lewis,  formerly  on  Chicago 
and  New  York  newspapers,  is  now  a 
member  of  the  Boston  Advertiser  display 
staff,  as  is  W.  S.  Kemp,  formerly  adver¬ 
tising  manager  of  a  group  of  New  York 
trade  papers,  and  C.  A.  Phelan,  formerly 
of  the  Bridgeport  (Conn.)  Star. 


WITH  THE  AD  FOLKS 

E^K.^NK  B.  AMOS,  formerly  foreign 
^  sales  manager  of  the  Studelaker 
Corporation  and  recently  vice-president 
and  general  sales  manager  of  the  Lalley 
Light  Corporation,  Detroit,  has  been  ap¬ 
pointed  director  of  foreign  advertising 
and  sales  promotion  for  the  Dodge 
Brothers  automobile. 

Edward  T.  Hall,  director  of  advertis¬ 
ing  of  the  Ralston  Purina  Company,  St. 
Louis,  has  been  made  director  of  the 
St.  Louis  Red  Cross  drive  for  member¬ 
ship. 

John  Ring,  Jr.,  president,  John  Ring, 
Jr.,  Advertising  Company,  St.  Louis,  is 
chairman  of  the  Red  Cross  publicity 
committee. 

Anthony  V.  B.  Geohegan,  who  has 
been  assistant  space  buyer  at  the  H.  K. 
McCann  Company  of  New  York,  has  re¬ 
signed  to  become  space  buyer  of  the 
Federal  Advertising  Agency,  New  York. 
He  succeeds  Joe  Bloom,  now  with  the 
American  Weekly. 


THE  MECHANICAL  SIDE 

lyr  S.  MONTAGUE  has  been  ap- 
pointed  mechanical  superintend¬ 
ent  of  both  the  Albany  Knickerbocker 
Press  and  the  Evening  News. 

Vem  Kanatzer,  foreman  of  the  electro¬ 
typing  room  of  the  Capper  publications, 
has  been  elected  president  of  the  Topeka 
t.'lub  of  Printing  House  Craftsmen. 


WITH  THE  SPECIALS 

CAM  J.  PERRY,  of  the  New  York 
staff  of  the  Robert  E.  Ward  Special 
Agency,  is  the  father  of  a  new  baby  son, 
Robert,  born  November  11,  weight  eight 
and  a  half  pounds. 

George  R.  Katz,  of  the  E.  Katz  Spe¬ 
cial  Advertising  Agency,  New  York,  has 
returned  from  a  trip  to  Arkansas,  Ok¬ 
lahoma  and  the  Pacific  Coast. 

The  Fresno  (Cal.)  Herald  has  made 
M.  C.  Morgensen  &  Co.,  its  Pacific  Coast 
advertising  representatives. 

The  El  Centro  (Cal.)  Imperial  Val¬ 
ley  Press  has  appointed  M.  C.  Mogen- 
sen  &  Company  Inc.,  as  its  Pacific  Coast 
advertising  representative. 

_  John  E.  Lutz,  publishers’  representa¬ 
tive,  Chicago,  has  been  appointed  rep¬ 
resentative  of  the  Kalamazoo  (Mich.) 
Gazette. 


J.  E.  Downing,  formerly  field  secre¬ 
tary  of  the  American  Berkshire  Asso¬ 
ciation,  is  now  live  stock  editor  and  ad¬ 
vertising  manager  for  the  Country  Gen¬ 
tleman,  with  headquarters  in  Chicago. 

Thomas  I.  Crowell,  Jr.,  formerly 
space  buyer  for  Hoyt’s  Service,  Inc., 
and  recently  appointed  account  executive, 
has  been  made  manager  of  the  Boston 
office. 

William  H.  Duncan,  for  the  past  year 
and  a  half  a  member  of  the  firm  of 
\Vurtz-Duncan  Company,  San  Francisco, 
has  rejoined  the  staff  of  Hoyt’s  Service, 
Inc.,  as  assistant  to  manager  of  the 
Springfield  (Mass.)  office. 

Stephen  Doughton,  formerly  of  the 
Chattanooga  office  staff  of  Nelson  Ches- 
man  &  Co.,  has  sold  his  interest  in  the 
Chattanooga  office  of  the  Chappelo  Ad¬ 
vertising  Company  of  St.  Louis  and  is 
now  in  New  York. 

The  George  Batten  Company  is  now 
handling  its  W’estern  accotints  entirely 
at  its  Chicago  office  in  the  McCormick 
Building,  where  a  complete  agency  unit 
including  art,  copy,  space  buying  and 
production  department  are  maintained. 

The  Seth  Kamsler  Company,  New 
York  advertising  agency,  will  open  a 
Detroit  office  after  the  first  of  the  year. 

The  Loggie-Markert  Company,  Inc., 
Syracuse,  N.  Y.,  has  been  incorporated 
to  do  an  advertising  business,  with  $50,- 
000  capital  stock.  The  directors  are: 
M.  H.  Loggie,  George  R.  Loggie,  and  B. 
F.  Markert,  all  of  Syracuse. 

The  Direct  Advertisers,  Ltd.,  Mont¬ 
real,  has  been  incorporated  under  provin¬ 
cial  charter  with  $^.000  capital  stock  by 
H.  K.  S.  Hemmings,  H.  T.  Heselton,  and 
C.  E.  J.  Hemming,  all  of  Montreal. 

John  A.  Kirk  has  been  appointed  gen¬ 
eral  manager  of  Collins-Kirk,  Inc.,  Chi¬ 
cago  advertising  agency.  He  has  been 
with  the  Chicago  office  of  the  Curtis 
Publishing  Company  for  the  past  two 
years  and  prior  to  that,  was  with  the 
Western  Electric  Company. 

W.  E.  Groniger,  for  some  time  a  mem¬ 
ber  of  the  Blaine-Thompson  Company, 
Cincinnati  advertising  agency,  and  pre¬ 
viously  with  the  advertising  department 
of  the  Monitor  Stove  (Tompany,  has 
opened  a  commercial  studio  in  Cincin¬ 
nati  under  his  own  name. 

Mrs.  Morton  Leffingwell  was  elected 
a  director  of  the  United  Advertising 
Corporation,  New  York  at  a  recent 
meeting  of  the  board  of  directors.  She 
is  one  of  the  executors  of  the  estate 
of  her  father,  the  late  Samuel  Pratt, 
former  president  of  the  United  .\dver- 
tising  (Corporation. 

Tim  Thrift  has  sold  The  Mailbag, 
Cleveland,  to  William  Feather,  president 
of  the  William  Feather  Company,  print¬ 
er,  Cleveland. 


MARRIED 

lytlSS  ALICE  M.  CLAGUE,  daugh¬ 
ter  of  Stanley  Qague,  head  of  the 
Audit  Bureau  of  Circulations,  and 
Charles  S.  McCoy  were  married  No¬ 
vember  8. 

Donald  M.  Bernard,  editor  of  the 
Laredo  (Tex.)  News,  and  Miss  Mary 
W.  Sleeper  were  married  recently. 

Paul  H.  Fairleigh,  of  the  editorial 
staff  of  the  Memphis  (Tenn.)  Press,  and 
Miss  Hazel  Rowland  were  married  re¬ 
cently. 

Lawrence  W.  Efford,  of  the  news  staff 
of  the  Richmond  (Va.)  News  Leader, 
and  Miss  Rubye  V.  Dudley  were  mar¬ 
ried  November  11. 

A.  B.  Hendry,  secretary  of  publicity 
of  the  St.  Louis  Chamber  of  Commerce, 
and  Miss  Firmine  Baldwin  were  married 
in  St.  Louis  recently.  He  is  the  editor 
of  Greater  St.  Louis,  official  publication 
of  the  chamber,  and  has  been  connected 
with  various  St.  Louis  papers. 

Miss  Eleanor  Wood,  feature  writer  on 
the  staff  of  the  Ashland  (Ky.)  Daily 
Independent,  and  James  N.  Moose  were 
married  November  5. 

Ernest  Anderson,  of  the  Minneapolis 
Daily  News,  and  Miss  Mildred  Erickson 
were  married  recently. 

Cyrus  Mason  Dolbeare,  in  charge  of 
the  commercial  printing  department  of  the 
Wakefield  (Mass.)  Item,  and  Miss 
Pauline  K.  Gurney  were  married  recently. 


E.  T.  Meredith  Addresses  Ad  Club 

E.  T.  Meredith,  former  president  of 
the  Associated  Advertising  Clubs  of  the 
W'orld.  and  former  Secretary  of  Agri- 
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culture,  was  the  speaker  at  the  weekly 
luncheon  at  the  Advertising  Club  of 
New  York,  November  16.  President  C. 
K.  Woodbridge  presided  and  opened  the 
meeting  with  a  warm  welcome  to  first 
vice-president,  George  Ethridge,  who 
was  present  for  the  first  time  after  a 
serious  illness. 


AD  MASONS  ARE  ACTIVE 


Publicity  Lodge  No.  1000  to  Work 
Third  Degree  Nov.  24 

Publicity  Lodge  No.  1,0(X),  F.  &  A. 
M.  will  work  the  third  or  Master  Mason 
degree  on  November  24  in  the  Grand 
I^dge  Room  the  Masonic  Hall,  New 
York  on  a  class  of  fifteen  including 
Paul  Meyer,  publisher  of  Theatre  Maga¬ 
zine;  Arthur  C.  Doornbos,  Ruthrauff  & 
Ryan;  Wesley  W.  Perrin,  President,  the 
Independent  Corporation ;  Harvey  C. 
Wooid,  president  New  Jersey  Neighbor¬ 
hood  Newspapers,  Inc.;  Percy  E.  Wil¬ 
liamson,  Lee  &  Williamson ;  Manning 
Wakefield,  Better  Farming;  A.  H. 
Billingslea,  Alfred  F.  Jones;  ^uglas 
Wolff;  Gwrge  A.  Nelson;  Carles  W. 
Pancoast;  F.  H.  Schiller;  J.  H.  Brag- 
don;  Kenneth  Harris,  Jr.;  and  A.  H. 
Stillwell. 

.■\mong  those  elected  to  membership 
in  Publicity  Lodge  at  its  last  meeting 
were  William  H.  Rankin,  president 
William  H.  Rankin  Company;  Clifton 
D.  Jackson,  secretary.  New  York  Ad¬ 
vertising  (Tlub ;  C.  I.  Putnam ;  Earl 
Pearson,  Associated  .Advertising  Gubs ; 
and  William  I.  Roberts,  New  York 
Globe. 


NEWS  SERVICE  NOTES 


T  UTHER  A.  HUSTON,  formerly 
chief  of  the  Giicago  bureau  of  the 
International  News  Service,  sailed  No¬ 
vember  11  for  London  where  he  will  be 
the  assistant  manager  of  the  London  of¬ 
fice  of  that  service. 

Carl  Little,  of  the  New  York  office 
staff  of  the  United  Press  Associations, 
has  been  made  cable  editor  of  the  United 
News. 

J.  E.  Angly,  of  the  New  York  staff 
<jf  the  Associated  Press,  has  been  trans¬ 
ferred  to  the  London  bureau. 

The  Oswego  (N.  Y.)  Evening  Times 
and  the  International  Falls  (Minn.) 
Press  have  been  elected  to  evening  mem¬ 
bership  in  the  Associated  Press. 

The  executive  committee  of  the  Asso¬ 
ciated  Press  met  November  13.  Routine 
business  was  transacted.  Herbert  F. 
Gunnison,  publisher  of  the  Brooklyn 
Eagle  and  vice-president  of  the  A.  P., 
presided.  Attending  the  meeting  were 
Clark  Howell,  the  Atlanta  Constitution; 
Giarles  Hopkins  Qark,  the  Hartford 
Courant;  Charles  A.  Rook  the  Pitts¬ 
burgh  Dispatch ;  E.  H.  Baker,  the  Qeve- 
land  Plain  Dealer;  W.  L.  McLean,  the 
Philadelphia  Bulletin ;  and  Adolph  S. 
Ochs,  the  New  York  Times. 


Clemenceau  to  Be  World’s  Guest 

The  New  York  World  will  entertain 
M.  Georges  Gemenceau  at  luncheon  on 
November  20  at  the  Ritz-Carlton  Hotel, 
on  his  arrival  in  the  United  States. 


Educate 
Your  Churches 

Investigation  now  in  progress  shows  wide 
diversity  in  the  amount  of  church  advertising 
used  in  various  cities  of  the  country.  Some 
papers  have  a  page  or  more.  Others  have 
practically  none. 

The  Church  Advertising  Department 
through  its  limited  resources  is  trying  to  in¬ 
crease  the  use  of  paid  space. 

The  pastors  and  church  boards  must  be  edu¬ 
cated — a  long  process.  How  many  publish¬ 
ers  would  be  interested  in  a  series  of  three- 
inch  single  column  ads  to  educate  pastors  in 
advertising — to  be  run  on  the  church  page? 
The  ads  are  not  prepared,  but  if  there  is  a 
demand  they  could  be  produced. 

Meanwhile — 

We  offer  52  ads  designed  to  induce  men  and 
women  in  your  town  to  go  to  church  some¬ 
where.  Use  the  matter  in  space  you  donate 
for  the  good  of  the  town.  Price  for  series 
averages  from  30  cents  to  $1.40  a  week.  Send 
for  proofs. 

Address 

HERBERT  H.  SMITH 
518  Witherspoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


Editor  &  Publisher  donates  space  to  sell  the  idea  to  you.  Why  not  in  the  same 
manner  donate  space  to  sell  the  idea  of  church-going  to  your  city!  It  teill  have 
compensations. 
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Elmer  L.  Allen,  15  Blast  26th  street.  New 
York.  Placing  account  for  Kerr  Chemical 
Company,  Flax  Seed  Emulsion,  Danbury, 
Conn. 

Art-Ad  Studio,  Mansfield,  Ohio.  Will  make 
up  lists  in  December  for  Ohio  Textile  Prodtxrts 
Company,  Mansfield,  Ohio. 

N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Reported  will  use  newspapers 
in  cities  where  they  have  distribution  for  Nu- 
Shine  Company,  shoe  polish,  Reidsville,  N. 
C.  Kacing  holiday  copy  with  newspapers  for 
Columbia  Graphophone  Company,  1819  Broad¬ 
way,  New  York. 

Georgn  Batten  Company,  381  4th  avenue. 
New  York.  Reported  to  be  placing  account 
for  Eaton  Rapids  Woolen  Mills,  Blaton  Rapids, 
Mich. 

Bedford  Advertising  Agency,  1180  Fulton 
street,  Brooklyn,  N.  Y.  Placing  orders  with 
some  New  York  State  newspapers  for  Zim¬ 
merman  Stove  &  Heater  Company,  375  Fulton 
street,  Jamaica,  N.  Y. 

Benson,  Gamble  A  Slaten,  Tribune  Bldg., 
Chicago.  Making  yearly  contracts  for  Halsey 
Stuart  Company. 

Berrion  Company,  19  West  44th  street.  New 
York.  Using  1  page,  1  time  for  the  Woman’s 
Home  Companion. 

Brandt  Advertising  Agency,  Tribune  Bldg.. 
Chicago.  Planning  hcdiday  campaign  in  local 
newspapers  for  Delson  Knitting  Store,  retail. 

Campbell,  Trinnp  A  Co.,  538  Penobscot  Bldg., 
Detroit.  FM.icing  account  for  Berry  Brothers, 
Detroit,  varnishes  and  paints. 

Chappdow  Advertising  Company,  1701 
Washington  avenue,  St.  I>ouis.  Placing  ac¬ 
count  for  Gruendler  Manufacturing  Company, 
refrigerators,  St.  Louis,  Mo. 

Nelson  Chesman  A  Co.,  1127  Pine  street,  St. 
Louis.  Again  making  contracts  for  Summers 
Medical  Company,  South  Bend,  Ind.  Making 
2,800-line  yearly  contracts  for  A.  H.  Lewis 
M^icine  Company. 

Andrew  Cone  General  Advertising  Agency, 

Tribune  Bldg.,  New  York.  Extending  news¬ 
paper  list  in  New  Jersey  for  Bell  Caps.  Plac¬ 
ing  orders  with  some  Western  newspapers 
for  the  Torrington  Company,  vacuum  clean¬ 
ers,  Torrington,  Conn. 

Corman  Company,  19  West  44th  street.  New 
York.  Reported  will  make  up  list  of  news 
papers  *  ”  ^ 


New  York.  Placing  orders  with  some  New 
York  City  newspapers  for  Connorized  Music 
Rolls,  817  East  144th  street.  New  York.  Plac¬ 
ing  orders  with  newspapers  in  metropolitan 
cities  for  O’Keefe’s  Beverages,  Ltd.,  O’Keefe’s 
Ginger  Ale,  Toronto,  Can.  William  C.  Neilly 
Company,  105  West  40th  street.  New  York, 
U.  S.  .\gents.  PrMaring  rotogravure  cam¬ 
paign  for  Nu  Bone  Corset  Company,  Erie  and 
Cory,  Pa.  Handling  the  following  accounts: 
L.  Boucher,  Inc.,  toys,  415  Madison  avenue. 
New  York;  H.  A.  Brout  &  Co.,  jewelers,  1757 
Madison  avenue.  New  York.  Zanzibar  Com¬ 
pany,  Good  Luck  Rings,  109  West  42nd  street. 
New  York. 

Green,  Fulton,  Cunningham  Conapany,  Free 
Press  Bldg.,  Detroit.  Making  10,0b0-line 
yearly  contracts  for  the  Dort  Motor  Car 
Company. 


Company,  Inc.,  Renol,  furniture  pedish,  603 
Washington  street,  New  York. 

Louis  H.  Mertz,  38  East  Washington  street, 
Chicago.  Report^  to  be  placing  account  for 
if.  Derksen  A  Sons  Company,  Senero  cigars, 
Oshkosh,  WU. 

H.  M.  Morris  AdvertisiiM:  Agency,  North 
.\merican  Bldg.,  Philadelphia.  Fracing  orders 
with  some  newspapers  in  Pennsylvania  for 
Congress  Cigar  Company,  La  Palina  cigar, 
21  North  2nd  street,  Philadelphia. 

Morso  Intemationsd  Agency,  449  4th  ave¬ 
nue,  New  York.  Placing  copy  for  C.  S.  Clark 
Enterprises,  Dervillo. 

Moser  A  Cotins,  Paul  Bldg.,  Utica,  New 
York.  Placing  account  for  Western  New 
York  Fruit  Growers’  Co-operative  Packers’  As¬ 
sociation,  Yorktown  apples,  Utic^  N.  Y.  Will 
make  up  lists  in  December  for  Charles  Han¬ 
sen’s  Laboratory,  Inc.,  Little  Falls,  N.  Y. 

Jo^  F.  Murray  Advertising  Agency,  596 
Madison  avenue.  New  York.  Again  placing 
copy  with  newspapers  for  Jade  Salts  Com¬ 
pany,  598  Madison  avenue.  New  York. 


Guenther- Bradford  A  Co.,  7  South  Dearborn  National  Advertiser  Advertising  Agency,  245 
street,  Chicago.  Making  yearly  contracts  for  West  47th  street.  New  York.  Placing  orders 


the  Dictograph  Products  Company. 

Guenther-Law,  25  Broad  street.  New  York. 
Making  1,000-line  contracts  for  Eimer  A 
Amend. 

Hancock  Payne  Organization,  Drexel  Bldg., 
Philadelphia.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  the  Great  Eastern 
Mills  Company,  Snowflake  Sugar,  Pittsburgh. 

E.  W.  Hellwig  Comimy,  299  Madison  ave¬ 
nue,  New  York.  Again  placing  orders  with 
newspapers  in  selected  sections  for  Corn 
Products  Refining  Company,  Mazola  cooking 
and  salad  oil,  17  Battery  Place,  New  York. 

Hicks  Advertising  Agency,  52  Vanderbilt 
avenue.  New  York.  Placing  account  for  Huro- 
witz  A  Erdrich,  makers  of  H.  A  E.  coats  and 
suits,  and  for  the  house  of  Swansdown,  mak¬ 
ers  of  Swansdown  Coats. 

W.  S.  Hill  Company,  8  West  40th  street. 
New  York.  Placing  accounts  for  Glyco  Pepto 
Manufacturing  Company,  594  Jackson  avenue. 
Long  Island  City,  N.  V. 

Hoyt’s  Service,  116  West  32nd  street.  New 
York.  Placing  a  tryout  campaign  with  some 
Chicago  newspapers  for  Welch  Brothers,  May¬ 
flower  syrup,  Burlington,  Vt. 

Hulscher-Rothenberg  Company,  2  West  45th 
street.  New  York.  Making  lO.OOO-line  yearly 
contracts  for  the  Postum  Cereal  Company. 

Hunt-Luce  Advertising  Agency,  80  Boylston 
street,  Boston.  Reported  will  place  orders 


with  newspapers  in  various  sections  for 
Emergency  I.,aboratories,  Poslam,  245  West 
47th  street.  New  York. 

Newell  A  Emmett,  120  West  32nd  street. 
New  York.  Using  336  lines,  7  times  for  Lig¬ 
gett  A  Myers,  Chesterfield  cigarettes.  Using 
336  lines,  7  times  for  Piedmont  cigarettes. 
Again  placing  copy  with  newspapers  in  vari¬ 
ous  sections  for  Liggett  A  Myers  Tobacco 
Company,  Fatima  cigarettes,  212  5th  avenue. 
New  York. 

New  York  Advertising  Company,  Tribune 
Bldg.,  New  York.  Placing  orders  with  news¬ 
papers  generally  for  Columbia  Laboratories, 
Prunelax,  39  West  19th  street.  New  York. 

Charles  F.  W.  Nichols  Company,  20  East 

Jackson  boulevard,  Chicago.  Making  2,000- 
line  contracts  for  the  American  Weekly. 

Patterson-Andress  Company,  1  Madison  ave¬ 
nue,  New  York.  Reported  to  be  placing  ac¬ 
count  for  Elgin  A.  Simmonds  Company,  fur¬ 
niture,  Syracuse,  N.  Y.  Placing  orders  with 
newspapers  in  selected  sections  for  Tao  Tea 
Company,  Tao  tea  balls,  105  Park  avenue. 
New  York. 

Power,  Alexander  A  Jenkins  Company, 

Madison  Bldg.,  Detroit.  Making  2,000- line 
contracts  for  C.  H.  Mills  A  Co. 

Frank  Presbrey  Company,  456  4th  avenue, 
.\ew  York.  Placing  orders  with  some  New 
Jersey  newspapers  for  Preferred  Cigar  Com¬ 
pany,  Henry  the  4th  cigar,  257  4th  avenue. 


Reported  will  make  up  list  of  news-  yyftj]  gome  New  England  newspapers  and  farm  New  York.  Releasing  orders  for  Wear-Ever 
mr  MCTnen  Com^ny,  talcum,  shying  papers  for  St.  Albans  Grain  Company,  Wirt-  aluminum  cooking  utensils.  Using  newspa- 


cream.  Kora  Konia,  345  Central  avenue,  New¬ 
ark,  N.  J. 

CritchAeld  Company,  Brooks. Bldg.,  Chieago. 

Placing  the  following  accounts:  Vortex 
Manufacturing  Company,  sanitary  pawr  cups. 

Cleveland,  and  Central  Stamping  Company, 

Detroit.  Using  3fl0  lines,  13  times  for  U.  A 
J.  (^rbure'tor. 

Dauchy  Company,  9  Murray  street.  New 
York.  Placing  classified  orders  with  news- 
papers  in  various  swtions  for  Madison  MilU  To ‘newspai^r"latVr"'(in.‘ 
Company,  hosiery,  503  Broadway,  New  York. 

Doremua  A  Co.,  44  Broad  street.  New  York. 

Making  5,000-line  yearly  contracts  for  the 
Southern  Pacific  Cempany. 


more  feeds,  St.  Albans,  Vt. 

Arnold  Joema  Company,  26  East  Huron 
street.  Chicago.  Reported  to  be  placing  ac¬ 
count  for  Cailie  Perfection  Motor  Company, 
Detroit,  Mich. 

Seth  Kamsier  Company,  Inc.,  1123  Broadway, 
New  York.  Sending  out  orders,  Dazy  Safety 
Garage  Heater  Company,  New  York,  to  New 
York  papers.  Placing  account  of  Moto- Still 
Company,  New  York,  and  will  send  out  copy 


George  L.  Dyer  Company,  42  Broadway, 

New  York.  Placing  account  for  Elgin  Watch 
Company,  10  South  Wabash  avenue,  Chicago. 

Erwki,  Waaey  A  Co.,  58  East  Washington 
street,  Chicago.  Reported  to  be  placing  ac¬ 
count  for  Velie  Motors  Corporation,  Moline, 
Ill. 

Farnsworth,  Brown  A  Schaefer,  2  West  45th 
street.  New  York.  Placing  orders  with  news¬ 
papers  in  New  York  and  vicinity  for  Allied 
Drug  A  Chemical  Company,  Velogen,  2413 
2rd  avenue.  New  York. 


H.  W.  Kastor  A  Sons  Advertising  Coanpany, 

Mercantile  National  Bank  Bldg.,  St.  Louis, 
and  52  Vanderbilt  avenue.  New  York.  Re¬ 
ported  will  place  orders  with  newspapers  in 
cities  where  the  company  has  distribution 
from  George  P.  Plant  Milling  Company,  Sweet 
Home  Flour,  St.  Louis,  Mo.  Placing  account 
for  Durant  Motor  Car  Company,  Long  Island 
City,  N.  Y. 

H.  W.  Kastor  A  Sons  Advertising  Company, 
Lytton  Bldg.,  Chicago.  Reported  to  be  plac¬ 
ing  account  for  Williamson  Candy  Company, 
Oh  Henry  candy,  1038  Ashland  avenue.  Chi¬ 
cago. 

Martin  V.  Kefley  Company,  19  West  44th 
street.  New  York.  R^orted  will  make  up 
newspaper  list  for  Fisk  Rubber  Company, 
tires.  Chicopee  Falls,  Mass. 

Willis  Sharpe  Kilmer,  Binghampton,  N.  Y, 
.4gain  renewing  newspaper  contraets  for 
Swamp  Root. 

Ge<wge  K.  Kirkgas^  A  Co^  400  North 
.Michigan  avenue.  Chicaga  Will  make  up 
lists  in  December  for  Pawling  A  Hamisch- 
feger  Company,  Milwaukee. 

Koch 
kee,  Wis. 

in  selected  sections  for  Eagle  Knitting  Mills, 
Eagle  men  and  boy’s  caps,  Milwaukee,  Wis. 


Comnny,  University  Bldg.,  Milwau- 
’is.  Placing  orders  with  newspapers 


Federal  Advertising  Agency,  6  East  3^h 
street.  New  York.  Reported  to  be  placing 
account  for  Northwestern  Chemical  Company, 
motor  car  specialties.  Marietta,  Ohio. 

Ferry-Hanly  Advertising  Company,  1110 
Grand  avenue,  Kansas  City.  Using  420  lines, 

4  times  for  Cherokee  Fuel  Company. 

Fisher-Brown  Advertising  Agency,  167  Lo¬ 
cust  street.  St.  Louis.  VV’ill  make  up  lists  in 
December  for  Central  Shoe  Company. 

Richard  A.  Foley  Advertising  Agency,  Ter¬ 
minal  Bldg.,  Philadelphia.  Again  placing  copy 
with  newspapers  in  selected  sections  for  Wm. 

H.  Luden,  Luden’s  Cough  Drops,  Philadelphia. 

Albert  Frank  A  Co.,  14  Stone  street.  New 
York.  Renewing  contracts  with  newspapers  tion,  Minneapolis  and  Nation^  Casualty  Com- 
in  large  cities  for  National  City  Company,  55  pany,  Minneapolis. 

Wall  street.  New  York.  ,  ^ 

Lamport-MacDonald  Company,  J.  M.  S. 

Charles  H.  FulW  Company,  623  South  Wa-  Bldg.,  South  Bend,  Ind.  R^orted  will  make 
bash  avenue,  Chicago,  _  Using  2,063  lines,  1  up  newspaper  list  for  McCray  Refrigerator 
time  and  2,376  lines,  1  time  for  E.  R.  Page  A  Com^ny,  Kend^llville.  Ind.  _Placing  accounts 
Co. 

Fuller  A  Smith,  1501  Euclid  avenue,  Oeve- 
land.  Placing  account  for  Atlantic  Stamping 
Company,  metalware  utensils,  Rochester, 

N.  y. 

Charlea  C.  Green  Advertiatng  Agency,  IS 
West  37th  street.  New  York.  iHacing  news 


KraiT  Advertising  Agency,  431  Palace  Bldg., 
.Minneapolis,  Minn.  Will  use  newspapers  for 
the  following  accounts;  Wing  I>ens  Corppra- 


for  The  Allied  Paper  MillSj  Kalamazoo,  Mich., 
and  the  Luther  Ford  Bluing. 

Long-Costello,  Inc.,  153  North  Michigan 
avenue,  Chicago.  Issuing  copy  on  National 
Refining  Company. 


pers  in  New  York  City  .and  vicinity  for  winter 
resorts  on  the  New  York,  Ontario  A  Western 
Railroad. 

Procter  A  Collier  Compwy,  Reading  Rond 
and  McMillan  street,  Cincinnati.  Placing  ac¬ 
count  for  McDougall  Company,  kitchen  cabi¬ 
nets,  Frankfort,  Ind. 

Fred  M.  Randall  Compwy,  Book  Bldg.,  De¬ 
troit.  Placing  the  following  accounts:  Glasser 
Coffee  Company,  Toledo,  and  Associated  Tile 
Manufacturers. 

Wm.  R.  Rankin  Company,  104  North  Michi¬ 
gan  avenue,  Chicago.  Will  make  up  lists  in 
December  for  Moline  Heat  Company,  Moline, 

ni. 

Wm.  H.  Rankin  Company,  1  West  37th 
street.  New  York,  and  Chicago.  Placing  copy 
with  newspapers  in  various  sections  for  Presto- 
lite  Company,  storage  batteries,  Indianapolis, 
Ind. 

Redfield,  Fisher  A  Wallace,  105  West  40th 
street.  New  York.  Making  1,496-line  yearly 
contracts  for  Swinell-Wright  Company. 

H.  E.  Remington  Advertising  Agency,  225 
East  Erie  street,  Chicago.  M,aking  16,3K1-line 
contracts  for  Remington  Typewriter  Com¬ 
pany. 

Philip  Ritter  Company,  185  Madison  avenue. 
New  York,  facing  orders  with  newspapers 
that  have  mail  order  sections  for  Earle  E. 
IJederman,  muscular  development,  305  Broad¬ 
way,  New  York. 

F.  J.  Ross  Company,  119  West  40th  street. 
New  York.  Placing  orders  with  newspapers 
that  have  mail  order  sections  for  Norraachart 
t.'orporation,  health  builder,  330  5th  avenue. 
New  York.  Making  9,250-line  yearly  contracts 
for  the  Consolidated  Cigar  Corporation. 

Rose-Martin,  Inc.,  1400  Broadway,  New 
York.  Making  trade  deals  with  newspapers 
in  various  sections  for  Halcyon  Hotel,  Miami, 
Fla. 

Royal  Baiting  Powder  Company,  135  William 
street.  New  York.  Again  renewing  contracts 
with  newspapers. 

Sacks  Company,  116  West  32nd  street.  New 
York.  Making  .15,000-line  yearly  contracts  for 
the  International  Proprietaries,  Inc. 

Schiele  Advertising  Company,  Central  Na- 
tiimal  Bank  Bldg.,  St.  Louis.  Making  2,000- 
line  yearly  contracts  for  Union  Pharmacal 
Company. 


Southwestern  Advertising  Agency,  Conti- 

iw  F.  .r-  rr as; 

nue.  East,  Detroit.  Reported  to  be  placing 


Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 
over 

August  1921 


The  National  Daily 

3c  Dmily,  10c  Sunday 

a  LOGAN  PAYNE,  Pub. 

Hatlenal  Advertlting  Reprsseatatlre 
O.  LOOAir  PATITE  00., 
Ohleaso,  Detroit, 

■t.  Louis  and  Los  Aagslss. 
PATRE,  BURNS  A  SMITH, 

New  York  and  Bostsa. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Over  a  million  lines  in 
October 

Well  over  a  million  lines  of  carefully 
sifted  advertisements  were  published  in 
The  Atlanta  Journal  in  the  month  of 
October. 

Building  permits  in  Atlanta  during 
October  overtopped  the  record  for  any 
other  month,  far  exceeding  the  best 
month  in  the  boom  year  of  192S. 

Bank  clearings  in  Atlanta  are  run¬ 
ning  ahead  of  bank  clearings  last  year 
at  the  rate  of  $20,000,000  or  more  each 
month. 

The  South  is  in  the  condition  similar 
to  that  of  a  family  which  has  heen  al¬ 
most  starvingly  underfed  for  a  jrear  and 
and  a  half  and  is  now  supplied  with 
ample  funds  to  buy  all  it  needs  and 
much  more  that  it  wants. 

Advertising  in  The 
Journal  Sells  the  Goods. 


pap'er  campaign’  for  Burremes-Little- White  ^"cou^^t  for  Champion'^^^^  ‘piug  fS 

Placu^^newMaDM  ramoa^* for’ •r**A"^l*<S!im  Kelvinator  Corporation,  Detroit  Stowart-Davls  Advertisinf  Agency,  400 

York.  Placing  orders  with  some  newspapers  Washington  5>quare,  Philadelphia,  and  331 
in  New  York  metropolitan  district  for  Na-  Madison  avenue.  New  York,  ^tending  news- 
tional  Woolen  Exchange,  140  West  42nd  street,  paper  list  in  various  sections  for  S.  S.  Stafford 


lines  for  the  United  Profit  Sharing  Corpora¬ 
tion. 


(Continued  on  Page  38) 


Til* 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C 


rofUgn  AdwrUilBg 

I.  A  KLEIB 

90  EMt  42MI  St,  Bsa  rat 

944  Fat  Otaksra  lask  (Ma.  Clkip 
A  I.  NeillS  HILL  Rant  RMl..  Urn  fraMl 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Ru^  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  Hanson  Towne 
H.  J.  Tuthill 
and  others 

TIm  McNioght  Sjndicale.lac. 

Timet  Building,  New  York 


TIPS  FOR  AD  MANAGERS 

1 

NEWS  OF  ASSOCIATIONS  AND 

— 

1 

CLUBS 

(Continued  from  page  37) 

1 

- ; - 

KANSAS  IS  A  RICH,  RESPONSIVE 
FIELD— TOPEKA,  ITS  CAPITAL 
A  GOOD  “TRY  OUT"  CITY 
They  are  be»t  covered  by  the 

'Copeha 
iSatlp  Capital 

TOPEKA,  KANSAS 

Only  Kanina  Daily  with  a  General 
Kanaaa  Circulation 

Dominatei  ita  field  in  circulation,  all 
clasiei  of  advertising,  newt,  prestige 
and  reader  confidence. 

Supplies  market  data — does  survey 
work — gives  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  C.— A.  N.  P.  A. 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
A  pplication 


CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  home  news¬ 
paper— A.  B.  C.  Net  paid  105,958,  80% 
of  Ehiglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  St  Publisher 
KELLY-SMITH  COMPANY 
Represtntativtt 

Marhrldgs  Bldg.  LytSon  Bldg. 

Now  York.  N.  Y.  Chicago,  IIL 


Thresher  Service  Advertising,  136  Liberty 
street.  New  York.  Placing  account  for  the 
Arrow  Film  Corporation,  New  York.  Placing 
holiday  copy  with  newspapers  in  various  sec¬ 
tions  for  Cblgate  &  Co.,  soaps  and  perfumes, 
Jersey  City,  N.  J.,  and  New  York. 

H.  S.  Tracbtenburg  &  Co.,  1031  Chestnut 
street,  Philadelphia.  Placing  account  for 
Charles  Emory  Company,  electric  appliances, 
120  North  13th  street,  Philadelphia. 

Tracy-Parry  Company,  412  I-aFayette  Bldg., 
Philadelphia.  Reported  will  later  make  up 
newspaper  list  for  Conrad  &  Jones  Company, 
flowers.  West  Grove,  Pa. 

Wales  Advertising  Company,  141  W'est  36th 
street.  New  York.  Sending  out  orders  for 
Skat. 

Wallerstein-Sharton  Company,  70  West  40th 
street.  New  York.  Will  place  following  ac¬ 
counts:  A.  Bourjois  &  Co.,  Java  face  powder, 
35  West  34th  street.  New  York;  Gucldy,  Inc., 
perfume,  21  East  40th  street.  New  York;  Boni 
&  Liveright,  Inc.,  books.  New  York;  Lionel 
Trading  Company,  Automobile  Salon,  Inc., 
(Jhain  Shirt  Shops.  Beginning  December  1, 
will  place  account  for  Phillips-Jones  Corpora¬ 
tion,  V'an  Heusen  collars. 

Western  Advertising  Agency,  523  Main 
street,  Racine,  Wis.  l.'sing  500  lines  in  one 
year  for  S.  C  Johnson  &  Son. 

James  T.  Wetherald  Advertising  Agestcy, 

142  Berkeley  street,  Boston.  Making  3,0IX)- 
inch  contracts  in  3  years  for  Lydia  E.  Pink- 
liam. 

Williams  St  Cunningham,  6  North  Michigan 
avenue,  Chicago.  Placing  some  advertising 
on  Cornell  Wood  Products  Company  in  towns 
where  they  receive  co-operation  of  dealer. 


Perry  Makes  $100,000  Ad  Fund  Offer 

John  H.  Perry,  co-owner  with  Richard 
Lloyd  Jones,  of  the  Jacksonville  Jour¬ 
nal,  the  Tulsa  Tribune,  the  Pensacola 
Journal  and  the  Charlestown  (S.  C.) 
-American,  has  made  public  a  letter 
written  by  him  to  the  (jovernor  of 
Florida  in  which  he  offers  to  donate 
-$100,000  toward  a  Florida  advertising 
fund  if  the  state  will  appropriate  $1,000,- 
000  a  year  for  five  years.  The  offer  is 
made  upon  the  understanding  that  Mr. 
Jones’  contribution  will  be  paid  in  Hve 
year  installments  and  that  the  advertis¬ 
ing  is  not  to  be  placed  in  papers  in 
wliich  he  is  interested  but  must  lie  han¬ 
dled  by  agencies  approved  by  the  Ameri¬ 
can  Association  of  Advertising  Agencies. 


Will  Spend  $125,000  with  Papers 

(ieorge  W.  Tyron.  New  York  adver¬ 
tising  agent,  has  secured  a  $100,000  con¬ 
tract  to  advertise  the  Linnard  hotels  of 
the  Pacific  Coast  with  Eastern  newspa- 
[KTS.  D.  M,  Linnard,  president  of  the 
hotel  syndicate,  also  announces  $25,000 
will  be  spent  with  San  Francisco  papers. 


Publishing 

JC.  BRIMBLECOM,  president  of  the 
•  National  Editorial  .Association,  has 
offered  three  cash  prizes  for  members  of 
the  association  for  the  best  editorials 
written  and  published  during  November. 
The  first  prize  is  $25,  the  second,  $15, 
and  the  third  $10.  Competing  editorials 
should  not  be  over  400  words  and  may 
be  on  any  subject  except  religion  and 
liartisan  politics.  Four  proofs  of  the 
editorial  and  a  copy  of  the  paper  contain¬ 
ing  it  must  be  sent  to  the  office  of  the 
secretary  of  the  association  in  St.  Paul 
before  December  10.  The  judges  will 
l>e  W.  P.  Kirkwood,  head  of  the  depart¬ 
ment  of  journalism,  the  University  of 
Minnesota:  Herman  Roe,  the  Northfield 
(Minn.)  News  and  president  of  the 
Country  Newspapers,  Inc.;  and  Horace 
Klein,  the  Webb  Publishing  Company, 
St.  Paul.  The  results  of  the  comiietition 
will  be  announced  in  January. 

Weston  F.  Hutchins  was  elected  head 
of  the  Veteran  Boston  Journalists;  Wil¬ 
liam  U.  Swan,  secretary;  and  Everett  F. 
Shumway,  treasurer  at  its  recent  fif¬ 
teenth  annual  meeting. 

The  Business  Editors’  .Association  of 
Chicago  met  at  the  City  Club  November 
14  at  noon  at  which  a  report  was  made 
on  the  confidential  conference  with  Sec¬ 
retary  Hoover  held  in  Washington  No¬ 
vember  1. 

The  Minnesota  Editorial  .Association 
will  hold  its  annual  convention  in  St. 
Paul,  February  23  and  24,  1923. 

The  Anglo-.American  Press  .Associa¬ 
tion  held  its  annual  dinner  in  London 
November  4. 

W.  II.  .Atkins,  of  the  International 
News  Service,  was  elected  president  of 
the  Treasury  Department  Correspond¬ 
ents’  .Association  at  the  annual  election 
this  week.  Cnarles  Sterner,  of  the  Wall 
Street  Journal  was  re-elected  treasurer 
and  made  secretary. 

The  l.ake  County  (Fla.)  Press  Asso¬ 
ciation  met  .at  Montverdc  recently. 

The  Midland  Counties  Press  Associa¬ 
tion  of  (Jntario  held  its  semi-annual 
meeting  at  Port  Hope  on  November  7, 
with  George  W.  James,  the  Bowmanville 
(Out.)  Statesman,  presiding.  E.  Roy 
Sayle.s,  manager  of  Canadian  Weekly 
Newspapers’  .Association,  was  present 
and  spoke  on  the  various  problems  con¬ 
fronting  the  publishers  of  weekly  news- 
p.apers  at  the  present  time. 


.Advkrtisixg 


T'HE  Chicago  Journal  of  Commerce 
printed  a  special  railroad  edition 
November  10,  of  which  it  printed  40,000 
extra  copies.  The  paper  will  issue  a 
siiecial  business  review  number  about  the 
first  of  January. 

The  Winnipeg  Manitoba  Free  Press 
celebrated  its  50th  anniversary  Novem¬ 
ber  9  with  a  54-page  paper  special  edi¬ 
tion. 

The  Amarillo  (Tex.)  Daily  News  is¬ 
sued  a  52-page  paper  in  8  sections  No¬ 
vember  5  on  the  occasion  of  the  opening 
of  the  new  Hotel  Amarillo. 

The  Santa  Monica  (Cal.)  Evening 
Outlook  published  a  Rotary  edition  No¬ 
vember  1  when  the  local  club  visited  the 
newspaper  plant. 

The  Huntington  (Ind.)  Press  issued 
a  56-page  industrial  edition  November  5. 

La  Prensa,  San  Antonio,  Tex.,  a  Mex¬ 
ican  newspaper  printed  in  Spanish,  is¬ 
sued  a  44-page  special  edition  on  Sep¬ 
tember  14,  the  Mexican  Independence 
Day,  and  will  celebrate  its  lOth  anni¬ 
versary  February  13,  1923. 

The  Dayton  (Ohio)  Morning  JournM 
published  a  farm  bureau  editiem  of  48 
November  12,  devoted  entirely  to  boot 
and  shoe  advertising. 

The  South  Bend  (Ind.)  Tribune  pub¬ 
lished  a  St.  Joseph  Valley  Expansion 
edition  on  November  12. 


^PHE  Salt  Lake  City  .Advertising  Club 
is  carrying  on  a  membership  cam¬ 
paign  for  new  members  among  the  ad¬ 
vertising  firms.  The  city  has  been  dis¬ 
tricted  and  teams  put  to  work.  Efforts 
are  being  made  to  enroll  firms  which  ad¬ 
vertise  as  well  as  advertising  men. 

The  Chicago  Women’s  .Advertising 
Club  will  celebrate  its  fifth  birthday  No¬ 
vember  21  at  the  Swedish  Club.  It  will 
start  with  a  dinner  at  seven  o’clock  to 
lie  followed  by  cards  and  dancing. 

The  Chicago  AA’omen’s  .Advertising 
Club  held  an  open  forum  luncheon  No¬ 
vember  10  at  the  Congress  Hotel. 

The  Hutchinson,  Kan.,  .Advertising 
Club  will  be  the  guests  of  the  Wichita 
club  December  12. 

The  .Advertising  Council  of  the  Chi¬ 
cago  Association  of  Commerce  and  the 
.Advertising  Men’s  Post,  No.  38,  the 
American  I.xgion  held  a  joint  Armistice 
Day  celebration  at  the  Morrison  Hotel. 

The  New  York  Lea^e  of  Advertis- 
i  '.g  Women  will  hold  its  monthly  din¬ 
ner  November  21  at  the  Advertising 
Club.  There  will  be  four  speakers.  Ed¬ 
win  Bird  Wilson  will  speak  on  .Adver¬ 
tising  .America.  What’s  New  In  China 
will  be  discussed  by  Miss  A.  Estelle 
Paddock.  Marlin  E.  Pew,  editor  and 
manager,  the  International  News  Service, 
will  talk  on  The  News  Value  of  Adver¬ 
tising  and  J.  Thomson  Willing,  presi¬ 
dent,  the  American  Institute  of  Graphic 
Arts,  will  discuss  Is  Art  Possible  in 
.Advertising. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraiga  RapnsMatalHr* 

171  Madison  Ave..  NEW  YORK 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  I 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 
lOc  D.  &  S.  on  2,000  Lines 

Raprasantod  by 

S.  C.  Beckwith,  Special  Agancy 
New  York 

John  M.  Branham  Co..  Chicago 


Sl|f  ^itlsburgl)  ^ost 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 

DAILY  Hid  SUNDAY 


Few  Papara  —  (if  any)  —  turpaaa  tha 

TRENTON  TTAyn?Q 

NEW  JERSEY  A  IIYIHiO 

AS 

A  Food  Medium 

A  recent  reader  surrey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department- 
upward  of  (our  paget  devoted  to  food 
recipes  and  news  and  food  advertising 
—it  the  best  feature  carried  by  the 
Timet 

Circulation  30,237  Member  A.  B.  C 
KELLY-SMITH  CO. 
Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chioago 


“1 

he  African  World” 

• 

AND 

I 

j 

“Ca 

pe-to-Cairo  1 

Express” j 

1 

1 

Pnbliahod  awery  Saturday  in  | 

London.  | 
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CIRCULATION 
BUILDING  I — 
SUPREMACY 

Recently  finished  our  third  cam¬ 
paign  on  the  World’s  Largest 
Newspaper — The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM! 

Employed  and  endorsed  by  the  leading 
newspapers  of  the  U.  S.  A. 

MOLUSTER’S  Cmil5VTI0N ' 
ORGANIZADCN 

imike  UmiH4 

300  Mdtfirrr  Dlpq^  Los  Anssles.Cal. 


Do  You  Want  Your  Mail 
List  Handled  by  Your  Cir¬ 
culation  Dept.  Alone 

Vonr  wish  would  he  realized  If  yon  In¬ 
stalled  the  Mm.TI-MAII.ER  SYSTEM, 
which  completely  handles  erery  addreaa- 
InK.  listloc,  checkinK,  and  mallinK  opera¬ 
tion  connected  with  aiibscriptlon  mall 
routine. 

It  lifts  the  mall  lint  ont  of  the  Com- 
(MMlnK  Hoorn  and  Galley  Room— puts  the 
mail  list  under  the  sole  control  of  the 
circulation  luanaiter— e<|ulpn  him  so  that 
all  clianeen,  starts,  and  kills  can  be  han¬ 
dled  hy  his  department. 

I.et  us  tell  you  more  about  the  MDI/- 
TI-MAII.KR  SYSTEM— who  It  Is  serrlnk 
— what  It  can  do  for  you.  Write  us  to¬ 
day  for  full  particulars. 

^pesd^mafic 

Company 

MAMU*ACTU»IM« 

THE  MULTI -MAILER  SYSTEM 

ei7-aas  washinoton  blvd. 

CHICAGO 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Gavrnmtnt  stmttmfnt  far  sir 
months  sndsi  ttarch  31,  1933 

nrmrmgn  145,953  daily 


Now  Turk 
H.  W.  MOLONET 
(M  Times  Bide. 


OUoaeo 

O.  LOOAM  PATVZ  00. 
BnlteMl.  Tower  Bldg 
6  Mo.  lUohlgan  Are. 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  new»- 
paper  in  Amer- 


pOLLAR  PULLEi^3 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  wilt  increase  advertising  receifts  and  win  new  circulation.  Vour 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Euitob  &  Pub¬ 
lishes  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollab  Pulleb  Editob.  IVhen  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
uill  not  be  returned. 


ASI'CCESSFUL  mi<l(Ue  western  department 

store  has  been  using  space  in  local  papers,  a 
in  .addition  to  ite  regular  space,  to  tell  about  d 
glimpses  “Behind  the  Scenes  in  a  Modern  o 
Department  Store.”  The  articles  run  in  this  g 
series  are  chatty  and  informative  and  tell  about  p 
various  aspects  of  the  store  and  workers  of  v 
the  store  who  are  not  seen  by  shoppers.  The  fi 
store  h,-is  found  this  institutional  advertising  a 
very  effective.  Couldn’t  some  store  in  YOUR  1 
city  be  induced  to  take  more  space  for  the  pur-  tl 
pose  of  running  a  series  of  ads  along  the  1 
same  line? — F.  H.  W. 

“There  are  reasons  back  of  every  successful  ^ 
business.”  That’s  a  good  approach  for  the  , 
salesman  of  a  “Reason  Why”  page.  Then 
show  your  layout  sheet  with  each  ad  stating  ^ 
“$1.  for  the  best  Reason  Why” — the  remainder  ^ 
of  the  sentence  to  be  filled  in  by  the  adver-  ^ 
lisers.  Questions  why  you  should  buy  cer-  ^ 
tain  products  and  service  should  be  asked. 
Limit  the  numlier  of  words  in  replies  but  an¬ 
nounce  that  every  reader  can  compete  for  all 
the  awards.  Merchants  usually  favor  this  sort  I 
of  a  contest  because  it  gets  people  thinking  i 
favorably  about  them  and  their  place  of  busi-  I 
ness.  Replies  should  be  turned  over  to  the  I 
respective  advertisers.  Advertisers  will  be  ' 
willing  to  giwe  merchandise  rewards  to  the  i 
best  reasons  submitted. — R.  i 

During  the  hunting  season  many  farmers 
have  valuable  stock  shot  by  careless  hunters,  , 
and  gates  are  left  open  allowing  stock  to  get  | 
out.  One  paper  ran  during  the  hunting  season 
a  little  ad  stating  that  no  hunting  would  be 
allowed  on  the  following  farms.  Farmers 
gladly  paid  SOc  each  to  have  their  names  run 
under  it  for  the  season.  A  long  list  of  names 
appeared,  netting  the  editor  a  nice  little  sum 
on  a  small  space. — W.  J.  W. 

The  Muncie  (Ind.)  Press  recently  published 
a  novel  advertising  page  entitled  “Do  you  read 
automobile  advertisements?  If  you  do  you  will 
know  these  cars  by  their  slogans.”  Seven  ads 
were  soli]  to  auto  dealers.  In  each  ad  appeared 
a  small  cut  of  the  dealer’s  car  and  part  of  the 
slogan  for  the  car.  For  instance  “I  am  The 
(iood - ”  “Buy  a  -  and  spend  the  differ¬ 

ence.’’  Also  care  was  taken  to  substitute  blank 
lines  in  the  ad  copy  and  in  the  firm’s  name 
where  the  name  of  the  car  was  supposed  to  be 
mentioned,  ('.ash  prizes  were  offered  by  The 
Press  for  the  three  best  sets  of  answers  sub¬ 
mitted. — R.  B.  M. 

.■\  Ready  to  Wear  store  puts  on  each  Sat¬ 
urday  what  they  call  a  “silent  auction  sale.” 
.\n  art'clc  for  auction  is  placed  on  display, 
sealed  bids  on  this  article  are  deposited  during 
the  week  and  on  Saturday  the  one  having 
h.anded  in  the  largest  bid  gets  the  article 
(usually  a  coat,  dress  or  suit.)  It  creates  con¬ 
siderable  interest  and  the  paper  gets  a  nice 
ad  each  week  on  it. — II.  J.  \V. 

In  addition  to  the  usual  pre-Thanksgiving 
advertisements  try  this  plan  for  pulling  in  addi¬ 
tional  dollars  in  advertising.  Work  up  a  page 
or  more  of  little  ads  under  separate  headings 
■such  as  fruits,  nuts,  candy,  etc.  Keep  the  ads 
short,  and  because  of  the  comparatively  small 
expense  virtually  all  the  merchants  would  be 
glad  to  co-operate.  The  total  in  extra  adver¬ 
tising  revenue  would  mount  to  a  satisfactory 
sum. — F.  C.  D. 

It  should  be  easily  possible  to  each  month, 
just  at  the  end  of  the  month,  run  a  department 
of  advertising  in  which  Landlords  would  tell 
about  the  apartments  or  houses  they  will  have 
available  for  renters  at  the  first  of  the  coming 
month.  Such  a  section  would  enable  land- 
J  lords  to  get  more  prospects  so  they  could  pick 
■  and  choose  the  best  while  it  would  be  a  big 
help  to  tenants  in  finding  what  they  wanted. — 
F.  H.  W. 

“History  of  the  llobbler,”  was  the  heading 
use<I  by  a  newspaper  for  a  combination  special 
advertising  and  news  feature  just  before 
Thanksgiving.  There  was  an  interesting  two- 
column  news  story  about  turkeys,  and  the  rest 
of  the  page  was  filled  with  special  advertising 
of  turkeys. — F.  C.  D. 

“DO  YOU  KNOW  THAT  WE  SELL?”  read 
the  displiiy  head  on  a  page  of  advertisements  of 
local  stores  in  one  city,  each  advertisement  list¬ 
ing  one  or  more  unusual  items  handled  by  the 
.store  of  which  the  public  was  probably  unaware. 
The  page  went  big  with  the  advertisers  when 
they  learned  of  the  idea  behind  it. — B.  A.  T. 


Advert  sing  managers  of  the  leading  retail 
automobile  establishments  of  your  city  are  now 
devoting  their  attention  to  promoting  the  sale 
of  cars  as  Christmas  gifts.  You  can  probably 
get  more  space  by  offering  some  substantial 
ideas  for  compelling  copy.  Why  not  go  to 
various  dealers  and  have  them  interview  say 
five  or  ten  of  their  customers  who  received 
automobiles  as  Christmas  presents  last  year. 
The  interviews  could  deal  with  the  laiting  joy 
they  have  obtained  from  their  presents,  etc.— 
R.  A. 

Now  is  the  time  to  start  a  Christmas  classified 
column.  Head  it,  “Christmas  Gift  Sugges¬ 
tions,”  “Tips  for  Christmas  Gifts”  or  other 
suitable  title.  Solicit  electric  stores,  ladies’ 
stores,  gift  shops,  etc.  After  the  column  has 
run  a  few  days  ads  will  be  forthcoming  from 
many  lines  without  solicitation.  Continue  this 
column  till  Christmas  Day. — R.  B.  M. 

Interview  the  cashiers  of  some  of  the  largest 
lianks  in  your  city  with  a  view  to  finding  out 
what  happens  with  accounts  opened  by  deposi¬ 
tors  who  later  disappear.  You  no  doubt  will 
find  many  accounts  of  from  25  to  40  years  old 
which  have  no  claimants.  What  happens  to  this 
money?  How  about  the  interest  that  has  ac¬ 
cumulated? — R.  A. 


With  a  brief  editorial  item  on  the  proper  care 
of  the  feet  as  the  base,  a  double  page  adver¬ 
tisement  of  local  shoe  dealers,  chiropodists,  etc., 
was  easily  secured  by  an  Ohio  newspaper. — 
B.  A.  T. 

The  Springfield  (Ohio)  Daily  News  recently 
secured  a  double  page  of  special  ailvertising  tii 
the  e-ve  of  a  football  game  between  the  loc.al 
college  eleven  and  another  outside  team.  Each 
advertisement  carried  the  picture  of  one  player 
with  an  appropriate  inscription  connecting  the 
fame  of  the  local  eleven  with  the  fame  of  the 
mlvertiser  or  his  wares. — B.  A.  T. 


.\n  effective  way  to  promote  interest  in  your 
classified  section  is  to  select  the  name  of  a 
subscriber,  preferably  one  from  the  mailing 
list  and  run  it  somewhere  in  the  classified 
section  in  a  notice  stating  that  if  the  clipping 
is  mailed  to  the  paper  he  will  receive  the  paper, 
free,  fur  cne  year.  Attention  should  be  called 
to  the  proposition  by  means  of  a  Iwx  on  page 
one  advising  readers  to  watch  fur  their  names 
in  the  want  ads  and  requesting  that  if  the 

name  of  a  friend  appears  that  they  call  him 
up  and  tell  him  about  it.  Of  course  different 
names  should  1>e  run  each  day  preferably  from 
the  mailing  list  of  o»it  of  town  subscribers  or 
from  a  list  of  non-subscribers  if  available.  The 
amount  of  advertising  and  interest  that  this 

stunt  creates  is  surprising,  especially  if  every¬ 
one  is  urged  to  call  up  their  friends  when 

their  names  appear.  Letters  accompanying  the 
clippings  sent  in  that  mention  the  niimlier  of 
people  who  saw  the  name  in  the  want  ads  and 
phoned  or  wrote,  can  be  used  to  good  ad¬ 

vantage  in  the  page  one  copy. — C.  H.  A. 

The  Muncie  Evening  Press  publishes  each 
Tuesday  a  silhouette  advertising  feature.  Nine¬ 
teen  separate  advertisements  are  groupeil  around 
a  xilhouette  of  one  of  the  advertisers  and  the 
rules  of  the  contest.  A  write-up  of  the  ad¬ 
vertiser  is  given.  The  first  adult  cutting  out 
the  ad  of  the  party  whose  silhouette  appears 
and  presents  it  to  him  is  given  an  order  on 
The  Press  for  $2.00  in  cash.  The  next  two 
arc  given  orders  for  $1.00  each.  Persons  not 
obtaining  cash  prizes  will  be  given,  on  applica¬ 
tion  to  the  advertiser  an  order  for  a  free  copy 
of  The  Press,  good  at  any  news  de.vler’s,  or 
at  the  office  of  public.vtion. — R.  B.  M. 

A  “Pay  Day  Sale”  has  become  a  regular 
event  in  one  Colorado  city,  with  a  number 
of  firms  using  the  idea.  The  sale  fs  scheduled 
for  each  month  in  which  there  are  five  pay 
davs.  This  occurs  just  four  times  during  the 
year.  People  are  urged  to  siieml  this  extra 
pay  check  on  amething  needed  for  the  home. 
“P.vy  Day  Sales"  have  teen  space  getters  for 
the  ncwspa(iers. — M.  H. 

A  successful  page  we-  got  in  was  a  “Buy 
Your  Apples  Now  for  the  Winter,”  with  ad¬ 
vertisements  in  from  farmers  and  dealers  for 
miles  around.  All  kinds  were  advertised, 
russets,  Baldwins,  dropped,  windfalls,  etc.  .\n 
illustration  we  picked  from  our  service  served 
as  a  heading. — R.  M.  C. 


riMsr  IN  nauc  SBMrict 


The  World  and  The  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,(X)0  for  $1.20  per  agate  line 

fross,  subject  to  contract 
iscounts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combintaion. 

Advertise  in  Newspapers 
by  the  Year 


PMHset  New  T«>fc 

MsUer’t  BaNteg.  Ferd  BefldM. 

CUsege  Delreil 


qPACE  in  The 
News  is  the  key 
to  a  selling  em¬ 
pire.  No  selling 
campaign  in  this 
territory  is  com¬ 
plete  without  it. 


The  Indianapolis 

NEWS 

^eui  Hauen 

ig  New  Heeen’g 
Dominent  Paper 

Circulation  over  34,427  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Neiu  Hauett  HEgiatEr 

The  Julius  iiathsws  Spscial  Agency 
Boetou  —  New  York — Detroit— Chicago 


AUTOMOBILE  SUPPLE¬ 
MENT  THE  NEW  YORK 
TIMES  ROTOGRAVURE- 
PICTURE  SECTION 
January  7,  1923 

Issued  on  the  day  beginning  the 
week  of  the  National  Automobile 
Show  at  the  Grand  Central  Pal¬ 
ace,  New  York,  this  supplement 
will  be  of  great  interest  to  mo¬ 
tor  car  owners  and  prospective 
purchasers. 

Advertising  copy  must  be  re¬ 
ceived  by  December  26. 

The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  his 
wares. 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  G.  Brooke 
Brunswick  Bldg.,  New  York 
The  Fard-Parsons  Co. 
Merquotte  Bldg.,  Chicago 
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Rothvin  Wallace,  aged  40,  assistant 
night  editor  of  the  New  York  World, 
died  November  2.  Mr.  Wallace  had 
been  on  the  World’s  staff  for  10  years. 
His  first  newspaper  work  was  on  the 
Wilmington  (I>el.)  Evening  Journal  and 
the  VV’ilmington  News.  Later  he  was  on 
the  papers  in  Philadelphia,  Baltimore  and 
Washington.  In  addition  Mr.  Wallace 
wrote  a  large  number  of  short  stories. 

John  H.  McGovern,  aged  66,  for  30 
years  associated  with  the  Pacific  Coast 
interests  of  W.  R.  Hcarst,  died  Novem¬ 
ber  5.  In  1892  he  entered  the  business 
department  of  the  San  Francisco  Exam¬ 
iner  and  subsequently  became  purchasing 
agent.  In  recent  years  Mr.  McGovern 
has  been  in  charge  of  Mr.  Hearst’s  cattle 
and  ranch  properties. 

•Arthur  T.  Browne,  Cambridge  dis¬ 
trict  man  for  the  Boston  American  for 
the  past  20  years,  died  November  5. 

Walter  H.  Furlong,  aged  61,  Chicago 
publisher,  died  this  week. 

James  W.  Greene,  for  the  past  25 
years  managing  editor  of  the  Buffalo 
Express,  has  been  made  editor  of  the 
paper  and  is  succeeded  as  managing 
editor  by  Burrows  Matthews,  grandson 
of  the  J.  N.  Matthews  who  founded  the 
paper. 

Thomas  Maroney,  formerly  of  the 
city  staff  of  the  Richmond  (Va.)  Times- 
Dispatch  and  the  Norfolk  (Va.)  Vir¬ 
ginian-Pilot,  died  recently  in  New  York, 
where  he  was  on  the  staff  of  the  Bronx 
Home  News. 

VV’iLiAM  Palmer,  aged  71,  formerly 
proof-reader  on  the  Providence  (R.  I.) 
Journal,  died  recently. 

Joseph  Kelley,  aged  52,  for  nearly  39 
years  with  the  Kansas  City  Star  and  for 
the  past  IS  years  in  charge  of  the  morn¬ 
ing  circulation  department,  died  recently. 

J.  Horace  M.  Carr,  aged  80,  father  of 
Sam  H.  Carr,  formerly  editor  of  the  Par¬ 
sons  (Kan.)  Republican,  died  in  London, 
November  7. 

Fred  Pangle,  linotype  operator  on  the 
Belleville  (Kan.)  Telescope,  died  Novem¬ 
ber  7. 

IsMAR  S.  Ellison,  aged  75,  at  one  time 
editor  of  the  Buffalo  Free  Press  and  for 
40  years  editor  of  the  United  States  To¬ 
bacco  Journal,  of  which  he  was  editor 
and  proprietor  at  the  time  of  his  death, 
died  November  12. 

WiLUAM  Henry  Walsh,  aged  66,  for 
25  years  in  the  press  room  of  the  New 
York  American,  died  November  12. 

Frank  McKee,  aged  62,  at  one  time  a 
newspaper  reporter  and  for  40  years  an 
important  figure  in  the  amusement  world, 
di^  November  13. 

Robert  Fellows  Clark,  aged  77  years, 
former  superintendent  of  the  Brooklyn 
I'^gle  job  printing  department  and  at  the 
time  of  his  death  the  oldest  employee  in 
point  of  service,  died  November  4.  He 
had  been  with  the  Eagle  for  54  years  and 
had  practically  retired  from  active  work 
several  years  ago. 

S.  J.  Simmons,  vice  president  and  man¬ 
aging  director  of  the  El  Paso  (Tex.) 
Daily  Times,  died  in  El  Paso  recently. 

Mrs.  W.  M.  Jouvenat,  aged  77,  known 
through  Texas  as  a  writer  and  prominent 
member  of  the  Penwomen,  died  last  week. 

George  Zeh,  aged  54,  for  25  years  a 
linotype  operator  for  the  St.  Paul  Pioneer 
Press  and  for  10  years  before  that  a 
compositor  on  the  Minneapolis  Tribune, 
died  recently. 

Robert  I.  Anderson,  keeper  of  records 
and  time  keeper  on  the  Montreal  Gazette, 
died  November  12. 

F.  L.  Shelters,  who  founded  the 
Boone  (Iowa)  Daily  News  in  1889,  died 
last  week. 

John  J.  Owens,  editor  and  publisher 
of  the  Buffalo  Star,  a  weekly  now  dis¬ 
continued,  died  recently. 

Edward  P.  Bailey,  for  40  years  a 
member  of  the  composing  room  forces  of 
the  Detroit  Free  Press  and  the  Buffalo 
Courier,  died  last  week. 

Charles  H.  Gilman,  Pacific  Coast 
correspondent  of  the  Oil  City  (Pa.)  Der¬ 
rick  and  former  circulation  manager  of 


the  paper,  recently  died  at  his  home  in 
Los  Angeles. 

Hiram  Tate,  editor  and  publisher  of 
the  Warwick  (N.  Y.)  Advertiser,  died 
recently.  He  was  formerly  connected  with 
the  Fredonia  (N.  Y.)  Censor. 


New  East  St.  Louis  Daily 


headquarters  in  East  St.  Louis  last  night. 
Campbell,  who  was  defeated  for  Con¬ 
gressman  from  the  Tewenty-second  Dis¬ 
trict  last  Tuesday  was  the  honor  guest 
at  the  meeting.  East  St.  Louis  now  has 
only  one  daily  newspaper,  the  Daily 
Journal,  classed  as  independent  in  pol¬ 
itics. 


Buys  Brenham  Messenger  Plant 


East  St.  Louis,  Ill.,  November  14. — 
Edward  E.  Campbell,  publisher  of  a 
newspaper  at  Alton,  111.,  will  establish  a 
Democratic  daily  newspaper  at  East  St. 
Louis  within  the  next  six  months,  he 
announced  at  a  meeting  in  Democratic 


Groom  Adds  Danville  Press 


The  Danville  (Ill.)  Morning  Press  ap- 
Iiointed  J.  K.  Groom,  advertising  director 
of  the  Northern  Illinois  Group,  western 
special  representative  for  the  paper. 


The  publishing  plant  formerlj  ownr. 
and  operated  by  the  Brenham  Mornic.’ 
Messenger,  which  suspended  publicati : 
in  May,  1921,  has  been  purchased  ' 
Frank  White,  of  Grand  Saline,  Tex.,  wr 
will  move  it  to  Grand  Saline  to  use  it  ■» 
the  publication  of  the  Grand  Saline  Si 
Shaker  recently  launched  there.  Tl* 
plant  was  formerly  owned  by  the  Texai 
Volkesbote,  established  in  Brenham  j 
1873,  and  for  many  years  published  u 
one  of  the  leading  German-languagt 
newspapers  in  Texas. 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


Linotype,  Model  9,  for  Sale 
Four- magazine  machine,  in  excellent  condi¬ 
tion,  now  running  in  Eastern  newspaper  plant. 
Bargain  price.  A-606,  Editor  &  Publisher. 


Linotype  for  Sale 

Model  13,  in  fine  operating  condition.  Very 
low  price.  A-607,  Editor  &  Publisher. 


Model  24  Linotype, 

practically  new,  now  in  large  Eastern  news¬ 
paper.  I'ully  equiiiped  with  Emerson  motor, 
three  molds,  five  fonts  of  matrices.  For  sale 
cheap  “as  is.”  Make  best  offer.  A-6D9, 
Editor  &  Publisher. 


Model  3  Linotypes 

These  machines  have  had  unusual  care  and 
are  in  the  finest  condition.  Price  will  be  made 
attractive  for  quick  action.  A-608,  Editor  & 
Publisher. 


Twel^page  Hoe  “Unique”  web  newspaper  ■  Newspaper  Plant  Equipments  I 

press,  printing  "-column  papers  of  4,  6,  8.  10  j  Established  in  1912 

or  12  pages,  with  stereotype  equipment.  Fine  —  ■  — -  i  — - 

press  at  a  low  price.  Baker  Sales  Company,  I  BCfllfllBU  II  ft  Oil  111  CD  V  DA 
200  Fifth  Avenue.  New  York  City.  I  rtUnllARl  mAulllIlkIfl  wUt 


Printers'  Outfitters 

Printing  Plants  and  Business  bought  and 
sold,  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  City. 


MARBRIOOC  BLDQ,  34th  A  Bway 
NEW  YORK  CITY 


We  can  Increase  your  busine 
you  want  it  increased. 


You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  ue  tell  you 
how  press  clippings  can  he  mads  a 
business-builder  for  you. 


Bargain  in  24-page  Scott  Straight- 
line.  Immediate  delivery. 

14  presses  from  large  advertis¬ 
ing  plant.  Big  multi-color  web,  2 
smaller  webs.  No.  1  Miehle,  with 
2-color,  perfecters,  and  2-revoln- 
tion  presses.  44  in.  cutter  for 
$300. 

Get  our  List  No.  27 — 16  pages. 


BURRELLE 


145  Lafayette  St.,  N.  Y.  City 


NEWSPAPER 

PRESSES 


Established  ■  Quarter  of  a  Cantury 


For  Sale 


FOR  SALE 


Four  Scott  32-page  presses  now 
printing  the  Kansas  City  Jour¬ 
nal-Post. 


COMPLETE  PLANT 


Suitable  for  publication  of  paper  in  town 
of  10,000—15,000. 


Two  32-page  4-plate-wide  Du¬ 
plex  “Tubular”  Presses.  Now 
printing  the  Richmond  News- 
Leadei. 


Duplex  flat-bed  press.  Model  C  Inter¬ 
type,  No.  5  Merganthaler,  two  job 
presses,  plenty  of  type,  cabinets,  and 
other  equipment. 


Also  two  Duplex  Sextuples  now 
printing  the  New  York  Tribune. 


For  particulars  apply  to 


Plant  has  been  used  in  publishing  daily 
paper  which  has  sust)ended. 


Might  sell  Duplex  press  and  Model  C 
separately. 

A-583 


R.  HOE  &  CO. 

504-520  Grand  Street 
New  York,  N.  Y. 


Care  EDITOR  &  PUBLISHER 


7  Water  St. 
Boaton,  Maes. 


827  Tribune  Bldg. 
Chicago,  III. 


Everything  in 


Steel  Equipment 


A  Dependable,  Uniform 


Composing  Room 


DRYMAT 


9’e  are  now  lorated  in  our  Now  Factory  at 


3724  S.  Rockwell  Street 
Chicago 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 
Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 


With  approximately  30,000  square 
feet  of  space  and  the  best  equip¬ 
ment  of  metal  working  machinery 
in  the  country,  we  are  now  in 
position  to  give  you  prompt  serv¬ 
ice  as  well  as  goods  of  the  very 
highest  quality. 


Chicago  Metal  Mfg.  Co. 


15  William  Street 
NEW  YORK  CITY 


3724  South  Rockwell  Street 
Chicago,  Ill. 

Phone,  I.«fayett«  57S4 


Take  It  To 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  EUirth 


Powers  Photo  Engraving  Co. 
154  Nasaav  St.,  Tribune  Bldg. 
New  Yatit  City 


Huber’s 

ROTOGRAVURE 

INKS 


Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 


HUBER’S  Colors  In 
use  sinoa  1780 


0;^*Vlubev' 


Main  Offlo# 

65  W.  HOUSTON  ST..  NEW  YORK 


dt  Shut  to  3(u^-iy, 


NEWSPAPER 
FOR  SALE 


Excellent  daily  and  Sunday 
newspaper  in  thriving  town; 
many  large  office  anl  store 
buildings  tinder  construction. 
Only  afternoon  paper.  Owner 
lias  other  interests  that  demand 
his  attention.  Will  sell  all  but 
prefer  to  sell  one  half  to  ca¬ 
pable  executive.  Must  have  at 
least  $25,000  cash,  balance  in 
payments.  One  of  the  bc-t 
equipped  plants  of  its  size  in  the 


Apply  Box  A-594,  care 


EDITOR  AND  PUBLISHER 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


«  A,  WORD  for  advortiaoiiMota  undar  thia  - 

X  claatificaftion.  Cash  with  order.  For  Job  Wanted 


HELP  WANTED 

A  WORD  for  advei'tlminta  tadar  this 
classification.  Cash  with  order. 


iImm  unemployed  one  insertion  (adv.  not  to 
ncced  5(  words)  FREE. 


Ncwspaperiran,  12  years*  experience,  feature  0^,1,  Rewrite  Man 

writer,  can  fit  any  position,  (iive  details.  Ad*  ,  .  , 

dress  .\-SS4,  care  Editor  &  Publisher.  .  ’’5*.  afternoon  su 


wanted  by  afternoon  suburban  paper  in  New 
44  Mvin  vs.  .  York  district.  Must  be  well  educated  and  ex* 

present  enRafred  as  business  manaRcr  of  ,  »  -  .  „  perienerf  m  all  branches  of  editorial  work. 

W,  paper  with  S.OW)  circulation,  desires  •<“»»  A  Good  Man  of  ro^  address  tactful,  a  Rood  mixer,  old 

oosition  as  advertising  manager  or  salesman  wdth  thirteen  years*  experience  in  publishing —  enough  to  have  discretion  and  ywng  enough 
on  lamer  paper.  Eight  years*  newspaper  ad-  not  necessarily  an  editor,  advertising  manager,  to  have  ambition  and  pep.  Job  is  one  that 
tertisiiig  experience.  28  years  old,  single,  salesman  or  circulation  manager— wants  a  job  ^  editor* 

Hard  efficient  worker.  Knows  the  game  from  —not  a  “position’*— on  newspaper  or  small  ship.  Almve  all,  he  must  know  how  to  write 
*Tcrv  angle  and  has  made  good.  Looking  for  trade  publication.  Principle  experience  in  vari*  informatively  and  he  able  to  make  community 
future  not  salary.  Address  A-598,  care  Editor  ous  editorial  capacities  on  class  publication;  news  really  entertaining.  Unusual  chance  for 
k  Publisher.  now  general  utility  man  on  newspa^ier.  Wants  nian  who  seeks  permanent  location  in  a  grow* 

I _ — - -  to  make  last  change.  Can  do  almost  any*  field.  Address  .\  602,  Editor  &  Publisher. 

Advertising  Manager  go  anywhere— big  cities  barred. 


to  have  ambition  and  “pep.**  Job  is  one  that 
will  lead  the  right  man  to  managing  editor* 
ship.  Almve  all,  he  must  know  how  to  write 
informatively  and  he  able  to  make  community 
news  really  entertaining.  Unusual  chance  for 


now  general  utility  man  on  newspa^ier.  Wants  nian  who  seeks  permanent  location  in  a  grow* 
to  make  last  change.  Can  do  almost  any*  field.  Address  .\  602,  Editor  &  Publisher, 

thing:  will  go  anywhere — big  cities  barred.  ”  ; - 


Advertising  manager  itimis,  nwi  v*  CA# 

of  jtronR  daily,  thoroughly  trained  and  sue-  salary  immaterial  (if  sufficient  waning  tentor 

msful  in  more  than  one  field,  familiar  with  all-important.  Address  A-600,  of  afternoon  paj 


the  best  circulation  and  advertising  methods  Editor  &  Publisher, 

nid  direction  of  all  departments  seeks  change  - 

as  Rineral  manager,  business  manager  or  ad-  Manager, 
rertising  manager  with  an  opportunity  of  be-  xtioronirMv  .vn.ri. 


of  afternoon  paper  in  city  of  75,000  seeks 
greater  field.  In  one  year  I  have  secured  a 
circulation  increase  of  thirty  percent  by  im¬ 
proving  all  departments.  No  circulation 
tricks,  but  persistent  emphasis  on  accuracy. 


n  nartner  or  sharinir  in  the  profits  Thoroughly  experienced  in  towns  up  to  50,000,  thoroughness,  enthusiasm  and  hard  work.  1 
I  pTwuw  ^  open  for  engagement  January  1.  Earlier  if  ^.-t  high  efficiency  from  limited  staff.  I  have 


Address  A-604,  Editor  &  Publisher. 

Advertising — Service  Manager 
Exceptional  experience  in  developing  advertis¬ 
ing  through  real  service  and  merchandising 
knowledge.  Aggressive,  original,  university 
graduate,  ten  years’  experience,  capable  ex¬ 
ecutive.  High  grade  man  who  wants  connec¬ 
tion  with  live  organization  in  west  or  middle 
west.  Address  A-595,  Editor  &  Publisher. 


urgent.  References.  Address  A-589, 
Editor  &  Publisher. 


Business  Manager  .  can  produce  immetliate  rei 

Experienced  executive  and  result  producer.  j  j-ould  arrange  co 

now  employed,  desires  change  ff>r  personal  hurry,  .\ddress  Box  .A-60J 
reasons.  No  proposition  too  difficult.  Prefer  lishcr. 

newspaper  in  eastern  city  20,000  to  50.000.  Age  _ ! _ 

S.  proven  record.  Salary  $60  start.  A-596,  News  or  Managing  Editor 
B  0*^  &  Publisher.  write  editorials.  Fifte 


Managing  Editor 

of  evening  paper  in  city  of  more  than  half 
million  wants  connection  in  central  west 
city  of  75,000  or  200,000.  Twelve  years’ 
metropolitan  experience  all  branches  of 
newspaper  operation.  If  you  are  interested 
in  a  man  33  years  old,  married,  who  has 
ambition,  initiative  and  “p«‘p”  and  who 
can  produce  immetliate  results  in  editorial 
room,  I  could  arrange  conference.  In  no 
hurry.  .\d(lress  Box  .A-603,  Editor  &  Pub¬ 
lisher. 


!■  if  get  high  efficiency  from  limited  staff.  I  have 
care  had  ten  years  desk  experience  and  the  best 
academic  training.  .Address  A-601,  Editor  & 
-  Publisher. 


Can  write  editorials.  Fifteen  years’  metro-  first  Ic 
(wilitan  experience.  Will  make  afternoon  paitcr  lisher. 

dominate  its  field  anywhere  in  U.  S.  Box  - 

.A-599,  Editor  &  Publisher.  Wantc 


Smart  Circulatkm  Man  Reqiared 
One  with  full  knowledge  of,  and  practical  ex¬ 
perience  in  circul.ation  office  routine,  promo¬ 
tion  work,  carriers  and  boys  in  city  and 
country.  Please  do  not  reply  unless  you  pos¬ 
sess  qualifications.  Box  A-591,  Editor  &  Piib- 
lislicr. 

Wiuited 

Circulation  manager  in  Illinois  town  of  30,0«), 
capable  of  building  up  circulation  on  evening 
and  Sunday  morning  paper.  All  information 
regarding  ability  and  experience  desired  in 
first  letter,  address  A-605,  care  Editor  &  Pub- 


q^liritnr  uominate  tts  nein  anywnere  in  u.  s.  nox - 

,  .  .  .  ,  .  .A-599,  Editor  &  Publisher.  Wanted  Country  Circulation  Manager 

IS  oix-n  for  connection  with  publication  cater- _ _  ,  ,  ,  .  -  .  .  ^ 

ing  to  mail  order  advertisers,  best  of  records  NewsDanennan  *  P"’-  ^or  an  experienced  Country  I  ir- 

for  intelligence  and  energetic  work.  Have  .  j  .  .  c’’'?"®"  Manager,  one  who  is  now  employed 

fnllv  equipped  office  and  will  represent  you  departments  and  who  ,s  desirous  of  making  a  change, 

on  commission  basis,  exclusive  territory  must  ’••‘'’K'  and  small  papers,  ope"  P°?'*'°"  I  would  like  to  secure  a  young  m.in  age  from 

be  given.  Here  is  vonr  chance  to  get  a  live  January  1.  Eariier  if  urgent.  Address  A-588.  3a  to  35.  who  is  a  live  wire  and  knows  the 


be  given.  Here  is  vonr  chance  to  get  a  live 
wire  solicitor.  .'Address  A-597,  Editor  &  Pub¬ 
lisher. 

Editor, 

exjierienccd  city,  Sunday,  news  and  managing 
editor,  now  employed  rn  copy  desk  of  New 
York  State  daily,  wants  similar  position  in 


care  Editor  &  Publisher. 

Situation  Wanted 

A  thoroughly  trained  newspaper  man  with 
ten  years  of  experience  from  the  bottom  up. 


Country  Circulatiin  game.  The  applicant  must 
be  capable  of  handling  agents  .and  news  dealers, 
handle  direct  by  mail  promotion,  and  he  pos¬ 
sessed  with  original  ideas  and  be  able  to  use 
them,  vhereby  results  will  follow. 


exjierienccd  city,  Sunday,  news  and  managing  now  succeeding  with  a  metropolitan  paper.  This  m.an  must  be  qualified  to  handle  a  large 

editor,  now  employed  rn  copy  desk  of  New  wants  a  job  as  managing,  city  or  telegraph  road  organization,  alert  to  grasp  opportunities, 

York  State  daily,  wants  similar  position  in  editor  with  paper  in  city  of  100,000,  more  or  eager  to  meet  competition  in  his  own  back 

middle  west  or  Rocky  Mountain  States  nearer  jes,.  Address  Box  .\-582.  Editor  &  Publisher,  yard. 

November  20.  A-575.  Editor  - - ^ j  ^3,  something  to  show  for 

s  I’litilisner.  •  Situation  Wanted  his  past  work  and  unless  the  applicant  can 

rai.„,.  Young  Englishman  of  twenty  years  seeks  show  results  from  his  present  or  fiirmer  posi- 

Editor  or  Managmg  Editor.  editorial  work  as  reporter  upwards  on  daily  'ion,  I  would  not  be  interested, 

specially  qualified  as  to  make-up  and  ex-  newspaper.  He  has  a  rather  exceptional  To  this  man  there  is  an  elegant  opportunity 

eciitiye  ability,  power  to  produce  without  “rag-  equipment,  being  a  graduate  of  the  London  fot  .advancement  with  added  responsibility. 


™  loung  c.ngiisnman  ot  twenty  years  seexs  i-iiov.  icamu  num  mi  ur  luimcr  pu»i- 

-  *  ^  ,  editorial  work  as  reporter  upwards  on  daily  t'on,  I  would  not  be  interested, 

specially  qualified  as  to  make-up  and  ex-  newspaper.  He  has  a  rather  exceptional  To  this  man  there  is  an  elegant  opportunity 

eciitive  ability,  power  to  produce  without  “rag-  equipment,  being  a  graduate  of  the  London  for  .advancement  with  added  responsibility, 

ging”  staff.  E.istern  n^spaper  training  un-  University  School  of  Journalism,  where  he  "ith  increased  salary. 

der  the  best  editors.  Competent  to  take  full  became  a  fully  qualified  journalist,  stenog-  whether  married  or  single,  give  age,  pres- 

fti.-irge  of  paper.  Fifteen  years’  experience  on  rapher  and  typist.  Since  graduating  he  has  “”'1  former  positions  held,  furnish  a  corn- 

desk  and  with  full  knowledge  of  mech.anic.il  obtained  experience  on  London  and  provincial  I''®**'  "f  references  and  .salary  expected, 
as  well  as  editorial  departments.  Address  A-  newsnaners  and  traveled  through  many  Euro-  ■\ddress  A-578.  care  Editor  3k  ruhlisher. 


593,  Editor  &  Publisher. 

Efficient,  Capable  Advertising  Copywriter 


newspapers  and  traveled  through  many  Euro-  -Address  A-5/8.  care  Editor  »  1  uhlisher. 

pcan  countries.  He  comes  well  recommended  -  ~  '  ■■  '  '  .... 

with  letters  from  such  well  known  men  as  G.  ,  .  ,  ,  . 

Bernard  Shaw,  Sidney  Webb  and  Valentine  ( pajamas  are  tOO  hot  here)  an<l  scnhbU  d 


ind  salesman  seeks  conneetkn  on  strictly  make  Knapp.  Any  editor  who  is  desirous  of  giving  his  name.  never  talks  about  Shake- 

good  basis.  Not  seeking  salary,  hut  rather  an  a  hard  working,  ambitious  man  a  chance  to  enpare 

sgree.able  pi  sit  ion  where  real  ability  is  appreci-  make  good  will  not  regret  applying  to  Box  t  ^  i  j 

sted.  Excellent  references,  morally  sound.  A-590,  Editor  &  Publisher.  "U*  then,  the  Story  ts  about  (lead  any- 

.Address  A-560.  Editor  At  Publisher. 


(jcneral  Manager 

of  strong  Western  dailv  wants  similar  position 
with  better  prospects.  Is  organizer  and  builder. 
Is  Southern  man  prefers  Southern  paper  but 
does  not  insist  on  it.  A-56I,  Editor  &  Publisher. 

Genera]  Manager  or  Publisher 
who  has  had  constructive  daily  and  Sunday, 
morning  and  evening  newspaper  building  ex- 
rerieoce  on  both  small  and  metroiiolitan 


BUSINESS  OPPORTUNITIES 

A  WORD  for  axlvartiaanianta  under  tlxie 
clasaifiention.  Caah  with  order. 


— Sales — 
Appraisals 


But  then,  the  story  is  about  dead  any¬ 
way.  I  shall  ship  this  out  by  a  friend 
who  is  sailing  for  Constantinople  to¬ 
morrow,  and  if  the  Turkish  censor  secs 
it,  I  hope  he’ll  pass  it  on  the  ground  that 
it’s  anti-Greek. 

Incidentally,  the  new  censor  denies  that 
there  is  any  Republican  sentiment  in 
Greece.  -Mxuit  a  third  of  the  population 


able  to  produce  the  kind  of  paper  the  people  country.  Apply  Box  .\-594,  care  Witor  & 
want.  Preference  for  “second”  paper  that  can  Publisher. 

be  made  a  live  one.  Best  of  references — mow  _ 

employed.  Address  A -610,  Editor  &  Pub-  - 

I'slier.  ii„  _  *_tj  »t _ A _ 1:.  _  _i _ ^ 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 

&  PALMER 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magaxuta 
Propartiaa 

Times  Building,  New  York 

EitablUksi  1910 


iWE  OONNEa  THE  WIRESI 


POREMAN  OF  WEB  PBE88- 
SOOM.  with  sixteen  years’ 
experience,  now  available  for 
newspaper  position.  Employer 
writes;  “Highly  recommend  him 
to  anyone  desiring  the  services  of 
a  llrst-clasa  man  ai  web  press¬ 
room  foreman.  He  is  honest  and 
upright  and  always  has  his  em¬ 
ployer's  interest  uppermost.”  Age 
43;  health  good;  holds  Union 
card;  asking  $75.  Our  No.  10959, 


FERNALD’S  EXCHANGE.INC 

ThiPO  NATV  B’LB'G..  SPRINOFItLO.  MASS. 


General  Manager  or  Publisher  1-  ii*^.**  a  -i  a  c  i  there  IS  Buy  RepubllCctn  Sentiment  III 

i  uuusxe,  ExcclIcnt  dally  and  .Sunday  newspaper  in  _  At.;...4.  _  1  *1 _ 

who  has  had  constructive  daily  and  Sunday,  thriving  town;  many  large  office  and  store  'ircece.  -^boilt  a  third  Of  the  population 

morning  and  evening  newspaper  building  ex-  buildings  under  construction.  Only  afternoon  don’t  agree  with  him.  For  the  sake  of 
rericiice  on  both  small  and  metroiiolitan  naper.  Owner  has  other  interests  that  demand  niv  reputation  he  thinks  I’d  better  not 
dailies.  A  result  producer  who  has  met  with  his  attention.  Will  sell  all  but  prefer  to  sell  ,pi„„rant,  inforimtion  Tit  f'lct  he 

great  success.  Aggressive,  good  organizer,  one  h.alf  to  cap.able  executive.  Must  have  at  'C'CRrsPH  tniS  miormation.  ill  I.icr.  nc 
understanding  business,  .advertising,  circul.a-  least  $25,000  cash,  balance  in  payments.  One  Crossed  Ollt  three-qHarters_  Ot  my  mCS.sage 
tion  and  mechanical  detail  thoroughly  and  of  the  best  equipped  plants  of  its  size  in  the  on  the  subioct  this  morning, 
able  to  produce  the  kind  of  paper  the  people  country.  Apply  Box  .A  5H  care  Editor  &  Co  I  thinb  I’ll  write  a  disnafeh  ami 

want.  Preference  for  “second”  natier  that  can  P„Ki;.l,-,  ^  inmK  i J1  write  a  QlSpaiCn  RIUI 


ship  it  over  to  Constantinople  along  with 
this.  While  there’s  life  there’s  hope. 


InstaU  Added  Equipment 

The  Modesto  fCal.)  Evening  News  has 


He  was  told  the  Acropolis  was  about - 

the  highest  place .  around  the  city,  and  InstaU  Added  Equipment 

CREEK  CENSORS  STERN  BUT  ^  The  Modesto  fCal  )  Evening  News  has 

“KIDDABLE”  trod  by  the  slow  processions  of  the  installing  another  unit  for  its 

-  priestesses,  turned  his  back  on  the  mas-  rhipjex  Tubular  press  and  its  fifth  Mcr- 

(Continued  from  page  7)  sivc.  white,  lonely  pile  of  the  ruined  gcnthalcr  I.motype  machine. 

_ Parthenon,  counted  a  warship  and  eleven  IT"!  ^  ,  .  ~ 

small  craft  in  Phalaron  Bay  (the  termi-  Morgan  Defeated  in  Kansas 

There  w-as  one  correspondent  who  had  nus  of  the  I.ong  Walls  of  ancient  times)  Full  returns  from  Kansas  established 
said  the  dream  of  his  life  had  been  to  and  without  a  backward  look,  fled  down  that  William  Y.  Morgan,  eelitor  of  the 
sw  the  .\cropolis.  For  the  first  t\vo  days  the  steps,  into  the  Ford  and  did  the  five  Hutchinson  News,  had  been  defeated  as 
a  er  bis  arrival,  he  never  even  glimpsed  blocks  to  the  G.  P.  O.  in  Sa  seconds  flat.  Republican  candiclate  for  Governor  bv 
me  place,  which,  although  two  blocks  •  *  •  about  19,000  votes. 

from  the  censor’s  office,  was  hidden  by  Today  it  is  all  over.  There  is  a  new  ' _ 

housetops.  On  the  third  day,  the  second  censor.  He  went  to  Harvard  and  has  p.  .  w,.j-  „  -ii 

afternoon  of  the  revolution,  word  came  the  accent.  He  used  to  he  a  newspaper  wiaxuionviiie 

mat  the  rebel  troops  were  landing  at  man  and  is  on  to  all  the  dodges.  The  The  Madisonville  (Ky.)  Messenger 

rir.Tiis  from  warships.  only  time  I  put  anything  over  on  him  suffered  a  $7,000  fire  loss  on  the  morning 

‘Where,”  asked  the  lad  _who  was  in-  was  when  I  woke  him  up  at  2  a.  m..  and  of  October  21.  The  blaze  started  in  a 
terested  in  classical  Greek,  “is  a  telceraph  asked  him  to  censor  a  message  in  the  melting  pot.  The  editorial  rooms  and 
pole  I  can  climb  to  see  if  it’s  true?”  dark.  He  stood  in  his  nightgown  the  composing  machines  were  saved. 


Talented,  experienced,  and  highly 
rient  men,  each  a  specialiat  in  hia  own 
line,  ready  to  aolvo  your  problema. 


about  19,000  votes. 

Fire  in  MadUonville 
The  Madisonville  (Ky.)  Messenger 


\tJPBUWfR5orNiW5MP£R5 

\  hfiotim  BIDQ  bboadiAy  I 

— - ^ 


Newspaper  Circulation 
Managers 

Further  rapid  extension  of  large  na¬ 
tional  circulation  organization  offers 
unusual  ot>portunitics  for  several  com¬ 
petent  newspaper  circulation  managers 
experienceil  in  training  and  h^dlmg 
c.anvassers;  positions  open,  pay  $3,n(w.- 
00  per  year  and  upwards.  Desirable 
openings  for  ambitious  men  _  having 
reached  limit  in  present  position  to 
join  permanent  live  progressive  organ¬ 
ization.  Replies  confidential. 

ERNEST  A.  SCHOLZ 

*  Circulation  Director 

BUTTERICK  PUILISHIRC  COMPANY 
Butterick  BuiltBng.  New  York 


He  stood  in  his  nightgown  the  composing  machines  were  saved. 


42 


Editor  &  Publisher  for  November  18,  1922 


For 

Twenty  Years 

we  have  put  out  a 

Review  of  the  Year 

covering  all  important  events 
here  and  abroad. 

77  Papers  Used  It  Last 
Year 

For  Publication  December  31 
A  Complete  Page 

ORDER  NOW 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


**Of  the  Making  of 
Books — ** 

Which  now,  even  more  than  in 
Solomon’s  time,  require  intelli¬ 
gent  winnowing. 

GRANT  OVERTON 

in  his 

WEEKLY  BOOK  CHAT 

Can  Give  You  Entertaining, 
Readable,  Diverting  News  of 
the  Book  World,  of  Writers  and 
Publishers,  and  Especially 

DISCRIMINATING  REVIEWS 

A  Complete  Book  Department, 
Upon  a  Most  Reasonable  Basis. 


METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Etser,  Jr.,  General  Manager 
150  Nassau  Street,  New  York  City 


WANTED 

A  Job  As  Your  Science 
Reporter 

Every  day  we  find,  digest  and 
interpret  the  important,  inter¬ 
esting,  and  novel  things  that 
scientists  and  engineers  are 
thinking  and  doing.  We  are 
watching  the  maneuvers  of  all 
nature  from  electrons  to  suns, 
ants  to  elephants,  radium  to 
ashes,  and  telling  you  about 
them  in  readable  news  stories. 
Pay  desired  is  unreasonably 
small. 

Wire  (or  a  trial  week  of  our  Daily 
Science  News  Bulletin. 

SCIENCE  SERVICE 

1115  Conn.  Ave. 
Washington,  D.  C. 


26,000  last 
October — ^Now 

150,000 


DETROIT 

Evening 

TIMES 


HUNCHES 

Managing  editors  and  city  editors  are  always  on  tke  lookout  for  nows;  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Publishes  will  pay  $1  for 
each  hunch  published  under  thts  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  »t  from  this  department.  Address 
your  contributions  to  the  Humch  Editos.  tVhen  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


PASO  People  You  Should  Know”  is  a 

1_J  series  of  questions  put  to  leaders  in 
Id  Paso  by  The  Herald  and  the  questions  and 
their  answers  iniblisiied.  The  questions  are: 

W  illiam  Henry  Seamon,  professor  of  geology 
and  mining.  College  of  Mines  and  Metallurgy, 
University  of  Texas. 

When  and  where  were  you  born? 

When  did  you  come  to  El  Paso? 

What  induced  you  to  come? 

What  was  the  earliest  event  in  your  life  you 
recall? 

Where  were  you  educated? 

What  was  your  boyhood  ambition? 

What  is  your  favorite  sport  or  sports? 

What  one  thing  does  El  Paso  need  most? 

If  you  were  counseling  a  young  man  about 
to  enter  business,  what  would  be  your  advice? 

How  many  children  have  you? 

What  book  or  reading  aided  you  most  in  at¬ 
taining  success?  — C.  M.  D. 


The  Lincoln  (Xebr.)  State  Journal  is  saving 
the  odds  and  ends  of  their  scraps  to  make 
figuring  tablets.  These  tablets  are  sold  for 
10  cents  per  pqund.  Then  they  advertise  their 
idea. — .A.  R.  D. 


Here’s  a  good  feature  for  your  Farm  Page. 

Under  the  heading,  “W’ho’s  Who  in  - 

County  Live  Stock,”  run  once  a  week  a  picture 
of  animal  from  som:  leading  herd  with  brief 
write-up  of  pedigree,  prizes  won,  etc.  Most 
breeders  have  “cuts”  of  best  animals  or  will 
be  glad  to  pay  cost  of  having  them  made. 
This  not  only  provides  interesting  news  material 
but  serves  to  line  up  best  breeders  of  county 
for  paid  advertising. — .\L 


Dig  up  a  copy  of  the  first  telephone  book 
published  and  used  in  your  city  and  you  will 
find  therein  the  basis  of  a  very  good  feature 
article.  The  Los  -Angeles  Times  recently  pub¬ 
lished  this  feature,  reproducing  the  four  pages 
comprising  Los  .Angeles’  first  telephone  direc¬ 
tory,  adding  some  interesting  details  as  to  how 
telephoning  was  done  in  those  days.  Possibly 
the  records  of  the  telephone  company  will  show 
where  the  first  telephone  was  installed  in  your 
city,  and  if  the  house  is  still  standing  a  photo¬ 
graph  may  be  obtained  to  run  with  the  ar¬ 
ticle. — -A. 


Here  is  a  chance  for  a  feature  and  an  argu¬ 
ment  with  the  Sioux  City,  la..  Journal.  They 
claim  that  during  the  first  right  months  of  this 
year  more  hogs  were  delivered  to  the  Sioux 
City  market  by  truck  than  any  other  market 
in  the  United  States.  They  put  out  figures  to 
prove  their  statement.  Figures  do  not  lie. 
Points  in  the  feature  would  be:  Total  ani¬ 
mals.  Number  of  trucks.  Total  loads  of  va¬ 
rious  stock.  Total  loads  of  mixed  stock.  Aver¬ 
age  animals  per  load.  Largest  number  of 
animals  per  load.  Largest  number  of  hogs 
per  shipper.  Total  number  of  shippers  repre¬ 
sented  in  receipts.  Total  number  miles  trav¬ 
eled  to  market.  Average  miles  traveled  per 
load.  Longest  distance  traveled  by  any  one 
load.  Miles  per  gallon  of  gas.  Does  the 
modern  highway  help  the  farmer?  How  much 
does  he  save  by  truck  transportation?  All  this 
stuff  can  he  wound  up  into  a  great  feature  for 
the  live  stock  cities. — .A.  R.  D. 


Who  has  the  largest  and  the  smallest  babies 
under  one  year  of  age  in  your  locality?  Mr. 
and  Mrs.  McClung  of  Bernice,  La.,  have  a  six- 
months-old  daughter  weighing  45  pounds  and 
is  42  inches  tall. — R.  B.  M. 


“Minneapolis  Mysteries”  is  a  series  of  ar¬ 
ticles  about  uncleared  murders,  thefts  and 
criminal  mysteries  that  have  never  been  solved 
in  Minneapolis.  A  newspaper  there  is  at¬ 
tracting  hundreds  of  readers  by  this  series. 
Every  large  city  and  many  small  cities  have 
a  number  of  unsolved  mysteries,  fires,  mur¬ 
ders  or  thefts.  Investigate  police  and  court 
records  and  you  will  find  a  vast  amount  of 
material  along  these  lines  for  a  series  of 
local  Sunday  stories. — G.  S.,  Jr. 


“Every  time  it  rains  the  marriage  license 
bureau  does  a  rushing  business,”  said  a  clerk 
in  a  middle  west  city.  “The  rain  must  cause 


visions  of  a  nice  cozy  flat  for  two.”  Con¬ 
firm  the  idea  from  your  local  marriage  license 
clerk.  If  be  agrees,  carry  the  assignment 
day  by  day,  until  it  rains  and  let  a  live  re¬ 
porters  nail  some  of  the  couples  at  the  bu 
reau  and  get  their  stories.  “Did  the  rain 
hurry  it  up?”  and  so  on. — H.  D.  K. 


A’ou  can  work  up  a  good  feature  story  on 
“The  Men  in  V’ocational  Training  in  Our 
City.”  Uncle  Sam  has  placed  ex-soldiers  in 
every  city  in  the  country  to  get  certain  train¬ 
ing.  Their  vocational  director  visits  your 
city  regularly,  if  he  is  not  stationed  there. 
What  kind  of  training  are  the  men  getting, 
how  are  they  paid,  how  do  they  like  their 
treatment,  bow  many  from  the  local  legion 
post  are  in  training,  who  has  profited  from 
the  training,  etc? — J.  T. 


A  Kansas  weekly  is  offering  a  one  dollar 
prize  for  the  best  letter  on  “How  I  Got  My 
Wife.”  Many  of  these  letters  are  full  of 
romance  and  adventure  and  make  cheap,  but 
good  reading  matter.  Love  is  the  greatest 
unseen  force  on  this  planet;  and  every  one 
is  interested  in  it,  and  we  need  to  hear  more 
of  it.— B.  F.  C. 


-Award  of  five  dollars  a  month  for  the  best 
“lead”  to  any  story  written  during  that 
month  is  made  on  one  newspaper.  The  awards 
are  made  by  vote  of  the  entire  staff  at  the 
end  of  the  month  which  considers  all  the 
leads  that  have  been  written  to  stories.  The 
contest  serves  to  stimulate  the  street  men 
to  produce  better  leads  on  all  their  material. 
— B.  A.  T. 


Under  a  bold  face  box  heading  we  are 
running  each  day,  “Boyville  News,  for  Regu¬ 
lar  Fellers.”  The  items  written  about  boy- 
dom  by  the  editor’s  12-year-old  son  is  making 
a  big  hit  with  the  carrier  boys  and  other 
boys. — T.  F.  B. 


In  Cook  County,  Ill.,  an  examination  of 
divorce  records  for  the  past  25  years  showed 
“.Annas”  were  the  champion  home  wreckers. 
Women  named  “Anna”  had  been  granted  a 
divorce  on  an  average  of  one  a  day  for  25 
years.  “Margarets”  were  second,  etc.  A  good 
story  in  any  city. — H.  J.  W’. 


A  Minneapolis  newspaper  has  been  publish¬ 
ing  a  series  of  articles  called  “The  Sucker 
List”  which  is  a  series  of  real  instances  of 
blue  sky  finance,  the  basis  of  which  ar:  se¬ 
cured  from  the  county  attorney’s  office.  Of 
course  no  names  are  mentioned  but  the  story 
is  interesting  and  may  even  put  other  people 
on  their  guard.  Records  like  these  are  on 
file  in  the  copntry  or  district  attorney’s  office 
of  your  city  and  county  and  an  interesting 
and  instructive  series  can  be  worked  out  <»f 
these  records. — G.  S.,  Jr. 

Has  the  hand  that  rules  the  world  quit 
recking  the  cradle  in  your  city?  Will  the 
next  generation  be  unfamiliar  with  the  old 
“Rock-a-bye  Baby”  songs?  In  Detroit,  a  city 
health  officer,  after  observations  of  500  babies 
discovered  a  tendency  toward  leaving  babies 
alone  to  sleep.  Talk  with  health  officers,  pro¬ 
gressive  mothers’  club  officials  and  mothers 
at  random.  This  subject  will  interest  the 
women. — H.  D.  K. 

The  man — or  girl — who  mails  a  letter  and 
then  wi.shes  it  back  again  can  get  it  in  most 
cities  by  going  through  a  definite  procedure. 
See  the  post  office  officials  and  get  the  human 
interest  stories  on  cases  involved  and  what 
has  to  be  done. — J.  M.  M. 

What  unique  methods  are  used  in  the  Sun¬ 
day  Schools  of  your  city?  In  one  Sunday 
School  the  primary  teacher  gives  each  child 
a  paper  flower  and  the  child  takes  it  to  the 
front  of  the  room  and  fastens  it  to  a  small  tree; 
after  all  the  children  have  done  this,  the  blos¬ 
soms  on  the  tree  are  counted  and  that  num¬ 
ber  becomes  the  record  of  attendance.  This, 
of  course,  is  more  interesting  than  the  routine 
roll-call.  This  is  only  a  sample  of  the  new 
ideas  I  got  while  attending  a  Sunday  School 
exhibit  in  Austin,  Tex.  I  know  a  good  story 
could  be  written  about  the  new  ideas,  and  it 
would  be  of  much  interest  to  all  Sunday  School 
workers. — J.  T. 


Philadelphia  five  and  ten  cent  store  man¬ 
agers  report  that  they  suffer  much  loss  and 
annoyance  by  child  shop-lifters.  Some  young¬ 
sters  even  try  to  carry  away  bulky  toys.  This 
is  probably  true  in  other  cities.  What  prompts 
the  kids  to  this,  and  what  do  the  store  man¬ 
agers  do  about  it? — H.  G.  R. 


PICTURES 

An  exclusive  feature 
story  of  250  words  with 
two-  or  three-column 
layout  of  pictures  in 
mat  form,  mailed  fresh 
six  days  a  week.  Ask 
for  samples. 


N.  A.  HUSE,  General  Manager 
World  Bldg.  New  York  City 
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OVER  58Vo  OF 
PENNSYLVANIA’S 
POPULATION 

is  located  in  169  cities  of  over  5,000  people.  Your 
proposition  placed  before  these  people  through  daily 
newspapers  of  the  state  will  meet  with  a  ready  response. 

^^"hat  a  market  awaits  you! 

The  co-operation,  distribution  and  sales  promotion  you 
desire  can  be  “tied  up”  successfully  through  advertis¬ 
ing  in  this  list  of  progressive  dailies — and  only  through 
such  means. 

No  advertiser  has  a  right  to  expect  maximum  results 
from  this  territory  unless  he  does  use  all  of  these  pro¬ 
gressive  newspapers. 

Do  not  pick  your  papers  at  random.  Choose  these 
papers  who  herewith  submit  their  circulation  figures 
and  rates. 


A  LIST  THAT  GETS  RESULTS 


Circula- 

2,500 

10,000 

tion 

lines 

lines 

***Allentown  Call  . 

. . .  (M) 

28,009 

.09 

.09 

***Allentown  Call  . 

. . . (S) 

15,118 

.09 

.09 

tBethlehem  Globe  . 

...(E) 

8,528 

.04 

.04 

tBloomsburg  Press  . 

..(M) 

6,507 

.029 

.029 

***Chester  Times  A  Republican 

(M&E) 

14,331 

.065 

.05 

fCoatesrille  Record . 

. . .  (E) 

5,369 

.0214 

.0214 

fConnellsrille  Courier . 

...(E) 

6,103 

.0179 

.0179 

***Easton  Express . 

...(E) 

17,241 

.05 

.05 

*Easton  Free  Press . 

...(E) 

12,147 

.05 

.05 

***Erie  Times  . 

. . .  (E) 

27,648 

.08 

.08 

*  *  *  Harrisburg  Telegraph . 

...(E) 

39,478 

.095 

.095 

***Lancaster  Intelligencer  and 

"lews- 

Journal  . 

(M&E) 

21,689 

.08 

.08 

toil  City  Derrick . 

. . .  (M) 

6,427 

.04 

.035 

Pittsburgh  Dispatch . . 

. . .  (M) 

54,541 

.17 

.15 

Pittsburgh  Dispatch . 

. . . (S) 

Circula¬ 

tion 

63,767 

2,500 

lines 

.22 

10,000 

lines 

.18 

tPottstown  Ledger . 

...(E) 

1,654 

.014 

.014 

* **PottsTille  Republican  . 

...(E) 

11,234 

.055 

.05 

Scranton  Republican . 

...(M) 

32,180 

.12 

.10 

fScranton  Times  . 

. .  .  (E) 

37,148 

.12 

.10 

*  *  *Sharon  Herald  . 

...(E) 

5,002 

.021 

.021 

fSunbury  Daily  Item  . 

...(E) 

4,109 

.021 

.018 

*• ’Warren  Times-Mirror . 

(E&M) 

8,056 

.036 

.036 

••’Washington  Observer  and 

Reporter  . 

(M&E) 

15,553 

.06 

.05 

tWest  Chester  Local  News.  . 

. . .  (E) 

10,768 

.03 

.03 

•’Wilkes-Barre  Times-Leader 

...(E) 

22,061 

.08 

.05 

tYork  Dispatch  . 

. . .  (E) 

16,726 

.045 

.045 

fYork  Gazette  and  Daily.  ... 

. . . .  (M) 

16,452 

.045 

.045 

GoTernmeiit  Statement*,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statement,  April  1,  1922. 
***A.  B.  C.  Publishers’  Statement,  October  1,  1922. 
tGoremment  Statement,  October  1,  1922. 

**A.  B.  C.  Statement,  3  mos.  to  Sept.  30,  1922. 
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s  Member  ^ 

I  A.  B.  C.  I 


niHimimimimiMiiiiiiiimn  ai 


IT  COSTS  ONE  CENT 


To  Reach  5,000  Readers 


I  I  i  I  i  I  I  i  i  I  I  I  Mill  I  lllllllllllllll  I  I  i  I  I  lllll  llilll  I  lllll  I  i  IIIIIIMIIIIiliMMlMIlllMiilllinMIlllllllMIIIIIIII 


3  Member  = 

I  A.  B.  C.  I 


Based  on  a  2o,ooo-line  contract  and  Oct.  /, 
/Q22,  iDostoJfice  circulation  statement,  the  cost 
to  an  advertiser  to  reach  each  5,038  readers  oj 
The  Globe  was  one  cent  per  line. 

To  send  a  simple  printed  postal  card  to  these 
readers  would  cost  $85.00,  provided  you  could 
secure  their  addresses. 

The  business  man  who  thinks  that  adver¬ 
tising  is  too  expensive  should  gain  food  for 
thought  in  such  f  igures. 

A  70- line  advertisement  (about  the  space 
available  on  a  postal  card)  can  be  put  before 
the  eyes  of  165 ,000  people  every  day  at  a  cost 
of  70  cents  for  each  5,000  readers. 

Newspaper  advertising  provides  a  ser¬ 
vice  representing  the  very  acme  of  business 
efficiency  for  the  business  man  desirous  of 
selling  goods. 

Those  who  read  newspapers  are  about 
the  only  people  in  any  community  who  can  be 
reached  through  any  printed  appeal  or  who 
have  money  with  which  to  buy  advertised 
goods. 

The  newspaper  automatically  separates 
the  worth-while  from  the  no-account. 

AND(g 

Jason  Rogers,  Publisher 
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=  Member  = 


Lorenzen  &  Thompson,  Inc 

special  Representatives 

New  York-Ghicago-San  Francisco-Los  Angeles-St.  Louis 


=  Member  i 

I  A.  B.  C.  I 
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